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Ifoly  Advertising  in  Chicago 

The  dominance  of  The  Daily  News  in  the  six-day  field  is  strikingly  revealed  in  the  fol¬ 
lowing  statement  of  advertising  for  the  month  of  July,  1919: 

Automobiles . the  daily  news  fTTRST'  ! 

Ti,«  noli,.  -I-  i-lVO  J  • 


Automobiles 

The  Daily  News,  62,663  lines. 
Next  highest  score,  47,703  lines. 

Books  -  -  -  - 

The  Daily  News,  7,482  lines. 
Next  highest  score,  4,988  lines. 


(Clothing 


The  Daily  News,  119,626  lines. 

Next  highest  score,  107,952  lines. 

Department  Stores 

The  Daily  News,  234,215  lines. 

Next  highest  score,  1.59,486  lines. 

Educational 

The  Daily  News,  16,338  lines. 

Next  highest  score,  14,917  lines. 

Furniture  -  -  -  - 

The  Daily  News,  23,840  lines. 

Next  highest  score,  9,018  lines. 

Groceries  .  -  -  - 

The  Daily  News,  45,105  lines. 

Next  highest  score,  43,,505  lines. 

Hotels  and  Restaurants 

The  Daily  News,  5,727  lines. 

Next  highest  score,  4,777  lines. 

Jewelers  -  .  -  - 

The  Daily  News,  6,319  lines. 

Next  highest  score,  5,293  lines. 

Musical  Instruments 

The  Daily  News,  21,668  lines. 

Next  highest  score,  15,713  lines. 

Total  Display  Advertising 

The  Daily  News,  805,899  lines. 

Next  highest  score,  719,382  lines. 
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//V  NEARLY  EVERY  IMPORTANT  CLASSIFICATION 


THE  DAILY  NEWS 

FIRST  in  (Chicago 

I  Figures  furnished  by  Advertising  Rerord  Co.,  an  independent  audit  service  subscribed  to  by  all  Chicago  newspapers.) 
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Nor  Industries 
so  over¬ 
whelmed 
with 
business 


It  would  seem 
as  if  no  national 
business 
could  fail 


And  New  England  has  always 
been  a  rich  manufacturing  field 


to  reap  a  big 
profitable 
harvest  from 
intense  adver¬ 
tising  in  the 
Daily  Newspapers 
thru-out 
New  England, 
this  autumn 
and  winter 

Local  advertisers 
are 

having  splendid 
returns 
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Seven  Consecutive  July  Gains 

for  The  Star 

The  St.  Louis  Star  has  made  substantial  ^aiiis  ea(*h  July  over  the  same  moiitli 
of  the  ])revious  year  for  seven  eoiiseeutive  years.  No  other  St.  Louis  daily 
newspaper  has  shown  this  unbroken  record  of  sneeesses. 

IN  JULY,  1919: 

The  St.  Louis  Star  Gained 

102,396  Lines 


Throngliont  1918,  when  all  other  St.  Louis  newspaptu’s  were  experiencing  ter¬ 
rific  losses,  The  Star  recorded  nothing  l)nt  gains.  This  year  The  Star  is  mak- 

injj  gains  over  gains — The  other  jiapers  are  only  showing  gains  over  previous  losses. 

Again  in  July,  ns  in  previous  months.  The  Star  published,  as  the  folhnving  figures  shoiv,  more  advertising  of 


given  local  classifications  than  TWO  and  often  THREE 


LOCAL  DISPLAY  ADVERTISlNt;  Lines 

The  Star . 229,311 

The  Times  ami  Repuhlie  COMBINED . 198,018 

Tlie  Star’s  excess  over  BOTH .  31,293 

AMI  SEM ENTS 

The  Star .  21,876 

Post-Dispateli  ami  Globe-Denioerat  COMBINED...  16,879 

Tlie  Star’s  excess  over  TWO .  4,997 

W  OMEN’S  RE  AD  Y-TO-W  EAR 

The  Star .  17,1590 

(ilohe-Deiiioerat  ami  Repuhlie  COMBINED .  12,70.> 

The  Star’s  excess  over  TWO .  4,88.5 

FLRNITTRE 

The  Star . •  • .  8,24.5 

(ilohe-Deiiioerat,  Repuhlie  ami  Times  (COMBINED.  8,210 

The  Star’s  excess  over  THREE .  35 


other  St.  Louis  daily  neivspapers  C()MBIl\EI) 


DEPARTMENT  STORES  Lines 

The  Star . 108,383 

(ilohe-Demoerat  ami  Times  COMBINED . 103,025 

4  he  Star’s  excess  over  4'WO .  5,358 

GROCERY 

The  Star .  13,947 

Post-Dispatch,  (Hohe-Dcmocrat  and  Repuhlie  COVl- 

BINED  .  13,676 

The  Star’s  excess  over  THREE .  271 

MEN’S  CLOTHING  * 

1'he  Star .  3,690 

The  Times  and  Re^jmhlic  (’OMBINED .  2,460 

The  Star’s  excess  over  TWO .  1,2.30 

MLSICAL  INSTRI  MENTS 

ITie  Star .  4,340 

Times,  Glohe-Democrat  and  Repuhlie  COMBlNFd)  4,(W2 

The  Star’s  excess  over  T  HREE .  248 


During  July,  The  Star  published  24,2f>l  lines  more  Local  Display  Advertising  W eek  Days  than  the 
Globe-Democrat  and  31,293  lines  more  than  the  Times  and  Republic  combined. 

For  Thirty-Six  Cunseciitive  jMonths  The  Star  has  piililished  MORE  Local  Display  Advertising  ^  eek 
Days  than  the  (Tlolie-Deinocrat,  Times  or  Republic. 

The  Star’s  Gain  in  National  Advertising  during  June 
was  189% 

Foreign  Advertising  Representatives 

STORY,  BROOKS  &  FINLEY 

CHICAGO  PHILADELPHIA  NEW  YORK 

Peoples  Gas  Building  Colonial  Trust  Building  Fifth  Avenue  Building 

— tlon’t  say  “Paper,” — Say  “STAR” 

Trade  Mark  Registered 
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Philadelphia 

is  a  very  active  market  for  Building  Supplies 


BEAT  JULY  BUILDING  RECORD 

Completed  Constructions  Here  $6,- 
281,930  More  Than  Highest  Figure 

[luil(lin)'  work  started  in  Phila¬ 
delphia  this  nionth  has  an  ajigre- 
^jate  completed  construction  value 
of  $().281.930  greater  than  that  for 
any  previous  July. 

There  were  917  permits,  for  1,560 
operations,  taken  out  at  the  Bureau 
of  BnildiiiK  Inspection.  The  value 
figure  compares  with  $1,137,745  for 
Inly  last  year,  $5,195,365  for  1917, 
and  $.1,101,385  for  1916,  the  year 
before  the  United  States  entered 
the  war  against  (iermany. 

In  the  first  seven  months  this 
year  the  hnreau  Kr^nt^d  permits  for 
$28.2t)4,920  worth  of  huildiiiK,  dis¬ 
tributed  amoiiR  8,565  operations. 
The  valuati(»n  figures  for  the  cor¬ 
responding  period  in  recent  years 
were:  1918,  $10,269,830;  1917, '$25,- 
726,585,  and  1916,  $28,155,10.5. 

Itemization  of  the  current  July 
report  includes  638  two-story 
dwellings  valued  at  $3,150..100;  74 
three-story  dwellings.  $810. .KK);  7 
factories.  $347,500;  92  garages, 

$232,770,  and  additions,  alterations 
and  repairs  to  present  buildings. 
$1.2.13,435. 


Home  and  factory  building  and  con¬ 
struction  is  going  forward  with  a  rush 
in  Philadelphia. 

^  ar-time  scarcity  of  houses  has  led 
to  the  formation  of  many  Tenants’ 
Associations,  one  of  them  alone  plan¬ 
ning  to  put  up  6,000  dwellings. 

Building  construction,  alterations, 
enlargements,  renovations,  refurnishing 
and  painting  are  the  order  of  the  day. 
411,583  Imildings  of  all  kinds  are  now 
in  Philadeljthia.  Thousands  more  are 
under  wav. 

Are  vou  going  after  any  of  this  Phila¬ 
delphia  Imsiness? 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concen¬ 
trating  in  the  newspaper  “nearly  everybody”  reads — 

The  Bulletin 


Net  Paid  Average 
for  July 


455,112 


Copies 
a  Day 


No  prize,  premium,  coupon  or  other  artificial  circulation  stimulation  methods  have  ever  heen  used  hy  “The  Bulletin." 
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NEWSPAPER  PUBLISHERS  STRIVE  TO  CONSERVE 
NEWSPRINT,  ANTICIPATING  SHORTAGE 

They  Plan  to  Profit  by  Editor  &  Publisher’s  Warning  That  Conditions  for  Future  Delivery 
of  Paper  Are  Daily  Becoming  More  Critical  and  United  Action  Must  Be  Taken 

for  Their  Mutual  Protection 


WITH  a  full  realization  of  the  seri¬ 
ousness  of  the  newsprint  situa¬ 
tion  in  the  United  States  and 
Canada,  as  a  result  of  the  warning 
sounded  by  EutxoR  &  Publisher,  news¬ 
paper  editors  and  publishers  are  now 
betiding  every  effort  to  meet  the  big 
problem  of  supply  and  excessive  demand 
that  faces  them. 

It  is  generally  accredited  that  the 
conditions  for  the  future  delivery  of 
paper  are  growing  more  critical  each 
day,  and  that  some  united  action  must 
be  taken  by  newspaper  makers  at  once 
for  the  protection  of  their  own  btisiness. 

In  a  bulletin,  that  has  just  been  is¬ 
sued  from  the  Xew  York  headquarters, 
members  of  the  American  Newspaper 
Publishers  Association  are  warned  that 
the  utmost  possible  conservation  of 
newsprint  is  now  necessary.  It  is 
pointed  ottt  that  publishers  are  expe¬ 
riencing  extreme  difficulty  in  securing 
additional  tonnage  above  contract,  and 
such  that  can  be  found  is  offered  at 
prices  well  in  excess  of  $3,7,r 
Recently  some  lots  of  newsprint  have 
been  offered  at  from  $4.10  to  $4.40 
f.o.b.  mill,  and  some  small  offers  are 
reported  as  high  as  $5.20  delivered. 

.-\  meeting  of  the  publishers  of  Louis¬ 
ville  has  been  called  for  this  week  to 
discuss  the  sitttation  and  the  same  ac¬ 
tion  will  prf)bably  be  taken  in  other 
cities. 

Hopeful  Note  from  Canada 
The  one  hopeful  note  during  the  last 
week  came  from  Montreal  where  the 
Newsprint  Bureau  is  in  session.  Manu¬ 
facturers  pointed  out  that  an  increased 
production  was  to  be  expected  and  mak¬ 
ers  of  newsprint  machinery  reported  un¬ 
usual  activity  in  their  business. 

Some  publishers  are  now  advocating 
a  return  to  government  control  of  the 
situation  as  the  possible  means  of  over¬ 
coming  the  threatened  crisis.  The 
statement  of  S.  S.  Carvalho,  one  of  the 
highest  authorities  in  .America  on  pub¬ 
lishing  conditions,  published  in  the  last 
issue  of  EniTOR  &•  Publisher,  in  which 
he  declared  that  paper  stocks  at  the 
mill  had  already  reached  the  danger  line 
and  immediate  steps  to  bring  about  con¬ 
servation  are  'a  necessity  If  actual  paper 
want  during  the  months  of  December, 
January  and  February,  is  to  be  pre¬ 
vented. 

While  the  general  raising  of  news¬ 
paper  sales  rates  to  dealers  and  car¬ 
riers  seems  to  be  one  of  the  possibilities 
of  the  verv  near  future,  many  .Ameri¬ 
can  publishers  believe  that  this  alone 


will  not  be  enoughj  and  that  other 
means  will  have  to  be  taken  to  save 
paper. 

It  is  now  generally  accepted,  as 
pointed  out  by  Editor  &  Publisher,  that 
supply  and  not  price  warrants  first  con¬ 
sideration.  During  the  past  week  the 
papers  of  America  have  continued  to  eat 
into  the  available  supply.  The  bulletin 
issued  by  the  A.  N.  P.  .A.  says: 

“It  is  reported  that  the  mills  now  have 
on  hand  an  average  of  but  four  days’ 
supply,  or  less  than  at  any  time  during 
1918,  notwithstanding  the  fact  that  dur- 


print  being  secured  at  the  expense  of 
the  production  of  specialties  because  the 
specialty  market  is  reported  to  be  at  the 
present  time  as  high  or  higher  com¬ 
paratively  than  newsprint. 

“There  is  reason  to  believe  that  the 
quantity  of  advertising  will  increase  in 
the  near  future  and  the  only  visible  hope 
of  relief  for  the  present  seems  to  lie  in 
universal  and  thorough  economy  on  the 
part  of  consumers. 

“It  is  suggested  that  publishers  imme¬ 
diately  cooperate  with  other  publishers 
in  their  city  with  a  view  to  taking  steps 


If  Newsprint  Goes  to  5  Cents  a  Pound  and  You  Increase  Your 
Selling  Price  Your  Revenue  Will  Be: 
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$26,250.00 
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$37,500.00 

$45,000.00 
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$48,750.00 

17, .500.00 

22,000.00 
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4,400.00 

5,000.00 

6.000.00 

6,400.00 

6,500.00 

1,750.00 

2,200.00 

2,500.00 

3,000.00 

3.200.00 

3,250.00 

Oil  Daily  Papers  at  the  Followinsr 

\\'h<ilcsa!e 

Kates: 

_  _ 
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Costs: 

$1.40 

'~$2.10 

$2.80 

$3.50  ' 

Newsprint 

Newsprint 

|)er  100 

per  100 

per  100 

per  100 

Daily 

Sunday 

$10,500.00 

$15,750.00 

$21,000.00 

$26,250.00 

$13,885.72 

$40,500.00 

7,000.00 

10,500.00 

14,000.00 

17. .500.00 

9,257.17 

27,000.00 

5,600.00 

8,400.00 

11,200.00 

14,000.00 

7,40.5,72 

21.600.00 

4,200.00 

6,300.00 

8.400.00 

10,500.00 

5,554.28 

16,200.00 

2.800.00 

4,200.00 

5,600.00 

7,000.00 

3,702.83 

10,800.00 

1,400.00 

2,100.00 

2,800.00 

3,500.00 

1.851.44 

5,400.00 

700.00 

1 ,050.00 

1,400.00 

1,750.00 

925.72 

2,700.00 

Note — Figures  given  above  are  based  on  the  street  price  of  Sunday 
newspapers  selling  at  2c,  3c,  4c  and  5c,  in  the  order  named,  and  daily 
papers  selling  for  retail  at  5c,  6c,  7c,  8c,  9c  and  10c,  in  the  order  named. 
All  figures  on  the  prices  of  newsprint  are  based  on  the  possibility  of 
paper  going  to  5  cents  a  pound,  or  $5.40  delivered  in  the  press  room. 
Sunday  paper  weights  are  figured  at  the  rate  of  70  pages,  or  one  pound  to 
the  paper  issued,  and  the  daily  paper  weights  at  24  pages  to  the  paper. 


ing  the  first  six  months  of  this  year 
production  exceeded  that  of  the  first  six 
months  of  1918  by  approximately  6  per 
cent.  The  Federal  Trade  Commission 
reports  show  that  on  June  30  there  was 
on  hand  and  in  transit  an  average  of 
about  37  days’  supply  against  the  sup¬ 
ply  of  56  days  on  June  30,  1918. 

Supply  Is  Low 

“There  seems  to  be  less  surplus  news¬ 
print  available  for  use  at  the  present 
time  than  at  any  time  during  the  war, 
and  any  interruption  of  production  or 
transportation  would  result  in  even  in¬ 
creased  prices  because  of  the  absence 
of  reserve  stock  or  any  margin  of  safety. 

“There  seems  to  be  no  hope  of  relief 
through  increased  production  of  news¬ 


to  redude  consumption,  and  thereby  les¬ 
sen  the  danger  of  largely  increased 
prices  and  unequal  supply.” 

The  Paper  Mill,  current  issue,  says 
that  all  mills  are  now  running  to  capac¬ 
ity  and  are  having  a  hard  time  to  sup¬ 
ply  the  daily  demands  made  upon  them 
and  are  absolutely  unable  to  accumu¬ 
late  the  surplus  being  demanded  to  pre¬ 
vent  a  shortage  next  winter.  News¬ 
print  will  reach  a  price  of  not  less  than 
$75  a  ton  at  the  mill  according  to  R.  B. 
Maltby,  secretary  and  treasurer  of  the 
Remington  Paper  and  Power  Company, 
in  an  interview  in  the  same  publication. 
Reports  to  the  Paper  Mill  show  great 
activity  in  the  establishment  of  new 
mills  but  no  assistance  can  be  expected 


from  tliem  for  one  year  at  least. 

Canadian  Exports 

Canada’s  exports  of  pa^er,  pulp  and 
pulp  wood  continue  to  Increase.  In  the 
month  of  May  exports  amounted  to 
$8,418,000  as  against  $8,407,000  in  May, 
1918.  Paper  (newsprint)  showed  the 
largest  gain ;  its  increase  being  $1,410,- 
000.  Chemical  pulp  fell  off  $483,000,  me¬ 
chanical  pulp  $76, (XX)  and  pulp  wood 
$828,000. 

In  the  first  two  months  of  the  present 
fiscal  year  newsprint  exported  gained 
$1,883.(XX).  The  figures  show  that  Can¬ 
ada  is  manufacturing  more  of  the  fin¬ 
ished  product  and  sending  less  of  the 
unfinished  product  abroad.  In  the  fiscal 
year  closed  March  31,  1919,  Canada  ex¬ 
ported  over  $99,900,000  worth  of  paper, 
pulp  and  pulp  wood. 

Hicher  Prioes  Will  Not  Solve  Problem 

While  the  belief  is  growing  that  3-cent 
dailies  are  a  possibility  of  the  near 
future,  it  is  the  general  impression  that 
this  alone  will  not  meet  the  needs,  in 
itself,  of  the  pre.sent  great  crisis. 

Canadian  manufacturers  are  making 
every  effort  to  increase  their  output  and 
reap  returns  during  the  present  emer¬ 
gency.  Paper  makers  say  the  present 
conditions  will  continue  in  the  paper 
market  for  several  years  at  least. 

I)oi)(;e  heads  iu  reau 

News  Print  Makers  Choose  Him  to 
Succeed  the  Late  G.  H.  P.  Gould 

Montreal,  Aug.  13. — P.  T.  Dodge, 
president  of  the  International  Paper 
Company,  was  elected  president  of  the 
Newsprint  Bureau  with  headquarters  at 
New  York,  at  a  session  held  in  Montreal 
this  week,  succeeding  the  late  G.  H.  P. 
Gould. 

Reports  on  production  for  the  first  six 
months  show  that  Canada  manufactured 
388,924  tons  of  newsprint  and  the  United 
States  671,141  tons,  an  increase  of  6  per 
cent  over  the  figures  for  the  correspond¬ 
ing  period  last  year.  It  was  also  shown 
that  the  demand  for  newsprint  was 
never  greater  than  at  present,  while  the 
supply  on  hand  was  never  smaller. 
Advertising  in  the  United  States  is  46 
per  cent  heavier  than  at  this  time  last 
year. 

On  the  other  hand,  it  was  pointed  out 
that  an  increased  production  of  news¬ 
print  was  to  be  counted  on  and  that 
makers  of  newsprint  machinery  re¬ 
ported  great  activity. 
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WHAT  NEWSPAPER  MAKERS  SAY 
ABOUT  NEWSPRINT  SITUATION 


T.  R.  Williams 

(ifl'SINESS  MaSACEK,  PlTTSBl'RG  I’rESS  1 

All  the  iniiKjrtaiit  war-time  rcRula- 
lions  have  hccii  a«id  still  are  in  effect  in 
PittshurK.  In  addition,  the  Pittsburg 
publishers  adopted  many  additional  con- 
>ervation  measures  and  economies  not 
required  by  the  War  Industries  Board, 
and  these  also  are  still  in  effect. 

You  will  recollect  that  F'ittsburg  was 
the  pioneer  in  the  matter  of  starting 
economies  and  in  making  news  print 
conservation  rules — in  fact,  the  regula¬ 
tions  of  Pittsburg  were  taken  as  a 
model  ff)r  the  War  Industries  Hoard  to 
work  on,  when  the  latter  made  regula¬ 
tions  governing  news  print  during  the 
war. 

Pittsburg  has  also  been  pioneer  in  the 
matter  of  increasing  subscrijttion  and 
retail  prices,  having  advanced  to  2c.  in 
1916  on  dailies  and  a  little  later  to  10c. 
on  the  Sunday  issues.  The  Sunday 
Iirice  is  the  highest,  we  believe*  in  the 
I'nited  States  for  any  city  of  the  size 
of  Pittsburg. 


Iti  view  of  the  news  print  shortage 
there  is  no  disposition,  that  we  know 
of.  among  Pittsburg  publishers  to  annul 
any  of  the  conservation  measures,  nor 
to  reduce  the  price  of  the  daily  and  Sun¬ 
day  papers. 

J.  H.  Higgins 

PIENER.'I.  .Ma.SAGER,  I’dSTOX  IIeRALu) 

.\’o  action  has  as  yet  heeti  taken  by 
Boston  publishers  in  relation  to  the  cur¬ 
tailment  of  consumption  of  news  nrint 
e.xcept  that  the  no  return  policy  is  still 
effective.  Personally  I  believe  a  limita¬ 
tion  of  matter  other  than  advertising 
should  be  put  into  effect. 

H.  L.  Rogers 

I  Hi'sinfss  Manager.  (  HiCAcn  Paii.v  News] 
Do  not  believe  possible  paper  short¬ 
age  condition  can  be  adjusted  through 
publishers’  co-operation  nationally  or 
ItKally.  It  was  necessary  for  the  War 
T rade  Board  to  act  in  order  to  get  con¬ 
servation  during  war  and  I  believe  that 
only  a  body  with  similar  authority  could 
help  situation  except  in  isolated  cases 
now. 

Mareellus  E.  Foster 

IPreside.st,  Hocston  Chrunici.e] 

The  Chronicle  will  be  very  glad  in¬ 
deed  to  co-operate  in  all  matters  pertain¬ 
ing  to  conserving  of  news  print.  We 
do  not  allow  returns,  do  not  issue  any 
free  copies  and  we  hold  down  on  the 
size  of  our  papers. 


Paul  Patterson 

fttesisESS  Manager,  Haltimore  Ses]  . 
Baltimore  publishers  have  maintained 
the  conservation  policy  regarding  news 


print  consumption  that  was  established 
during  the  war  period.  We  are  sticking 
to  the  no  returned  basis  despite  the 
handicap  jiut  on  us  by  the  Philadelphia 
papers  in  going  back  to  the  return  privi- 
lege. 

Baltimore  papers  are  united  in  their 
intention  to  maintain  strict  economical 
pf)licy. 


Erwin  R.  Davenport 

|M«nai;er,  Kociiesier  TiMF.s-l'Nins  | 

The  Rochester  publishers  are  car¬ 
rying  out  war  time  regulations,  but  in 
spite  of  that  fact,  we  are  running 
ahead  of  our  contracts,  and  it  is  prob¬ 
able  that  by  united  action,  we  will 
make  further  restrictions  as  regards 
news  matter  and  miy  even  limit  the 
amount  of  advertising  carried. 

W.  F.  Wiley 

|<iENERAi.  Manager.  Cincinnati  Knucirer) 

Cincinnati  publishers  are  already 
making  a  concerted  effort  to  conserve 


news  print,  .\dvertising  demands,  how¬ 
ever.  militate  against  a  large  saving  and 
publishers  are  im|H)sing  (jovernment 
war  time  restrictions  upon  themselves. 

H.  C.  Grant 

I  I’eiii.isiiER,  .Milwackee  JoupnalI 
Until  publishers  can  be  made  to  un- 
derstaml  that  careful  editing  and  not 
volume  of  white  space  used  make  for  a 
successful  newspaper  policy,  it  will  be 
impossible  to  eliminate  wasteful  com- 
])etitive  practice  and  effect  logical  sav¬ 
ings  in  news  print  consumption. 


Victor  Rosen  water 
[F.ditor,  Omaha  Daily  I!ee1 
I  do  not  know  any  way  to  conserve 
news  print  unless  by  resuming  the  plan 
urged  by  the  paper  conservation  com¬ 
mittee  prior  to  the  close  of  the  war,  and 
actually  living  up  to  it. 


.Audit  Bureau  Reports 
Chic.aw.  -Aug.  12. — .\.  B.  C.  Reports 
have  been  issued  on  the  following 
newspaiiers : 

Cambridge  (Ohio)  Daily  Jeffersoniaft, 
Coshocton  (Ohio)  Tribune  and  Times- 
Age,  Davenport  (la.)  Democrat  & 
I-eader,  Rock  Island  (Ill.)  .Argus. 


Named  in  Honor  of  Publisher 
Rivington  Street,  one  of  Xew  York’s 
East  Side  thoroughfares,  was  named  in 
honor  of  James  Rivington.  who  was 
publisher  of  the  New  A’ork  Gazetteer  in 
pre-revolutionary  times. 


AIRPLANE  MAIL  FOR  LINER 


Shork  .Absorbers  Will  Be  Used  to  Deliver 
Newspapers  at  Sea 

Shock  absorbers  and  a  flexible  cable 
will  be  used  to  land  newspapers  and 
other  mail  aboard  the  steamship  Adriatic 
from  an  airplane  in  the  first  Government 
test  of  marine  mail  delivery  by  airplane. 
It  w'as  pointed  out  by  naval  aviators  that 
the  mail  pouch  if  dropped  might  hit  the 
deck  with  a  destructive  force,  so  it  was 
decided  to  land  it  by  wire  cable. 

Postmaster  Patten  received  word  from 
Second  .Assistant  Postmaster-General 
Praeger  to-day  that  special  mail  carried 
via  aeromarine  flying  boat  need  bear 
only  the  regular  rate  of  postage  required 
to  the  country  to  which  it  is  sent. 


THIRTY  YEARS  A  BUILDER 
OF  CIRCULATION 


CRNEST  A.  SCHOLZ  has  just 
^rounded  out  thirty  years  of  continu¬ 
ous  circulation 
work,  all  of  it 
under  two  own¬ 
ers,  and  he  is  not 
much  over  forty 
at  that.  The  twig 
was  bent  early 
and  the  tree  has 
inclined  to  grow 
into  one  of  the 
foremost  and 
highest  paid  cir¬ 
culation  m  a  n  a  - 
gers  in  this  coun¬ 
try.  As  an  of¬ 
fice  I)  o  y  nosing 
around  the  circu¬ 
lation  department 
of  the  Chicago 
Daily  News,  thirty  years  ago,  he  started 
to  add  to  his  fund  of  information  and  to 
make  friends.  He  has  been  doing  it 
ever  since.  Thirty  years’  circulation  ex- 
erience  have  only  added  to  his  ability 
o  grasp  facts  and  to  use  them,  to  make 
.riends  and  keep  them. 

I  nder  the  ownership  of  A’ictor  b'. 
1  awson,  P'rnest  Scholz  worked  first  in 
the  circulation  department  of  the  Chi¬ 
cago  Daily  News  and  then  became  cir¬ 
culation  manager  bf  the  Chicago  Record- 
Herald,  later  becoming  business  mana¬ 
ger,  which  post  he  held  until  Mr.  Law- 
son  sold  the  Record- Herald. 

.A  quarter  of  a  century  in  Chicago 
newspaper  work  prepared  Mr.  Scholz 
for  the  place  he  now  holds,  circulation 
manager  of  The  .American  Magazine, 
\\  omati’s  Home  Companion  and  Farm 
and  Fireside — the  Crowell  grouj).  Since 
the  acquisition  by  the  Crowell  Company 
of  Collier’s  \\  eekly,  his  capacity  for  or¬ 
ganization  finds  additional  opportunity 
for  work. 

His  ability  to  produce  fits  him  to 
handle  a  big  job  in  a  big  way.  It  is 
claimed  that  today  Ernest  Scholz  directs 
the  largest  number  of  men  and  women 
engaged  in  circulation  work  for  any  sin¬ 
gle  concern  in  the  world.  In  the 
Crowell  Company  alone  he  probably  di¬ 
rects  as  many  circulation  men  as  the 
number  who  attend  the  annual  meetings 
of  the  International  Circulation  Mana¬ 
gers’  .Association.  He  holds  conventions 
once  a  year  of  his  own  organization, 
very  much  similar  to  the  I.  C.  M.  A. 
meetings.  .A  large  number  of  news¬ 
paper  circulation  managers  and  members 
of  the  1.  C.  M.  .A.  are  now  included  in 
the  Crowell  circulation  organization. 

.A  graphic  chart  of  the  Crowell  Circu¬ 
lation  Department  looks  like  a  massive 
oak  tree  spreading  its  branches  in  every 
direction,  so  multitudinous  are  the 


.4<lvertising  Revenue  Above  Paper  Cost  If  Newsprint  Goes  to 
.j  Cents  a  Pound 
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page  return  on  advertising  is  based  on  a  count  of  24(K)  agate  bnes  to 
the  page ;  the  paper  cost  is  lignred  at  the  iiossible  charge  of  $.r40  per 
hundred  ixiunds.  delivered  in  the  press  room. 


branches  of  the  work.  Twenty-eight 
branch  offices,  each  with  a  manager  in 
charge,  employing  crew  managers,  can¬ 
vassers,  collectors  and  clerks,  are  each 
in  reality  circulation  departments  in 
themselves. 

A’et,  so  thoroughly  is  the  work  orga¬ 
nized  that  the  branches  in  the  principal 
cities  of  the  United  States  move  along 
under  perfect  control  from  the  home  of¬ 
fice  like  well-oiled  machinery,  and  the 
branch  office  department  is  only  a  small 
part  of  the  job  which  requires  trained 
men  of  character  and  selling  ability. 
Even  Mr.  Scholz’s  best  personal  friends 
do  not  know  how  or  where  he  gets  them 
all. 

Perhaps  that  puzzle  explains  a  pre¬ 
dominating  characteristic.  It  is  a  maxim 
of  Ernest  Scholz  that,  "if  you  are  a 
friend  of  a  man,  stick  to  him  and  let 
him  know  that  yon  are  his  friend,” 
which  implies  sincerity,  also  willingness 
to  inspire  and  develop.  Many  men  now 
holding  important  positions  under  him 
formerly  worked  for  him  on  the  A  hicago 
papers.  They  art  glad  to  come  back  to 
him. 

They  seldom  leave  his  employ,  for 
there  is  a  certain  pride  in  being  able  to 
hold  a  job  under  Ernest  Scholz.  He  is 
a  father  to  all  of  them  and  yet  not  old 
enough  to  be,  for  thirty  years  of  circula¬ 
tion  work  such  as  he  has  been  doing 
have  somehow  or  other  kept  him  young 
— learning  something  new  and  useful 
every  day.  but  with  the  good  judgment 
and  stability  that  comes  to  the  young 
man  of  forty. 


Canadian  War  Daily  Ends 
Useful  Career 

The  Record,  for  Four  Years,  Kept  Do¬ 
minion's  Fighting  Men  Informed 
.About  Events  at  Home  “With  the 
Regularity  of  Rations” 

Ott.vwa,  Ont.,  -Aug.  13. — .After  a  pic¬ 
turesque  and  useful  career,  begun  in 
the  Spring  of  1915,  the  Canadian  Daily- 
Record  has  ended  its  existence  as  a  pur¬ 
veyor  of  news  to  the  Dominion’s  fight¬ 
ing  men.  During  the  period  in  question 
it  enjoyed  the  reputation  of  keeping 
Canada’s  soldiers  informed  about  events 
at  home,  even  in  most  strenuous  times, 
with  the  regularity  of  rations. 

The  Record  began  as  a  news  slip, 
issued  with  orders  of  the  day.  It  re¬ 
ceived  such  an  enthusiastic  reception 
that  the  Canadian  War  Records  Office 
in  London  decided  to  expand  it  into  a 
four-page  daily. 

For  a  time,  the  cost  was  borne  by  the 
Canadian  Government,  but  it  was  not 
long  before  the  unique  paper  was  put  on 
a  business  footing,  with  the  result  that 
in  latter  days  the  only  government 
assistance  necessary  was  the  half  cent 
per  copy-  paid  for  distributing  it  without 
charge  to  the  entire  C.  E.  F. 

In  the  early  days,  cable  news  amounted 
to  only  a  very  brief  summary  of  fifty 
words  sent  by  the  Press  Gallery.  This 
steadily  increased  until  the  Record  car¬ 
ried  up  to  two  thousand  words  daily. 

The  editorial  staff  of  the  Record  was 
composed  of  Canadian  newspapermen 
who  had  served  in  the  line,  and  under 
whose  direction  it  was  made  a  “live” 
paper  of  from  four  to  eight  pages,  carry¬ 
ing  both  ‘‘home’  and  army  news. 

The  numerous  war  vete-rans’  publica¬ 
tions  that  have  sprung  up  in  Canada 
soon  will  have  their  numlier  increased 
by  the  Imperial  Veteran,  official  organ 
of  Canadians  who  have  fought  with  the 
British  regulars.  Captain  G.  C.  F. 
Wheeler,  president  of  the  association,  is 
making  arrangements  for  the  issuance  of 
the  first  number. 
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GOVERNMENT  TO  RELY  UPON  FREE  PUBLICITY  IN 
GETTING  HIGH  PRICE  FACTS  TO  PEOPLE 


No  Plans  Made  for  Use  of  Paid  Advertising  in  “Supplying  the  Public  With  Information 
Regarding  the  Actual  Supply  of  Particular  Commodities ’’—Newspapers,  in  Face  of 
Threatened  Paper  Shortage  Expected  to  Shoulder  Burden 


papers  “will  be  glad  to  get  them.”  It 
means  simply  that  the  newspapers  must 


ASKS  $2,000,000  FOR 


(FROM  OVB  BEGeHR  CORRESPONDENT) 

Washixcton,  August  12. 

T'S  the  same  old  answer ;  “We  hadn’t 
thought  of  that.” 

The  Federal  Government  does  not, 
al  least,  at  this  time,  intend  using  the 
advertising  columns  of  the  newspapers 
in  its  tight  for  price  publicity. 

The  President’s  assurance  that  the  best 
results  toward  reducing  the  cost  of  liv¬ 
ing  may  be  obtained  through  publication 
of  “fair  prices”  is  taken  here  to  mean 
nothing  more  nor  less  than  that  the 
Federal  departments  will  collect  and 
publish  the  information  as  “news.”  In 
other  words,  in  this  as  in  most  of  the 
things  it  has  been  doing  for  years,  the 
Government  does  not  comprehend  that 
advertising  has  any  connection  with 
publicity. 

“Publicity  can  accomplish  a  great 
deal,”  the  President  said,  and  proceeded 
to  tell  how  the  Government  proposed 
to  handle  that  publicity.  “The  Depart¬ 
ment  of  Commerce,  the  Department  of 
.Agriculture,  the  Department  of  Labor 
and  the  Federal  Trade  Commission  can 
do  a  great  deal  towards  supplying  the 
public,  systematically  and  at  short  inter¬ 
vals,  with  information  regarding  the 
actual  supply  of  particular  commodities 
which  arc  in  existence  but  not  available 
because  of  hoarding  and  with  regard  to 
the  methods  of  price  fixing  which  are 
being  used  by  dealers  in  certain  food 
stuffs  and  other  necessaries.” 

Government  Heads  Self-Satisfied 

Editor  &  Publisher’s  correspondent 
has  been  running  into  the  blind  alleys  of 
bureaucratic  self-satisfaction  and  immo¬ 
bility  in  the  effort  to  find  one  depart¬ 
ment  head  or  “economic  expert”  who 
thinks  it  is  the  function  of  the  Govern¬ 
ment  to  make  the  information  referred 
to  by  the  President  available  to  the 
American  consumer  through  the  medium 
of  paid  advertising. 

Here  is  what  will  be  done: 

The  .Administration  will  get  further 
appropriations  from  Congress  to  fight 
the  cost  of  living.  Those  funds  will  be 
devoted  to  the  mobilization  of  addi¬ 
tional  clerks  in  Washington  and  the 
printing  of  reports.  When  these  reports 
have  been  mailed  to  newspaper  offices  in 
Washington  and  through  the  state  and 
county  food  administration  organiza¬ 
tions,  which  have  been  revived  for  the 
purpose,  to  local  papers,  the  Government 
will  have  considered  its  work  done  and 
well  done. 

Army  and  Navy  Advertising  Pioneers 

If  it  should  occur  that  the  papers  operat¬ 
ing  in  the  face  of  a  possible  or  threaten¬ 
ed  shortage  of  newsprint,  are  forced  to 
omit  or  curtail  one  of  the  reports  out 
of  the  numerous  ones  which  will  be 
forthcoming  frf)m  four  or  five  different 
sources,  then  we  may  expect  to  hear 
something  more  about  the  necessity  of 
“coo])cration  by  the  public  press,”  in  this 
“crisis.”  It  may  even  happen  that  some 
complacent  little  mind  entrenched  be¬ 
hind  a  bureau  desk  may  fling  something 
about  the  newspapers  being  subservient 
to  “interests  engaged  in  profiteering.” 

.All  of  this  traces  to  the  fundamental 


lack  of  appreciation  here  in  Washington 
of  the  proper  relationship  between  the 
Government  and  the  press.  It  is  true 
that  some  strides  have  been  taken  to¬ 
ward  changing  this.  The  .Army  and  the 
Navy  and  one  or  two  isolated  bureaus  in 
other  departments  have  taken  the  bit  in 
their  teeth  and  gone  ahead  with  adver¬ 
tising  campaigns,  but  that  happened 
solely  and  chiefly  because  it  had  been 
brought  home  to  them  that  they  could 
not  longer  expect  the  papers  to  con¬ 
tinue  donating  millions  of  dollars  of 
space. 

Investment  for  Common  Good 
The  answer  now  to  inquiries  relative 
to  the  Government  advertising  its  price 
reports  in  newsiiapers  as  a  direct  invest¬ 
ment  for  the  common  good,  is  that  there 
is  so  much  interest  in  these  reports  that 
they  possess  great  news  value  and  the 


PRESIDENT  WILSON  offered  a  so 
lution  to  the  problem  of  living  costs 
in  a  single  paragraph  of  bis  message. 
It  is  to  be  desired  above  all  else  that 
his  suggestion  should  be  properly  con¬ 
sidered  by  Congress  and  by  the  public 
at  large.  The  words  of  the  President, 
however,  on  this  point,  need  amplifica¬ 
tion  and  should  have  re-iteration  in 
every  newspaper.  Here  is  what  he  said: 

“And  publicity  can  accomplish  a  great 
deal.  The  purchaser  can  often  take 
care  of  himself  if  he  knows  the  facts 
and  influences  he  is  dealing  with ;  and 
purchasers  arc  not  disinclined  to  do 
anything,  either  singly  or  collectively, 
that  may  be  necessary  for  their  self¬ 
protection.” 

Hy  publicity  the  President  means 
proper  publicity. 

Proper  publicity  translates  into  ade¬ 
quate  paid-for  advertising. 

Proper  advertising  is  a  cure  and  a 
jireventive  of  profiteering. 

Properly  advertised  goods  are  not  and 
have  not  been  profiteered. 

The  crimes  of  the  profiteer  are  pos¬ 
sible  only  in  the  darkness  which  adver- 


Ambassador  Is  Guest  of  N.  Y.  Advertising 
Club  at  Luneheon 

David  R.  Francis,  .Ambassador  to 
Russia,  was  guest  of  honor  at  a 
luncheon  at  the  .Advertising  Club  of 
New  A'ork  City  Wednesday.  He  spoke 
briefly  on  conditions  in  Russia,  being 
introduced  by  John  Adams  Thayer. 

One  of  the  biggest  problems  con¬ 
fronting  the  United  States  is  that  of 
helping  to  restore  order  in  Russia,  and 
the  Soviet  government  represents  less 
than  10  per  cent  of  the  population  and 
holds  its  power  by  a  reign  of  terror,  he 
said. 


conduct  the  fight  against  the  cost  of  liv¬ 
ing.  They  will  get  the  information  from 
the  Government,  but  it  will  be  the 
papers  and  not  the  Federal  departments 
which  must  carry  the  fight  to  the  people. 
Of  course,  if  any  good  should  come  of  it 
in  the  form  of  lower  prices,  the  (iovern- 
ment  will  take — and  doubtless  get — all 
of  the  credit.  Some  kind-hearted  bureau 
chief  may  issue  a  statement  thanking  the 
papers  for  their  “splendid  patriotic  co¬ 
operation,”  and  pat  himself  on  the  back 
for  his  forethought  and  broad  vision. 
The  publishers  then  can  add  those  thanks 
to  the  thousands  they  already  have 
atul  turn  to  the  consideration  of  meeting 
rising  production  costs  and  the  new 
wage  demands  of  the  composing-room 
diapel. 


tisiiig  alone  has  the  power  to  dispel. 

If  this  suggestion  of  the  President 
is  acted  upon,  in  the  wisdom  of  the 
President  with  the  counsel  of  advertis¬ 
ing  agencies,  the  abnormalities  in  the 
high  cost  of  living  will  be  absolutely 
eradicated.  The  evils  in  the  high  cost 
of  living  will  be  positively  removed. 
The  disturbed  mind  of  the  public  will 
be  put  at  e^se. 

This  does  not  mean  that  prices  will 
go  back  to  1916.  It  means  that  prices 
will  go  where  they  properly  belong,  in 
justice  to  the  consumer  and  to  the  pro¬ 
ducer,  and  in  fairness  to  the  tlealer. 

Official  Washington  knows  advertising 
today  and  has  an  appreciation  of  its 
value. 

Since  President  Wilson  has  thus 
specifically  called  the  attention  of  Con¬ 
gress  to  the  potentials  of  advertising  in 
this  emergency,  it  is  to  be  desired  as  a 
paramount  thing  that  every  newspaper 
publisher  in  the  country  will  resiiond  to 
the  President’s  call  for  advertising  by 
giving  him  the  moral  support  which  will 
justify  Congress  ili  immediate  and 
proper  action. 


PUBLISHER  GETS  RARE  PRINT 


Charles  Spalz  Is  Presented  with  Boyer- 
town  Democrat  Ancient  Sonnet 
Boyertown,  Pa.,  .August  13. — Charles 
B.  Spatz,  publisher  of  the  Boyertown 
Democrat,  has  been  presented  with  a 
rare  print  from  a  French  press  by  his 
friend  and  fellow  townsman.  Col. 
Thomas  L.  Rhoads,  who  has  just  re¬ 
turned  from  abroad. 

It  is  a  copy  of  a  sonnet,  entitled  “The 
Happiness  of  the  World,”  written  and 
printed  by  Christopher  Plantin  in  the 
sixteenth  century,  or  about  1580.  It  was 
printed  from  the  original  type,  which  is 
still  in  existence. 


WAR  INSURANCE  ADS 

U.  S.  Bureau,  of  Which  Col.  R.  G.  Cholm- 
ley-Jones  Is  Director,  Wants  Big 
Appropriation  by  Congress  to 
Expedite  Its  Labors 

The  United  States  Bureau  of  War 
Risk  Insurance  has  asked  Congress  for 
an  appropriation  of  $2,0(X).00()  for  adver¬ 
tising,  most  of  which,  if  the  money  is 
forthcoming,  will  be  spent  with  news¬ 
papers. 

The  need  of  this  appropriation  was 
emphasized  by  Col.  R.  G.  Cholmley- 
Jones,  director  of  the  War  Risk  Bureau, 
in  an  address  at  a  luncheon  in  his  honor 
Wednesday,  at  the  Hotel  Mc.Alpin  by 
the  .American  .Association  of  .Advertising 
.Agencies. 

More  than  200  men  prominent  in  the 
publishing  and  advertising  fields  at¬ 
tended  the  affair.  Col.  Cholmley-Jones, 
who  formerly  was  advertising  manager 
for  the  Review  of  Reviews,  was  intro¬ 
duced  by  William  H.  Johns,  president 
of  the  .A.  .A.  .A.  .A.  He  said : 

Would  Reach  Millions 
“I  have  asked  Congress  to  give  the 
War  Risk  Insurance  Bureau  an  appro¬ 
priation  that  will  enable  us  to  advertise 
to  millions  of  men  who  have  been  in 
war  service  abroad  and  who  are  now 
returning  to  their  homes  facts  regarding 
the  insurance,  allotments  and  allowances 
to  which  they  are  entitled  and  concern¬ 
ing  which  most  of  them  seem  to  be 
bewildered  or  in  densest  ignorance. 

“.At  present  the  Bureau  of  War  Risk 
Insurance  is  handling  about  570,000 
pieces  of  mail  daily.  .Aooiit  .30  per  cent 
of  the  letters  we  write  to  men  who  have 
taken  out  (iovernmeiit  insurance  come 
back  to  us,  because  the  men  who  have 
returned  from  service  abroad  have 
changed  their  home  addresses. 

Will  Solve  Problem 
“These  men  do  not  know  where  to 
reach  us  and  we  do  not  know  how  to 
communicate  with  them.  .Advertising 
ill  solve  this  problem  and  end  much  of 
the  censure  of  the  Bureau  of  War  Risk 
Insurance  for  failing  to  pay  insurance 
claims  promptly.  We  arc  doing  the  best 
we  can  under  the  present  conditions, 
but  widespread  advertising  will  enable 
us  to  do  a  great  deal  better.” 

.A  bill  to  appropriate  $2,0()0,0(X)  for 
advertising  for  the  Bureau  of  War  Risk 
Insurance  is  now  in  the  hands  of  a  sub¬ 
committee  of  the  House  Committee  on 
.Appropriations. 


Montana  Democrats  Organize 
Great  Fm.ls,  Mont.,  .Aug.  1. — .An  or¬ 
ganization  of  the  Democratic  weekly 
newspapers  of  Montana  has  been  effect¬ 
ed.  with  the  following  officers :  Paul  R. 
Flint,  .Malta  Call,  president;  T.  A. 
Busey,  Conrad  Independent,  vice-presi¬ 
dent;  Herbert  M.  Peet.  Harlowton 
Press,  secretary;  C.  J.  Vas  Binder,  Bow- 
doin  Beacon,  treasurer.  .Another  meet¬ 
ing  will  be  held  in  September. 


Government  Advertising  Should  Follow 
President  Wilson’s  Attack  on  Profiteering 

By  JAMES  O’SHAUGHNESSEY 

Ksccutivc  Secretary,  American  Association  of  .ViheitisiuK  Ajiencits 
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IN.  Y.  NEWS  WRITERS 
PLAN  UNION 


Committees  from  Editorial  Departments 

of  English  Language  Papers  Confer 
with  Organizer  for  Typographical 
Union  on  Details 

All  effort  is  lieing  made,  with  the  en¬ 
couragement  and  support  of  the  Inter¬ 
national  Typographical  Union,  to  or¬ 
ganize  a  labor  union  of  men  employed 
in  the  editorial  departments  of  the  Eng¬ 
lish-language  newspapers  of  Greater 
New  York. 

A  conference  at  which  plans  were 
made  to  this  end  were  discussed  has  been 
held  by  committees  representing  news¬ 
paper  workers  of  Manhattan  and  Brook¬ 
lyn,  with  J.  E.  McLoughlin,  eastern  rep¬ 
resentative  and  organizer  of  the  Typo¬ 
graphical  Union.  These  committees 
agreed  to  have  every  newspaper  office 
in  the  two  boroughs  canvassed  to  learn 
whether  prevailing  sentiment  was  in  fa¬ 
vor  of  a  union. 

Previously  a  meeting  to  discuss  the 
organization  of  a  union  that  would  in¬ 
clude  only  newspaper  men  of  Brooklyn 
was  held  at  the  reporters’  room  in 
Borough  Hall,  Brooklyn.  There  was  an 
attendance  of  altout  twenty-live  men, 
who  expressed  themselves  in  favor  of 
the  project. 

Later,  on  advice  of  Typographical 
Union  officials,  who  explained  that  a 
charter  could  not  be  obtained  for  a 
union  limiting  its  membership  to  a  sin¬ 
gle  section  of  the  city,  it  was  agreed 
that  newspaiter  workers  in  the  other 
boroughs,  particularly  that  of  Manhat¬ 
tan.  should  be  asked  to  assist  in  forming 
the  organization. 

Thomas  1'.  Keilly,  of  the  Brooklyn 
.Standard-Union,  was  appointed  temito- 
rary  chairman  of  the  Brooklyn  meeting 
and  in  turn  appointed  John  F.  Geis,  of 
the  Brooklyn  Times,  chairman  of  a  com¬ 
mittee  to  ascertain  what  sentiment  there 
was,  both  in  Brooklyn  and  Manhattan, 
in  favor  of  organizing. 

Wants  Experienced  Men 

“If  the  real  newspaper  writers  of 
Greater  New  York  want  a  union  they 
can  have  it  and  it  will  be  a  success,” 
said  Mr.  McLoughlin,  organizer  for  the 
Typographical  Union,  after  his  confer¬ 
ence  with  the  committees  from  both 
boroughs. 

“I  found  that  there  was  some  reluc¬ 
tance  on  the  part  of  the  men  employed 
in  Manhattan  to  unite  with  the  men  in 
Brooklyn  because  the  prevailing  scale  of 
wages  in  Manhattan  is  higher. 

“I  explained  to  them  that  any  attempt 
that  might  l)e  made  to  change  the  wage 
scale  would  be  similar  to  that  effected 
when  Brooklyn  became  a  part  of  Greater 
New  York. 

“The  wage  scale  of  the  memliers  of  the 
Brooklyn  Typographical  Union  then  was 
lower  than  that  of  the  union  men  in 
Manhattan,  but  the  two  unions  were 
amalgamated  and  the  scale  of  the  Brook¬ 
lyn  men  was  brought  up  to  that  of  the 
men  across  the  river. 

“Howe'er,  if  the  proposed  Newspaper 
Writers’  Union  of  Greater  New  York 
is  to  be  a  success,  we  must  have  experi¬ 
enced  newspaper  editors,  copy  readers 
and  writers  in  it,  from  the  start.  I  don’t 
want  to  take  a  chance  with  correspond¬ 
ence  school  journalists  or  amateurs.  I 
want  men  who  have  had  at  least  three 
years’  experience  at  the  game,  and  I 
want  to  get  an  enrollment  of  at  least  75 
per  cent  of  them  in  every  office. 

“Furthermore,  I  don’t  want  any  part- 
time  workers,  but  men  who  make  a  busi¬ 
ness,  at  least  six  days  a  week,  of  work¬ 
ing  for  newspapers.” 

He  added  that  he  was  going  to  be 
absent  from  the  city  until  I-abor  Day 


and  that  in  the  meantime  he  understood 
that  committees  and  sub-committees 
representing  the  Manhattan  and  Brook¬ 
lyn  newspaper  workers  with  whom  he 
conferred  would  be  active  in  getting  ap¬ 
plications  for  membership. 

German  Writers  Organize 

The  attempt  to  form  a  union  com¬ 
posed  of  men  in  the  editorial  depart¬ 
ments  of  English-language  newspapers 
'll  Greater  New  '^'ork  follows  close  upon 
the  organization,  Monday,  of  a  union 
composed  of  editors,  copy  readers,  and 
reporters  on  the  five  German  newspapers 
of  the  city — the  morning  and  evening 
Slatts-Zeitung,  the  morning  and  evening 
Herold,  and  the  socialist  paper,  the 
Yolks-Zeitung. 

This  organization  has  an  initial  mem¬ 
bership  of  59  and  will  receive  a  charter 
from  the  International  Typographical 
Union.  Its  officers  say  it  will  have  a 
membership  of  100  or  more  within  a 
week,  including  approximately  97  per 
cent  of  the  men  actively  engaged  in 
work  in  the  editorial  departments  of 
German  newspapers. 

“The  next  step  will  be  to  make  plans 
for  obtaining  higher  wages  and  better 
hours  of  labor,”  said  one  of  the  new 
officials. 


WILL  MAKE  IMPROVEMENTS 
Donnacona  Paper  Company  Issues  Bonds 
— Output  Comes  Here 

Montre.m..  .Aug.  11. — The  Donnacona 
Paper  Company,  whose  plant  is  located 
at  Donnacona,  between  Montreal  and 
Quebec,  is  making  a  new  issue  of  $1,- 
7.50.000  of  6  per  cent  first  mortgage  sink¬ 
ing  fund  bonds,  maturing  in  1940. 

The  issue  has  been  purchased  by  a 
Montreal  syndicate  which  will  soon  offer 
it  to  the  public,  the  funds  to  be  used 
to  provide  for  extensions  and  additional 
working  capital. 

The  original  financing  of  the  Donna¬ 
cona  comi'any  was  carried  out  some 
years  ago  by  a  group  of  American  capi¬ 
talists,  among  whom  were  the  late  Geo. 
P.  Gould,  president  of  the  Gould  Paper 
Company,  Utica;  Charles  B.  Rogers,  of 
the  First  National  Bank,  Utica;  and 
George  McKee,  the  company’s  present 
manager. 


ST,  LOUIS  WOMEN  AS  DELEGATES 


Will  Be  Well  Represented  at  New  Or¬ 
leans  Convention  of  A.  A.  A.  W. 

St.  L(  uis.  Mo.,  .Aug.  13. — The 
Women’s  .\dverisintg  Club  of  St.  Louis 
has  elected  these  delegates  to  the  con¬ 
vention  of  the 
Associated  Clubs 
in  New  Orleans; 

Miss  Mary 
W  heat,  president 
of  the  club; 

Mr.s.  Julia  Ship- 
ley  Carroll,  Miss 
Olivia  Bruegge- 
man  and  Miss 
Louise  Lenoir 
Thomas. 

Other  mem¬ 
bers  of  the  club 
who  will  attend 
the  convention  are:  Mrs.  H.  T.  .Axtell, 
Miss  Mary  Semple  Scott  and  Miss 
V’.  .A.  L.  Jones. 

The  erection  of  an  assembly  plant  of 
an  -American  automobile  company  in 
Cadiz  is  the  latest  example  of  what  the 
Spaniards  call  a  commercial  Invasion. 


The  output  of  the  mill  has  been  going 
almost  entirely  to  New  York  City.  The 
mill  has  been  producing  30,000  tons  of 
news  print,  18,000  tons  of  sulphite  pulp, 
and  37,500  tons  of  ground  wood  pulp 
per  annum. 

Patriotic  “Newsies”  Honored 
Boston,  Aug.  12. — .A  handsome  .sou¬ 
venir  booklet  to  commemorate  the 
work  of  the  Liberty  Loan  Newsboys’ 
Association  of  Boston  has  just  been 
issued,  under  the  auspices  of  President 
John  J.  Martin,  of  the  Exchange  Trust 
Company,  who  hacked  the  newsboys  in 
all  their  campaigns. 

One  Copy  to  Advertisers 
W.ssttiNCTON,  D.  C.,  .Atig.  6. — Third 
.Assistant  Postmaster-General  Dockery 
has  notified  publishers  that  only  one 
copy  of  a  paper  may  lie  sent  second  class 
to  prove  insertion  of  any  advertisement. 


HIS  OWN  MEDICINE 
HELPED  HIM  TURN  A 
CRITICAL  CORNER 


There  is  one  man  who  practices 
what  he  preaches,  and-  finds  it 
profitable.  W'hen  Guy  U.  Hardy,  presi¬ 
dent  of  the  National  Editorial  Associa¬ 
tion,  had  the  nomination  for  Congress 
from  the  Third  Colorado  District  thrust 
upon  him  last  fall,  he  found  himself  up 
against  a  Democratic  nominee  who  had 
been  in  Congress  for  six  years.  It 
looked  like  a  forlorn  hope. 

As  owner  and  publisher  of  the  Canon 
City  Daily  Record,  he  had  been  urging 
other  folk  to  advertise  if  they  wished 
to  accomplish  anything.  With  full  con¬ 
fidence  in  the  power  of  the  printed 
word  in  the  display  columns  of  news¬ 
papers,  he  played  that  as  his  best  card. 
Practically  every  newspaper  in  his  dis¬ 
trict  carried  his  ads — column,  double 
column,  half  page  and  full  page — all 
paid  for  at  regular  rates.  Many  of  the 
newspapers  were  liberal  with  their  news 
campaign  activities  in  creating  news,  for 
he  swept  through  eighteen  of  the  twenty- 
columns,  aided  thereto  by  his  personal 
two  counties  of  the  district,  travelling 
more  than  2,000  miles  by  automobile  and 
making  many  speeches.  Of  course,  he 
turned  a  forlorn  hope  into  a  decisive 
victory. 

Takes  Several  Trips  a  Year 
Twenty-five  years  in  one  place  have 
not  fossilized  Guy  Hardy.  He  has  had 
to  hustle  for  himself  since  childhood, 
and  the  hustling  habit  sticks.  He  travels 
a  whole  lot;  not  occasionally,  but  a  con¬ 
siderable  part  of  the  time.  Every  year 
he  takes  several  educational  trips,  and 
it  would  be  difficult  to  mention  a  section 
of  the  country  he  has  not  visited  and 
studied.  He  was  born  in  Illinois  in 
1872,  and  his  parents  died  when  he  was 
a  young  lad,  leaving  him  to  carve  out 
his  own  destiny.  He  worked  his  way 
through  school  and  college,  taught 
school  for  a  couple  of  years  and  then 
went  to  Canon  City  in  1895  to  work  on 
the  Weekly  Record.  One  year  later  he 
bought  the  paper,  soon  turned  it  into  a 
daily,  and  since  then  has  been  its  pub¬ 
lisher,  making  it  a  notable  success. 

Has  Several  Jobs 

One  job,  however,  is  not  enough  for 
his  active  mind.  Hf  manages  to  keep 
fairly  busy  by  being  president  of  the 
Canon  City  Chamber  of  Commerce, 
president  of  the  University  Club,  presi¬ 
dent  of  the  Fremont  Building  and  Loan 
Association,  director  of  the  Red  Cross 
Chapter,  director  of  the  Y.  M.  C.  A.,  a 
member  of  the  State  Y.  M.  C-  A.,  was 
president  of  the  last  Colorado  Republi¬ 
can  State  Convention  and  a  member  of 
the  Executive  Committee;  was  Food 
Administrator  for  Fremont  County  dur¬ 
ing  the  war,  was  formerly  president  of 
the  Colorado  Editorial  Association  and 
is  now  a  member  of  its  Executive  Com¬ 
mittee,  heads  the  National  Editorial  As¬ 
sociation,  and  now  has  the  Congressional 
job  on  his  hands.  He  gets  out  a  Weekly 
Record,  in  addition  to  the  Daily,  and 
also  the  Colorado  Press,  a  quarterly 
ftublished  in  the  interests  of  newspaper 
workers. 

He  has  a  wife  and  four  children,  a 
'amily  which,  he  declares,  helps  him  on 
his  way. 


Ferguson  Arrives  Home 
Fred  Ferguson,  who  represented  the 
United  Press  as  staff  correspondent  on 
the  -American  front  and  at  the’  peace 
conference,  returned  to  New  York  City 
from  France  last  Saturday,  with  Mrs. 
Ferguson,  who  has  Iteen  with  her  hus¬ 
band  during  the  past  year. 


EDITOR  LEECH’S  IMPRISONMENT  FOR  CONTEMPT 
MAY  LEAD  TO  CONGRESSIONAL  INVESTIGATION 


EDW.AKD  T.  LEhXH,  editor  of  the  Memphis  Press— a  Scripps  newspaper— 
has  just  concluded  a  ten  day  jail  sentence  for  contempt  of  court.  As  has 
been  told  in  detail  in  Editor  &  Pubi.i.sher,  Mr.  Leech  was  convicted  of  contempt 
on  the  claim  that  he  had  commented  upon  a  case  which  was  still  pending  in 
court. 

The  offending  editorial,  however,  contained  no  reference  to  any  particular 
case  nor  to  any  particular  judge.  Names  were  not  mentioned.  The  charge  was 
made  that  the  judiciary  had  been  corrupted  by  the  politicians — that  the  courts 
had  been  virtually  controlled  by  political  bosses.  It  happened  that  an  election 
was  at  hand.  .A  judge,  who  was  a  candidate  for  re-election,  had  just  rendered 
a  decision  favorable  to  an  election  commissioner  who  was  under  fire  in  a  political 
way.  This  judge,  contending  that  the  editorial  was  an  attack  upon  him  and  that 
it  interfered  with  the  administration  of  justice  in  his  court,  cited  the  editor 
for  contempt  before  another  judge.  He  was  convicted  and  the  conviction  was 
affirmed  by  the  higher  tribunal  of  the  state. 

The  Scripps  newspapers,  considering  this  case  in  the  light  of  an  assault  upon 
press  freedom,  are  calling  for  a  congressional  investigation  of  the  tendency  of 
the  judiciary,  federal  and  state,  to  encroach  upon  the  rights  of  the  press  to 
criticize  public  officials  and  candidates  for  office. 

This  Memphis  case  would  seem  to  emphasize  the  need  for  a  Federal  Libel 
Law,  in  which  the  limitations  of  newspaper  criticism  of  public  officials  and  candi¬ 
dates  should  he  clearly  defined.  In  many  states  the  rulings  of  courts  have  already 
stated  these  definitions  with  entire  clarity.  As  the  constitutional  right  of  criticism 
— of  a  free  press — is  not  subject  to  violation  by  states,  it  seems  obvious  that  a 
Federal  statute  should  supersede  the  mass  of  conflicting  rulings  and  precedents 
upon  which  state  courts  base  their  decisions.  It  is  absurd  to  contend  that  a 
thing  is  constitutional  in  Mis.souri  and  not  in  Tennessee.  And  only  recently  a 
Missouri  court  has  upheld  the  right  to  criticize  candidates  for  office  quite  as  freely 
as  public  officials. 

It  is  not  the  purpose  of  Editor  &  Publisher  to  discuss  the  merits  of  the  case 
against  Editor  Leech.  The  facts  have  been  published  and  speak  fer  themselves. 
It  docs  seem,  however,  of  high  public  concern  that  press  freedom  should  not  be 
abridged  in  principle  through  the  establishment  of  precedents  growing  out  of  a 
purely  technical  interpretation  of  those  laws  which  are  aimed  to  protect  our 
courts  from  interference  with  their  processes. 


Miss  Mary  Wheat 
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London  Newspapers  Are  Now  Featuring  American  News 

Labor  Ministry  Undertakes  to  Teach  Ex-Officers  Journalism  ‘Tn  a  Few  Weeks’’ 

By  H.  C.  RIDOUT,  London  Editor,  Editor  &  Publisher 


The  London  newspapers  have  al¬ 
ways  devoted  a  fair  amount  of  space 
to  American  news,  but  latterly  the 
tendency  has  been  to  feature  it  in  promi¬ 
nent  positions.  Conspicuously  was  this 
the  case  during  the  present  week  when 
several  papers  quoted  cabled  extracts 
from  the  American  press  speaking  of 
the  delight  experienced  in  the  U.  S.  A. 
at  the  honor  paid  to  the  American 
forces  by  including  them  in  the  front  of 
our  Peace  Day  procession.  The  cheers 
which  greeted  General  Pershing  and  his 
men  on  the  route  spoke,  too,  of  a  com¬ 
plete  understanding  and  sympathy  be¬ 
tween  the  people  of  the  two  nations;  the 
reception  of  the  American  troops  was 
no  less  hearty  than  that  accorded  to  the 
British  in  the  procession. 

As  a  note  in  passing  it  may  be  inter- 
esintg  to  mention  that  the  London  offices 
of  the  Chicago  Daily  News  had  per¬ 
haps  the  finest  view  of  the  proceedings 
in  the  whole  of  London. 


University  Degree  of  Commerce 

A  new  Degree,  that  of  Commerce,  has 
jtist  been  created  by  the  University  of 
Lo'idon,  and  it  is  interesting  to  notice 
among  the  committee  appointed  by  the 
Senate  of  the  University  a  number  of 
prominent  British  newspaper  and  adver¬ 
tising  men.  They  include  Sir  Herbert 
Morgan,  K.  B.  E.  (of  W.  H.  Smith  & 
Son,  and  now  associated  wi(h  Lever 
Bros.,  Ltd.)  as  chairman  of  the  Organ¬ 
izing  Committee,  Mr.  Ernest  Debenham 
(of  Debenham’s,  Ltd.,  the  London 
store),  Mr.  Stanley  Machin  (vice-presi¬ 
dent  London  Chamber  of  Commerce), 
Mr.  J'.  Dawrance  (of  Babcock  &  Wil- 
sox),  Mr.  W.  L.  Madgen  (British  Elec¬ 
tric  Traction),  Sir  George  Riddell  (pro¬ 
prietor  News  of  the  World),  and  Sir 
Ernest  Hodder  Williams  (of  Hodder 
&  Stoughton,  publishers  of  British 
Weekly,  etc.).  It  is  a  unique  departure 
—this  recognition  of  Commerce  by  a 
British  university — and  the  names 
quoted  show  that  the  Degree  of  Com¬ 
merce  will  possess  a  value  of  a  practical 
as  well  as  an  abstract  nature. 


P'licated  that  “even  experienced  finan- 
c  ers  could  not  always  be  sure  of  its 
n.eaning.” 

The  fact  that  it  was  held  over  to  the 
last  minute  and  then  launched  in  the 
most  unfavorable  week  was,  however,  in 
the  view  of  advertising  men  in  London, 
t  o  reason  why  the  publieity  arrange- 
n  flits  could  not  have  been  formulated 
well  in  advance. 


Enterprise  of  London  Express 

The  London  Daily  Express  has  just 
•ssited  a  magnificent  prize  offer  of  £10,- 
CA',0  to  encourage,  develop  and  prove  the 
in  acticability  of  commercial  flying  with¬ 
in  the  British  Empire.  When  it  is  re- 
n  embered  how  the  Daily  Mail  offer 
V  as  responsible  for  the  first  Transatlan¬ 
tic  flight,  it  must  be  recognized  that  this 
new  proposal  will  have  far-reaching  ef¬ 
fects  in  the  application  of  flight  over- 
si  as  to  commercial  purposes. 

.\11  types  of  aircraft  are  eligible.  The 
entrants  must  produce  one  aircraft  for 
il  e  flight  to  and  from  South  Africa,  and 
<  re  aircraft  of  a  similar  type  for  the 
li  ght  to  and  from  India.  All  aircraft 
r•Hst  carry  a  useful  load  of  at  least  a 
t  n  both  on  the  outward  and  homeward 
fi  ghts.  South  Africa  and  India  are  the 
rverscas  countries  selected  as  goals,  and 
the  aim  is  to  demonstrate  that  these 
'erritories  are  within  easy  air-reach  of 
London  with  a  sustained  traffic. 

•Already  the  Secretary  of  State  for 
India,  the  Right  Hon.  E.  S.  Montague, 
bits  recognized  the  momentous  character 


of  the  “Daily  Express’’  offer  and  has 
sent  the  editor  a  letter  of  appreciation. 

Cartoonist  Becomes  Editor 
Captain  Bruce  Bairnsfather  was  a  dis¬ 
covery  of  the  war.  He  lightened  Brit¬ 
ain’s  burden  by  the  creation  of  a  walrus- 
whiskered  “old  contemptible’’  whose  life 
at  the  front  was  one  continuous  grouch 
■ — “Old  Bill.’’  In  play  form  you  have  Old 
Bill  on  the  stage  in  .America.  Captain 
Bairnsfather  sent  his  first  sketch  in  the 
most  casual  way  from  France  to  the  edi¬ 
tor  of  the  Bystander,  and  that  gentle¬ 
man  used  it  and  asked  for  more.  When 
on  leave,  Captain  Bairnsfather  called 
upon  the  editor  and  introduced  himself. 
The  interview  ended  with  an  exclusive 
contract  to  draw  only  for  the  By¬ 
stander,  of  which  “Old  Bill’’  was  and  is 
a  regular  feature  in  cartoons.  The  car¬ 
toons  were  subsequently  issued  sepa¬ 
rately  in  a  series  of  brochures  under  the 
title  of  “Fragments  from  France,”  and 
their  success  was  so  great  that  Captain 
Bairnsfather  was  invited  to  start  a 
newspaper  called  Fragments.  The  first 
number  has  just  appeared,  and  the 
publishers  state  that  orders  for  it 
amounted  to  over  a  million.  It  is  light 
comment  on  the  news  of  the  day  and 
is  probably  unique  in  journalism  as  a 
newspaper  that  grew  out  of  a  cartoon. 

Miners  Strike  Worries 
The  closing  down  of  the  A’orkshire 
coal  mines  and  the  threat  of  others  to 
follow  has  set  our  newspapers  through¬ 


Victory  Loan  Advertising 

It  seems  that  the  total  of  708  millions 
sterling  raised  during  the  British  Vic¬ 
tory  Loan  drive  is  considered  a  poor 
showing  for  the  efforts  lavished  upon  it. 
It  is  true  that  a  thousand  millions  was 
the  goal  aimed  at,  and  if  fault  there  be 
1  should  say  it  lies  with  the  Govern¬ 
ment  who  gave  the  publicity  directors 
too  little  notice  and  too  little  time  in 
which  to  do  their  work.  The  appoint¬ 
ments  of  the  men  to  handle  the  advertis¬ 
ing  were  not  made  until  the  very  last 
moment;  the  official  prospectuses  were 
issued  before  the  publicity  staff  had  time 
to  organize  themselves. 

Practically  the  whole  of  the  directors 
were  new  to  this  particular  phase  of 
Government  publicity,  hardly  one  of 
those  identified  with  the  advertising  of 
previous  loans  being  engaged.  But  in 
the  short  time  those  publicity  men 
worked  miracles  of  achievement  in  sheer 
hard  work  and  if  there  be  any  disap¬ 
pointment  in  the  result  it  cannot  be  laid 
at  the  door  of  the  advertising.  Indeed, 
financial  writers  are  now  declaring  that 
the  loan  issue  was  so  intricate  and  com- 


DOBERT  DONALD,  former  editor  of  the  London  Chronicle  and  more 
^  recently  managing  director  of  the  papers  of  the  United  Newspapers,  Ltd., 
who  has  purchased  the  London  Globe,  one  of  the  oldest  English  dai  ies,  accord¬ 
ing  to  an  announcement  just  made.  The  Globe  is  an  evening  paper. 


out  the  country  thinking  of  precaution¬ 
ary  and  emergency  measures  to  meet 
the  situation  as  far  as  possible  should  it 
affect  them.  The  Belfast,  Ireland, 
newspapers  have  already  had  an  un¬ 
pleasant  experience  of  a  local  strike,  on 
the  occasion  of  the  shipbuilding  differ¬ 
ences,  when  one  adapted  a  war  tank’s 
engine  to  enable  it  to  carry  on,  and  all 
were  reduced  to  candles  for  illumination 
and,  kerosene  heaters  for  linotype  ma¬ 
chines. 

But  if  the  present  strike  develops  it 
will  have  a  national  effect  and  will  exer¬ 
cise  both  wits  and  ingenuity  of  publish¬ 
ers  to  evade  unpleasant  consequences. 
.Already  plans  are  in  being  for  the  ex¬ 
tensive  use  of  aeroplanes  and  automo¬ 
biles  in  the  event  of  transit  services  be¬ 
ing  crippled. 


Saturday  Evening  Post  to  Have 
English  Edition 

One  of  the  fruits  of  Mr.  Cyrus  Curtis’ 
stay  in  L.ondon  is  the  announcement 
that  his  Saturday  Evening  P’ost  is  to 
have  an  English  edition.  It  is  to  be 
published  by  Odhams,  Ltd.,  the  proprie¬ 
tors  of  John  Bull,  which  with  its  two 
million  weekly  circulation  demonstrates 
the  organization  of  the  hou.se  to  handle 
any  such  success  of  the  Saturday  Eve¬ 
ning  Post  should  it  develop  that  way. 

.  There  was  an  effort  some  years  ago 
to  establish  a  London  periodical  on 
somewhat  similar  lines,  but  it  was  be¬ 
fore  its  time.  Messrs.  Odhams  venture 
will  he  watched  with  interest,  though 
those  who  know  J.  S.  Elias,  the  man¬ 
aging  director,  experience  no  doubt  as 
to  the  result. 

Ex-Offirers  Being  Trained  as  Journalists 

No  one  in  this  country  has  more  sym¬ 
pathy  with  or  has  done  more  to  assist 
ex-officers  towards  finding  suitable  em¬ 
ployment  than  British  journalists.  But 
they  are  up  in  arms  to  find  that  news¬ 
paper  and  press  work  is  thought  so 
lightly  of  and  so  easy  that  the  .Appoint¬ 
ments  Branch  of  the  Ministry  of  Labor 
has  iiiidertaken  to  train  ex-officers  as 
journalists.  They  declare  that  while 
unemployment  is  still  rife  in  newspaper 
circles  and  while  so  many  able  journal¬ 
ists  remain  in  the  army,  it  is  manifestly 
unfair  that  an  official  department  should 
encourage  and  offer  to  introduce  further 
competition.  But  most  of  all  they  re¬ 
sent  the  suggestion  that  journalists  can 
be  made  in  a  few  weeks  or  months.  It 
is  an  awkward  situation. 


Notes  of  the  Press 

It  is  proposed  that  there  should  be  a 
Midland  Counties  Federation  of  News¬ 
paper  Owners  embracing  the  Associa¬ 
tions  of  Three  Shires,  Shropshire  and 
North  VV'ales,  Staffordshire  and  War¬ 
wickshire,  and  Leicester. 

.Among  notable  Peace  Numbers  is  the 
Golden  Edition  of  the  London  Daily 
Mail — a  special  issue  printed  in  gold  on 
art  paper.  Although  issued  on  June  30, 
the  demand  is  such  that  only  a  small 
proportion  of  the  orders  have  been  exe¬ 
cuted.  A  privileged  circle  has  been 
specially  honored  with  copies  auto¬ 
graphed  by  Lord  Northcliffe. 

The  Aberdeen  Journal  offices  were 
(Continued  on  page  50) 


10 


Editor  &  Publisher  for  August  14,  1919 


N.  E.  A.  OPENS  OREGON  SESSIONS 
OF  ANNUAL  CONVENTION 


New  Mission  of  the  Press  in  Home  Reconstruction  and  Interna¬ 
tional  Relations  Discussed — Newsprint  and  Business  Stand¬ 
ards  Receive  Consideration — Portland  Entertains  Lavishly. 

PORTLAXI),  Ore.,  Aug.  13. — Plans  to  enlarge  the  National  Edi¬ 
torial  .\.ssociation  by  more  thoroughly  covering  its  field  among 
the  smaller  newspapers  of  the  country  and  to  strengthen  its 
work  through  the  employment  of  a  field  secretary,  and  by  other 
means,  is  the  central  theme  of  the  annual  convention  of  that  organi¬ 
zation. 

It  was  voiced  by  Congressman  (juy  U.  Hardy,  of  Canyon  City, 
Colo.,  president  of  the  Association  at  the  opening  session  held  in 
Portland  on  .\ugust  9.  and  has  been  alluded  to  by  nearly  every 
s])eaker  at  the  several  meetings.  Steps  to  put  into  effect  will  be 
taken  at  the  business  session,  which  will  be  held  in  \  ictoria.  British 
Columbia.  August  18. 

Two  Hundred  and  Sixteen  Editors  on  Tour 


The  Portland  meeting  was  the  first 
ftirmal  session.  The  N.  E.  A.  special 
train  has  been  touring  the  Canadian 
Rockies  since  it  left  Winnipeg  on 
July  29. 

The  216  editors  on  the  train  have  been 
deeply  imi>ressed  with  the  west,  are  en¬ 
thusiastic  al)out  the  .scenery  and  the  en¬ 
tertainment  accorded  them  at  every  stop 
and  are  looking  forward  to  many  more 
tdeasant  days  before  the  return,  but  they 
are  not  forgetting  the  serious  side  of 
their  convention  and  are  devoting  much 
attention  to  discussion  of  many  news¬ 
paper  problems  and  betterments. 

The  Newspaper's  Future 

“I  have  the  highest  regard  for  the 
newspaper  profession,”  said  President 
Hardy  in  his  keytiote  siieech  at  the 
opening  session,  and  continued  ; 

“1  believe  there  is  no  greater.  The 
newspaper  business  is  the  best  business 
in  your  town,  the  editorial  profession  is 
the  best  profession  in  your  town,  and 
the  newsitaper  man  is  the  biggest,  ablest 
and  most  influential  man  in  your  town 
if  he  is  big  enottgh  for  his  job.  Since 
last  we  met  peace  has  come,  and  with 
it  new  problems. 

“.\  year  ago  publishers  everywhere 
•were  scared  to  death.  Hut  few.  were 
seriously  hurt  and  many  have  built  up 
undreamed  of  success.  Most  of  our 
worries  everywhere  are  founded  on 
fears  of  things  that  never  happen,  and 
1  believe  the  publishers  will  meet  the 
problems  in  the  fttture  and  conquer 
them,  just  as  1  believe  the  jteople  of  this 
great  country  will  meet  the  problems  of 
reconstruction  and  give  tis  the  best  pos¬ 
sible  solution." 

Recommends  Field  Secretary 

President  Hardy  sjtoke  of  the  itrint 
paper  situation,  stating  that  the  drastic 
order  of  the  war  industries  board  was 
rewritten  by  a  memlter  of  the  executive 
committee  of  the  association  and  that 
more  money  was  saved  the  newspaper 
men  through  the  association  in  this  mat¬ 
ter  in  one  year  than  they  had  paid  in  in 
dues  during  the  entire  life  of  the  or¬ 
ganization.  The  president  recommended 
the  employment  of  a  permanent  field 
secretary  and  the  raising  of  the  dues  of 
the  association. 

No  business  was  transacted  at  the 
Portland  session,  but  the  formal  papers 
and  discussions  arc  proving  of  great 
Itenefit. 

One  of  the  most  impressive  talks  was 
by  Harry  Hillman,  editor  of  the  Inland 
Printer  of  Chicago,  under  the  title  of 
“The  Rainbow’s  End  for  the  Newspaper 
Publisher.”  Mr.  Hillman  urged  the 
necessity  of  keeping  newspaper  charges 
up  to  a  basis  on  which  there  should  be 


no  falling  of  standards  and  in  service  to 
the  ittiblic. 

Must  Measure  Up  to  New  Standards 

“L'nless  your  newspaper  contains  a 
mixture  of  practical  business  it  will  not 
measure  up  with  the  standard  of  pres¬ 
ent-day  demands.”  he  said.  “There  is 
no  other  industry  of  such  vital  import¬ 
ance  to  every  phase  of  human  activity 
as  itrinting  and  the  newspaper,  nothing 
that  gets  right  down  into  the  heart  of 
humanity  in  such  a  way,  and  no  busi¬ 
ness  that  demands  more  actual  intelli- 
gei'ce  and  wider  knowledge.  W  c  too 
often  set  our  price  at  what  the  customer 
will  pay  and  not  at  what  our  product  is 
worth.” 

“The  Community  Evener,”  was  the 
subject  of  an  address  by  (jcorge  W . 
•Marble,  pttblisher  for  the  Tribune- 
Monitor,  Fort  Scott  (  Kans. )  His  was 
a  “shop  talk.”  and  took  up  the  problem 
of  petty  jealousies  which  nearly  always 
are  found  to  exist  in  the  smaller  cities 
and  towns. 

Mr.  Marble  held  up  as  the  ideal  news¬ 
paper  that  organ  which  could  tactfully 
bring  the  contending  parties  to  a 
friendly  understanding  and  develop  a 
spirit  of  harmony  in  his  community. 

Great  Opportunity  Fares  Press 

In  his  address,  on  “The  Larger  Out¬ 
look,”  Harvey  Ingram,  editor  of  the 
Des  Moines  Register,  gave  a  scholarly 
Itresentation  for  the  great  opportunity 
that  faces  the  press  in  settling  the  prob¬ 
lems  that  have  arisen  out  of  the  war. 

“In  the  moulding  of  civilization  in  the 
last  200  years  no  force  of  man  has 
played  such  a  decisive  part  as  the 
printed  word,”  he  said.  “The  news¬ 
paper  is  wrapping  the  world  with  bands 
so  fragile  they  can  hardly  bear  the  con¬ 
tact  of  the  press,  yet  stronger  than 
bands  of  steel.  In  the  era  that  is  to 
come  the  newspapers  have  a  tremendous 
opporltmity  and  responsibility  to  speed 
the  doctrine  of  international  good  will.” 

Two  local  speakers  on  the  program 
were  Edgar  H.  Piper,  editor  of  the  Ore¬ 
gonian,  who  spoke  of  his  experiences 
with  a  party  of  .American  editors  who 
visited  the  war  zone,  and  B.  E.  Irviti, 
editor  of  the  Journal,  who  discussed  the 
part  the  press  can  play  in  bringing  about 
a  better  feeling  in  regard  to  industrial 
problems. 

Mr.  Piper  was  greeted  with  great  ap¬ 
plause  when  he  said  that  one  thing  the 
■American  soldier  discovered  was  that 
there  isn't  any  best  soldier  in  .America. 

“The  soldiers  from  Texas,  the  soldiers 
from  Maine,  the  soldiers  from  Oregoti, 
and  from  every  State  in  the  Union  are 
all  best  soldiers,  because  *lhey  are  all 
.American.”  he  declared. 


To  Name  Ship  for  N.  E.  A. 

Se.sttu:.  .August  12. — The  news¬ 
paper  editors  of  the  United  States 
are  to  have  a  .ship — in  name. 

In  honor  of  the  national  con¬ 
vention  of  the  National  Editorial 
.Association,  which  is  being  held 
consecutively  in  Portland,  Seattle 
and  British  Columbia,  the  U.  S. 
Shiping  Hoard  has  authorized  the 
lenaming  of  a  big  steel  9j60CUton 
steamship  to  he  held  at  the  famous 
Skinner  &  Eddy  plant  on  .August 
16  from  b'lkton  to  Editor. 

Mrs.  Guy  U.  Hardy,  wife  of 
Congressman  Hardy,  president  of 
the  association,  will  christen  the 
ship.  .Addresses  by  members  of 
the  association  will  precede  the 
launching. 


Monument  to  First  ftp«r 

The  editor  paid  as  a  special  privilege 
their  opportunity  to  dedicate  a  monu¬ 
ment  on  the  place  where  stood  the  office 
of  the  Oregon  Spectator,  founded  in 
1H46.  the  first  newspaper  published  west 
of  the  Rocky  Mountains. 

Following  the  btisiness  session  of 
.\ugust  9  they  journeyed  to  Oregoti 
City,  where  the  dedication  took  place, 
with  speeches  by  Mrs.  Eva  Emery  Dye, 
Oregon  attthor;  George  H.  Himes,  sec¬ 
retary  of  the  flregon  Historical  Society; 
Mrs.  Jennie  Harlow  Harding,  of  the 
D.  .A.  R. ;  Edward  E.  .Albright,  vice- 
jiresident  of  the  N.  E.  .A.,  and  W.  P. 
Hawley,  president  of  the  Hawley  Pulp 
&  Paper  Co.,  donor  of  the  monument. 
(Continued  on  paf’c  34) 

Delegates  Receive  Program 
Number  at  Seattle 

Editor  &  Publisher  Is  Distributed  .Among 
N.  E.  .A.  Members  as  They  Board 
Southbound  Train 


Se.attle,  .August  12. — Rushed  to 
Seattle  by  special  delivery,  copies  of 
Elditor  &  Publisher,  carrying  the  full 
program  for  the  annual  convention 
of  the  National  Editorial  .Association, 
were  placed  iti  the  hands  of  every 
delegate  as  he  Ipft  the  Puget  Sound 
city  for  Portland,  ( )re.,  on  .August  8. 
The  contribution  of  the  Editor  & 
Publisher  to  the  entertainment  of  the 
news])aper  makers  was  deeply  appre¬ 
ciated  by  the  delegates. 

When  the  delegation  arrived  in 
Seattle  from  Vancouver,  H.  C.,  they 
were  met  at  the  dock  bv  a  large  dele¬ 
gation  from  the  Seattle  Press  Club, 
the  Washington  State  Press  .Asso¬ 
ciation  and  the  Seattle  Chamber  of 
Commerce,  whisked  in  automobiles 
to  the  Butler  Hotel,  where  a  break¬ 
fast  was  ready  to  be  served,  and 
were  then  taken  to  the  depot.  They 
-spent  only  about  an  hour  and  a  half 
in  Seattle  on  their  “passing  through” 
visit  but  it  was  a  busy  period. 


Oregon  Trout  Attrart  Publishers 

b.  G.  Bonfils,  publisher  of  the  Denver 
Post,  and  b.  W.  Kellogg,  publisher  of 
the  Los  .Angeles  Express,  recently  made 
a  successful  invasion  of  the  big  trout 
streams  of  Southern  Oregon.  Inci¬ 
dentally  they  called  upon  newspaper 
men  in  Portland  before  returning  to 
their  home  cities. 


A  wireless  station  of  long  radius  is 
being  erected  at  Soerabaya,  one  of  the 
chief  ports  of  the  Dutch  East  Indies. 
This  is  one  of  the  indications  that  mer¬ 
cantile  interests  there  look  for  a  great 
trade  development. 


OREGON  EDITORS  WILL 
RESIST  NEW  SCALE 

Reported  Printers  Will  Demand  $1  an 
Hour — State  Walkout  Threatened — 
Editorial  Association  Appoints 
Committee  to  Act 


Portland.  Oreg.,  Aug.ll. — Steps  to 
resist  a  pay  scale  of  $1  an  hour  w'hich 
the  printers  are  said  to  be  ready  to  de¬ 
mand  throughout  Oregon  were  taken  by 
the  State  Editorial  .Association  at  its 
meeting  here  Saturday. 

The  smaller  dailies,  and  weeklies  as 
well,  see  a  grave  crisis  confronting  them 
if  an  attempt  is  made  to  institute  this 
scale  and  the  association  was  assured 
that  such  a  movement  is  well  developed. 

Lloyd  Riches,  secretary  of  the  associa¬ 
tion,  reported  that  printers  already  are 
considering  a  general  walkout.  The 
publishers  hope  to  head  off  the  move¬ 
ment  by  showing  what  such  a  wage 
scale  would  mean  to  them. 

A  committee  named  to  handle  the 
problem  consists  of  J.  E.  Gratke,  As¬ 
toria;  C.  H.  Fisher,  Salem;  E.  E.  Aid- 
rich,  Pendleton ;  E.  E.  Brodie,  Oregon 
City,  and  R.  W.  Sawyer,  Bend. 

ft  is  suggested  that  printing  courses 
may  be  installed  in  the  public  .schools. 
Another  tentative  plan  is  to  advertise  to 
bring  more  printers  to  Oregon. 

.A  resolution  was  passed  calling  on 
Congress  to  recognize  the  country  press 
in  the  matter  of  Government  advertis¬ 
ing. 

C.  E.  Ingals  was  re-elected  president 
atul  Lloyd  Riches  was  re-elected  secre¬ 
tary.  George  P.  Cheney  of  b'nterprise 
was  chosen  vice-president. 

Editors  Visit  Crater  Lake  on 
Convention  Tour 

Gov.  Oleott,  of  Oregon,  and  F.  N.  Hen¬ 
derson,  of  Little  Rock,  Address  Bon¬ 
fire  Gathering — Now  Enroute  to 
Tacoma 

•Ashland,  Ore.,  August  12. — Mem¬ 
bers  of  the  National  Editorial  .Asso¬ 
ciation  arrived  here  tonight  on  their 
return  from  Crater  Lake,  one  of 
America's  natural  wonders.  They 
described  their  visit  to  the  lake  as  the 
greatest  treat  of  the  journey. 

Last  night  a  great  bonfire  w'as  built 
on  the  edge  of  the  lake  and  there  was 
an  informal  program,  with  a  welcome 
from  Governor  Ben  Oleott  of  Ore¬ 
gon  and  a  reply  for  the  editors  by 
F.  N.  Henderson,  of  Little  Rock. 

Business  men  of  Portland  provided 
the  train  that  carried  the  editors  to 
southern  Oregon  and  citizens  of 
Medford  and  .Ashland  entertained 
them  here.  Tonight  they  left  for 
Portland  and  from  there  will  go  di¬ 
rectly  to  Tacoma. 


PRINTERS  SUBMIT  NEW  SCALE 

Tacoma  Newspapers  Receive  Demands  to 
Be  Effective  September  1 

I'nion  printers  have  submitted  a  new 
scale  to  Tacoma  (Wash.)  newspapers 
which  is  to  go  into  effect  September  1. 
They  ask  for  a  six  and  one-half  hour 
day  at  a  wage  of  $9.25  for  day  work  and 
$10  for  night  work.  They  further  ask 
for  double  time  for  overtime  in  place 
of  time  and  a  half  as  at  pre.sent. 

The  printers  are  now  working  for  a 
scale  based  on  the  dollar-an-hpur  .sched¬ 
ule.  _ 

Howard  Rhoades,  of  the  New  York 
Sun,  editorial  department,  is  spending 
his  vacation  at  Columbus,  O.,  his  former 
home. 
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“MUTT  AND  JEFF”  MAKE  THEIR  BOW 

TO■T  /"iTVTT^I^lVr  1?/^T  1Z~C  Orphan  Fund  of  the  Institute  of  Journal- 

-Llv-' J- ’  -T  ists,  and  $5,000  to  the  National  Adver- 

■  tising  Society  of  Great  Britain  for  its 

Quaint  Pair  Generally  Well  Received — Unprecedented  Adver-  ^’^•levolent  work. 

tising  Aids  in  Victory  Loan  Triumph — “R-34”  and  Honors  to  Riddell 

u  .  j  .  .  j  The  good  work  that  Sir  George  Rid- 

Her  Advertising  Record.  p^^is  for  the  war  and  peace 

-  ■  reporting  journalists  is  being  glowingly 

By  Herbert  C.  Ridout,  London  Editor,  Editor  &  Publisher.  extolled  by  h  s  grateful  British  col- 

THE  last  week  of  the  Victory  Loan  drive  was  a  monumental  effort  most  recent  is  a 

t-1-  -.L  T-u  L  ■'.Li.  u.,.  ..I-  1  1  •  1  ^  lation  bv  the  members  of  the  Weekly 

in  publicity.  Those  who  thought  they  knew  something  about  Xewspaper  and  Perirdical  Publisher.s’ 
the  possibilities  of  advertising  and  who  declared  that  the  previ-  Association  c  f  Great  Britain,  of  which 
ous  War  Loan  efforts  could  never  be  transcended  found  themselves  sir  George  is  chairman,  of  an  inkstand 
hopelessly  out  of  reckoning.  Whole  pages  in  the  newspapers  were  and  Oriental  lacquer  cabinet.  The  chair- 
the  order  of  every  day  in  the  week,  with  cartoons  by  the  best  British  man  of  the  evening,  Mr.  G.  J.  Maddxk 
pen  and  ink  artists — each  advertisement  leading  iij)  to  the  grand  (Illustrated  London  News  and  Sketch 
climax  on  the  Saturday.  Ltd.),  said  that  it  was  Sir  (leorge  him- 

It  was  a  phenomenal  display  of  official  activity  guided  by  com-  "j’®.  hashed  the  news  to  London  of 
mercial  men  who  knew  what  they  were  doing  and  a  wonderful  jiroof 
of  confidence  in  the  knowledge  that  news„a,.er  adycr,iai„K  would 

not  only  get  there  but  get  there  in  the  short  space  ot  time  available,  contretemps  ever  the  sending  of 

Estimates  as  to  the  success  of  the  Loan  varied,  but  it  is  now  an-  peace  message.  Immediately  the 
nounced  to  have  reached  708  million  pounds  sterling.  first  German  had  affixed  h  s  signature, 

^  c  r  J  ^  representative  of  each  of  the  three 

.  Mutt  and  Joff  Storm  London  agencies,  French,  .\merican  and  English, 

We  are  beginning  to  see  some  of  the  down  engine  on  the  lutward  trip;  the  dashed  out  to  telephone  the  news  to 
fruits  of  R.  I).  Blumenfeld’s  recent  visit  phonograph  which  was  taken  on  the  London.  He  heard  his  own  assistant  say 
to  the  U.  S.  Bud  Fisher  is  now  con-  same  trip  would  also  have  been  adver-  "Peace  signed  at  3:14.  He  thought 
tributing  special  “Mutt  and  Jeff”  car-  tised,  but  for  the  unfortunate  remark  in  dtere  wa.s  a  si  ght  error  and  found  that 
toons  to  the  Daily  Express  and  the  the  ship’s  return  trip  log  that  “our  new  die  .\merican  and  French  representatives 
Sunday  Express,  and  both  papers  have  gramophone  is  a  vitally  better  instru  agreed  with  him  that  peace  was  signed 


agreed  with  him  that  peace  was  signed 


made  much  capital  out  of  Fisher’s  vogue  ment  than  the  one  on  the  outward  voy-  at  3:12  and  not  3:14.  The  error  was 


in  the  American  press.  They  only 
started  here  last  week,  and  on  the  an¬ 
nouncement  being  made,  a  great  number 
of  letters  were  received  by  the  Ex- 


Newspaper  Man's  Generous  Gifts 
Mr.  Frank  Lloyd,  formerly  proprietor 


corrected,”  added  Sir  George,  “and 
Heaven  only  knew  what  serious  com¬ 
plications  were  avoided.” 

It  is  said  that  Sir  George  Riddell  on 


presses  welcoming  the  advent  of  Fisher’s  of  London  Daily  Chronicle  and  this  evening  propounded  a  conundrum 

rreations  But  as  showinir  that  as  Car-  Lloyd’s  News  has  signalized  his  retire-  bv  asking  if  anyone  knew  the  difference 


PORTRAIT  OF  HOUSTON  POST’S  FOUNDER  IS  PRESENTED 
TO  HIS  SON  BY  NEWSPAPER’S  EMPLOYES 


creations.  But  as  showing  that,  as  Car-  Lloyds  .\ews  has  signalized  his  retire-  by  asking  it  anyone  knew  the  ctmerence 
lyle  suggested,  you  cannot  please  every-  ment  from  the  newspaper  press  after  between  an  unruly  goose  and  the  Gov- 
body,  a  few  letters  have  been  received  forty-six  years’  active  association  by  ernment.  The  answer  was  that  neither 
from’  individuals  devoid  of  any  sense  several  muniticent  gifts  to  newspaper  could  look  after  its  own  “proper- 
of  humor,  in  which  the  authors  rate  the  organizations.  Among  them  are  a  spe-  (Continued  on  Pane  42) 

Daily  Express  severely  for  its  lack  of 

the  same  commodity  in  running  Mr.  - — - — - - 

Sorted  Sat°arL^Mu?LnVjeff^Sr-  PORTRAIT  OF  HOUSTON  POST’S  FOUNDER  IS  PRESENTED 

toons  are  popular  with  the  people  of  TO  HIS  SON  BY  NEWSPAPER’S  EMPLOYES 

nearly  every  great  country,  and  the  let- _ _ _ _ 

terpress  accompanying  them  has  been 
translated  into  six  languages,  they  have 
achieved  a  standing  which  precludes  any 
doubt  that  they  will  be  well  received  by 
all  those  who  have  a  true  sense  of 
humor. 

R-34’8  Advertising  Stnnts 

Apparently  no  historic  event  of  the 
future  will  be  complete  without  the  aid 
of  the  enterprising  adverti.ser.  R-34,  the 
British  airship  that  had  the  grace  to  wait 
until  the  Atlantic  had  been  bridged  by 
a  British  aeroplane,  flew  both  ways  in 
an  atmosphere  of  ingeniously  contrived 
publicity.  Even  the  British  Air  Min¬ 
istry  realized  what  an  advertisement  the 
achievement  was  for  the  country’s  pres¬ 
tige,  and  kept  three  or  four  well  known 
journalists  feeding  the  press  with  almost 
hour-to-hour  incidents  of  the  double 
flight,  and  the  interval  between.  Vari- 
out  newspapers  sent  and  received  mes¬ 
sages  by  the  airship,  the  Daily  Mail 
scored  with  first  photos  of  the  Dempsey- 
Willard  fight  brought  over  by  R-34. 

The  London  Times  and  Philadelphia 
Public  Ledger  scored  a  joint  honor  by 
bringing  over  copies  of  the  latter,  which 
were  placed  on  sale  in  London  and  sold 
out  within  an  hour.  The  gasoline  on 
which  she  ran  makes  good  advertising 
for  the  .^nglo-.^merican  Oil  Co.,  the 
British  branch  of  the  Standard  Oil  Co., 
the  lubricant,  Castrol,  is  a  British 

product  of  the  C.  G.  Wakefield  Co.:  A  PORTR.MT  of  J.  L.  Watson,  founder  of  the  Houston  Post,  has  been  pre- 
.•\dams  chewing  gum  is  the  subject  of  -si.  sented  to  his  son,  Roy  G.  Watson,  president  and  publisher  of  the  Post,  by 
half  page  newspaper  spaces  because  in  the  employes  of  every  department  of  the  paper,  among  them  14  men  who  served 
addition  to  the  gum  being  used  as  part  with  the  elder  Watson.  It  is  an  oil  painting  for  which  a  commission  was  given 
of  the  crew’s  rations,  it  was  employed  several  months  ago  to  E.  Cerracchio,  a  well-known  Houston  artist.  It  has 
as  an  emergency  repair  for  the  broken-  been  placed  in  the  office  of  the  recipient. 


MANY  PAPERS  SHOW 
GREAT  GAINS 

Reports  from  .411  Sections  of  the  Country 
Show  Increased  .4dvertising  Volume 
— No  Losses  Shown  in  Figures  So 
Far  Given  Out  for  July 

The  following  figures  are  supplemental 
to  those  printed  in  Editor  &  Publisher, 
July  10,  17,  31  and  .Vugust  7,  showing 
the  gains  in  advertising  made  by  lead¬ 
ing  newspapers  of  the  United  States  in 
the  first  six  months  of  1919,  as  com¬ 
pared  with  the  same  period  of  1918. 
The  figures  are  self-explanatory: 

IDIlt.  191S.  Gain. 

Uasliingtoii  Star  (El  I,(H!7,(l»iI  "."H.ODT  312.9«!4 
Wasliington  Star  (Si  3:I.'>,;RI7  230,9S0  104,417 

Winston  -  ShIoid 

(N.  C.)  Sentinel.  .3,11-0,842  2,149..')00  1,031.342 
Scranton  (Pa. ) .Tlmes4,007,144  1,007,144  1,049,478 
’Indianapolis  News 

(E)  . 1,240,341  818,461  421,456 

Oakland  ((’at.)  En¬ 
quirer  (E)  . 2,917,796  2,350,502  .567,294 

’Kirininitliam  N  e  w  a 

IM.&S.  I  .  9(16.(128  .592.732  .373,296 

Note  -•Elanres  for  niontlis  of  .Iiil.v  onl.v. 

FORMER  TEXAS  GOVERNOR  SUES 

Newspaper  of  Present  Governor  Is  De¬ 
fendant  in  Suit  for  Alleged  Libel 
Be.xu.mo.n't,  Tex.,  .4ug.  13. — Former 
Gtnernor  James  Fi.  Ferguson  has  tiled 
su-t  against  the  Beaumont  Enterprise, 
of  which  Governor  William  P.  Hobby 
is  editor  and  publisher,  asking  damages 
in  the  sum  of  $100,000  for  alleged  libel. 
The  suit  grows  out  of  the  publication 
in  the  Enterprise  on  July  28,  1918,  of 
an  editorial  dealing  with  the  candidacy 
of  Hobby  and  Ferguson,  both  of  whom 
were  then  running  for  Governor  of 
T  exas. 

.4t  that  time  Ferguson  had  been  im¬ 
peached  and  disbarred  by  the  Texas 
.Senate  from  ever  holding  public  office 
of  trust  in  Texas,  but  he  had  announced 
himself  as  a  candidate  for  Governor  in 
spite  of  this  and  was  running  on  a  plat¬ 
form  of  vindication  by  the  people  for 
his  alleged  illegal  acts  which  formed  the 
basis  of  his  impeachment,  and  the  edi¬ 
torial  in  question  discussed  these  condi¬ 
tions. 

Conlee  Sells  to  Risien 
Brec  KENRiDCE,  Tex.,  Aug.  13. — John  T. 
Risien,  for  fourteen  years  editor  and 
publisher  of  the  Carrollton  Review,  has 
purchased  the  interest  of  E.  E.  Conlee 
in  the  Breckenridge  Democrat  and  Oil 
I’ield  Review,  and  has  assumed  the  posi¬ 
tion  of  manager  of  these  two  publica¬ 
tions.  Mr.  Risien  is  president  of  the 
Dallas  County  Press  .Association,  in 
which  county  Carrollton  is  located.  C. 
M.  Nichols  will  be  associated  with  Mr. 
Risien. 

Joint  Outing  in  Bridgeport 

Bridgei-ort,  Conn.,  .4ug.  8. — The 

Bridgeport  Sunday  and  Evening  Her¬ 
alds  entertained  with  a  joint  outing  last 
week  all  employees  of  editorial,  business, 
circulation,  advertising  and  mechanical 
departments  at  Lordship  Manor.  Those 
present  included  the  publishers,  depart¬ 
ment  heads,  assistants,  printers’  devils 
and  the  office  boy.  There  were  water 
sports,  a  baseball  game,  a  shore  dinner 
and  a  dance. 

J.  M.  B.  Greene  Is  Home 

John  M.  B.  Greene,  formerly  of  the 
staff  of  the  Portland,  (»Me.)  Express- 
Advertiser,  later  of  the  Hartford  Cou- 
rant,  has  arrived  at  Newport  News,  Va., 
after  a  long  service  overseas.  He  re¬ 
turned  as  a  special  courier,  bearing  mes¬ 
sages  for  delivery  at  Washington. 
Greene  was  with  a  group  of  newspaper 
men  who  made  a  trip  into  Germany. 
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Here  is  a  close-up  of  the  I^cal  Room  of  the  Chicago  Tribune,  made  one  evening  recently  when  the  street  care  strike  and  riots  were  serving  to  keep 
the  staff  pretty  busy.  It  doesn’t  look  like  a  good  place  to  loaf  or  spend  a  quiet  hour  in  gossip.  If  the  proverbial  busy  bee  has  anything  whatever  on  the 
Tribune  news  writer,  judging  from  this  pictured  scene,  said  busy  bee  would  have  to  present  pretty  strong  evidence  in  support  of  his  claim. 


ST.LOUIS  SCRIBES  UNITE 
FOR  BETTER  PAY 


Membership  of  New  Organization  Is  Lim¬ 
ited  to  Men  and  Women  Employes, 
in  Active  Service,  of  Daily  News¬ 
papers  and  Press  Associations 


St.  Louis,  Mo.,  Aug.  13. — The  St. 
Louis  .Association  of  Journalists  has 
been  permanently  organized  with  62 
working  newspaper  men  and  women. 

The  membership  is  limited  to  profes¬ 
sional  employes  in  the  active  daily  serv¬ 
ice  of  one  or  another  of  the  five  St. 
Louis  English  language  daily  news¬ 
papers  and  St.  Louis  employes  of  the 
various  pre.ss  associations. 

Richard  L.  Stokes,  of  the  Post-Dis¬ 
patch,  has  lieeii  elected  president.  Other 
officers  arc ;  First  vice-president, 
Thomas  Butler,  Globe-Democrat;  sec¬ 
ond  vice-president,  George  Henger, 
Times ;  secretary,  Frank  Sullivan,  Star, 
and  treasurer,  Herman  H.  Hoelke,  Re¬ 
public. 

In  the  report  on  the  purposes  of  the 
organization,  as  prepared  by  a  commit¬ 
tee  headed  by  Samuel  J.  Shelton,  of  the 
Post-Dispatch,  it  is  asserted  that  the 
newspaper  profession  has  often  been 
underpaid ;  that  the  present  critical  cost 
of  living  has  brought  distress  to  many 
newspaper  men  and  their  families,  and 
that  journalists  possess  the  same  right 
of  organization  and  of  collective  bar¬ 
gaining  as  is  possessed  by  employes  in 
other  occupations. 


the  preamble  of  the  constitution  of  the 
association,  follows : 

1.  To  unite  in  occupational  fellow¬ 
ship  all  the  professional  newspaper  re¬ 
porters,  writers,  editors  and  artists  of 
St.  Louis. 

2.  To  encourage  sympathetic  co¬ 
operation  between  newspaper  publishers 
and  their  professional  employes. 

3.  To  improve  the  standards  of  jour¬ 
nalism  and  help  to  obtain  recognition  by 
the  public  of  the  professional  standing 
of  newspaper  workers  on  equality  with 
other  professions. 

4.  To  encourage  confidence  on  the 
part  of  the  public  in  the  integrity  and 
high  ideals  of  newspapers  and  their  pro¬ 
fessional  workers. 

5.  To  obtain  general  recognition  of 
the  public  services  performed  by  news¬ 
papers  and  to  undertake  investigations 
of  matters  in  which  it  is  believed  public 
service  can  be  performed. 

6.  To  provide  for  discussion  of  ques¬ 
tions  by  the  members  and  others,  and 
to  encourage  and  assist  members  to  im¬ 
prove  their  abilities  by  intensive  study 
of  the  particular  branches  of  the  profes¬ 
sion  in  which  thev  are  most  interested. 


8.  To  discourage  the  employment  in 
a  professional  cajtacily  of  persons  whose 
character,  educational  qualifications  and 
training  are  not  sufficient  to  render  them 
a  credit  to  the  profession,  or  of  persons 
who  are  known  to  have  broken  faith 
with  the  public,  their  employer  or  this 
organization. 

9.  To  co-operate  with  similar  profes¬ 
sional  organizations  in  other  cities  with 
the  ultimate  object  of  a  national  asso¬ 
ciation  of  newspaper  workers. 

The  association  is  divided  into  five 
chapters,  each  to  be  composed  exclusive¬ 
ly  of  members  employed  on  that  par¬ 
ticular  one  of  the  five  publications.  The 
initiation  fee  is  $1  and  the  monthly  dues 
are  the  same  amount. 


WELCH  MADE  AD  MANAGER 


R.  F.  Wood  Leaves  Springfield  Repub¬ 
lican  for  Autocar  Company 
Si-RiNGKiELD,  Mass.,  Aug.  12. — Robert 
F.  Wood,  advertising  manager  of  the 
Republican,  has  resigned  to  take  a  posi¬ 
tion  in  the  advertising  department  of  the 
.\utocar  Company,  at  Ardmore,  Pa.,  and 
is  succeeded  by  James  E.  Welch. 

The  latter  was  a  local  advertising  so¬ 
licitor  on  the  Republican  from  1909  to 
191 1 ;  he  then  went  to  Chicago  for  two 
years  and  was  there  connected  with  an 
advertising  agency,  after  which  he 
served  for  six  years  in  the  advertising 
department  of  the  Hartford  Times. 


Miss  Richardson  Heads  Committee 


New  Weekly  at  Bridgeport 


Purposes  Outlined 

The  purposes  of  the  organization  as 
outlined  and  ordered  incorporated  into 


To  Adjust  Compensation 

7.  To  advise  and  work  for,  by  fair 
and  open  means,  such  adjustments  of 
salaries  as  are  deemed  necessary  justly 
to  compensate  professional  newspaper 
workers  for  services  of  a  specialized 
character  rendered  by  them ;  to  enable 
them  to  live  in  a  manner  commensurate 
with  their  professional  standing;  to  en¬ 
courage  them  to  remain  in  the  profes¬ 
sion,  and  to  encourage  young  men  and 
women 'of  character,  education  and  abil¬ 
ity  to  choose  the  profession. 


It  is  announced  that  under  the  scope 
of  the  organization,  the  individual  re¬ 
tains  unimpaired  freedom  of  negotia¬ 
tion  and  contract  with  his  employer  and 
that  each  chapter  possesses  full  freedom 
of  treaty  on  any  program  it  may  adopt 
as  collective,  with  the  newspaper  by 
which  its  membership  is  employed,  the 
organization  as  a  whole  having  original 
jurisdiction  over  matters  dealing  only 
with  the  five  newspapers  collectively  and 
the  profession  as  a  whole  in  the  city. 

.\  genera!  wage  and  economic  investi¬ 
gation  of  the  situation  among  the  jour¬ 
nalistic  profession  in  St.  Louis  is  to  be 
conducted  by  a  committee  of  which 
Katherine  Richardson,  of  the  Star,  is 
chairman. 


Bkiik'.ei’ort,  Conn.,  Aug.  13. — The  in¬ 
corporation  of  the  New  England  Sun 
Publishing  Co.,  with  a  capital  stock  of 
$25,000,  admits  conduct  of  a  weekly 
newspaper  as  well  as  a  general  printing 
business  here. 

The  incorporators  are  Thomas  Sal- 
vino,  Louis  E.  Richards,  Pasquale  Al- 
tieri,  Luigi  Napolitani,  Florindo  Far- 
race,  Gennaro  Striano,  Joseph  Cubelli 
and  Joseph  DeNigris. 


The  New  York  Dispatch,  a  weekly, 
has  been  revived.  It  will  be  devoted  to 
women’s  interests  exclusively,  it  is  an¬ 
nounced. 


Iowa  Weekly  Sold 

Jerry  L.  Plumb  and  .Archer  W.  Brant, 
under  the  firm  name  of  Plumb- 
Brant  Company,  have  purchased  the 
Iowa  City  (Iowa)  Republican,  taking 
over  all  the  rights  of  David  Brant  & 
Sons.  Mr.  Plumb  will  be  business  man¬ 
ager  and  Mr.  Brant,  editor  of  the  paper, 
which  will  continue  to  be  published  as  a 
weekly.  The  Republican  is  one  of  the 
oldest  weeklies  in  Iowa. 


GLIMPSE  BEHIND  THE  SCENES  IN  A  GREAT  NEWSPAPER  OFFICE— CITY  ROOM  OF  CHICAGO 

TRIBUNE,  SHOWING  LOCAL  STAFF  IN  ACTION 


'""MIIIHHIIHiiiiII"’ 


THE  MACHINE  THAT  LASTS 


ISPLAY 


Ihe  original  Linotype  was  a  success  because  it  introduced 
10-Finger  Efficiency  to  displace  2-Finger  hand  composi¬ 
tion.  F or  the  same  reason,  the  Model  20  Display  Linotype 
is  a  success  today.  Display  composition  direct  from  the 
Linotype  keyboard  sets  new  standards  for  speed,  econ¬ 
omy — and  quality — which  you  will  find  profitable. 

Investigate  the  Linotype  10-Fincer  Efficiency  for  display 
W rite  for  Model  20  literature 

Mergenthaler  Linotype  Company 

J^evo  York,  V.  S.  A. 

San  Francisco  Chicago  New  Orleans 

(Canadian  Linotype  Ltd.,  68  Temperance  St.,  Toronto 


This  advertisement,  including  border  ornaments,  is  composed  entirely  of  Linotype  material 
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THE  CREATE 


ADMIRA 

THE  VITAL  P 


A  STORY  THAT  WIlPH 


SHOWS  THE  VOLCANO  OVER  WHiPE 

1917,  WHfHE 


WILLIAM  SOWDEN  SIMS 


Admiral  Sim^'  story  will  amaze  the  world.  Had  it  not 
been  for  the  co-operation  of  the  American  Navy  and  the  adop¬ 
tion  of  the  convoy  system  the  submarines  would  have  starved 
Great  Britain,  cut  off  her  communication  with  the  Continent, 
and  brought  her  to  abject  surrender  by  November,  1917. 

That  would  have  meant  the  immediate  defeat  of  France 
and  that  America,  with  the  British  fleet  in  the  possession  of 
the  Germans,  would  have  been  left  with  her  seaboard  open 
to  attack  to  fight  Germany  alone. 

This  is  the  cataclysm  from  which  the  world  was  but  barely 
saved. 


The  reader  will  hold  his  breath  as  he  realizes  how  close 
to  disaster  we  were,  all  unsuspecting. 


Sims,  knowing  the  real  and  desperate  situation,  was  the 
man  to  decide  in  what  way  the  United  States  could  best  play 
her  part  in  the  naval  war.  He  was  a  strong  advocate  for  an 
offensive  rather  than  a  defensive  fight  against  the  submarine, 
and  he  was  just  as  strong  for  the  convoying  of  merchant  ships. 


THIS  STORY  MAKES  ONE  REALIZE  THE  IMPOR¬ 
TANT  PART  AMERICA  PLAYED  IN  THESE  SUCCESS¬ 
FUL  PLANS. 


Admiral  Sims’  story  starts  with  a  graphic  picture  of  con¬ 
ditions  as  they  existed  in  April,  1917 — especially  as  regards 
the  submarine  menace,  up  to  today  known  only  to  cabinet 
officers  and  inner  officials  and  not  dreamed  of  by  the  opti¬ 
mistic  public. 


There  are  exciting  and  picturesque  accounts  of  U-boat  at¬ 
tacks  upon  merchant  convoys  and  vice  versa,  making  clear 
the  whole  interesting  mechanism  of  the  convoy  system.  And 
of  how  submarine  fought  submarine,  not  knowing  whether  it 
w'as  friend  or  foe — often  resulting  most  tragically. 


While  Admiral  Sims  describes  the  operations  of  the  American  Navy  in  deta  * 
a  particular  point  of  the  much  greater  achievements  of  the  British  forces.  1 

German  canipa  * 

Supplied  with  attractive  photographic  layouts.  ^ 


EVERY  PAPER  WILL  WANT  THIpT 


WIRE,  OR  LONG-DISTANCE  TELEPHO 


THE  McCLURE  NEWSPAPER  SYNDICATE 


iSiPAGE  IN  OUR  NAVAL  HISTORY 

ERPWERICAN  WILL  WANT  TO  READ 


[ilMS’  OWN  STORY 

VfPUR  NAVY  PLAYED  IN  THE  WAR  TOLD 
FOR  THE  FIRST  TIME 

IPIILL  EVERY  AMERICAN  WITH  PRIDE  AND  GRATITUDE 

flfHE  PEOPLE  OF  THE  ENTENTE  NATIONS  WERE  STANDING  IN  APRIL, 
E  UNITED  STATES  DECLARED  WAR. 


It  was  an  American  who  invented  the  submarine,  and  it 
was  also  an  American  who  invented  one  of  the  most  success¬ 
ful  ways  of  defeating  it  in  the  hands  of  Germany.  Admiral 
Sims’  story  gives  for  the  first  time  the  details  of  this  invention 
which  practically  kept  the  U-boats  shut  up  in  the  North  Sea 
by  the  time  the  Armistice  was  signed. 

The  most  important  figures  in  contemporary  European 
history — such  as.  King  George,  Balfour,  Lloyd  George,  Jel- 
licoe,  Beatty — figure  in  Admiral  Sims’  pages.  His  conversa¬ 
tions  with  men  of  this  type,  particularly  in  the  Spring  of 
1917,  when  they  frankly  told  him  that  Germany  was  winning 
the  war  and  that  the  Allies  at  that  time  could  see  no  way  of 
stopping  her,  will  be  noted  as  long  as  the  history  of  the  last 
four  years  is  read. 

taf  does  not  exaggerate  the  part  it  played  in  defeating  the  submarine.  He  makes 
Tfurpose  of  the  story  is  not  to  exalt  our  Navy  as  much  as  to  show  just  how  the 
pap^^as  defeated. 

g  W  weekly  release  beginning  Sunday,  September  21st 

IJfITAL  AND  VIRILE  AMERICAN  STORY 

#adison  Sq.  3070)  FOR  OPTION  AND  TERMS. 

373  FOURTH  AVE.,  NEW  YORK 


The  accounts  of  the  dashing  exploits  of  the  American  sub¬ 
marine  chasers  are  as  thrilling  as  Decatur’s  attack  on  the  Cor¬ 
sairs  of  Algiers.  And  the  sinking  of  German  submarines  by 
American  destroyers  add  particularly  brilliant  pages  to  our 
naval  history. 

The  accounts  of  the  “Mystery”  or  “Q”  ships  of  the  British 
Navy  read  like  romantic  works  of  fiction.  Not  much  could 
be  said  about  these  ships  while  the  war  was  on — but  Sims  tells 
the  whole  story  now. 

There  are  details  given  of  the  aeroplane  war  on  the  sub- ' 
marine  and  the  escorting  by  the  combined  British  and  Ameri¬ 
can  navies  of  more  than  two  million  troops  to  France. 

The  story  tells  of  the  construction  by  our  navy  of  a  mine 
barrage  from  the  Orkneys  to  the  coast  of  Norway — more  than 
230  miles. 


16  _  .  _ 

AD  MANAGER  SHOULD 
NOT  LIMIT  SCOPE 


To  Get  Best  Rebults,  He  Should  Study 
Every  Activity  of  Store  That  Em¬ 
ploys  Him,  Sheldon  R.  Coons 
Tells  Coast  Advertisers 


There  are  thousands  of  stores  in  the 
United  States  that  employ  advertising 
managers  and  there  are  less  than  a 
dozen  that  have  made  their  advertising 
and  their  stores  distinctive,  Sheldon  R. 
Coons,  sales  and  advertising  manager 
of  Lipman,  Wolfe  &  Co.,  of  Portland, 
Ore.,  asserts. 

In  speaking  recently  on  “The  Scope  of 
A  Retail  .Advertising  Manager’s  .Activi¬ 
ties,”  Mr.  Coons  gave  an  explanation  of 
why  more  stores  do  not  develop  a  per¬ 
sonality  that  would  yield  big  profits.  He 
said  the  trouble  is  due  largely  to 
:he  diffidence  of  advertising  managers. 
He  declared  that  most  advertising  man- 
igers  were  remiss  in  believing  their 
field  of  activity  to  be  limited  to  adver¬ 
tising  “copy.” 

“l^t’s  analyze  the  advertising  factors 
of  a  store  and  see  if  we  have  not  been 
too  easily  satisfied  with  mere  writing 
of  advertising  from  copy  supplied  us 
and  too  pleased  with  surface  results,” 
he  said. 

Many  Angles  to  Advertising 
“If  an  advertising  manager  will  realize 
this  fact — that  every  visible  pt)int  of  a 
business  is  advertising,  he  will  get  in 
a  sentence  what  the  scope  of  his  activi¬ 
ties  should  be. 

“Now,  then,  haw  many  of  you  have 
placed  yourselves  at  that  point  where 
you  can  survey  the  store  from  that 
viewpoint  ’ 

“Few,  I’ll  warrant. 

“Do  so — with  me — and  later  for  your¬ 
self. 

“How  does  your  store  look — its  win¬ 
dows,  the  interior,  its  tables,  the  signs, 
its  displays,  its  cases,  the  way  its  stocks 
are  kept.  Is  it  as  it  should  be?  If  it 
isn’t  it’s  your  job  to  see  that  it  is. 

“Make  the  display  manager  see  the 
light  or  get  a  new  one.  Make  your 
buyers  keep  their  new  stocks,  their  dom¬ 
inant  lines,  their  regular  lines  as  well 
displayed — as  the  special  values  which 
you  advertise. 

“Fight  for  Results” 

“Offer  prizes  to  your  sales-people  for 
the  best  appearing  section.  Change  the 
appearance  of  your  store’s  displays  fre¬ 
quently — once  a  week  is  not  too  often. 
See  that  your  sales-peoples’  appearance 
is  zealously  attended  to  by  the  superin¬ 
tendent — and  fight  for  these  things  till 
they  are  done.  That  is  adz’ertising. 

“.Are  your  stocks  short  or  comidete? 
Do  your  buyers  buy  often  or  do  they  al¬ 
low  shorts  to  accumulate  so  that  they 
may  take  a  trip  to  New  York’  .Are 
you  trying  to  sell  people  what  they  want 
or  what  you  want  to  sell  them?  .Are 
your  assortments  varied  or  monoto¬ 
nous? 

“If  your  stocks  are  not  r-ght  make 
them  so— it's  your  job.  Make  compari¬ 
sons  with  your  competitors— jack  up 
your  buyers  and  if  they  won’t  produce, 
get  after  the  merchandise  manager. 

Give  Quick  Service 
“Is  your  service  quick  and  satisfac¬ 
tory?  Is  it  prompt  and  courteous? 
Do  you  deliver  on  time— and  when 
promised?  Do  your  people  direct  cus¬ 
tomers  correctly?  Do  the  salespeople 
know  the  stocks?  .Are  they  enthusiastic 
or  lackadaisical?  If  they  aren’t  all 
diese  things— get  busy.  It’s  your  job. 

“Show  your  superintendent  facts  and 
figures  until  he  gets  busy.  If  he  won’t, 
show  them  to  the  firm.  Get  in  touch 
with  the  salespeople  yourself.  If  you 
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have  a  big  outfit,  make  the  store  get  an 
educational  director.  ' 

“Is  your  store  consei  vative,  or  up-on- 
its-tocs?  Is  it  broad  or  narrow?  Is  it, 
in  your  mind,  pursuing  the  wrong  pol¬ 
icy  as  to  special  prices?  Is  it  running 
too  many  store-wide  sales?  Is  it  of¬ 
fering  in  its  ads  only  things  it  had  bet¬ 
ter  not  have,  or  things  people  are  de¬ 
manding?  If  the  policy  is  not  to  your 
way  of  thinking — get  busy,  it’s  your  job. 

“.Analyze — show  them  by  example  that 
they’re  wrong.  Shape  a  new  policy — if 
possible  along  the  lines  that  they  made 
their  first  success  and  then  see  that 
they  stick  to  it.  Show  them  the  error 
of  their  ways  if  errors  exist.  Fight  for 
a  chance  to  try  your  way.  Policy  is  ad¬ 
vertising. 

Prices  Must  Be  Right 

“How  are  your  values?  Are  you 
asking  too  much  for  your  specials  or  too 
much  for  anything?  Show  your  firm 
that  turnovers  at  short  profit  are  better 
than  holdovers  at  long  profit.  Insist 
uiKJii  your  opinion  playing  a  part  in 
price-making. 

“Make  the  buyers  submit  to  you  their 
plans  before  going  away  to  buy — and 
give  them  yours.  If  they  won’t  co-op- 
crate,  don’t  you.  You  are  entitled  to 
know  as  much  about  purchases  and  buy¬ 
ing  methods  and  price  making  as  anyone 
— you  have  to  sell  the  goods  and — that’s 
advertising. 

The  Value  of  Initiative. 

“And  now  you  are  ready  to  write 
the  ad.  Everything  is  set — except  the 
ad.  Everything  is  bought  except  the 
space.  The  public  is  waiting  to  be 
sold.  Are  you  buying  the  space — or 
the  firm?  Are  you  choosing  your 
medium — or  following  the  other  fel- 
«>w  who  is  merely  a  slave  to  tradition 
and  habit? 

“Are  you  buying  circulation  or  re¬ 
sults?  Are  you  duplicating  with  in¬ 
direct  mediums  oi  holding  good  will 
through  good  values  and  right  meth¬ 
ods?  Are  you  getting  the  newspapers 
to  keep  objectionable  advertising  out 
of  their  columns?  Are  you  buying 
the  best  are  procurable?  .Are  you  mer¬ 
chandising  the  ads. — or  are  you  taking 
what  comes  ? 

“This  is  your  job. 

“Buy  your  space — or  don’t  call 
yourself  a  manager.  Advertise  the 
things  that  people  want  when  they  want 
:t — and  onlv  run  clearance  (lavs 
monthly  and  then  you’ll  find  out 
which  buyers  ^re  making  mistakes  over 
and  over  again. 

Redure  “Clearance  Days.” 

“(  learance  days  are  largely  pages 
of  buyers’  mistakes.  Don’t  run  them, 
except  at  set  times,  and  you’ll  see  the 
mistakes  dwindle.  Don’t  give  up  win¬ 
dow  space  or  selling  space  or  adver¬ 
tising  space  to  bad  buys  except  on 
these  days.  It’s  cheaper  for  you  to 
I'ocket  the  loss  than  your  customer. 
He  won’t  come  back — and  you  can’t. 

“Write  informatively,  avoid  extrav¬ 
agant  statements  (better  to  pleasantly 
surprise  than  to  unpleasantly  disap¬ 
point).  Avoid  over  optimistic  com¬ 
paratives,  use  good  type,  display  it 
well,  with  (preferably)  actual  illus¬ 
trations — and  pay  your  writers  well. 

“The  mot  successful  stores  in  this 
country  have  the  highest  priced  ad- 
verl^s'ng  departments.  Ten  or  fifteen 
per  cent  of  your  appropriation  is  not 
too  much  to  spend  for  the  produc¬ 
tion.  F'or  instance,  an  outstanding 
New  York  retailer  went  into  the 
men’s  clothing  business.  He  hired  a 
man  to  write  his  men’s  ads.  exclusive¬ 
ly,  paid  him  $10,000  a  year  and  told 
him  to  huy  pages.  Instead  this  man 
bought  two  and  three-column  ads. 
on  seven  and  ten  inches  and  put  it 


over  in  a  year.  It  isn’t  how  much  you 
•say — it’s  how  you  say  it  that  counts. 

“Let  me  repeat — every  visible  factor 
in  a  store  is  advertising — everything 
that’s  selling  is  advertising,  for  ad¬ 
vertising  is  selling — and  you’re  the 
advertising  manager.  That’s  your 
job’s  scope — and  that’s  my  story.” 


Before  the  Paper  Age 

“Well,  anyhow  ...” 

The  husky  stone-age  poet  chipped  the 
last  comma  in  his  granite-slab  ode  to 
Summer,  and  wearily  dropped  his  chisel 
and  hammer. 

“.  .  .  if  the  editor  of  the  ‘Neolithic 
Age’  doesn’t  find  this  available.  I’ll  have 
the  satisfaction  of  bouncing  it  off  his 
ivory-dome.  The  return-postage  gag 
hasn’t  been  invented  yet!” — Paragrafs. 


Oxford  Pulp  Wood  Bums 
Rumkord,  Me.,  Aug.  11. — Fire  de¬ 
stroyed  between  8,000  and  10,000  cords 
of  wood  used  in  the  manufacture  of 
pulp  for  the  mills  of  the  Oxford  Paper 
Company  here  yesterday.  The  loss,  esti¬ 
mated  at  $17S,(K)0,  is  covered  by  insur¬ 
ance.  A  spark  from  a  shifting  engine  is 
.s.aid  to  have  caused  the  fire. 


.Attorney-General  Palmer  is  preparing 
to  furnish  newspapers  with  full  details 
of  food  hoards,  with  the  purpose  of 
bringing  to  bear  upon  profiteers  the  full 
force  of  public  opinion. 


ONE  TIME  PROFESSOR  WRITES 
SAXON  MOTOR  CAR  ADS 


Anyone  who  can  find  anything  but 
perfect  English  grammar,  syntax,  style, 
and  construction  in  advertising  copy, 
written  or  edited 
by  M.  A.  Hol- 
linshead,  a4ver- 
tising  manager 
of  the  Saxon 
Motor  Car  Cor¬ 
poration,  of  De¬ 
troit,  Mich.,  may 
not  be  overbold 
in  asking  for  a 
Saxon  as  a  re¬ 
ward  for  per¬ 
spicacity. 

The  reason  is 
that  Mr.  Hol- 
linshead  served 
as  head  of  the  English  department  of 
Nebraska  Military  Academy  and  as  in¬ 
structor  in  English  at  the  University  of 
Illinois,  following  his  graduation  from 
.Albion  College  in  1911.  He  has  also 
written  feature  articles  for  newspapers. 

He  entered  the  advertising  business  as 
advertising  copy  writer  with  the  John¬ 
son  Advertising  Corporation  of  Chi¬ 
cago,  and  later  became  manager  for  the 
Haddorff  Piano  Co.,  of  Rockford,  Ill., 
leaving  this  company  to  take  his  present 
position. 


— your  obligation  to  the  retailer 

Mr.  Manufacturer,  do  you  think  that  your 
responsihility  ceases  when  you  have  sold 
the  wholesaler?  Or  do  you  eonsider  that 
your  responsihility  eontinues  even  beyond 
the  retailer  to  the  consumer? 

You  cannot  get  along  without  the  retailer. 

Now  isn’t  it  only  common  sense  to  give 
him,  and  the  johher  too,  the  most  effective 
cooperation? 

What  better  cooperation  can  you  give  than 
creating  or  increasing  eonsumer  demand 
exactly  in  territory  where  you  have  in- 
dueed  merchants  to  stock  your  goods? 

Indeed,  when  you  scatter  your  advertising 
through  national  mediums  reaching  many, 
many  places  where  you  have  not  a  nickel’s 
worth  of  distribution,  are  you  playing  fair 
with  those  retailers  without  whose  support 
your  business  could  not  live? 

Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 

Established  1888 

Publishers’  Representatives 

New  York  Kansas  City 

Chicago  San  Francisco 


From  Printers'  Ink,  issue  of  Afril  24,  1919. 
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The  Supremacy  of  the 


New  York 
Evening  Journal 

following  figures  show  how  much  more 
space  was  used  in  the  Evening  Journal  in 
the  most  important  classifications  during  the 
first  six  months  of  1919  by  New  York  well- 
informed  merchants: 


% 


I 

i 

1 


Lineage  of  the  Classification  Pertaining  to  Home  Essen¬ 
tials  as  Carried  by  the  New  York  Evening  Newspapers 
for  the  First  Six  Months  of  1919 


Compiled  by  the  New  York  Evening  Post: 


Eve.  Journal  Eve.  Mail 

Eve.  Post 

Eve.  Sun 

Telegram* 

Eve.  World  Eve.  Glohe 

EVENING  JOURNAL 
EXCEEDS  NEXT  NEAREST 
EVENING  NEWSPAPER  BY 

Loral  Display 

3,359,076 

1,418,290 

1,114,529 

2,454,217 

2,212,209 

2,524,641 

.  2,772,027 

21% 

More 

Dry  Goods 

2,074,719 

776,205 

344,019 

1,461,837 

615,288 

1,581,166 

1,641,956 

26% 

More 

Musical  Instruments  205,000 

15,919 

52,789 

.  87,136 

66,962 

53,120 

78,350 

134% 

More 

Men's  Wear 

401,032' 

63,103 

34,658 

161,372 

241,188 

122,743 

206,996 

66% 

More 

Women’s  Wear 

492,759 

26,332, 

39,592 

136,180 

75,236 

358,624 

332,657 

37% 

More 

Brooklyn  Adv. 

612,520 

8,830 

1,050 

101,250 

38,952 

139,669 

45,319 

338% 

More 

The  New  York  Evening  Journal  has  the  Largest 
Circulation  of  Any  Daily  Newspaper  in  the  United  States 
and  Nearly  Double  the  Circulation  of  Any  Other  New 

York  Evening  Newspaper. 

(THE  NEW  YORK.  EVENING  JOURNAL  IS  A  MEMBER  OF  THE  AUDIT  BUREAU  OF  CIRCULATIONS.] 


*The  Evening  Telegram  figures*  include  Sundays  and  holidays  on  which  other  papers  did  not  print. 
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Cyrus  H.  K.  Curtis’ 

Pliiladelphia 


PUBLIC 


i  LEDGER 


has  adopted  the 


A  Vending  Machine 


Full  information  regarding  NEWSBOX 
Service  will  be  forwarded  on  request. 

NEWSBOX  SALES  CORPORATION 

*•*  r 

Candler  Building  New  York  City 


Boston 


Newark 


Philadelphia 


Baltimore 


Washington 


20 


Editor  &  Publisher  for  August  14,  1919 


NEWSPAPER  MAKING 

A  Department  of  Practical  Service  for  Publishers  and  Advertisers 
Conducted  by  Jason  Rogers,  Publisher  of  the  New  York  Globe, 
and  Author  of  “Fundamentals  of  Newspaper  Building,”  “News¬ 
paper  Building”  and  “Building  Newspaper  Advertising.” 


or  others,  along 
similar  lines,  they 
will  continue  to 
lose  opportunity  for 
establishing  success 
along  lines  of  indi- 
V  i  d  u  a  1  initiative. 
Where  there  might 
be  an  excuse  for  a 
man  buying  two  or 
more  papers  of 
strong  individuality, 
the  process  of  de- 

IF  newspaper  publishers  generally  could  too  closely  to  one  model,  presenting  the  cidiiig  which  one  to  select  is  readi- 
be  brought  to  a  greater  realization  news  as  they  see  it,  and  each  practically  ly  provided  when  one  is  a  mere  attempt 
of  how  much  more  influence  and  power  trying  to  duplicate  the  efforts  of  the  to  duplicate  the  other,  by  buying  the 
they  could  secure  through  more  effective  others  for  fear  someone  will  get  away  best  of  the  lot. 
co-operative  effort,  they  would  under-  in  the  lead  for  some  special  service.  Globe’s  Problem 

take  it  tomorrow  and  would  thereby  win  All  of  this  is  expensive,  wasteful  and 
such  a  degree  of  public  confidence  as  to  destructive,  and  leads  to  further  rival- 
secure  vastly  increased  prosperity.  ries  and  jealousies  regarding  circulation. 

Viewed  from  the  outside,  the  news-  advertising  and  general  results.  It  leads 
papers  in  most  of  our  cities  and  towns  to  foolish  wastefulness  regarding  the 
.  of  our  newspapers  and  permits 

shrewd  merchants  to  buy  advertising 
space  at  ruinous  rates. 

There  will  come  a  time,  and  I  think 
at  no  far  distant  date,  when  newspaper 
publishers  will  get  together  to  iron  out 
.spa'pers  often  produces  very  deeply  serious,  disastrous  and  annihilating 
spots  which  contaminate  competition.  Unfair  competition  has 


take  on  more  the  characteristics  of 
group  of  hack  drivers  at  a  railroad  sta¬ 
tion  fighting  for  a  fare  than  business 
men  conducting  institutions  for  the 
greatest  possible  public  service. 

Local  rivalry  between  competing 


it  is  today,  in  a  heavily  over-newspa- 
pered  city  if  there  ever  was  one,  our 
problem  was  to  make  a  different  kind  of 
newspaper  than  any  of  the  rest  and  pro¬ 
vide  something  different  for  that  part 
of  the  public  which  desired  the  sort  of 
newspaper  we  desired  to  make. 

We  have  won  success  just  as  did 
Adolph  S.  Ochs,  who  started  in  1896 
with  his  New  York  Times,  and  as  did 
Joseph  Pulitzer  with  the  World,  starting 
in  1883.  Meanwhile  those  of  our  corn- 


new 

Ihe^whoir'sys'tem  until  publishers  arc  been  characterized  by  the  Federal  Trade  p;tit^s  wh^thTugrt  ilierw 
led  to  many  unbusinesslike  and  wasteful  Commission  as  not  only  illegal  but  a 

most  unfair  tax  on  the  resources  of  the 

While  it  is  probably  too  much  to  ex-  community.  - 

pect  to  have  the  owner  of  a  dominant  Far-sighted  Policies 

local  newspaper  willingly  co-operate  for  Straws  show  the  way  the  current 
greatest  possible  efficiency  with  less  for-  runs.  In  Ottawa  two  newspapers,  in 
tunate  competitors,  I  think  that  it  can  their  quest  for  increase  in  the  volume 
be  proved  that  even  such  a  radical  and  of  foreign  advertising,  work  as  a  unit  to  llii^kout*  foV  'greater  achieVement,' 


ere  injuring 
us  by  imitating  us  in  many  directions 
only  got  deeper  into  the  mire  because 
while  they  were  imitating  us  they  were 
also  watching  other  newspapers. 

There  never  was  an  imitator  who  suc¬ 
ceeded  in  putting  it  over  on  the  man 
h  the  real  goods,  who  was  ever  on 


progressive  step  is  distinctly  worth 
while. 

Unselfish  Co-operation  Cited 

In  Chicago,  for  example,  we  find  the 
great  Daily  News  and  the  Tribune  lead¬ 
ing  in  all  co-operative  movements  to 
produce  the  greatest  and  most  far- 
reaching  results  for  all  the  Chicago 
newspapers.  Years  ago  Mr.  Lawson 
gave  up  the  great  advantage  he  had  on 
distribution  through  his  own  carriers 
for  the  greater  benefit  and  economies 
of  joint  official  carriers. 

By  closer  co-operative  effort  I  don’t 
mean  to  produce  a  situation  in  which 
the  newspapers  of  a  town,  acting  as  a 
close  corporation,  would  boycott,  anni¬ 
hilate  and  destroy  all  who  declined  to 
cheerfully  fall  in  with  their  dictates 


sell  the  Ottawa  market.  They  care  not 
which  newspaper  is  used  first  so  long  as 
the  business  comes  to  Ottawa. 

In  several  cities  in  Michigan  the 
Booths  have  consolidated  all  of  the 
newspapers  into  one  worth-while,  rep¬ 
resentative,  independent,  successful 
newspaper.  This  has  been  wonderfully 
effective  in  eliminating  the  fool  element 
in  the  newspaper  business. 

In  a  middle  west  city  of  considerable 
importance  the  publisher  of  one  news¬ 
paper  is  now  working  tooth  and  nail  to 
get  the  other  newspapers  to  join  with 
him  in  an  effort  along  the  line  of  the 


and  who  could  continue  to  cut  new  paths 
and  chart  out  new,  worth-while  services 
faster  than  the  trailer  could  follow. 

There  are  newspapers  in  many  of  our 
large  cities  today,  just  as  there  always 
have  been,  which  will  continue  to  be 
‘‘mere  new.spapers”  till  the  end  of  time, 
as  effective  devices  for  pouring  dollars 
down  into  a  bottomless  pit  without  any 
more  chance  of  success  than  selling  fur 
coats  at  the  equator. 

Until  our  newspaper  publishers  can 
come  together,  like  the  doctors  in  their 
medical  societies  and  like  the  lawyers  in 
their  bar  associations,  and  establish 


Ottawa  experiment,  and  I  think  he  will  sound  and  workable  ethics,  to  be  prac- 


pull  it  through. 

Combination  delivery,  such  as  has 
been  carried  on  successfully  in  Boston 

\ll  'o7sich  offensive Tnd  dcVpicablc  k 

methods  can  be  left  to  those  engaged  in  Company,  owned  by  all  the 

other  lines  of  industry,  such  as  the  doc-  newspapers,  if  put  m  operation  in  other  .  . . . 

tors  with  their  medical  societies,  which  ^  would  mean  enormous  saving  in  past  because  they  have  dealt  more  in  the 
are  nothing  more  nor  less  than  tolerated  expense.  ...  ,  .  ,  superficial  than  in  real  fundamentals. 

^  r  ,he  jomt  use  of  a  single  Reams  of  idle  talk,  some  of  it  reduced 

morning  and  an  evening  jq  printed  records,  without  any  unani- 


ticed  by  all  in  their  relations  with  the 
public,  they  will  be  operating  at  a  great 
disadvantage. 

Nearly  all  of  our  so-called  publishers’ 
associations,  either  local,  sectional  or 
national,  have  been  ineffective  in  the 


—  Likewise 

trusts  seeking  absolutely  to  control  pro- 

fessional  activities. 


By  similar  methods  the  dentists,  the  "^wspaper  would  reduce  overhead  con-  mous  decision  regarding  sound  funda- 
lawyers  the  dealers  in  foods,  the  rail-  and  save  the  publishers  of  the  centals,  is  the  net  of  most  publishers’ 

ILL.  ,h,  l.b,.r  u„,»ns  and  .an,  o.ha,  .  n“' 


industries  and  professions  seek  and  ef¬ 
fectively  put  over  a  control  of  traffic 
conditions  that  would  not  be  tolerated 
in  the  case  of  big  business  or  the  news¬ 
papers. 

Our  newspapers  often  present  the  sad 
and  humiliating  spectacle  of  grown  men 
engaged  in  the  most  important  construc¬ 
tive  influence  in  the  community  allow¬ 
ing  themselves  to  be  exploited  through 
playing  on  selfish  and  foolish  jealousies 
by  keener  business  men  and  politicians. 

Plenty  of  Room  for  All 


vested  in  plants  which  stand  idle  half  of 
the  day. 

This  last  idea  is  being  carried  out  by 
and  between  two  of  the  largest  and  most 
successful  newspapers  in  the  country, 
and  when  it  is  worked  out  and  in  opera¬ 
tion  it  will  produce  double  capacity  for 
each  of  them  at  practically  no  extra  ex¬ 
pense. 

Gauged  by  Grade  of  Service 
No  matter  whether  a  newspaper  be  a 
little  cross-roads  weekly  or  a  large 
metropolitan  daily,  it  should  and  can  be 
made  interesting,  may  be  made  informa- 


If  the  newspapers  would  but  come  to¬ 
gether  and  each  year  adopt  just  one 
basic  principle  to  be  religiously  applied 
and  carried  out  by  all  members,  they 
would  in  ten  or  twelve  years  accomplish 
more  than  they  will  in  a  thousand  years 
by  present  methods. 


.\ccording  to  my  theory,  after  careful  tive  and  will  win  and  gain  support  en- 
study  of  newspaper  conditions  in  most  tirely  in  accord  with  the  grade  of  serv- 
of  our  American  cities,  both  in  the  ice  it  renders  to  its  community. 

United  States  and  Canada,  comparative-  There  is  no  possible  excuse  for  the 
ly  few  towns  arc  over-newspapered,  and  production  of  a  flat,  tasteless  and  un¬ 
even  where  there  are  too  many  news-  interesting  newspaper  anywhere,  except 
papers  there  is  opportunity  for  success,  laziness  or  inability.  The  sooner  own- 
if  they  would  but  steer  courses  further  ers  realize  the  force  of  this  basic  truth 
apart.  the  better  newspapers  they  will  own. 

The  trouble  with  most  competing  If  the  newspapers  of  a  city  each  seek 
newspapers  is  that  they  as  a  rule  stick  merely  to  imitate  and  outdo  the  other. 


QUESTIONS  AND  ANSWERS 

“Western” — According  to  my  ideas, 
it  is  the  utmost  folly  to  try  to  place  a 
flat  rate  of  so  much  a  thousand  circula¬ 
tion  on  advertising  space.  It  is  equally 
foolish  for  a  newspaper  to  arbitrarily  fix 
its  rates  on  the  basis  charged  by  other 
newspapers  of  the  same  potential  in 
other  cities. 

No  other  business  on  earth  could  en¬ 
dure  on  such  an  unsound  basis,  and 
those  who  seek  to  beat  down  our  rates 
and  reduce  us  to  arbitrary  prices,  such 
as  1-10,  1-8  or  1-5  of  a  cent  a  line  per 
thousand  of  circulation  should  not  be 
blamed  for  seeking  to  buy  cheaply,  but 
(Continued  on  Page  42) 


ONE  JOB  IS  NOT  ENOUGH  TO 
SATISFY  THIS  MAN 


Being  publicity  director  of  the  John 
B.  Stetson  Company  might  seem  to  be 

all  that  an  average  man  would  find 

time  to  do,  but 

Montgomery  H. 

Wright,  who  has 
held  that  job  for 
the  past  ten 
years  is  not  an 
average  man, 
and  so  he  has 

been  able  to  in¬ 
dulge  in  at  least 
such  light  pas¬ 
time  as  serving 
as  director  of 
the  Philadelphia 
Chamber  of 
Commerce,  as  a 
member  of  the  executive  committee  of 
the  National  Association  of  Corporate 
Schools,  to  help  organize  and  serve  as  a 
director  of  the  Children’s  Playground 
-Association  of  Philadelphia,  and  as  Di¬ 
rector  of  Public  Information  of  the 
U.  S.  Food  Administration  for  Penn¬ 
sylvania. 

Aside  from  that,  Mr.  Wright’s  time 
has  been  practically  his  own,  except 
when  he  has  been  busy  as  secretary  of 
the  Patriotic  Society  of  Philadelphia, 
which  he  organized,  and  in  promoting 
the  activities  of  the  Poor  Richard  Club 
of  Philadelphia,  and  of  the  Association 
of  National  Advertisers. 

Once,  when  time  was  hanging  heavily, 
Mr.  Wright  acted  as  director  of  public¬ 
ity  for  M.  G.  Brumbaugh  when  the  lat¬ 
ter  was  candidate  for  governor  of  Penn¬ 
sylvania. 

He  was  educated  in  the  public  schools 
of  Philadelphia,  was  with  the  Philadel¬ 
phia  North  American  from  1898  to  1901, 
and  with  N.  W.  .Ayer  &  Son  from  1901 
to  1911. 


An  edition  of  the  Louisville  (Ky.) 
Courier-Journal  was  delivered  by  air¬ 
plane  through  eastern  Kentucky. 


MARY  HALE 


Has  written  her  greatest 
daily  love  story. 

A  story  tingling  with  heart- 
throbs  and  sustained  interest. 


“THE  LOVE  AFFAIRS 
OF  A  LONELY  WOMAN” 


No  better  feature  than  a 
daily  love  story  has  ever 
been  devised  for  holding  cir¬ 
culation. 


wtaci  tvve  piu 

been  written. 

Six  times  a  week, 
words. 


iiao  ever 


About  700 


Released  by 


No.  443 
Fourth  Ave., 
NEW  YORK 
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DAILY  NEWSPAPERS  OF  U.  S.  LISTED  BY  STATES 
ACCORDING  TO  POPULATIONS  OF  CITIES 

f 

RATES  IN  EFFECT  AUGUST  1  GIVEN  FOR  INFORMATION  OF  SPACE  BUYERS- 
COMPARATIVE  IMPORTANCE  OF  MARKETS,  BASED  ON  LATEST  POPU¬ 
LATION  ESTIMATES-DATA  SUPPLIED  HERE  WAS  COMPILED  BY 
EDITOR  &  PUBLISHER  IN  CO-OPERATION  WITH  BARBOUR’S 
ADVERTISING  RATE  SHEETS,  INC. 


I71DITOR  &  Publisher  with  the  co-operation  of  Barbour’s  Advertising  Rate 
■*^Sheets,  Inc.,  presents,  on  the  following  ten  pages,  a  list  of  the  English-language 
newspapers — Morning,  Evening  and  Sunday — of  the  United  States,  revised  to 
August  1,  together  with  minimum  foreign  advertising  rates  for  5,000-line  con¬ 
tracts  in  effect  on  that  date. 

This  list  is  not  a  mere  revision  of  the  data  published  July  24,  but  is  a  pre¬ 
sentation  of  market  units  according  to  comparative  populations  of  cities,  linked 
with  space-buyers’  information  in  regard  to  circulations  and  rates  of  the  news¬ 
papers  covering  these  markets. 

The  tabulations  are  arranged  by  states,  for  convenience  in  reference.  Under 
the  state  heads  the  cities  are  arranged  in  the  order  of  their  size,  as  indicated  by 
the  latest  available  population  figures. 

These  tabulations,  therefore,  present  primarily  a  visualization  of  markets.  Na¬ 
tional,  State  and  City. 

Campaigns  planned  to  concentrate  on  dominant  cities  may  be  quickly  esti¬ 
mated  as  to  costs  by  a  selection  of  the  newspapers  to  be  used  in  such  cities  and 
the  use  of  the  rate  information  given. 

Space-buyers  working  on  campaigns  to  be  carried  in  the  smaller  cities  of 
any  section  will  find  the  data  at  hand  for  computing  costs  and  listing  mediums. 

This  information,  which  is  of  such  timely  value  to  national  advertisers,  ad¬ 
vertising  agencies  and  space-buyers,  has  been  gathered  and  collated  for  Editor  & 
Publisher  by  Barbour’s  Advertising  Rate  Sheets,  Inc.,  Chicago,  an  organization 
wholly  devoted  to  furnishing  data  as  to  rates  and  circulations  of  newspapers. 

In  a  complete  summary  of  the  information  contained  in  these  lists.  Editor  & 
Publisher  will  present,  in  August  21  issue,  statistics  classified  under  nine  heads, 
showing  number  of  Morning,  Evening  and  Sunday  papers,  with  rates  and  circu¬ 
lations,  in  cities  of  less  than  5,000  population;  in  cities  from  5,000  to  9,999;  in 
cities  from  10,000  to  24,999;  in  cities  from  25,000  to  49,999;  in  cities  from  50,000 
to  99,999;  in  cities- from  100,000  to  249,999;  in  cities  from  250,000  to  499,000,  and  in 
cities  of  more  than  1,000,000  population. 

The  arrangement  of  this  matter  prepared  by  Justin  F.  Barbour  will  show 
the  numbers  of  cities  in  each  state  coming  under  the  population  classifications 
outlined  above. 

For  example :  Alabama  has  two  evening  newspapers  in  cities  of  less  than 
5,000  population.  Their  combined  circulation  is  6,040.  The  joint  agate  line 
advertising  rate  is  .0392858.  No  Morning  or  Sunday  papers  are  shown  in  this 
classification  of  cities  in  Alabama.  Following  through  the  nine  groups  of  cities 
we  find  the  same  sort  of  data  is  afforded,  including  under  the  different  heads,  all 
of  the  English-language  daily  and  Sunday  newspapers  of  the  state.  The  same 
facts  are  given  applying  to  every  state  in  the  Union. 


The  labor  involved  in  compiling  this  summary  has  been  very  great  and  the 
expense  involved  very  heavy  but  the  results  secured  are  bound  to  be  of  inestimable 
value  to  the  newspaper  in  making  it  easier  for  the  space-buyer  to  use  the 
newspapers. 

It  has  often  been  contended  by  national  advertisers  that  the  primary  con¬ 
sideration  in  planning  sales  campaigns  is  the  market  unit.  Given  facts  as  to 
market  possibilities,  the  selection  of  advertising  mediums  to  reach  such  markets 
naturally  follows  in  the  order  of  importance. 

Thus  Editor  &  Publisher,  in  the  lists  now  presented,  follows  this  order, 
showing  the  dominant,  the  intermediary  and  the  lesser  markets  in  each  state, 
based  on  populations  of  cities. 

To  the  national  advertiser  desiring  country-wide  advertising,  the  data  affords 
complete  and  authoritative,  as  well  as  up-to-date,  circulation  and  rate  information. 

Where  campaigns  are  aimed  to  cover  particular  territories  or  sections,  the 
lists  furnish,  at  the  cost  of  but  little  research,  the  essential  facts. 

If  an  advertiser  deals  with  states  as  separate  market  units,  the  computation 
of  costs  and  the  selection  of  mediums  is  simplified. 

In  instances  where  only  cities  of  a  particular  class,  as  to  population,  are 
covered,  the  data  is  at  hand. 

Just  now  the  big  fall  advertising  campaigns  are  in  the  making.  Markets  and 
mediums  are  being  decided  upon.  Costs  are  being  carefully  estimated.  The  data 
given  in  these  pages  will  serve  as  a  handy  guide  to  all  space-buyers  in  this  work. 
It  is  presented  in  a  methodical  manner,  so  classified  that  it  is  but  the  work  of  a 
moment  to  ascertain  any  given  facts  about  population  or  about  mediums,  with 
their  rates  and  circulation. 

This  service  to  space-buyers,  rendered  to  Editor  .\nd  Publisher  in  co-operation 
with  Barbour’s  Advertising  Rate  Sheets,  Inc.,  is  an  unbiased,  impartial  service.  It 
deals  with  facts,  and  these  facts  carry  their  own  significance.  No  advertising  con¬ 
sideration  is  involved.  No  newspaper  has  paid  for  representation  in  these  lists. 
No  newspaper  has  been  omitted  from  representation.  The  purpose  has  been  one 
of  helpful  service  to  space-buyers  and  daily  newspapers.  The  obvious  require¬ 
ment  has  been  met — the  presentation  of  authoritative  and  complete  information. 

Twelve  dailies,  recently  established,  have  necessarily  been  omitted  from  these 
lists  for  the  reason  that  circulation  figures  and  other  data  were  not  immediately 
available.  These  new  dailies  are:  Montrose  (Colo.),  Daily  Enterprise;  Dublin 
(Ga.)  Tribune;  Twin  Falls  (Idaho)  Chroniele;  Danville  (Ky.)  Messenger; 
Clinton  (Mo.)  Record;  Lcaksville  (N.  C.)  Observer-Gazette;  Waynesville  (Pa.) 
Press;  Jackson  (Tenn.)  Progress;  Corpus  Christi  (Tex.)  Times;  Dallas  (Texas) 
Commercial  Record  and  Nampa  (Idaho)  Free  Press. 

.A  late  telegram  announces  the  purchase  of  the  Cuero  (Tex.)  Star  by  the 
Record  of  that  city.  The  Star  should  therefore  be  eliminated  from  the  Texas  list. 

Next  week’s  issue  of  the  Editor  &  Publisher — Thursday,  August  21— will 
carry  the  most  complete  and  important  analysis  ever  made  for  merchandising 
purposes  of  daily  newspaper  markets. 
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POPULATIONS  VISUALIZED  FOR  SPACE  BUYERS  BY  NATIONAL,  STATE  AND  CITY  MARKETS 

CITIES  IN  WHICH  DAILY  NEWSPAPERS  ARE  PUBLISHED  SHOWN  BY  STATES  IN  ORDER  OF  POPULATION  IMPORTANCE,  AFFORDING  A  CON- 
VENIENT  GUIDE  IN  PLANNING  ADVERTISING  CAMPAIGNS,  FOR  ANY  DESIRED  MARKET  UNITS. 

Published  for  the  Information  and  Ouidanoe  of  Space  Buyers.  Advertislnj  Ajents  and  National  Advertisers  by  EDITOB  A  PUBLISHER.  N,  T„  and  Barbour's  Advertisinc  Sate  Sheets.  Inc.,  Chicago. 
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Local 
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All  Kinds 

And  All 
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The  Denver  Post 

From  Januart  1  to  July  31,  1919 
force*!  almost  every  issue  to 
capacity  size,  aixl  from  one  to 
two  (lays  a  week  to  a  “turn* 
away”  business. 

Xbe>  have  actually  been  step¬ 
ping  on  the  accelerator  as  a 
continual  performance,  to  give 
us  more  and  still  more  advertis¬ 
ing.  Present  equipment  limits 
size  of  paper  to  one  hundred  anil 
four  pages.  We  are  now  spend¬ 
ing  over  five  hundred  thousand 
dollars  for  additional  building 
and  equipment.  The  net  result 
of  these  advertising  orders  in 
seven  months  was: 

Total  advertising  lines, 

7,755,944 

Increase  over  eorrespond- 
ing  months  1918,  lines 

2,029,944 

In  seven  months  this  year  The 
Denver  Post  printed  884,464 
lines  of  advertising  more  than 
the  next  two  Denver  dailies 
combined,  allowing  them  213,- 
440  lines  of  city  and  state  adver¬ 
tising,  a  class  of  business  this 
paper  does  not  print. 

The  Denver  Post  in  these 
seven  months  printed  lines  of 
advertising: 

Financial,  964,846 
Automobile  and  Tires.  .59.5,481 
Magazine  and  Book.  81,531 

In  each  of  the  foregoing  kinds 
of  display  advertising  The  Den¬ 
ver  Post  printed  a  greater  vol¬ 
ume  than  all  of  the  other  Den¬ 
ver  Dailies  in  combination. 

In  paid  circulation  The  Den¬ 
ver  Post  prints  every  week  day 
over  thirty  one  thousand  copies 
more  than  all  of  the  other  Den¬ 
ver  papers  combined,  and  on 
Sundays  more  than  eighty-five 
thousand  copies  per  issue. 

,A.  B.  C.  audit  of  circulation 
released  July  31,  may  be  had  on 
application. 

.Address  all  communications 

The  Denver  Post 

DENVER,  COLORADO 
or 

CONF^  LORENZEN  AND 
WOODMAN 

225  Fifth  Ave.,  New  York  City 

or 

72  West  .Adams  St.,  Chicago,  III. 
or 

American  Building,  Detroit,  Mich, 
or 

Victor  Building,  Kansas  City,  Mo. 
or 

B.4RANGER-WEAVER  CO, 
Merchants  Exchange  Building, 
San  Francisco,  Cal. 


Ntt  Paid 

5,000  Aft. 

ALABAMA— S.m.T76 

Clr«yla* 

lIss  Sssm 
Rats 

.05 

166.154 

Binninghara 

•Age-Herald 

(B)  t 

iwn 

23,560 

•Sunday  Edition 

(M)  1 

f29.795 

.06 

^Ledger 

(R)  t 
(R)  T 

37.888 

.07* 

*News 

45,967 

.08* 

•Sunday's  Edition 

(M)  1 

48,055 

.10* 

55.573 

Mobile 

•News  Item 

(R) 

110,766 

.03* 

•Register 

(B) 

U5,179 

.05* 

•Sunday  Edition 

(M)  i 

^35,048 

.06* 

41.777 

Montgomery 

•Advertiser 

(E) 

.05* 

•Sunday  Edition 

(M)  +23,221 

.06* 

•Journal 

(R)  +21,358 

.05* 

•Sunday  Edition 

(M)  +20,131 

.05* 

Times 

(R) 

7,400 

.04* 

17.500 

Tuscaloosa 

News  and  T imes  Gasette 

(T) 

2,150 

.0214286f 

Sunday  Edition 

(M) 

.0214286# 

15.000 

Huntsville 

Telegram  and  Mercury 

(U) 

.0142858* 

Times 

(S) 

2,382 

.01785724 

14.988 

Selma 

Journal 

(T) 

.0142858* 

Sunday  Edition 

(M) 

.0142858* 

Times 

(U) 

.0125* 

13.686 

Anniston 

Star  and  Hot  Blast 

(S) 

6,514 

.02' 

13.326 

Gadsden 

•Journal 

(R) 

+4.674 

.0178572' 

Times-News 

(R) 

4,913 

.0178572* 

12.500 

Albany 

Albany-Dtcalur  Daily 

(R) 

3,200 

.0142858* 

8.000 

Florence 

News 

(R) 

.0178572* 

7.016 

Dothan 

Eagle 

(R) 

.0121429* 

6..500 

Talladega 

Home 

(R) 

.0107143* 

6.000 

Eufaula 

Citisen 

(R) 

.0107143* 

4.961 

Troy 

Messenger 

(R) 

.0107143* 

4.865 

Sheffield 

Tri-Cities  Daily 

(R) 

.0178572* 

4.734 

Opelika 

News 

(R) 

2,940 

.0107143* 

ARIZONA— 272,0.44 

25,000 

Phoenix 

•Arizona  Gazette 

(R) 

+8,244 

.04* 

•Arizona  Republican 

(B) 

+9,934 

.035* 

•Sunday  Edition 

(M)  +10,968 

.035* 

15.604 

Tucson 

•Arizona  Stsur 

(D) 

.0214286* 

•Sunday  Edition 

(M) 

.0214286* 

•Citizen 

(R) 

.025* 

13.000 

Douglas 

Dispatch 

(C) 

2.434 

.0251 

International 

(R) 

2,540 

.0254 

9.019 

Bisbee 

Ore 

(R) 

1,200 

.025+ 

Review 

(C) 

4,200 

.03571434 

9.000 

Miami 

Arizona  Silver  Belt 

(R) 

1,917 

.02857154 

7.083 

Globe 

Arizona  Record 

(C) 

.0251 

5.092 

Prescott 

Arizona  Journal-Miner 

(C) 

1,956 

.0164286* 

5.000 

Jerome 

Verde  Copper  News 

(R) 

1,540 

.0178572* 

4.000 

Yuma 

Examiner 

(R) 

1,293 

.02  + 

Sun 

(C) 

1,465 

.0142858* 

3.514 

Nogales 

Herald 

(R) 

1.850 

.0178572* 

Oasis 

(C) 

.0178572* 

3.500 

Flagstaff 

Northern  Ariuma  Leader  (R) 

.0178572* 

2.000 

Tombstone 

Prospector 

(R) 

750 

.01785724 

1.692 

Mesa 

Tribune 

(R) 

950 

.0107143* 

1.473 

Tempe 

News 

(R) 

.001 

ARKANSAS— 1.702.065 

75.000 

Little  Rock 

•Arkansas  Democrat 

(R) 

+22,326 

.05' 

•Arkansas  Gazette 

(B) 

+40.350 

.06* 

•Sunday  Edition 

(M) 

+54,856 

.08* 

News 

(R) 

11,200 

.025* 

27,136 

Fort  Smith 

•Southwest  American 

(D) 

+13,222 

.03* 

•Sunday  Edition 

(M) 

(T) 

+13,845 

.03* 

•Times  Record 

+11,470 

.025* 

•Sunday  Edition 

(M) 

+11.217 

.025* 

20,000 

Texarkana 

Four  States  Press  and  Courier 

— See  Texarkana  Texas 

Texarkanian 

(R) 

2,576 

.0142858* 

16,743 

Pine  Bluff 

Commercial 

(R) 

4,855 

.025* 

Graphic 

(C) 

3,421 

.0178572* 

16,334 

Hot  Springs 

New  Era 

(R) 

3,907 

.0142858' 

Sentinel-Record 

(C) 

.03571434 

11,000 

Jonesboro 

Sun 

(R) 

1,193 

.0085715* 

Tribune 

(R) 

1,165 

.01071434 

•  10,144 

Helena 

World 

(T) 

.01428584 

Sunday  Edition 

(M) 

.01428484 

5,248 

Paragould 

Press 

(R) 

1,100 

.0078572* 

5,000 

Hope 

Arkansas  Herald 

(R) 

870 

.0092858* 

5,000 

Stuttgsut 

Free  Press 

(R) 

.0114286* 

4,471 

Fayetteville 

Democrat 

(R) 

1,300 

.0107143* 

4.000 

Arkadelphia 

News 

(R) 

.0107143 

3.953 

Mena 

Star 

(R) 

665 

.0107143* 

3.557 

Newport 

Irulependent 

(R) 

.0071429* 

3.399 

Batesville 

Guard 

(R) 

450 

.0053571* 

3.228 

Eureka  Springs  Timts-Echo 

(R) 

.0071429+ 

2,820 

Rogers 

Post 

(R) 

645 

.0089286* 

2.800 

Searcy 

Citizen 

(R) 

560 

.0035715* 

2.794 

Conway 

Log  Cabin  Democrat 

(R) 

925 

.0075* 

2.778 

Malvern 

Record 

(R) 

450 

.0142858* 

2,500 

Benton  vilie 

Daily 

(R) 

.0125* 

2,405 

Siloam  Springs  Retitter 

(R) 

.0107143* 

CALIPOKNIA— a.ll».4t2 

500,0(KI 

Lo0  Angeles 

•Examiner 

(B) 

+72.972 

.144 

•Sunday  Edition 

(M)  +146,939 

.214 

(12-31-18  3  mos.  stm  t) 

•Express 

(R) 

+55,917 

.10* 

•Herald 

(R)  +127,774 

.17 

Journal  (Court  News) 

(B) 

.0214286* 

Record 

(R) 

38,337 

.065* 

•Times 

(B)  +82,796 

.121 

•Sunday  Edition 

(M)  +124,338 

.164 

500.000 

Ssui  Francisco  *Btdletin 

(R) 

+86,886 

.184 

•Call  and  Post 

(R) 

+95,595 

.16 

•Chronicle 

(B) 

+95.202 

.2081254 

•Sunday  Edition 

(M)  +142,514 

.231254 

CommercisJ  News 

(B) 

.054 

•Examiner 

(B)  +115.766 

.254 

•Sunday  Edition 

(M)  +263,784 

.454 

Journal  of  Commerce 

(R) 

8,500 

.07142864 

News 

(R) 

47,009 

.10* 

News  Bureau 

(R) 

600 

.025+ 

.0142858+ 

Padbc  Builder 

(B) 

Recorder  (£sg.  Alto) 

(E) 

.0342858' 

Oakland 

(Court  News) 

183,002 

Enquirer 

(R) 

21,054 

.06* 

Inter-City  Express  (Court 

News) 

(B) 

.0178572* 

Pest 

(R) 

(R) 

.06* 

•Tribune 

+44.154 

.09* 

•Sunday  Edition 

(M) 

+46,884 

.09' 

80,000 

Sacramento 

•Bee 

(T) 

+35.413 

.06* 

•Saturday  Edition 

(Y) 

+37,364 

.06* 

Recorder  (Court  News) 

(B) 

.02* 

Star 

(R) 

7,5M 

.02* 

Union  i 

'(^i 

7.723 

.03 

Sunday  Edition 

.0.35 

03.000 

Barktley 

Gaaette 

(R) 

6,627 

.03214294 

Times 

.0178572 

48,900 

San  Diego 

•Sun 

(R) 

16,591 

.035* 

Transcript  (Court  News)  (R) 

.0042858* 

•Tribune  (R)  tlS,l66  i  ,7, 

•Union  (B)  +15.365  ( 

.06 

^Sunday  Edlikm 

(M) 

+24.528 

.05 

45.000 

Fresno 

fferM 

(R) 

8.566 

.03* 

CAUrOBNIA— Contiiiiwif 


Republican 

(A) 

38,356 

.97* 

40.880 

Pasadena 

•Star  Newt  • 

(R) 

+11.312 

.0164386# 

37.086 

San  Jose 

•Mercu  ry- Herald 

(B)  +13,186 

.05* 

•-Sunday  Edition 

(M)  +14,868 

.05* 

News 

(R) 

.0214286# 

35.000 

Stockton 

Independent 

(A) 

4,763 

.0214386* 

Record 

(R) 

13,485 

.04' 

Report  (Court  News) 

(B) 

.05+ 

30,018; 

Long  Beach 

•Press 

(R) 

+5,728 

.03* 

•Telegram 

(R) 

+6,434 

26.3.K) 

Alameda 

Times-Star  and  Argus 

(R) 

3,893 

.0314386|f 

20,000 

Vallejo 

Chronicle 

(R) 

3,075 

.0178572# 

Newt 

(R) 

.0107143* 

Times 

(C) 

1,538 

.0143858* 

18.297 

Riverside 

Enterprise 

(C) 

3,469 

.03' 

•Press 

(R) 

+4,636 

.0178573* 

17,000 

Eureka 

Humboldt  Standard 

(R) 

5,073 

.03' 

•Humboldt  Times 

(D) 

+4,998 

.03' 

•Sunday  Edition 

(M) 

+5,116 

.02'  . 

15.603 

San  Bernardino*/n(frx 

(T) 

+3.107 

.03' 

•Sunday  Edition 

(M) 

+2,108 

.03' 

•Sun 

(B) 

+4  482 

.0214286# 

•Sunday  Edition 

(M) 

+4,544 

.0214286# 

15,538 

Bakersfield 

•Californian 

(R) 

+6,330 

.03* 

•Echo 

(D) 

+3,741 

.03* 

•Sunday  Edition 

(M) 

+3,961 

.03* 

Report 

(B) 

.0071429* 

15,000 

Richmond 

Independent 

(R) 

3,533 

.0142858' 

News 

(C) 

930 

.035# 

Record-Herald 

(R) 

.0107143* 

15,000 

Santa  Barbara 

.  •News  and  Independent 

(R) 

+4.785 

.0178573' 

Press 

(C) 

3,294 

.0178572 

15,000 

Santa  Monica 

Outlook 

(R) 

1,724 

.0178.572# 

13,482 

Santa  Cruz 

News 

(R) 

1,875 

.0135  429' 

Sentinel 

(C) 

1,875 

.0138.573' 

12.856 

Redlands 

Facts 

(R) 

.0178572* 

12.202 

Pomona 

Bulletin 

(C) 

.0178572+ 

•Progress 

(R) 

+3.876 

.016# 

12,000 

Chico 

•Enterprise 

(R) 

+1,365 

.01' 

Record 

(C) 

1,948 

.0107143* 

12.000 

Santa  Ana 

Register 

(R) 

5,501 

.035* 

10.000 

Glendale 

News 

(R) 

1,000 

.0178573* 

10,000 

Santa  Rosa 

Press  Demexuat 

(C) 

3,925 

.0178572* 

Republican  (Morn,  alto) 

(E) 

2,487 

.0178573* 

8,000 

Ocean  Park 

Bulletin 

(R) 

.017857^ 

8,000 

Ontario 

Report 

(R) 

1,500 

.0142858* 

8,000 

San  Pedro 

News 

(R) 

1,784 

.01428.58* 

Pilot 

(R) 

1,931 

.0142858* 

7.000 

Visalia 

Delta 

(C) 

1,302 

.0143858* 

Times 

(R) 

1,417 

.0142858* 

7.000 

Whittier 

News 

(R) 

.0128572* 

6,000 

Hanford 

Journal 

(C) 

1,198 

.0142858# 

Sentinel 

(R) 

1,337 

.0143858# 

6,000 

Modesto 

Herald 

(C) 

4,023 

.0385715+ 

News 

(R) 

3,986 

.0385715* 

6,000 

Taft 

Midway  Driller 

(R) 

3,363 

.03* 

5,880 

Petaluma 

Argtts 

(R) 

1,550 

.0107143+ 

Courier 

(C) 

950 

.0071429+ 

5.791 

Napa 

Journal 

(C) 

735 

.0107143* 

Register 

(R) 

1.150 

.0107143* 

5,430 

Marysville 

Appeal 

(C) 

1,558 

.0142858* 

Democrat 

(R) 

1,712 

.0142858* 

5.157 

San  Louis  Obispo  T elegram 

(R) 

1,353 

.0089286* 

Tribune 

(C) 

600 

.0045714' 

5.000 

Orange 

News 

(R) 

1,407 

.0107143* 

5.000 

San  Mateo 

San  Mateo  Newt-Leader 

(R) 

1,056 

.0107143* 

5,000 

Woodland 

Democrat 

(R) 

1,530 

.01# 

Mail 

(C) 

960 

.0114286* 

5,000 

Venice 

Vanguard 

(R) 

3,165 

.0142858 

4,923 

Monterey 

Cypress- A  merican 

(R) 

950 

.0107143* 

4.520 

Grass  Valley 

Union 

(C) 

3,061 

.0107143* 

4,486 

Palo  Alto 

Times 

(R) 

1,049 

.0114286* 

4,446 

Watsonville 

Pajaronian 

(R) 

1,435 

.0178573+1 

Register 

1,171 

.01' 

4,200 

Imperial 

Enterprise 

(R) 

.0133928# 

4.199 

Coalings 

Record 

(R) 

.0071429* 

4.000 

Monrovia 

News 

(R) 

803 

.0178573+ 

4,000 

Red  Bluff 

News 

(R) 

800 

.0143858* 

Sentinel 

(R) 

.0107143* 

3.980 

Colton 

Courier 

(U) 

.0107143+ 

3.859 

Oro  vilie 

Mercury 

(R) 

850 

.0143858# 

Register 

1,300 

.0107143 ' 

3.736 

Salinas 

Index  * 

(R) 

1,090 

.0071439* 

Journal 

1,080 

.0085715* 

3,572 

Redding 

Courier-Free  Press 

CR) 

1,076 

.0107143* 

Searchlight 

(C) 

1,300 

.0107143* 

3,500 

Fullerton 

Tribune 

(R) 

1,030 

.0143858* 

3.102 

Merced 

Sun 

(R) 

1,390 

.0107143* 

3.000 

Madera 

Mercury 

(R) 

.0138573# 

Tribune 

(R) 

.0107143* 

2.945 

Venturfc 

Free  Press 

(R) 

780 

.0178573# 

Post  and  Democrat 

(C) 

850 

.0071439* 

2.758 

Tulare 

Advance 

(C) 

874 

.0107143* 

Register 

(R) 

971 

.0178573# 

2.696 

Porterville 

Messenger 

(C) 

.0085715* 

Recorder 

950 

.0107143* 

2,628 

Anaheim 

Herald 

Oi) 

1,050 

.0135* 

2,555 

Oxnard 

Courier  be  Newt 

(R) 

1,300 

.0143858* 

2,500 

Calexico 

Chronicle 

m) 

.01438.58' 

2,500 

Dinuba 

Sentinel 

.0107143* 

2,384 

Pacific  Grove 

Review 

(R) 

370 

.0178573* 

2.308 

Hollister 

Free  Lance 

(R) 

886 

.0107143* 

2.260 

Santa  Maria 

Times 

(R) 

950 

.016428(j 

2.200 

Escondido 

T imet-A  dvocale 

(R) 

.0107143* 

2.138 

Fillmore 

Sun 

(C) 

.0142858* 

2.115 

Martinez 

Gasette 

(R) 

840 

.0107143+ 

Standard 

(R) 

.0107143+ 

2.100 

Placerville 

Republiean 

(R) 

340 

.0035  715* 

2.000 

Brawley 

News 

(R) 

1,305 

.0178572* 

2.000 

Colusa 

Sun 

(R) 

.0085715+ 

2.000 

Corona 

Independent 

(R) 

463 

.0071420* 

1.610 

El  Centro 

Imperial  Valley  Press 

(R) 

1,784 

.015* 

Progress 

(C) 

1,741 

.03# 

Sunday  Edition 

(M) 

.03# 

1,139 

Willows 

Journal 

(R) 

770 

.0178573+ 

987 

Gridley 

Globe 

(R) 

31107143+ 

972 

Corning 

Observer 

(R) 

376 

.0089386* 

729 

Holtville 

Tribune 

(R) 

1,068 

.0164386* 

COLOKADO- 1,814,881 

245,523 

Denver 

Express 

(R) 

15,133 

.04* 

Mining  and  Financial 

Record 

(R) 

.025 

•Post 

(R)  +113,536 

.13* 

•Sunday  Edition 

(M)  +143,613 

.175* 

Record-Stockman 

.041 

•Rocky  Mountain  News 

\^} 

+33,094 

.08* 

•Sunday  Edition 

(M) 

+54,333 

.11* 

•Times 

(R) 

+34,863 

.07* 

51,218 

Pueblo 

•Chieftain 

+8,050 

.03' 

•Sunday  Edition 

+0.012 

.03' 

•Star-Journal 

(S) 

10,460 

.035# 

31,717 

Colorado  Spgs.*Gazette 

+4,446 

.035 

•Sunday  Edition 

(M) 

+6.764 

.035 

•Telegraph 

(R) 

+5,789 

.035 

Transcript  (Court  News)  (R) 

.0178573« 

For  Explanation  of  Key-Letters  and  Markings  See  Foot  Note  on  Page  32. 
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SPACE-BUYERS’  GUIDE  TO  NATIONAL,  STATE  AND  CITY  MARKETS  OF  THE  UNITED  STATES 

COMPARATIVE  POPULATIONS  OF  CITIES  HAVING  ENGLISH-LANGUAGE  DAILY  NEWSPAPERS,  ARRANGED  BY  STATES,  WITH  AVERAGE  NET  PAID 
CIRCULATIONS  (A.  B.  C.  AND  GOVERNMENT)  OF  ALL  DAILIES  LISTED,  FOR  SIX  MONTHS  ENDING  MARCH  31,  1919;  AND  MINIMUM  5,000  LINE  FOR- 

EH;N  advertising  rates  in  effect  AUGUST  1,  1919. 


Leadville 
Canon  City 
Cripple  Creek 

Loveland 

Sterling 

Durango 


La  Junta 

Montrose 

Fort  Morgan 

Lamar 

Florence 

Aapen 

Telluride 


COLOBADO— CoaMiiiwd 
Chronicle-News  (S) 

Picketwire  (R\ 

Camera  (Rl 

News-Herald  IR) 

Courier  (R) 

ExpreM  (C) 

^Tribune- 

RepubtUoH  (R)  t3.408 
•Tribune- 

>cpubUcan  (B)  tl,3«9 

News  (C) 

Sentinel  iRi 

Herald-Democnt  (A) 

Record  (R) 

Cripple  Creek  Timet  and 
Victor  Record  (C) 

Herald  (Rl 

Advocate  (Rl 

Democrat  (C) 

Herald  (R) 

CM  (R) 

Times  (R) 

Democrat  (R) 

Press  (R) 

Times  (R) 

News  (Rl 

Cititen  (Rl 

Democrat-Times  (Rl 

Journal  (R) 


CONNECTICUT— 
en  *Journal-Courier  (B) 

Register  (Si 

*Times-Leader  (R) 

Union  (R) 

Sunday  Edition  (M) 

t  Herald  (R) 

•Post  (R)t27,«M 

♦Standard 

Telegram  (B)tl7,775 
♦Sunday  Pott  (M) 

Times  and  Farmer  (R) 

♦Courant  (B) 


.0I42858^  40  4(1 

.014285811 

.0128572* 

.0142858^ 

.0178572^  41  goj 

.0142858^ 


.0128572^ 

.0107142* 

.02 

.0107142* 

.0178572* 

.0107143* 

.0142858* 

.01607141 

.0107143* 

.0142858* 

.0107143* 

.0142858* 

.0128.572* 

.0128572* 

.0107143* 

.0071429* 

.00428581 

.00571431 


.035* 

.055# 

.035 

.04# 

.04# 

.0142858* 


Post 

(R) 

10,658 

.025 

•Times 

(R) 

736,055 

.07* 

82,517 

Waterbury 

^American 

(K) 

t9,200 

.0285715# 

Democrat 

(rI 

7,291 

.0214286' 

♦Republican 

(B1 

710,527 

.035# 

♦Sunday  Edition 

(M) 

712,238 

.035# 

50,612 

New  Britain 

Herald 

(K) 

6,024 

.0171429# 

Record 

(R) 

7,118 

.0214286# 

35,000 

Stamford 

•Advocate 

(R) 

77,438 

.0214286* 

30,000 

New  London 

•Day 

Ir) 

710,626 

.0328572# 

Glde 

(R) 

1,608 

.025# 

Telegraph 

(B) 

4,630 

.0128572* 

28,528 

Meriden 

Journal 

(R) 

5,166 

.02# 

♦Record 

(B) 

t6,608 

.025# 

26,033 

Norwalk 

•Hour 

(R) 

t3,186 

.0214286* 

South  Norwalk  Sentinel 

(R) 

2,760 

.0142858* 

23,500 

Danbury 

News 

(R) 

6,498 

.0142858* 

20,982 

Norwich 

Bulletin 

(B) 

10,205 

.025# 

Record 

(R) 

3,422 

.0178572# 

18,517 

Torrington 

Register 

(R) 

3,988 

.0128572' 

16,204 

Ansonia 

•Sentinel 

(R) 

76,579 

.02* 

15,145 

Bristol 

Press 

(R> 

2,040 

.0107143' 

15,000 

Naugatuck 

News 

(R) 

1,990 

.0178572# 

14,935 

Manchester 

Herald 

(R) 

3,177 

.0135715# 

12,815 

Middletown 

Press 

(R) 

7,758 

.0164286# 

12,206 

Willi  mantic 

Chronicle 

(R) 

3,480 

.0178572# 

8,000 

Winsted 

Citizen 

(R) 

2,483 

.0085715# 

DELAWARE— 316,941 

100,000 

Wilmington 

•Every  Evening 

(R) 

712,711 

.03' 

*Journ<U 

(R) 

718,508 

.035 

♦News 

(B) 

+10,599 

.03' 

DISTRICT  OF  COLUMBIA— 374,584 
Washington  Cockrell's  Transcript  (Court 

News)  (B) 

•Herald  (B) 

♦Sunday  Edition  (M) 

«  *Po8t  (B) 

♦Sunday  Edition  (M) 

•Star  (R)  • 

♦Sunday  Edition  (M) 

•Times  (R) 

•Sunday  Edition  (M) 


FUIRIDA- 038377 
•Florida  Metropolis 
♦Fiorida  Times-Union 
♦Sunday  Edition 
Times 
♦Tribune 

♦Sunday  Edition 
♦Herald 

♦Sunday  Edition 
•Metropolis 
Jouriud 
News 
Cititen 


(B) 

(B)  t26,882 

(M)  t23.487 

(B)  t61,848 

(M)  t80,105 

(R)  tl0l,643 
(M)  782,119 

(R)  t.58.461 

(M)  745,168 


.0142858; 

.07* 

.07* 

.15# 

.16# 

.17* 

.13* 

.14* 

.14* 


.045* 

.06* 

.06* 

.035* 

.04 

.05 

.03* 

.035* 

.03* 

.025* 

.02* 

.0107143* 


GEORGIA— ConisniMd 

Augusta  *Chronicle 

♦Sunday  Edition 
•Herald 

♦Sunday  Edition 
Macon  •News 

♦Sunday  Edition 
♦Telegraph 

♦Sunday  Edition 
Columbus  *Enquirer-Sun 

Sunday  Edition 
•Ledger 

♦Sunday  Edition 
Waycross  Journal-Herald 

Athens  Banner 

•Herald 

La  Grange  Reporter 

Rome  Tribune-Herald 

Brunswick  Banner 

News 

Albany  Herald 

Americus  Times-Recorder 

Valdosta  Times 

Griffin  News  and  Sun 

Dublin  Courier  Herald 

Thomasville  Times-Enterprtst 

Cordele  Dispatch 

Moultrie  Observer 

Tifton  Gazette 

IDAHO— 401,766 
Boise  Capital  News 

♦Idaho  Statesman 
♦Sunday  Edition 
Pocatello  Tribune 

Twin  Falls  News 

Times 

Coeur  D'Alene  Press 
Lewiston  Tribune 

Idaho  Falls  Post 

Moscow  Star-Mirror 

Wallace  Press-Times 

Hailey  Wood  River  Times-News- 

Miner 


ILLINOIS— 6,317,734 

Chicago  •American  (R)  * 

Ca/um«<(South  Chicago)  (R) 
Drovers  Journal  (R) 

♦Herald  and  Examiner  (B)  ' 
'  ’Sunday  Edition  (M) 
Journal  (R) 

Law  Bulletin  (Court 

News)  (R) 

Municipal  Court  Record 
(Court  News)  (R) 

National  Hotel  Reporter  (B) 
•News  (R) 

•Post  (R) 

Racing  Form  (C) 

(This  does  not  include  the 
circulation  of  the  Buffalo, 
N.  Y.  EdUion) 

♦Tribune  (B) 

♦Sunday  Edition  (M) 

Peoria  •Journal  (R) 

♦Sun.  Jr'1-Transcript  (M) 
•Star  (R) 

♦Sunday  Edition  (M) 

Transcript  (B) 

East  St.  Louis  Journal  (U) 

Springfield  *lllinois  Strte  Journal  (B) 

♦Sunday  ^ition  (M) 

•Illinois  Slate  Register 

♦Sunday  Edition  (M) 

(About  5-1-19  the  StaU 
Register  changed  to  an  even¬ 
ing  and  Sunday  paper.) 
Rockford  •Register-Gasette ,  (R) 

•Republic  (R) 

♦Star  (D) 

♦Sunday  Edition  (M) 

Decatur  Herald  (A) 

Review  (R) 

Sunday  Edition  (M) 

Juliet  *Herald-News  (R) 

♦Sunday  Edition  (M) 

(3-21-19  2  moj.  stm't:) 
Quincy  •Herald  (R) 

•Journal  (R) 

♦Whig  (D) 

♦Sunday  Edition  (M) 

Aurora  •Beacon-News  (R) 

Sunday  Edition  (M) 

Danville  •Commercial-News  (R) 

Press  (C) 

Evanston  News-Index  (K) 

Elgin  *Coiir««r  (R) 

News  (R) 

Rock  Island  •Argus  (R) 

Union  (U) 

Bloomington  •Bulletin  (T) 


^)  12,682 
(B)  716,267 

(M)  7IS,589 

(R)  2,710 


.02* 

.035* 

.035* 

.625* 

.04' 

.04' 

.04' 

.04' 

.02' 

.02' 

.025* 
.025* 
.0114286* 
.02 1 
.0125 
.0142858* 
.0142858' 
.0178673* 
.0142858* 
.02* 

.01428.58* 

.0089286^ 

.0214286# 

.0107142* 

.010714.2* 

.0142858* 

.0071429* 

.0107143* 


.03 

.04' 

.04' 

.025# 

.025 1 

.0214286* 

.0089286* 

.0214286# 

.0142858* 

.0089286* 

.03* 


.43' 

.18# 

.1428572# 


.036* 

.026' 

.02' 

.0235715' 

.04* 

.04* 

.036' 

.0178.572* 

.0285715* 

.02* 

.02* 

.0214286* 

.0128572# 

.02' 

.02' 


Journ^  (Eng.  &  Span.) 

(D) 

.0107143* 

♦Pantagraph 

(B)  717,052 

.035' 

Sunday  Edition 

(M) 

.0107143* 

26,403 

Moline 

•Dispatch 

(R)  1 

9,788 

.08* 

10,000 

Orlando 

Reporter-Sun 

(R) 

2,175 

.0142858* 

23,570 

Galesburg 

•Mail 

(R)  i 

■8,548 

.02* 

Sentinel 

(C) 

2,003 

.0314384#* 

•Republican-Register 

f.R)  1 

■8,777 

.0178572* 

8,000 

St.  Petersburg 

Independent 

(R 

3,526 

.0132143# 

22,092 

Alton 

•Telegraph 

(R)  1 

5,054 

.0142858* 

Times 

(C) 

3,517 

.0107143* 

Times 

(R) 

3,161 

.0142858* 

7,287 

Lakeland 

Star 

(R) 

.01' 

21,139 

Belleville 

Advocate 

(R) 

4,306 

.015' 

Telegram 

(R) 

1.336 

.0107143* 

News-Democrat 

(R) 

4,000 

.01428.58* 

6,736 

Gainesville 

Sun 

(A) 

1,400 

.0107143# 

19,018 

Freeport 

•Bulletin 

(R) 

4,428 

.0178.572* 

5,471 

St.  Augustine 

Record 

(R) 

1,8.57 

.02# 

•Journal-Standard 

(R)  1 

6,648 

.0178572* 

5,370 

Ocala 

Star 

(R) 

700 

.00714291 

18,898 

Waukegan 

Gazette 

(R) 

3,067 

.01' 

5,193 

Tallahassee 

Democrat 

(R) 

780 

.0142858* 

•Sun 

(R)  1 

4.490 

.015' 

4,526 

Daytona 

Journal 

(C) 

.0142858* 

17,000 

Streator 

•Free  Press 

(R)  1 

4,364 

.0121429* 

News 

(R) 

2,150 

.0178.5721 

(3-31-19  3  mos.  stm't:) 

4,522 

Palatka 

Post 

(B) 

1,004 

.0122143* 

•Independent-Times 

(R)  1 

4,840 

.0121429* 

4,090 

West  Palm 

15,431 

Jacksonville 

•Courier 

(R)  1 

4,884 

.0078572* 

Beach 

Palm  Beach  Post 

(A) 

.0357143* 

♦journal 

(D)  1 

15,432 

.0164286# 

3,244 

Fort  Myers 

Press 

(R) 

911 

.0107143* 

♦Sunday  Edition 

(M)  1 

4,448 

.0164286# 

2,000 

Tarpon  Spgs. 

Leader 

(R) 

600 

.0107143* 

15492 

Cairo 

♦Bulletin 

(B) 

11,838 

.0107143* 

1,932 

Clearwater 

Sun 

(R) 

933 

.0107143* 

♦Sunday  Edition 

(M)  1 

+1,833 

.0107143* 

•Citizen 

(R)  ' 

+2,689 

.0125' 

GEORGIA— 3,936,617 

Herald 

(C) 

2,862 

.0107143* 

179,292 

Atlanta 

♦Constitution 

(B)  751,188 

.085' 

14,508 

Champaign 

•Gazette 

(R)  1 

14,605 

.0128572* 

♦Sunday  Edition 

(M)  +53,999 

.085' 

•News 

(T) 

76,910 

.0214286* 

Fulton  County  Report 

♦Sunday  Edition 

(M)  1 

76,918 

.0214286* 

^ourt  News) 

(R) 

14,150 

Kankakee 

Democrat 

3,612 

.0142868* 

•Georgian 

(R) 

749,441 

.08* 

Gazette 

(R) 

.01' 

^Sunday  American 

(M) 

792,918 

.12* 

•Republican 

(R) 

4,040 

.0128672* 

•Journal 

(R)  759,223 

.09' 

14400 

Canton 

•Ledger 

(R) 

76,433 

.0121429* 

♦Sunday  Edition 

(M)  +69,794 

.09* 

•Register 

(R) 

+3,455 

.015' 

80,000 

Savannah 

♦News 

(B) 

720,409 

.04 

13,473 

Kewanee 

•Star-Courier 

(R) 

+3,472 

.0128672' 

♦Sunday  Edition 

(M) 

+24,682 

.04 

13450 

Mattoon 

Commercial  Star 

(C) 

2,675 

.01' 

•Press 

(R) 

+16,315 

.04* 

•Journal-Gazette 

(Rl 

73.213 

.0114280* 

The 

Washington 

Star’s 

Supremacy 
in  this 

World  Center 


To  cfiver  Washington 
the  Star  is  the  only 
mediiini  necessary.  It 
has  the  unhounded  con¬ 
fidence  of  this  com¬ 
munity  —  a  confidence 
which  is  shared  by  its 
advertising  pages  as  well 
as  by  its  news  pages — 
gaining  for  its  adver¬ 
tisers  the  practical  co¬ 
operation  of  the  local 
merchants  and  the  inter¬ 
ested  attention  of  this 
great  cosmopolitan  citi¬ 
zenry. 

★ 

Write  our  statistical  de¬ 
partment  for  specific 
information  and  call 
upon  it  for  co-operation 
in  furtherance  of  your 
national  advertising 
c  a  m  p  a  ig  n  —  to  be 
logically  begun  in  Wash¬ 
ington. 

'  ★ 

The 

Evening  Star 

with  Sunday  morning 
edition 

Washington,  D.  C. 

Write  us  direct  or  through 


New  York  Office 
Dan  A.  Carroll 
Tribune  Building 

Chicago  Office 
J.  E.  Lutz 

First  Nat’l  Bank  Bldg.  ' 


n  . 


For.  Explanation  of  Key-Letters  and  Markings  See  Foot  Note  on  Page  32. 
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One 

Exceeds 

Any 

Two 


The  net  paid 
circulation 
of  the 


Des  Moines 
Sunday 
Register 

is  greater 
than  that  of 
Any  Two 
other  Iowa 
Sunday 
Newspapers 


July  net  paid 
average 

70,666 


FLUNOIS— Conffniled 


12,000 

LaSalle 

Post 

(R) 

.01488«8^ 

^Tribune  and  Peru  Press 

(R) 

72,168 

.0107143* 

12,000 

Lincoln 

*Courier-Herald 

(R) 

tl.785 

.015' 

Star 

(R) 

2,030 

.0107143* 

12,000 

Sterling 

^Gazette 

(R) 

75,072 

.02' 

10,038 

Centralia 

*Sentinel 

(R) 

t4,836 

.01764* 

10,524 

Pekin 

Times 

(R) 

.0142868* 

10.000 

Monmouth 

Atlas 

U) 

3,423 

.015* 

Review 

(R) 

3,034 

.0107143* 

9.889 

IJrbana 

Courier 

(R) 

2,035 

.0157143* 

9,535 

Ottawa 

Free  Trader- Journal 

(R) 

2.875 

.0107143* 

*Republican-T  imes 

(R) 

73,873 

.0175' 

9,194 

Mount  Vernon  News 

(R) 

1,040 

.01* 

Register 

(R) 

2,312 

.0121429* 

9,036 

De  Kalb 

Clwcmicle 

(R) 

2,266 

.0128.572* 

Independent 

(R) 

1,050 

.0071429* 

9.(KI0 

Marion 

Post 

(R) 

.00714297 

Republican 

(R) 

1,434 

.0107143* 

8,(K)0 

Pana 

Palladium 

(R) 

1,100 

.0107143* 

7.984 

Peru 

News-Herald 

(R) 

2,520 

.0071429* 

7.664 

Paris 

Beacon 

(R) 

2,134 

.01* 

Gazette 

(C) 

.0121429* 

News 

(R) 

2,207 

.0107143* 

7.485 

Murphysboro 

Independent 

(R) 

1,803 

.01' 

Republican  Era 

(R) 

1,680 

.0085715* 

7.300 

Charleston 

Courier 

(E) 

2,975 

.01071437 

News 

(B) 

.0107143* 

7,253 

Belvidere 

Republican 

(R) 

2,794 

.0142858* 

7,216 

Dixo.i 

*T  degraph 

(R) 

5,027 

.02* 

{On  3-10-19  the  Leader 

was  absorbed  by  the  T elegraph. 

Therefore  the  circulation  fig¬ 

ures  cover  but  a  period  of  19 

days.) 

6,934 

Mount-Carmel  Republican-Register 

(R) 

2,900 

.015'  „ 

6,107 

Beardstown 

lUinoian-Star 

(R) 

.0092858# 

6,090 

Pontiac 

Leader 

(R) 

3,066 

.0107143* 

6,000 

Carbondale 

Free  Press 

(R) 

1,155 

.0107143* 

6,000 

Clinton 

Journal 

(C) 

1,982 

.0207143* 

Public 

(R) 

1,205 

.01* 

5,971 

Litchfield 

News-Herald 

(R) 

2,210 

.01' 

Union 

(R) 

.0089286* 

5,774 

Macomb 

By-Stander 

(R) 

.01071431 

Journal 

(R) 

4,304 

.0171429* 

5,454 

Du  Quoin 

CaU 

(R) 

.0107143' 

5,446 

Taylorville 

Breeze 

(R) 

1,877 

.0071429* 

Courier 

(R) 

3,895 

.0125' 

5,309 

Harrisburg 

Chronule 

(R) 

.0142868* 

Register 

(R) 

.0125' 

5,014 

Edwardsville 

Intelligencer 

(R) 

3,627 

.015' 

5,011 

Olney 

MaU 

(R) 

1,712 

.0071429* 

5,000 

Galena 

Gazette 

(R) 

1,050 

.0107143# 

5,000 

Savanna 

Times- Journal 

(R) 

1,173 

.0107143* 

4,698 

Hoopeston 

Chronicle 

(B) 

.0142858* 

* 

Herald 

(R) 

1,099 

.0071429* 

4,655 

Metropolis 

News 

(R) 

1,214 

.0114286# 

4,563 

Morris 

Herald 

(R) 

2,375 

.0114286' 

4,200 

Robinson 

News 

(R) 

.01071437 

4,113 

Jerseyville 

Democrat 

(R) 

.0042858# 

3.898 

Effingham 

Record 

(G) 

1,200 

.0107143* 

3,616 

CarlinviUe 

Enquirer 

(R) 

.0071429* 

3.590 

ShelbyviUe 

Union 

(R) 

1,210 

.0071429* 

3,291 

Marshes 

Register 

(R) 

700 

.0071429* 

2,912 

Paxton 

Record  (No  Thurs.  issue) 

.0060892* 

2,312 

Lewiston 

Record 

.0071429* 

2,171 

Rood  house 

Record 

(R) 

.605* 

1,800 

Natl.StockYds.  Nail.  Live  Stock  Reporter  (R) 

9,886 

.06* 

1,759 

Mount  Carroll  Democrat 

(R) 

.0107143* 

INDIANA— «,8M,1«7 

175,000 

Indianapolis 

Com  mercial  (CourtNews)  (  B) 

.0225# 

*Indiana  Times 

(R) 

747,883 

.07* 

Live  Stock  Journal 

(R) 

3,308 

.0714286# 

*News 

(R) 

7123,404 

.16* 

•Star 

(B) 

792,759 

.11* 

•Sunday  Edition 

(M) 

7106,381 

.14* 

88,000 

Fort  Wayne 

•  J  ournal-Gazette 

(B) 

729,033 

.04' 

•Sunday  Edition 

(M) 

723,725 

.04' 

*News  and  Sentind 

(R) 

732.902 

.055* 

71,284 

Evansville 

•Courier 

(B) 

724,146 

.04* 

•Sunday  Edition 

(M) 

721,048 

.04* 

*Journal-News 

(T) 

715,991 

.03*  < 

*Saturday  Edition 

(Y) 

710,282 

.03* 

•Sunday  Edition 

(M) 

712.179 

.03* 

Press 

(R) 

15,102 

.03* 

65,114 

South  Bend 

News-Times 

(F) 

16,431 

.035' 

^Tribune 

(R) 

717,436 

.035* 

60,000 

Gary 

•Post 

(R) 

5,101 

.025' 

Tribune 

(R) 

4,787 

.025* 

58,157 

Terre  Haute 

Post 

(R) 

9,121 

.02* 

•Star 

(B) 

727,046 

.04* 

•Sunday  Edition 

(M) 

719,267 

.04* 

•Tribune 

(R) 

724,845 

.04* 

•Sunday  Edition 

(M) 

719,192 

.04* 

33,500 

Muncie 

Press 

(R) 

9,998 

.025* 

•Star 

(B) 

726,853 

.05* 

•Sunday  Edition 

(M) 

716,818 

.65* 

30,000 

Hammond 

Lake  County  Times 

(R) 

10,043 

.0321429* 

23.932 

Richmond 

•Item 

(D) 

78,225 

.025* 

•Sunday  Edition 

(M) 

78,594 

.025* 

•Palladium 

(R) 

711.096 

.03' 

23,453 

Anderson 

•Bulldin 

(R) 

76,029 

.015* 

•Herald 

(D) 

76,274 

.015* 

•Sunday  Edition 

(M) 

77,699 

.615* 

21,028 

Elkhart 

Review 

(R) 

3,312 

.01' 

•Truth 

(R) 

78,256 

.0214286* 

20,896 

Lafayette 

•Courier 

(R) 

78.994 

.02* 

•Journal 

(B) 

710.415 

.02143* 

20,710 

Michigan  City  Dispatch 

21624 

.0107143# 

News 

«) 

3,418 

.02142867 

20,629 

New  Albany 

Ledger 

(R) 

.0071429* 

Tribune 

(R) 

.0107143* 

20,262 

Logaiuport 

•Pharos-Reporter 

(R) 

76.621 

.015' 

•Tribune 

(D) 

75,258 

.015* 

•Sunday  Edition 

(M) 

75,340 

.015* 

19,694 

Kokomo 

•Dispatch 

(D) 

75.567 

.0178572* 

•Sunday  Edition 

(M) 

76,010 

.0178572* 

•Tribune 

(R) 

78,332 

.0214286* 

19,6.56 

Marion 

•Chronicle 

U) 

76,769 

.0214286* 

•Leader-Tribune 

(D) 

78,301 

.0214286* 

•Sunday  Edition 

(M) 

78,516 

.0214286* 

16,759 

Vincennes 

Capital 

(R) 

1,049 

.0107143' 

•Commerciai 

(D) 

73,894 

.015* 

•Sunday  Edition 

(M) 

73,997 

.015* 

Sun 

(R) 

3,066 

.0121429* 

15,000 

Huntington 

•Herald 

(R) 

73,797 

.0128572* 

•Press 

(P) 

73.828 

.015' 

•Sunday  Editkm 

(Ml 

73,851 

.015' 

14,000 

Newcastle 

•Courier 

73.930 

.0178572' 

Times 

2,800 

.0107143* 

13,700 

Elwood 

Call  Leader 

.0085715* 

Record 

1.435 

.0107143* 

12,533 

La  Porte 

Argus 

.0107143' 

Herald 

3470 

.0128572' 

11,179 

Peru 

Ckromide 

ra) 

.0178572* 

Jaeemet  (lieta.alK» 

w 

8.940 

.0178572* 

INDIANA— ConflKMcd 


10,606 

Crawfordsville  •Journal 

(R) 

#3,271 

.015' 

Review 

(B) 

3,802 

.015' 

10,493 

ShelbyviUe 

Democrat 

(R) 

3,887 

.01# 

News 

(B) 

.0142858* 

Republican 

.01* 

10,412 

Jeffersonville 

News 

794 

.0142858# 

Star 

931 

.0171439# 

10,001 

Brazil 

News 

3,460 

.0085715* 

Times 

(R) 

2,755 

.015' 

10,000 

Bloomington 

Telephone 

(R) 

3,360 

.0107143* 

World 

(R) 

2,268 

.0092858* 

9,823 

Bedford 

Democrat 

(R) 

1,000 

.0107143# 

MaU 

(R) 

2,225 

.0107143* 

9,286 

Frankfort 

Crescent-News 

(R) 

.0107143* 

Times 

(C) 

5,515 

.02' 

9,103 

Columbus 

Herald 

(R) 

.005 

Ledger 

(C) 

2,509 

.0125' 

Republican 

(R) 

3,073 

.0135* 

8,813 

Goshen 

Democrat 

(R) 

2,730 

.01* 

News-Times 

(R) 

3,065 

.0125' 

8,716 

Wabash 

Plain  Dealer 

(R) 

3,122 

.0125' 

Times-Star 

(R) 

3,006 

.0135' 

7,854 

Washington 

Democrat 

(R) 

2,049 

.0085715* 

Herald 

(R) 

1,793 

.008571.5* 

7,738 

Connersville 

Examiner 

(R) 

1,650 

.01428.58* 

News 

(R) 

3,211 

.0125' 

6,987 

Valparaiso 

Messenger 

(R) 

1,995 

.0125' 

Vidette 

(R) 

1,680 

.0057143* 

6,934 

Madison 

•Courier 

(R) 

#2,830 

.0107143* 

Herald 

(R) 

1,316 

.0107143# 

6,500 

RushviUe 

Republican 

(R) 

2,755 

.01' 

6,448 

Princeton 

Clarion-News 

1,750 

.0142858* 

Democrat 

Ir) 

1,700 

.0142858* 

6,305 

Seymour 

Democrat 

1,140 

.0071429* 

Republican 

1  m 

1,698 

.01* 

6,229 

Clinton 

Clintonian 

(R) 

2,050 

.0107143* 

6,187 

Hartford  City 

News 

(R) 

2,472 

.01' 

Times^Gautte(,MoTn.alao)(E) 

3,410 

.0085715' 

5,906 

Linton 

Ctiizen 

(R) 

1,990 

.0071429* 

5,563 

Mount  Vernon  Democrat 

(R) 

840 

.0107143# 

5,474 

Lebanon 

Reporter 

(R) 

3,188 

.0128572* 

5,420 

Greensburg 

News 

(R) 

3,967 

.0125' 

Times 

(R) 

1,813 

.0071429* 

5,096 

Alexandria 

Times-Tribune 

(R) 

966 

.0107143* 

5,073 

NoblesviUe 

Ledger 

(R) 

2,897 

.0128572* 

4,987 

Bluffton 

Banner 

(R) 

3,186 

.0107143' 

News 

(R) 

3,571 

.0107143' 

4,981 

KendaUville 

News-Sun 

(R) 

1,775 

.0086715* 

4,529 

MartinsviUe 

Reporter 

(R) 

.0071429* 

4,502 

Franklin 

Star 

W 

3,475 

.0142858* 

4,471 

Decatur 

Democrat 

(R) 

3,968 

.0125' 

4,448 

Greenfield 

Reporter 

(R) 

1,960 

.0107143* 

4,200 

Plymouth 

Democrat 

(R) 

1,309 

.0107143* 

Republican 

(R) 

1,134 

.0125' 

4,115 

Sullivan 

Times 

(R) 

3,000 

.01* 

4,075 

Tipton 

Times 

R) 

.0107143# 

Tribune 

R) 

3,891 

.0107143* 

4,000 

Warsaw 

Times 

(R) 

.2,200 

.0107143* 

Union 

2,085 

.01# 

3,919 

Auburn 

Star 

(R) 

.0085715* 

3,790 

Greencastle 

Banner 

(R) 

1,435 

.0107143* 

Herald 

(R) 

1,100 

.0107143* 

3,700 

Rochester 

Republican 

(R) 

.0071429* 

Sentind 

(R) 

1,380 

.0085715* 

3,448 

Columbia  City  Commercial-Uail 

(R) 

1,200 

.0142858* 

Post 

(R) 

1,345 

.0107143# 

3,335 

Attica 

Tribune 

(R) 

.0085715* 

3,209 

Union  City 

Eagle 

(R) 

.0107143* 

Times 

(R) 

.0071429* 

3,031 

Dunkirk 

News 

(R) 

.0071439* 

2,786 

MontpeUer 

Herald 

(R) 

936 

.0071429* 

2,393 

Rennselaer 

Republican 

(R) 

550 

.0107143* 

2,168 

MonticeUo 

Journal 

800 

.0107143* 

2,040 

Edinburg 

Courier 

W 

980 

.01* 

1,000 

Portland 

Commercial  Review 

(E) 

1,946 

.0107143* 

{evening  also) 

1,363 

Republican 

iC) 

.0107143* 

Sun  {evening  also) 

IOWA— 2,924,771 

(E) 

.0089286* 

105,652 

Des  Moines 

•Capital 

(R)  #60,660 

.08* 

Sunday  Edition 

(M) 

.08* 

News 

(S) 

47,043 

.075* 

Record  (Court  News)  (B) 

838 

.035# 

•Register  (B)  #63,3841  *.11517 

•Tribune  (R)  #48,1331  Tin.ai/ 

.14* 

•Sunday  Eidition 

(M)  #70,745 

.12* 

63,000 

Sioux  City 

•Journal  (B)  +24,767 )  ,55  ,,, 

•Journal  (R)  +39,4441  199.191 

.08* 

•Sunday  Edition 

(M)  #27,144 

.08* 

Live  Stock  Record 

(R) 

5,200 

.025# 

•Tribune 

(R)  1 

^48,899 

.08* 

48,483 

Davenport 

•Democrat  and  Leader 

(T)  1 

^16,384 

.04* 

•Sunday  Edition 

(M) 

^18,258 

.04* 

•Times 

(R)  1 

^35,643 

.05* 

41,795 

Dubuque 

News 

(R) 

.03* 

•Sunday  Edition 

(M) 

.03* 

•Telegraph-Herald  (R) 

#6,070  1 

.04* 

•Telegraph-Herald  (D)  #10,009  /  '  ' 

•Sunday  Edition 

(M)  #16,037 

.04* 

•Times- Journal  (R) 
•Times-Joumal  (D) 

.03* 

•Sunday  Edition 

(M)  #11,200 

.03* 

40,667 

Cedar  Rapids  •Gaulle 

(R)  #15,978 

.035* 

•Republican  (D) 
•Times  (T) 

ni:‘’H#i4.398 

.0357143* 

^Sunday  Republican  <M)  1 

)15,233 

.0357143* 

33,097 

Waterloo 

•Courier  and  Reporter 

(R)  1 

114,484 

.03' 

*Times-T  nbune 

(D)  1 

111,096 

.025* 

•Sunday  Edition 

(M)  1 

fl2,334 

.025* 

31,354 

Council  Bluffs 

1  Nonpareil  (C) 

9,017 1 

16,338 

.03 

Non  pared  (R) 

7,311  ( 

26,091 

CUnton 

•Advertiser 

(R) 

#8,473 

.025* 

•Herald 

(R) 

#6,998 

.02* 

24,261 

Burlington 

•Gazdte 

(R)  ’ 

110,180 

.025# 

•Hawk-Eye 

110,904 

.03* 

•Sunday  Edition 

ll3,503 

.03* 

22,437 

Ottumwa 

•Courier 

(R  • 

#13,606 

.025* 

19,372 

Fort  Dodge 

^Messenger  and  CkronicU  (R) 

#8,762 

.03* 

17,152 

Mason  City 

*Globe~GauUe  and  Times  (R) 

#9,017 

.03* 

16,065 

MarshaUtown 

•Times-ReptMican 

<R)  #13,130 

.0285715* 

15,785 

Muscatine 

•Journal  &  News-Tribune  (R) 

#8,331 

.02* 

15,239 

Keokuk 

•Cate  City  6*  Constitution- 

Democrat 

(R) 

#5,894 

.028# 

12,253 

Boone 

•News-Republican 

(R) 

#3,444 

.0131439' 

12,033 

Iowa  City 

•Citizen 

(R) 

#3,195 

.015* 

•Press 

(R) 

#3,139 

.015* 

11,000 

Fort  Madison  •Democrat 

(R) 

#3,485 

.0314286# 

10,485 

Oskaioosa 

Herald 

(R) 

4.900 

.0142858* 

7.803 

CenterviUe 

lowegian  and  Citizen 

(R) 

4,103 

.0142858* 

7,572 

Cteston 

A  dvertiser-Gazette 

(R) 

3,745 

.0142858# 

Plain  Dealer 

(C) 

.0178572* 

7,137 

Oelwein 

Register 

(R) 

1,681 

.0157143* 

6,374 

Charles  City 

Pr$ss  and  Inlelliiauer  (R) 

3,950 

.0143858* 

6,284 

Cedar  Falls 

Record 

(R) 

1,470 

.0135175* 

6,113 

Fairfield 

Journal 

(R) 

1,670 

.0107143* 

5434 

Webster  Oty 

Freeman  Journal 

CR) 

1,600 

.0142858* 

For  Explanation  of  Key-Lettera  and  Markinga  See  Foot  Note  on  Page  32. 
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SPACE-BUYERS’  GUIDE  TO  NATIONAL,  STATE  AND  CITY  MARKETS  OF  THE  UNITED  STATES 

COMPARATIVE  POPULATIONS  OF  CITIES  HAVING  ENGLISH-LANGUAGE  DAILY  NEWSPAPERS,  ARRANGED  BY  STATES,  WITH  AVERAGE  NET  PAID 
CIRCULATIONS  (A.  B,  C.  AND  GOVERNMENT)  OF  ALL  DAILIES  LISTED,  FOR  SIX  MONTHS  ENDING  MARCH  31,  1919;  AND  MINIMUM  5,000  LINE  FOR¬ 
EIGN  ADVERTISING  RATES  IN  EFFECT  AUGUST  1,  1919. 


IOWA — ContiHued 
5,455  Perry  Chief 

.  5,165  Newton  News 

5,091  Ames  Tribune  Is"  Times 

5,039  Atlantic  News-Telegraph 

4,544  Washington  ^Journal 
4,089  Mount  PleasantNrws 
3,764  Missouri  Valley  rim« 

KANSAS— 1,874,1U 
91,658  Kansas  City'  Kansan 
65,000  Wichita  *  Beacon 
♦Eagle 

•Sunday  Edition 
Stockman 
•Capital 

•Sunday  Edition 
Legal  News 
*State  Journal 
Post 
Times 
♦Gazette 

•Sunday  Edition 
*News 
•Headlight 
Sun 

15,263  Atchison  *Globe 
15,228  Coffeyville  Journal 

News  &  Daily  Earth 
12,884  Lawrence  Gazette 

•Journal-World 

12,144  Independence  Free  Press 
Reporter 


(R) 

R) 

R) 

(R) 

(R) 


2,065  .0142858^ 
2,450  .0178572^ 
.0257143^ 
3,200  .0114286^ 
t2,827  .0128572^ 
1,375  .0085715^ 
350  .0085715^ 


46,747  Topeka 


22,090  I^eavenworth 
19,200  Hutchinson 


17,685  Pittsburg 


(R) 

(R)  t39,323 

(B)  t54,152 

(M)  t60,213 

(R) 

(B)  t35,486 

(M)  t33,810 

(B) 

(R)  t25,846 

6,017 
6,812 
48,095 
t8,337 
(R)  tll.471 

(R)  -17,634 


(C) 

(C) 

(D) 
(M) 


12,118  Parsons 


12,000  El  Dorado 


12,000 

10,664 

10,488 


Fort  Scott 

Emporia 

Shlina 


9,127  Ottawa 
9,033  Chanute 
Galena 


Star 
Eclipse 
Republican 
Sun 

Republican 
Walnut  Valley  Times 
T ribune-Monitor 
•Gautte 
•Journal 
Union 
•Herald 
Tribune 
Times 


(C) 

(R) 

(R) 

(C) 

(R) 

(R) 

(C) 

(R) 

(R) 

(R) 

(R) 

(R) 

(R) 

(R) 

(R) 

(R) 

(R) 

(R) 

(R) 


4,230 

47,126 

4,027 


44,592 

1,730 

2,613 

2,007 

4,500 

3,273 

1,987 

2,780 

3,215 

43,905 

t3,708 

4,186 

44,326 

2,848 

1,020 


.0285715^ 

.07^ 

.12^ 

.12^ 

.03571434 

.07^ 

.07^ 

.0107143^ 

.05' 

.025^ 

.03571434 

.02^ 

.02^ 

.025* 

.02* 

.0178572* 

.02* 

.01571434 

.0107143* 

.0089286* 

.0128572* 

.0107143* 

.0085715* 

.0142858* 

.0107143# 

.0171429* 

.0142858* 

.01785721 

.01428.58* 

.0142858* 

.015* 

.015* 

.0142858* 

.0142858* 

.01785724 

.0071429* 


7,866 

lola 

•Register 

(R) 

43,719 

.0142858* 

7,775 

Arkansas  City 

News 

(R) 

2,100 

.0128572* 

Traveler 

U) 

.0178572f 

7,620 

Newton 

Kansan-Republican 

(R) 

3,575 

.0107143* 

6,816 

Manhattan 

Mercury 

(R) 

1,310 

.0071429* 

Nationalist 

(R) 

1,975 

.0121429# 

6,138 

Winfield 

•Courier 

(R) 

42,180 

.0128572* 

Free  Press 

(R) 

1,550 

.0107143* 

5,798 

Junction  City 

Union 

(R) 

3,550 

.0142858* 

5,642 

Wellington 

News 

(R) 

.0107143* 

5,229 

Concordia 

Blade-Empire 

(R) 

.0178572* 

4,751 

Great  Bend 

Tribune 

(R) 

3,460 

.0178572' 

4,267 

Abilene 

Chronicle 

(R) 

.00714291 

Reflector 

(R) 

1,034 

.0071429* 

4,235 

Cherryvale 

Republican 

(R) 

1,200 

.0085715* 

4,101 

Dodge  City 

Globe 

(R) 

2,016 

.0142858* 

4,057 

McPherson 

Republican 

(R) 

860 

.005* 

4,000 

Baxter  Springs  Citizen 

(R) 

950 

.0107143* 

4,000 

Pratt 

Tribune 

(R) 

.015* 

3,742 

Clay  Center 

Dispatch-Republican 

(R) 

1,500 

.0107143* 

3,500 

Beloit 

Call 

(R) 

2,116 

.0071429* 

3,500 

Columbus 

Advocate 

(R) 

800 

.0107143* 

3,473 

Fredonia 

Herald 

(R) 

1,519 

.0107143* 

3,011 

Neodesba 

Sun 

.0071429* 

2,878 

Hiawatlia 

World 

(R) 

2,600 

.0142868* 

2,405 

Council  Grove 

Guard 

(R) 

1,100 

.0071429* 

2,300 

Lyons 

News 

1,135 

.0089286* 

2,251 

Burlington 

Republican 

3,637 

.0107143* 

1,520 

Kiowa 

R^ord 

.005* 

1,513 

Norton 

Telegram 

(R) 

.0071429* 

1,378 

Augusta 

Gazette 

(R) 

.0142858* 

1,256 

Frankfort 

Index 

(R) 

1,130 

.0071429* 

KENTUCKY— 2.4«8.<47 

120,000 

Louisville 

•Courier- J  ournal 

(B) 

141,361 

.09# 

•Sunday  Edition 

(M 

60,130 

.11# 

•Herald 

(B) 

52,456 

.08* 

55,896 

40,000 


Covington 

Lexington 


24,170  Paducah 


17,212  Owensboro 


11,953  Henderson 


10,882 

10,328 

9,597 


Frankfort 

Hopkinsville 


•Sunday  Edition  (M) 

•Post  (R)  441,952 

Record  (Court  News)  (B) 

•Times  (R)  462,871 

Kentucky  Post  (R) 

•Herald  (B) 

•Sunday  Edition  (M) 

•Leader  (R) 

•Sunday  Edition  (M) 

News-Democrat  (C) 

Sunday  Edition  (M) 

•Sun  (R) 

•Inquirer  (T) 

•Sunday  Edition  (M) 

•Messenger  (D) 

•Sunday  Edition  (M) 

•Gleaner  (D) 

•Sunday  Edition  (M) 

Journal  (R) 

State  Journal  (C) 

Kentucky  New  Era  (R) 

Bowling  Green  News  6*  Messenger  (R) 

Times-Journal  (R) 

•Independent  (R) 

Pinnacle  News  (R) 

Democrat  (R) 

Sun  (R) 

Bulletin  (B) 

Independent  (B) 

Public  Ledger  (R) 

Messenger  (R) 

Times  (R) 

Kentucky  Advocate  (R) 

Register  (R) 

Leader  (R) 

Messenger  (R) 

LOUISIANA— 1,884,778 

361,221  New  Orleans  •Item  (R) 

•Sunday  EdiUon  (M) 

Official  Court  Record 

(Court  News)  (B) 

•States  (R) 

•Sunday  EdiUon 
•Times- Picayune 
•Sunday  Edition 
•Journal 
Newt- American 
•Times 


9,192  Ashland 
7,305  Middleboro 
7,156  Winchester 

6,141  Maysville 


5,916  Mayfield 

5,420  Danville 
5,340  Richmond 
5,000  Fulton 
4,966  Madisonville 


11,579 

11,003 

12,552 

12,455 

6,997 

5,256 

'3,925 

'4,046 

'5,830 

46,136 

3,472 

43,690 

3,090 

3,300 

4,400 

1,145 

44.234 

1,333 

2,782 

1,455 

3,234 

1,536 

3,550 

3,375 

3,375 

3,550 


32,906  Shreveport 


473,538 

487,347 


390 

.304 

,417 

.634 

49,718 

6,309 


.12* 

.15* 

.0107143* 

.07 

.07 

.12* 

.15* 

.025* 

.025* 


LOUISIANA— Continued 

7,000 

Crowley 

Signal 

) 

.0142858# 

5,477 

Morgan  City  Review 

(R 

)  780 

.0125# 

3,925 

Jennings 

Times-Record 

(R 

.) 

.0071429* 

3,377 

Rushton 

Leader 

.0057143' 

2,942 

Hammond 

Herald 

.0071429* 

MAINE— 782,101 

62,161 

Portland 

Eastern  Argus 

(b; 

1  4,307 

.02* 

•Express  and  Advertiser 

(R 

'#35,363 
!  +31,549 

.05# 

•Sunday  Telegram 

(m: 

.0375# 

(The  Telegram  is  the  Sun¬ 
day  edition  of  the  Express 

and  Advertiser.) 

•Press 

(b: 

)  tl4,306 

.025* 

Sunday  Press  &  Timee(M, 

) 

.025* 

27,305 

Lewiston 

•Journal 

(T 

)  #13,600 

.035' 

•Saturday  Edition 

1  +14,715 

.035' 

•Sun 

)  '#8,883 

.025# 

26,061 

Bangor 

Commercial 

)  15,633 

.0275# 

News 

)  18,341 

.0321429# 

17,475 

Biddeford 

Journal 

(R 

4,143 

.0167143# 

Record 

R) 

.0178572# 

13,860 

Augusta 

Kennetwc-Journal 

)  10,633 

.03# 

12,300 

Waterville 

Sentinel 

(B 

1  5,039 

.0175# 

9,396 

Bath 

Times 

(R)  3,500 

.0157143# 

MARYLAND— 1,384,630 

579,590 

Baltimore 

♦American  (B)  't64,961  ) 

103,489 

.12 

•Star  (R)  +37,528  ( 

.06 

Herald  (R)  2.600 

•News  (R)  4105,416 

•Sunday  Edition  (M)  4l06,354 

Record  (Court  News)  (B) 

•Sun  (B)  495,451 

•Sun 

•Sunday  i 


186  f  tl68.637 
(M)  4133,801 


.16 

.02* 

.15# 

.15# 

.0107143* 

.25' 

.25' 


30,000 

Cumberland 

News 

7,167 

.0214286' 

Times 

(R) 

11,405 

.025* 

17,749 

Hagerstown 

Globe 

(R) 

3,673 

.0142858# 

Herald 

(B) 

3,338 

.0178572* 

Mail 

(R) 

6,547 

.02* 

10,886 

Frederick 

News 

(R) 

3,483 

.0128572' 

Post 

b) 

3,094 

.0128572' 

8,643 

Annapolis 

Advertiser 

(R) 

.03571431 

.0142858* 

Capital^MarylandGautteCR) 

3,350 

7,100 

Cambridge 

Banner 

(R) 

1,357 

.0107143# 

M.A88ACHU8ETTS4— 3,832,700 

745.439 

Boston 

Advertiser 

(B) 

.12* 

•Sunday  Advertiser 

and  American 

(M) 

#365,036 

.35* 

•A  merican 

(R) 

+300,838 

.40* 

:  News  (Finan.)  (R)  3,548 

•Sunday  ^iUon  (M)  4339,446 
•Herald  (B)  4116,835)  658 

•Traveler  (R)  4133.833  f  T290.6WI 

•Sunday  Herald  (M)  4137.475 


ChristianScienceMonitor  (B)  130,739  .50* 

Financial  N«iit^(Finan.j_(R)  3,548  .3135* 
.30* 
.35* 
.30* 
.25* 

.255# 
.45* 
.35* 
.13# 
.20* 
.254 

.07# 
.07> 
.02* 
.025' 
.02* 


News  Bureau  (evening 
also)  (Finandal) 
•Post 

•Sunday  EdiUon 
•Record 
•Transcript 


(E)  9,837 
(B)  4459,603 
(M)  4367,074 


(Q) 

(T) 


41,855 

33,467 


•Saturday  Edition 

49,774 

162.697 

Worcester 

•Gautte 

(R) 

#26,699 

•Post 

b) 

(B) 

+22,272 

•Telegram 

+33,198 

•Sunday  Edition  i 

(M) 

#36,877 

124,791 

Fall  River 

Globe 

6,357 

•Herald 

#9,419 

•News 

b) 

+6,789 

110,000 

Loweil 

Courier-Citizen  (evening 

48,767  .08* 

.08' 

.0107143* 

.10# 

.04* 

.035' 

.04' 

.03* 

.03* 
.0235# 
.038125# 
.0214286# 
.0107143' 
.0107143* 
.02* 

.02* 

.015* 
.015' 
.0114386' 
.0142858* 
.0107143* 
.0125' 
.0107143* 
.025# 
.0143858' 
.0138572* 
.0314286# 
.0089286* 
.0107143* 
.0089286* 
.0107143* 
.0107143* 
.0107143* 
.0107143* 
.0107143* 
1,750  .0107143* 


also) 
Sun 

109,568  New  Bedford  *Mercury 
•Standard 


102,971  Springfield 


96,803 

90,259 


(E)  16,780 

(R)  30,508 

r1  45i:W2  t26.674 

•Sunday  Standard  (M)  431,446 
Times  (S)  4,447 

•News  (R)  430,228)  gg, 

•Republican  (B)  414,626/  T44,I»4 

•Sunday  EdiUon  (M)  419,634 

•Union  (B)  436,554) 

•Union  (R)  416,339/  .442,883 

•Sunday  EdiUon  (M)  4^'976  .07 

Lynn  •Item  (R)  41*- *21  .0392858# 

•Telegram-News  (R)  'i'15,201  .04* 

•Sunday  EidiUon  (M)  48,802  .04* 


035* 

04# 

.05* 

,05* 

.0178573# 

.07' 

045' 

,07 


65,000  Brockton 
60,816  Holyoke 


49,450 

48,907 

43,426 

42,000 

40,674 


Haverliill 

Malden 

Chelsea 

Salem 

Quincy 


39,656  Fitchburg 


39,607 

36.161 

30,154 

24,478 

22,959 

22,035 


Pittsfield 

Taunton 

Waltham 

Gloucester 

Beverly 


Sun-A  merican 

Sunday  Edition 
•Telegram 
Enterprise 
Times 
Telegram 
Transcript 
•Gazette 
News 
Record 
•News 

Patriotic-Ledger 
Telegram 
•News 
•Sentinel 
Berkshire  Eagle 
•Gazette 

Free  Press-Tribune 
News 
•Times 
Times 


(R) 

(M) 

(R) 

(R) 

(R) 

(R) 

(R) 


t7,513 

16,845 

10,625 

8,850 

13,253 


North  Adams  Herald 

•Transcript 
21,654  Northampton  •Hampshire  Gazette 
Herald 


(R)  413,819 

(R)  7,173 

(R)  2,850 

(R)  418,851 

(R)  3,551 

(R)  1.867 

(R)  45,525 

(R)  46,868 

(R)  14,495 

(R)  47,536 

(R)  4,000 

(R)  2,725 

(R)  46,851 

(R)  4,680 

(R)  2,816 

(R)  47,863 

(R)  45,710 


6,850  .035' 
),297  .045' 


20,000 

18,480 

17,580 

16,880 

16,410 

16,376 

15,860 

15,311 

15,250 


19,000 

Baton  Rouge 

State- A  dvocate-Times 

1  3,380  .0314386# 

13,192 

13,582 

Alexandria 

Town  Talk 

b 

1  3,802  .0138573* 

12,781 

13,481 

Lake  Charles 

American  Press 

b 

.0178573* 

10,000 

12.246 

Monroe 

News  Star 

b 

3,400  .0138573# 

9,398 

7,500 

Lafayette 

Advertiser 

Gazette 

k 

1  .0107143* 

486  .0142868# 

7,489 

6,758 

Journal  (R) 

•Sun  (R) 

Enterprise  (R) 

News  (R) 

Times  (R) 

News  (R) 

_  .  _  .  News  (R) 

Newburyport  •News  and  Herald  (R) 

Marllraro  Enterprise  (noontime  ex¬ 
cept  Sunday)  (R) 

News  (R) 

•Item  (R) 

Item  (R) 

Amesbury  News  (R) 

N’th  Attleboro  Chronicle  (R) 

Stoneham  Enterprise  (R) 

Hudson  Sun  (R) 


Westfield 

AtUelxiro 

Leominster 

Melrose 

Wobum 

(^rdner 

Framingliam 


Milford 

Clinton 

Wakefield 


3,543 

44,415 

3,661 


3,327 

45,853 

3,900 

4,400 

42,541 

3,574 

3,000 

1,585 

400 


.01785724 

.02857154 

.025# 

.0357143* 

.04* 

.02' 

.03# 

.0335# 

.0321429# 

.0178573# 

.05# 

.0143858* 

.0142858* 

.0178572' 

.0228572# 

.0235715# 

.025* 

.05357154 

.053571^ 

.0192858# 

.0125* 

.0107143* 

.0171439# 

.0178572# 

.0178572# 

.0143858* 

.0138572# 

.0107143# 

.0214286# 

.0178572* 

.0107143' 

.0142858# 

.0185715# 

.0143858' 

.0128573# 

.0135#  „ 

.011428^ 

.0714286# 

.0131429# 

.0107143 

.0071439 


Announcement ! 
The 

Times-Picayune, 
New  Orleans,  La. 

Announces  the  appoint¬ 
ment  of  Stanley  W.  Ray  to 
take  charge  of  its  Service 
Department,  with  J.  L. 
Griswold  as  principal  as¬ 
sistant. 

Mr.  Ray  has  successfully 
filled  the  positions  of  re¬ 
porter,  sporting  editor  and 
night  editor  of  The  Times- 
Picayune,  and  assumes  his 
new  duties  with  intimate 
knowledge  of  the  trading 
territory  and  the  people 
served  by  this  newspaper. 

Mr.  Griswold  has  been 
trained  in  gathering  statis¬ 
tical  information  through 
association  with  one  of  the 
large  mercantile  agencies. 

These  important  additions 
to  the  staff  of  the  Service 
Department  of  The  Times- 
Pieayune  have  been  made 
necessary  by  the  great  vol¬ 
ume  of  national  advertis¬ 
ing  which  has  been  flowing 
into  its  columns. 

National  advertisers  and 
advertising  agencies  may 
obtain  any  information 
they  may  desire  relating  to 
this  market,  and  may  se¬ 
cure  trade  surveys  or  other 
co-operation  by  writing  to 
The  Times-Picayune  for 
the  information  desired. 

Address  all  communica¬ 
tions  to  the  company, 

The 

Times-Picayune 

South's  Greatest 
Newspaper 

D.D.  MOORE 
Editor  &  General  Manager 

JOHN  L.  EBAUGH 
Business  Manager 

HARRY  McENERNY 
Assistant  Business  Manager 


For  Explanation  of  Key-Letters  and  Markings,  See  Foot  Note  on  Page  32. 


Editor  &  Publisher  for  August  14,  1919 
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MICHIGAN— 3,13S,67H  MISSISSIPPI— Confinurd 


Detroit 

*Free  Press 

(B) 

1134,446 

.17 

22,090 

Vicksburg 

Herald 

(C) 

2,705 

.015 

*Sunday  Edition 
^Journal 

(M) 

(R) 

1156.035 

1109,024 

.20 

3,240 

3,300 

.015* 

1  900,000 

.175 

17,500 

Natchez 

Democrat 

.015* 

1  he  UJnlv 

Legal  News  (Court  News)(B) 

2,022 

.0392858iC 

10,711 

Laurel 

Leader 

2,122 

.0178572# 

*News 

(R) 

1218.543 

.25 

10,448 

Greenville 

Democrat-Times 

1,810 

.0107143* 

*Sunday  Editidn 

(M) 

1182.203 

.20 

9,147 

Biloxi 

Herald 

(R) 

2,584 

.0142858* 

*Times 

(R) 

118,761 

.06 

7..500 

Greenwood 

Commonwealth 

(R) 

1,300 

.025# 

/-I  lilV 

123,227 

Grand  Rapids 

Herald 

(A) 

32,417 

.06 

5,020 

Corinth 

Corinthian 

(R) 

980 

.0107143* 

*News 

(R> 

114.727 

.04* 

4,864 

West  Point 

Times-Herald 

(R) 

.0071429* 

j 

*Press 

(R) 

178,606 

.11 

4,079 

Clarksdale 

Register 

(R) 

2,150 

.025# 

Associated 

55.000 

53,9A8 

Flint 

Saginaw 

^Journal 
*N  ews-Courier 

*Sunday  Edition 

(R) 

(R) 

(M) 

124.398 

123,320 

121.912 

.05 

.05 

.05 

734,667 

MlSSOlIBl--3,448,4»8 
St.  Louis  *Globe-Democrat 

(B)  1172,865 

.22 

47,047 

Bay  City 

^Times  Triune 

(R) 

116,779 

.035 

•Sunday  Edition 

(M)  1l63,534 

.22 

45,842 

Kalamazoo 

*Cazette 

(T) 

123,088 

.04^ 

•Post-Dispatch 

(R)  1163,261 

.27# 

^Saturday  Edition 

(Y) 

119,091 

.04* 

•Sunday  Edition 

(M)  1339,660 

.32# 

rress  raper  in 

•Sunday  Edition 

(M) 

122,366 

.04* 

Record  (Court  News) 

(B) 

.04' 

37,512 

Lansing 

*StaU  Journal 

(R) 

126,315 

.05* 

•Republic 

(B)  1 

87,040 

.15 

34,097 

Jackson 

•Citiaen-Patriot 

CD 

121,356 

.05 

•Sunday  Edition 

(M)  1 

77,200 

.15 

Minneapolis 

Saturday  Edition 
•Sunday  Edition 
News  (Evg.  also) 

Sunday  Edition 

(V) 

(M) 

(E) 

(M) 

117,177 

119,000 

10,701 

10,218 

.05 

.05 

.025* 

.025* 

281.911 

Kansas  City 

•Star 

•Times 

Drover’s  Telegram 
•Journal 

(R)  1100,270 
(R)  170,089 
(R)  35,600 
(B)  148,524 

.16' 

.15# 

.07* 

.10* 

32,845 

Calumet 

News 

(R) 

3,267 

.01357154 

•Sunday  Edition 

(M)  146,693 

.10* 

28,122 

Battle  Creek 

*Enquirrr  6?*  News 

(T) 

111,102 

.03' 

•Post 

(R)  1144,985 

.15* 

Saturday  Edition 

(Y) 

17,771 

.03' 

•Sunday  Edition 

(M)  1148,010 

.15* 

Sunday  Edition 

(M) 

19.511 

.03' 

•Star  •  (R)  1224,1701  .. 

.35 

FTTl 

(3-31-19  3  mos.  stm't:) 

•Times  (B)  1218.178  T444,3«l 

1  n 

*Moon  Journal 

(R) 

15,906 

.015' 

•Sunday  Edition 

(M)  1222,766 

.25 

±  lie 

25.442 

Muskegon 

^Chronicle 

(R) 

111,962 

.03 

Western  Contractor 

(B) 

18.863 

Port  Huron 

*T  imes-Hrrald 

<R) 

111,559 

.0285715* 

(No  issue  Wednesday) 

17,747 

Escanaba 

Mirror 

(R) 

2.121 

.0142858* 

82,712 

St.  Joseph 

•Gazette 

(B)  117,648 

.06# 

Press 

(C) 

2,8.50 

.01428.58# 

•Sunday  Edition 

(M)  114,216 

.065# 

Minneapolis 

16.560 

15,000 

14.948 

13,268 

Pontiac  *PrfSS  &•  Gazette 

(12-31-18  3  eioj.  stm't:] 
Sault  Ste  Marie  News 

Ann  Arlxir  Times  News 

Traverse  City  Record-Eagle 

(R) 

1 

(R) 

(R) 

(R) 

110.860 

4,187 

7,356 

4,150 

.085* 

.0171429* 

.025# 

.0101857' 

38,685 

Springfield 

•News-Press 

Stock  Yards  Journal 
•Leader 

•Sunday  Edition , 
•Republican 

,  (R)  1 

'  (R) 

(R)  1 
(M)  1 
(D)  1 

(39,636 

8,420 

(14,595 

(13,662 

(13,891 

.07* 

.025* 

.03* 

.03* 

.03' 

13,089 

Alpena 

•News 

(R) 

12,754 

.0142858* 

•Sunday  Edition 

(M)  1 

(14.119 

.03' 

12.381 

Manistee 

News- A  dvocate 

(R) 

2,912 

.0132143# 

35,000 

Joplin 

•Globe 

(D)  1 

(26,376 

.06* 

Tribune 

12.117 

Marquette 

Mining  Journal 

(B) 

5,240 

.025# 

•Sunday  Edition 

(M)  1 

(27,584 

.06* 

11.639 

Holland 

Sentinel 

(R) 

1,500 

.0071429* 

•News-Herald 

(T)  1 

(16,510 

.04* 

11.234 

Adrian 

•Telegram 

(R) 

110,420 

.025* 

•Sunday  Edition 

(M)  1 

(16,113 

.04* 

11.081 

Hancock 

Copper  Journal 

(R) 

4,017 

.0178572* 

22,000 

Hannibal 

•Courier-Post 

(R) 

15,176 

.015* 

10.507 

Menominee 

Herald-Leader 

(R) 

3,364 

.0157143# 

18,925 

Sedalia 

Capital  (evening  also) 

(G) 

2,950 

.0125' 

10.301 

Benton  Harbor  News- Palladium 

(R) 

4,050 

.015' 

Democrat 

(U) 

5,016 

.0178572# 

10,039 

Owosso 

Argus-Press 

(R) 

6.144 

.0142858' 

17,000 

Webb  City 

Senlinei 

(R) 

1,000 

.0085715* 

10,000 

Cadillac 

News 

(R) 

2,950 

.0164286* 

13,371 

Columbia 

•Missourian 

(R) 

1972 

.0178572* 

9.216 

Iron  Mountain  Tribune-Gazette 

(R) 

.0142858# 

Tribune 

(R) 

2,358 

.0107143# 

Largest  Daily 

9.132 

Ludington 

•News 

(T) 

13.339 

.015' 

12,780 

Jefferson  City 

Capital  News 

(C) 

3,450 

.02* 

8.200 

8.000 

•Sunday  Edition 

(M) 

(R) 

(R) 

13,396 

2,130 

3,316 

.015' 

.0114286' 

.015' 

Democrat- Tribune 

(R) 

(R) 

(U) 

1,900 

2,000 

2,310 

.0085715* 

.0071429* 

.0142858# 

o  J 

and  Sunday 
Cirrnlation  in 

Monroe 

News 

12,162 

Moberly 

Democrat 

7.707 

Mount  ClemensLeadfr 

(R1 

.0157143* 

Monitor-Index 

(R) 

.0157148* 

6.859 

Cheboygan 

Tribune 

(R) 

1,709 

.01* 

11,088 

Independence 

Examiner 

(R) 

2,296 

.0125' 

6.230 

Ypsilanti 

Ypsilantian-Press 

(R) 

1,643 

.0107143' 

News 

(R) 

.0107143* 

6.000 

6.000 

Ionia 

Sturgis 

Sentinel-Standard 

Journal 

(R) 

(R) 

2,614 

.0128572* 

.01' 

10,056 

St.  Charles 

Banner-News 

Cosmos-Moniior 

(R) 

(R) 

970 

.0089286# 

.0071429# 

Minnesota. 

5.945 

Coldwater 

Reporter 

(R) 

2,715 

.01* 

10,033 

Cape 

5.936 

5.8.56 

St.  Joseph 
Grand  Haven 

Herald  Press 

Tribune 

(R) 

(R) 

2,780 

1,402 

.0125' 

.0085715' 

10,000 

Girardeau 
Poplar  Bluff 

•Southeast  Missourian 
American 

(R) 

(R) 

14,755 

1,812 

.015' 

.0142858* 

5.156 

Niles 

Star 

(R) 

.0107143' 

9,516 

Carthage 

Democrat 

(C) 

.00714291 

Sun 

(Rl 

1,400 

.01' 

Press 

(R) 

2,468 

.0107143# 

5.113 

Houghton 

Mining  Gazette 

(C) 

7,216 

.0185715# 

8,000 

Brookfield 

Argus 

(R) 

.0107143* 

5,088 

Dowagiac 

News 

(R) 

2,109 

.01' 

8,000 

ChilUcothe 

Constitution 

(R) 

1,785 

.0107143* 

Prints  More 

5.072 

Three  Rivers 

^Commercial 

(R) 

12,093 

.01' 

Tribune 

2,100 

.0142858# 

5.001 

Hillsdale 

•News 

(Rl 

15.419 

.0178572* 

7.176 

Nevada 

Mail  and  Post 

U) 

.0142858* 

4.778 

Petoskey 

News  and  Resorter 

(R) 

1,524 

.0071429# 

6,347 

Kirksville 

Express 

(R) 

2,274 

.0107143* 

“WANT” 

4.519 

Big  Rapids 

Pioneer 

(R) 

2,084 

.0085715' 

News 

2,204 

.0107143* 

4.236 

Marshall 

Chronicle 

(R) 

1,967 

.0142858* 

5,939 

Mexico 

Intelligencer 

(R) 

900 

.0071429* 

4.045 

Greenville 

CaU 

(R) 

989 

.0071429* 

Ledger 

(R) 

1,003 

.0071429' 

Advertisements 

3,577 

South  Haven 

Tribune 

(Rl 

1,575 

.0107143* 

5,656 

5,242 

Trenton 

Lexington 

Republican  and  Tribune  (R) 
Times  (R) 

Intelligencer  (R) 

1,351 

.0107143* 

.0071429# 

.00714291 

Than  Any  Other 

375,000 

Minneaimlis  Finance  and  Commerce 

(Court  News) 

(B) 

925 

.0»# 

5,228 

5.000 

Fulton 

Excelsior 

Gazette 

Sun 

(R) 

(R) 

1,533 

1,030 

.0071429' 

.0053571* 

Newspaper  in 

*Journt^ 

(R) 

198,225 

.13# 

Springs 

CaU 

.0071429* 

•Sunday  Edition 

(Ml 

189,469 

.13# 

4,992 

Clinton 

Democrat 

(R) 

.0071429* 

Market  Record  (Grain) 

(Rl 

2,500 

.025* 

4,869 

Marshall 

Democrat-N  ews 

(R) 

1,600 

.008.5715' 

Minnesota. 

•News 

(R) 

161,998 

.09* 

4,762 

Maryville 

•Democrat-Forum 

(R) 

13,059 

.0142858* 

•Tribune  (B)  fbb.SMi 
•Tribune  (R)  t57,768f 

1124,074 

.14# 

4,689 

Warreruburg 

Tribune 

Siar-Jcmmal 

(R) 

(R) 

2,600 

700 

.0125' 

.0053571* 

Sunday  Edition 

(M) 

1132,842 

.16# 

4,539 

Carterville 

Record 

(R) 

.0071429* 

236.766 

St.  Paul 

•Dispatch  (R)  176.8561 

•Poineer  Press  (B)  161.205/ 

1138,061 

4,454 

Louisiana 

Press-Journal 

(R) 

.0071429* 

4,177 

Monett 

Times 

(R) 

1,000 

.0107143* 

First 

•Sunday  Edition 

(M) 

182,019 

.15* 

4,000 

Charleston 

New  Idea 

(R) 

.00714291 

•News 

(Rl 

171,966 

.10* 

3,661 

Neosho 

Democrat 

(R) 

.0071429* 

•Sunday  Edition 

(M) 

143,102 

.09* 

3,584 

Macon 

Chronicle-Herald 

(R) 

2,815 

.0142858* 

91.000 

Duluth 

Financial  Record  and  Law 

3,500 

Rich  Hill 

Review 

(R) 

.0035715' 

In  Its  City 

Bulletin  {Court  News) 

(Rl 

.051 

3,452 

Carrollton 

Democrat 

(R) 

.0053.571* 

•Hera'd 
•News  Tribune 

•Sunday  Edition 

(R) 

(B) 

(Ml 

135,283 

121,355 

130,854 

.06' 

.04* 

.05* 

2,980 

2,914 

Cameron 

West  Plains 

News 

Observer 

QuiU 

(R) 

(R) 

(R) 

804 

.0071429* 

.0071429* 

.0064286# 

18,583 

Winona 

•Republican-Herald 

(Rl 

16,544 

.03* 

2,894 

Butler 

Democrat 

(R) 

400 

.00714291 

.0057143* 

16,000 

Mankato 

Free  Press 

(Rl 

4,860 

.0178.572# 

2,316 

Lamar 

Democrat 

(R) 

First 

13.671 

Virginia 

Reriew 

•Enterprise 

Virginian 

(R) 

(R) 

(Rl 

1.475 

12,346 

3,482 

.0114286# 

.0178572* 

.0157143* 

41,781 

Butte 

MONTANA— 480,876 

Bulletin 

(R) 

9,255 

.0428572# 

12,211 

Hibbing 

Tribune 

(Rl 

3,219 

.0225* 

♦Miner 

(B) 

114,301 

.04* 

11.425 

St.  Cloud 

Journal-Press 

(R) 

3,724 

.02* 

•Sunday  Edition 

(M) 

124,718 

.05* 

In  Its  State 

10.198 

10,000 

10,000 

Stillwater 

•Times 

Gazette 

(R) 

(R) 

(R) 

(R) 

11,762 

1,435 

2.914 

.0142858* 

.0107143* 

.01428.58* 

.0071429* 

30,000 

Great  Falls 

•Post 

•Leader 

•Tribune 

•Sunday  Edition 

(R) 

(R) 

(B) 

(M) 

113,248 

14,043 

112,489 

112,661 

.045# 

.025' 

.04* 

.04* 

Red  Wing 

Eagle 

Republican  (B) 

605  ( 

2,767 

.0125' 

16,492 

Missoula 

•Missoulian  (B) 

14,4691 

16,733 

.04# 

Republican  (R)  2.162/ 

•Sentinel  (R) 

12.264/ 

First 

10.000 

Rochester 

Bulletin 

(R) 

2.700 

.008.5715* 

♦Sunday  Missoulian  (M) 

15.449 

.04# 

Post  and  Record 

(R) 

2,1.51 

.0114286* 

14,000 

Anaconda 

•Standard 

(B) 

110,676 

.04' 

9.482 

Faribault 

News 

(R) 

1.800 

.0142858* 

•Sunday  Edition 

(M) 

1l4,747 

.045' 

8,951 

Brainerd 

Disptach 

(R) 

1,745 

.0107143' 

13,258 

Helena 

Independent 

(A) 

4,812 

.025' 

In  Its  Federal 

8.000 

Austin 

Herald 

(Rl 

2,200 

.0085715* 

•Montana  Record-Herald  (R) 

17,848 

.025 

8.000 

7,559 

6,.500 

Fergus  Falls 

Crookston 

Bemidji 

Journal 

Times 

Pioneer 

(R) 

(R) 

(R) 

5,068 

1,065 

.0107143* 

.0175' 

.0107143* 

13,020 

Billings 

Gazette  (B) 

Gazette  (R) 

Sunday  Edition 

8,245\ 

3,870/ 

(M) 

12,115 

10,185 

.045' 

.045' 

Reserve 

6.078 

Little  Falls 

Transcritt 

(R) 

1,601 

.0107143* 

K.OOO 

Miles  City 

Star  (A) 

2.2501 

.0214286' 

.01428.58* 

6.000 

South  St.Paul  *Reporter  (Live  Stock  and 

Agriculture)  (R) 

15,983 

.025# 

6,000 

Havre 

Montana  (R) 

Promoter 

1,250/ 

(C) 

3*900 

5,658 

Gwatonna 

People  8  Press 

(C) 

1,944 

.0142858* 

6,000 

Kalispell 

Inter  Lake 

(R) 

2,472 

.0128572* 

District 

5.600 

Moorehead 

News 

(R) 

.0057143* 

5,359 

Livingston 

Ejiterprise 

(C) 

2,113 

.0178.572* 

4,000 

3,500 

Fairmont 

International 

Martin  Co.  Independent 
Sentinel 

(Rl 

(R) 

2,308 

1.820 

.0057143* 

.0142858* 

5,107 

5,000 

1,200 

Bozeman 
Lewis  town 
Fort  Benton 

Chronicle 
Democrat-News 
River  Press 

(C) 

(A) 

(R) 

2,419 

3,300 

.02* 

.0221429# 

.0107143* 

3,056 

FaUs 

Montevideo 

Journal 

American 

(R) 

(R) 

1,300 

.0107143* 

.01(1^143* 

NEBRASKA— 1,2M,817 

200,000 

Omaha 

•Bee  (B)  1 

45,7311 

163,981 

.09* 

GUY  S.  OSBORN, 

MISSISSIPPI-  2.M1.4A6 

•Bee  (R)  1 

•Sunday  Edition 
Drovers  Joumal-Sloct 

18,2^ 

Western  Representative, 

Tribune  Bldg.,  Chicago. 

28.000 

26.990 

Hattiesburg 

Jackson 

American 

•Clarion-Ledger 

(R) 

4,020 

14.772 

.0235715# 

.025' 

(M) 

t- 

I'p'i 

t60*900 

.09^ 

J.  B.  WOODWARD, 

Eastern  Representative, 

Times  Bldg.,  New  York. 

24,000 

Meridian 

•Sunday  Edition 
•News 

•Sunday  Edition 
Dispatch 
•Star 

•Sunday  Edition 

(M) 

(R) 

Td 

15.271 

15.474 

14,976 

5.742 

15.705 

14.197 

.025* 

.03# 

.03# 

.02' 

.02* 

.02* 

•News  (R) 

•Sunday  Edition  (M) 

Record  (Court  News)  (B) 
•World-Herald  (B)  143,8931 
•Warld-Herald  (R)  136,449/ 
•Sunday  Edition  (M) 

179;904 

163.154 

180,342 

169,751 

.10* 

.09* 

.0071429* 

.10* 

.09* 

I'or  Explanation  of  Key-Letters  and  Markings,  See  Foot  Note  on  Page  32. 
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SPACE-BUYERS’  GUIDE  TO  NATIONAL,  STATE  AND  CITY  MARKETS  OF  THE  UNITED  STATES 

COMPARATIVE  POPULATIONS  OF  CITIES  HAVING  ENGLISH-LANGUAGE  DAILY  NEWSPAPERS,  ARRANGED  BY  STATES,  WITH  AVERAGE  NET  PAID 
CIRCULATIONS  (A.  B.  C.  AND  GOVERNMENT)  OF  ALL  DAILIES  LISTED,  FOR  SIX  MONTHS  ENDING  MARCH  31,  1919:  AND  MINIMUM  5  000  LINE  FOR¬ 
EIGN  ADVERTISING  RATES  IN  EFFECT  AUGUST  1,  1919. 


NEBRASKA — Continued 


NEW  TOBK— Con(t>iH«d 


45,643 

Lincoln 

•Star 

(R) 

131,267 

.06^ 

♦Sunday  Edition 

(M) 

116,844 

.06^ 

♦State  Journal  (B)  t 
•State  Journal  (R)  f 

22,173) 

11.445/ 

133,618 

.074 

♦Sunday  Edition 

(M) 

119,668 

.074 

11.505 

Grand  Island 

•Independent 

15,907 

.024 

11,000 

Hastings 

•Tribune 

7,084 

.0254 

9,987 

Beatrice 

Express 

(R) 

2,205 

.0154 

Sun 

(C) 

3,509 

.01785724 

9,345 

Fremont 

•Tribune 

\^) 

16,618 

.0254 

8,000 

Norfolk 

•News 

19,920 

.034 

6,235 

York 

News-Times 

(R) 

2,825 

.0154 

6,202 

Kearney 

Hub 

(R) 

2,720 

.0128572* 

5,488 

Nebraska  City 

Nebraska  Press 

(C) 

2,598 

.0121429* 

News 

(R) 

1,435 

.01* 

5,014 

Columbus 

News 

(R) 

1,383 

.01428581 

4.793 

North  Platte 

Telegraph 

Journal  • 

(R 

.0178572* 

4,287 

Plattsmouth 

(R) 

.0057143* 

3,255 

Falls  City 

Journal 

(R) 

2,325 

.0121429* 

2,613 

Wymote 

Arbor  State 

(B) 

.0071429# 

NEVADA— 114,742 

13,579 

Reno 

•Gasette 

(R) 

14,632 

.025* 

Neva.  State  Journal 

(A) 

4,204 

.0267858# 

4,838 

Goldfield 

Tribune 

(R) 

1,087 

.0392858# 

3,900 

Tonopah 

Bonansa 

.0178572# 

Times 

.0142858# 

2,466 

Carson  City 

Appeal 

(R) 

.0107143# 

News 

(C) 

500 

.0107143* 

New  York 
Cont, 


NEW  HAMPSHIRE— i46.3S3 


75,635 

Manchester 

•Leader  (R)  #13.662) 

♦Union  (B)  +11,475/ 

#25,137 

.055# 

Mirror  and  American 

(R) 

5,172 

.025# 

26,901 

Nashua 

Telegraph 

(R) 

4,315 

.0285715# 

22,291 

Concord 

Monitor 

(R) 

2,239 

.01* 

Patriot  (Morn  also) 

(E) 

3,074 

.01* 

13,264 

Dover 

Poster's  Democrat 

(R) 

3,990 

.0142858# 

11,538 

Portsmouth 

Chronicle 

(B) 

1,350 

.0178572# 

Herald 

(R) 

4,400 

.025# 

Timet 

(R) 

.0142858# 

10,451 

Keene 

Sentinel 

(R) 

2,808 

.0178572# 

7,529 

Claremont 

Eagle 

(R) 

1,500 

.0089286* 

NEW  JERSEY— 3,080,871 

400,000 

Newark 

Ledger 

(B) 

28,744 

.11 

Sunday  Edition 

(M) 

.08# 

News 

(R) 

96,119 

.13# 

•Star-Eagle 

(R) 

#61,612 

.11# 

270,903 

Jersey  City 

•Jersey  Journal 

(R) 

#38,152 

.08* 

124,815 

Paterson 

Call 

(B) 

15,695 

.0321429# 

•News 

(R) 

#10,990 

.04# 

•Press-Guardian 

(R) 

+12,685 

.03 

♦Sunday  Chronicle 

(M) 

+10,600 

.03 

103,190 

Trenton 

State  Gazette 

(B) 

10,920 

.025 

•Times 

(R) 

#28,022 

.06* 

♦Sunday  Times- 

Advertiser 

(M) 

#19,931 

.06* 

102,215 

Camden 

Courier 

(R) 

12,202 

.025* 

Post-Telegram 

(R) 

12,170 

.03# 

82,036 

Elizabeth 

•Journal 

(R) 

#17,484 

.0414286# 

Times 

(R) 

8,894 

.0225 

70,000 

Hoboken 

•Hudson  Oiiers«r 

(R) 

#42,110 

.07 

64,461 

Bayonne 

Review 

(R) 

5,000 

.025# 

Times 

(R) 

9,078 

.0214286* 

61,225 

Passaic 

•Herald 

(R) 

#8,185 

.025# 

(12-31-18  3  mos.  stm't.) 

•News 

(R) 

(B) 

#8,405 

.025# 

51,667 

Atlantic  City 

Gazette- Review 

5,268 

.02* 

Sunday  Gazette 

(M) 

.02* 

Press  (B) 

Union  (R) 

39,719  Perth  Amboy  *Neuis 
30,019  NewBrunswick  Home  Nevs 

Sunday  Times 

24,516  Plainfield  *Courier-News 
21,739  Union  Hill  Hudson  Dispatch 

(P.  O.  Weehavken) 
15,856  Hackensack  Record 

14,565  Long  Branch  *Ruord 
13,61 1  Bridgeton  Newt 

Pioneer 

13,307  MiUviUe  Republican 

13,006  Morristown  Record 

10,910  Asbury  Park  *Prest 

*Sunday  Edition 

9,044  Burlington  Enterprise 

6,531  Vineland  Journal 

5,288  Woodbury  Times 


3,240 

(r: 

(^) 

(R) 

(B) 


(R) 

(R) 

(Ri 

(R) 

(R) 

(R) 

(M^ 

R) 


NEW  MEXICO— 481, 011 

Herald  (R) 

Journal  (A) 

News  iRi 

Record  (R) 

5,072  Santa  Fe  New  Mexican  (R) 

4,000  East  Las  Vegas  Optic  (R) 


13,057  Albuquerque 
6,172  Roswell 


t8,723 

8,961 

t7,905 

12,214 

4,879 

t3,899 

5,537 

1,750 

3,739 

17.124 

13,755 

4,460 

2,075 

1,850 


4,261 

7,429 

1,550 

1,358 


NEW  YORK— 10.640.089 

1,047,221  New  York  ^American  (B) 

*Sunday  Edition  (M) 
American  Metal  Market  and 
Daily  Iron  and  Steel 
Report 
Bond  News 
Bond  Buyer 
Bronx 
•CaU 

Sunday  Edition 
*Commerciad 
Financial  America  (even- 
int  also)  (E) 

*Clobe  and  Commercial 
Advertiser 
Herald 

Sunday  Edition 
Illustrated  Daily  News 
^Journal 

Journal  of  Commerce  and 
Commercial  Bulletin  (B) 
Law  Journal 
*MaU 

Marine  Record 
Metal  Reporter 
News  Record  (Textile) 

North  Side  News 
•Post 
Reporter 
•Sun 

•Sunday  Edition 
•Sun 
Tdagram 

Sunday  Edition 


420 

233 


(T) 

(R) 

(B) 

(S) 

(B) 


(R) 

(^) 

(B) 

(R) 


1301, 
1930, 

5,692 


120,823 

114,855 

19,632 

1,850 

1179,906 

107,642 


Telegraph 

Sunday  Edition 

(^) 

.18# 

.27# 

♦Times 

(B) 

#367,587 

.49# 

♦Sunday  Edition 

(M) 

#546,728 

.539# 

♦Tribune 

(B) 

#109,629 

.30# 

♦Sunday  Edition 

(M) 

#98,302 

..10# 

Wall  Street  Journal  (even¬ 
ing  also)  (Financial)  (E) 

13,424 

.M# 

Wid's 

(A) 

3,154 

Women’s  Wear 

(R) 

12,807 

.19)1^, 

World 

U) 

368,318 

.50# 

Sunday  Edition 

(M) 

.50# 

World 

(R) 

355,069 

.50# 

Citizen 

(S) 

35,699 

.12# 

•Eagle 

(S) 

49,656 

.181 

♦Sunday  Edition 

(M) 

.18# 

•Standard  Union 

(R) 

#53,265 

.15* 

♦Sunday  Edition 

(M) 

#58,929 

.15* 

T  imes 

(S) 

41,289 

.11# 

Sunday  Edition 

(M 

.11# 

Commercial 

(R) 

.05 

♦Courier  (B)  #40,366) 

•Enquirer  (R)  #30,260  ( 

#70,626 

.12 

♦Sunday  Courier 

(M) 

#115,359 

.15 

♦Express 

(B) 

#37,522 

.08 

♦Sunday  Edition 

(M) 

#63,864 

.12 

Live  Stock  Record 

(R) 

.0214286* 

•News 

(R) 

#103,635 

.16* 

Racing  Form 

(C) 

.1428572# 

Brooklyn 


454,630  Buffalo 


(also  published  at  Chicago;  III,) 
•Times  (R)  155,286 

♦Sunday  Edition  (M)  169,683 

248,465  Rochester  *Democrat  and  Chronicle  (B)  165,003 

♦Sunday  Edition  (M)  166,340 

♦Herald  (B)  129,327 

♦Sunday  Edition  (M)  118,827 

Post  Express  (R)  16,047 

Record  (Court  News) 

•Times-Union  &•  Advertiser 


1 45,293  Syracuse 


•Herald 

♦Sunday  Edition 
•Journal 
♦Post-Standard 

♦Sunday  Edition 
107,979  Albany  Argus 

•Journal 

♦Knickerbocker  Press 
♦Sunday  Edition 
•Times-Union 

100,000  Schenectady  ♦Gazette 

•Union-Star 

98,634  Staten  Island  Advance 
90,948  Yonkers  Herald 

News 
Statesman 

80,589  Utica  Herald- Dispatch 

Sunday  Tribune 
Observer 
Press 

75,488  Troy  ♦Record  (B) 

•Record  (R) 
Times 

53,668  Binghamton  •Press  and  Leader 
♦Republican-Herald 
Long  Isl.  City  Star 
Niagara  Falls  •Gasette 


(R) 
(B) 
(R) 
(R) 
(M) 
(R) 
(B) 
(M) 

(A) 
(R) 

(B) 
(M) 
(R) 
(B) 
(R) 
(R) 
(R) 
(R) 
(R) 
(R) 
(M) 
(R) 
(B) 

t6,3l9\ 
119,222/ 
(R) 


50,000 

42,257 

40,093 


Elmira 


40,000 

37,780 


tMt.  Vernon 
Jamestown 


.035# 

.025* 

.0228572* 

.0228572* 

.0214286* 

.03^ 

.0178572* 

.01714201 

.01857151 

.0071429^ 

.0142858# 

.0142858* 

.0225# 

.0225# 

.01875# 

.0142858# 

.0142858 


.015^ 

.025* 

.0121429# 

.0142858* 

.0171429# 

.0142858* 


34,319  Amsterdam 


Advertiser 

Herald 

•Star-Gasette 

•Argus 

•Journal 

News 

♦Post 

•Recorder  and  DemocrcU 
(3-31-19  3  mos.  stm't) 


(R) 

fB) 

(R) 

(R) 

(B) 

(R) 

(R) 

(R) 

(R) 

(R) 

(B) 

(R) 


167,005 

144,249 

163,442 

144,711 

151,412 

146,890 

15,960 

116,017 

133,559 

143,957 

134.609 

121,956 

117,347 

2,716 

10,471 

3,640 

20,428 

17,797 

22,052 

125,541 

16,118 

126,554 

110,304 

13,688 

112.551 

10,254 

10,141 

125,839 

17,193 

17,453 

19,129 

15.635 


.10* 

.10* 

.15# 

.15# 

.06* 

.06* 

.0475# 

.0142858# 

.12 

.08 

.11 

.08* 

.11# 

.11# 

.04# 

.035 

.07* 

.07* 

.07* 

.05* 

.04* 

.025# 

.0.1* 

.0178572* 

.07142801 

.0.15 

.035 

.04* 

.04# 

.04* 

.03* 

.06 

.035 

.05# 

.035* 

.025* 

.0214286* 

.05 

.02* 

.0192858# 

.0128572# 

.0221429# 

.0228572# 


.45# 

.70# 


.07142861 

.10 

.251 

.10 

.10# 

.10# 

.18# 


32,714 

Poughkeepsie 

Eagle-News 

(B) 

5,374 

.0171429* 

•Star  and  Enterprise 

(R) 

#9,918 

.0264286# 

32,468 

Auburn 

A  dvertiser- Journal 

(R) 

4,875 

.01928.58# 

Citizen  • 

(R) 

7,600 

.0228572# 

31,758 

New  Rochelle 

Standard 

(R) 

4,040 

.0085715' 

^ar 

(R) 

1,882 

.0121429# 

27,876 

Newburgh 

•News  and  Journal 

(R) 

#10,878 

.04# 

26,895 

Watertown 

Standard 

(R) 

9,212 

.•285715# 

•  Times 

(R) 

1 15,961 

.035* 

26,354 

Kingston 

•Freeman 

(R) 

#6,831 

.0192858# 

Leader 

(B) 

.0142858# 

25,426 

Oswego 

Palladium 

(R) 

.  4,216 

.0107143' 

Times 

(R) 

3,254 

.0125# 

23,433 

Cohoes 

Dispatch 

(R) 

3,510 

.015* 

Republican 

(R) 

3,496 

.01428.58* 

23,000 

Rome 

Sentinel 

(R) 

5,353 

.01 64286 It 

21,178 

Gloversville 

♦Herald 

(B) 

#5,788 

.02' 

•Leader-Republican 

(R) 

#6,095 

.02* 

20,000 

Jamaica 

Long  Island  Farmer 

(R) 

.0142858* 

19,287 

White  Plains 

Argus 

(R) 

.0128572' 

Record 

(R) 

.0107143* 

Reporter 

(R) 

2,780 

.015* 

18,693 

Lockport 

*Union-Sun  and  Journal  (R) 

#7,662 

.025* 

17,925 

Olean 

•Herald 

(R) 

4,038 

.0142858# 

Times 

(R) 

5,031 

.0185715# 

17,870 

Dunkirk 

•Observer 

(R) 

#3,561 

.01* 

16,750 

Ithaca 

•Journal 

(R) 

#6,699 

.025* 

News 

(R) 

4,475 

.0178572# 

16,381 

Middletown 

Herald 

(R) 

.01* 

•Times-Press 

(R) 

#5,893 

.025# 

16,323 

Glens  Falls 

♦Post-Star 

(B) 

#8,033 

.0214286* 

Times 

(R) 

6,596 

.0142858# 

15,737 

Lackawanna 

Journal 

(R) 

.0214286* 

15,502 

Peekskill 

News 

(R) 

.0178.572* 

Union 

(R) 

2,000 

.01428.58* 

15,129 

Port  Chester 

Item 

(R) 

3,928 

.0128572* 

14,352 

Homell 

Tribune-Times 

(R) 

6,767 

.01928.58# 

14,338 

Ogdensburg 

News 

(C) 

.0214286# 

•Republican-Journal 

(B) 

#3,694 

.0142858* 

13,498 

N.Tonawanda  •News 

(R) 

+3,053 

.0107143* 

13,459 

Corning 

Journal 

(R) 

.0178572# 

•Leader 

(R) 

#7,191 

.02' 

13,278 

Batavia 

•News 

(R) 

#8,458 

.0225' 

13,232 

Geneva 

•Times 

(R) 

+6,399 

.03# 

13,022 

Little  Falls 

Times 

(R) 

3,046 

.0114286# 

12,864 

Saratoga  Spgs.  Saratoga  Sun 

(R) 

.0085715# 

Saratogian 

(R) 

5,720 

.02' 

12,367 

Cortland 

Standard  &*  Homer 

Republican 

(R) 

5,053 

.02* 

11,544 

Hudson 

Register 

(R) 

2,449 

.0085715* 

♦Republican 

(B) 

#2,313 

.0085715* 

11,000 

Beacon 

Herald 

(R) 

.0142858* 

Journal 

(R) 

.0085715* 

10,474 

Oneonta 

Star 

(B) 

6,218 

.0164286# 

10,326 

Ossining 

Cilizen-Sentinei 

(R) 

.0142858* 

10,134 

Plattsburg 

Press 

(B) 

3,542 

.0157143# 

Republican 

(B) 

3,600 

.0128572# 

10,000 

Flushing 

Journal 

(R) 

3,800 

.0157143' 

Times 

(R) 

.0357143* 

10,000 

Malone 

Telegram 

(R) 

5,200 

.021428^ 

9,577 

Herkimer 

Telegram 

(R) 

.0071429* 

1  of  Key. Letters  and 

Markings  See  Foot 

Ncte  1 

Lin  Page 

32. 

Easily  the 
Most  Popular 
Paper  in 
New  York 

is  the 

NEW 

YORK 

AMERICAN 

— More  than  300.- 
000  daily  circula¬ 
tion  in  New  York 
and  suburbs. 

— And  the  greatest 
circulation  in  the 
United  States  on 
Sundays —  more 
than  900,000 — 
right  now  in  the 
middle  of  news- 
jiaperdom’s  poor¬ 
est  circulation 
month. 

— Progressive,  red- 
blooded.  forward¬ 
facing  men  and 
w  o  men  —  jieopl^^ 
really  interested 
in  ideas  and 
ideals  —  keep 
step  with  the 

NEW 

YORK 

AMERICAN 


28  Editor  &  Publisher  for  August  14,1919 
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The  Cleveland, 
Ohio,  Situation 


The  News 

Ctr:elanfi's  Best  Newspaper 

Ali>ru*  of  thv  CLEt^  EE  AND 
Daily  I^t‘tcspapt‘rs  Gained  in 
Circulation 

AH  other  Cleveland  Daily  Newspapers 

LOST 


Accordine  to  fiatires  compiled 
from  snorii  statements  tiled  with 
the  tlovenimcnt  by  the  three  Daily 
N'ewsnapers  and  published  in  their 
own  columns,  for  the  six  months 
ending  March  31st,  1919,  as  com¬ 
pared  with  the  preceding  six 
months  ending  September  30th. 
1918,  the  following  gains  and 
losses  were  shown  by  the  Cleve- 
l.ind  Daily  Newspainrs: 

The  NEWS  Gained  2,942 

(Copies  Per  Day 

PLAIN  DEALER  Lost  14,112 

Copies  Per  Day 

The  PRESS  Lost  7,792 

Copies  Per  Day 

It  was  in  April,  1913,  that  the 
Government  first  required  daily 
newspapers  to  file  and  publish  a 
sworn  statement  of  circulation  cov¬ 
ering  the  average  number  of  copies 
per  day.  Comiiarisons  made  be¬ 
tween  the  six  months  ending  Match 
31,  1913.  and  the  six  months  ending 
March  31st.  1919,  show  that 

The  NEWS  in  SIX  YEARS  has 
INCREASED  97%  in 
Circulation 

Tlie  PRESS  in  SIX  YEARS  has 
INCREASED  6%  in 
Circulation 

In  other  words.  The  Cleveland 
News  has  grown  so  during  six 
years  as  to  be  giving  its  adver¬ 
tisers  97  per  cent  more  in  circu¬ 
lation. 

The  other  evening  daily.  The 
Press,  has  given  only  6  per  cent 
increase  in  circulation. 

The  Sunday 
News-Leader 

Dt^riiig  the  BIX  mnnths  covered 
by  the  Um  sworn  statement  filed 
with  the  UK)vernment  as  compared 
with  the  preceding  six  months: 

Gained  l.'j,974  Copies 
Per  Sunday 


OUR  RESEARCH  AND  PROMO¬ 
TION  DEPARTMENT 

Advertisers  planning  campaigns 
in  the  Cleveland  field  mav  regard 
this  depart.nent  as  their  “Advance 
Ag<  nt."  and  use  it  as  their  own 
bureau  of  reliable  information  con¬ 
cerning  this  territory. 

Important  statistics  furnished,  as 
well  as  any  special  information  de¬ 
sired,  together  with  route  lists  and 
general  co-operation  with  advertis¬ 
ing  and  sales  representatives. 

The 

Cleveland  News 

IS  the  only  Cleveland  Evening 
Newsiiapcr  Member  of  the  Audit 
Bureau  of  Circutations  and  the 
^only  Cleveland  Evening  Newspaper 
having  Atsociated  Press  IVire 
Service. 

PAUL  BLOCK,  Inc. 

Foreign  A  dvertising  Representative 
NEW  YORK.  OIICAGO.  DETROIT. 
BOSTON. 


NEW  TOBK— CoiKitiiMd 


9,413 

Port  Jervis 

Gazelle 

1,843 

.0057143* 

Union 

fpn 

1,978 

.0085715# 

8,370  Salamanca 

Republican  Press 

w 

3,050 

.0131439# 

8,342 

Norwich 

Sun 

(R) 

3,798 

.0138573' 

7,.501 

Canandaigua 

Messenger 

Journal 

(R) 

4,100 

.015# 

6,079 

Medina 

(R) 

.0138573* 

5,7.52 

Tarry  town 

News  (R)l.749l 

Mt.  Pleasant  News  (R)  350/ 

3,099 

.0142858* 

5,371 

Caukill 

MaU 

(R) 

1,925 

.0121439# 

5,000 

WeUsviUe 

Reporter 

(R) 

1.915 

.0107143* 

4,490 

Saugerties 

Post 

(R) 

.0107143* 

4,344 

Ballston  Spa 

Journal 

(R) 

.0071429* 

4,291 

Nyack 

Journal 

(R) 

3,000 

.0107143* 

4,018 

Dansville 

Breeze 

(R) 

1,500 

.0107143* 

NORTH  CAROLINA— 2.466,823 

45,(KK) 

Winston-Salem  *  J ournal 

(D) 

75,850 

.03* 

*Sunday  Edition 

(M) 

+6.936 

.03* 

•Twin-City  Sentinel 

(R) 

76.734 

.03* 

37.951 

Charlotte 

•News 

(R)  tll.275 

.035* 

*Sunday  Edition 

(M) 

78,438 

.025* 

•Observer 

(B)  t 

19,099 

.04# 

•Sunday  Edition 

(M)  t 

19,938 

.05# 

27,781 

Wilmington 

•Dispatch 

(S) 

5,305 

.03* 

•Sunday  Edition 

(M) 

.03* 

Star 

(B) 

6,003 

.02* 

Sunday  Eldition 

(M) 

8,363 

.02* 

22,863 

Durham 

Herald 

(C) 

5,167 

.03* 

Sun 

(U) 

(B)  t 

5,008 

.03* 

20,157 

Asheville 

•Citizen 

11,434 

.03# 

•Sunday  Edition 

(M) 

79.734 

.03# 

•Times 

(R) 

+7,316 

.02’ 

•Sunday  Edition 

(M) 

+6,901 

.02* 

20.«(XI 

Greensboro 

•News 

(B)  tl6,788 

(M)  722,291 

.035* 

•Sunday  Edition 

.035* 

Record 

(R) 

3,481 

.0142858* 

19.8.t3 

Raleigh 

•News  and  Observer 

(B)  731,699 

.04* 

•Sunday  Edition 

(M)  730,717 

.04* 

•Times 

(R) 

75.055 

.025» 

11,810 

High  Point 

Enterprise 

(R) 

3.399 

.0142858* 

11,000 

Elizabeth  City  Advance 

(R) 

.01071437 

10,855 

Rocky  Mount 

Telegram 

(R) 

4.316 

.0142858' 

10,281 

New  Bern 

New  Bemian 

(C) 

3,450 

.0178572# 

Sun-Joumal 

(R) 

3.879 

.0178572# 

9,056 

Concord 

Tribune 

(R) 

1.493 

.0089286* 

8,000 

Wilson 

Times 

(R) 

3,350 

.0214286* 

7,-500 

Hickory 

Record 

(R) 

1,707 

.0071429* 

7,500 

Washington 

News 

(R) 

1,575 

.0142858* 

7,153 

Salisbury 

Post 

(R) 

3,450 

.0142858* 

7,045 

Fayetteville 

Observer 

(R) 

2,314 

.0142858  * 

6,995 

Kinston 

Free  Press 

(R) 

1,303 

.0089286* 

News 

(C) 

.0128572# 

6,107 

Goldsboro 

Argus 

(R) 

1.100 

.0107143* 

4,503 

Henderson 

Dispatch 

(R) 

.0107143* 

4,129 

Tarboro 

Southerner 

(R) 

700 

.0107143* 

4,101 

Greenville 

News 

(R) 

1,410 

.0142858* 

Reflector 

(R) 

1,371 

.0089286* 

1,726 

Scotland  Neck 

:  Commonwealth 

(R) 

.0128572* 

NORTH  DAKOTA— 761,487 

20,549 

P'argo 

•Courier-News 

(D)  713.537 

.04* 

•Sunday  Edition 

(M)  713,398 

.04* 

•Forum 

(R)  711.354 

.035* 

1.3.554 

Grand  Forks 

•American 

(R) 

76,033 

.03* 

•Herald  (D)  tie,246\  *,4,,, 

•Herald  (R)  75.892/  '16.132 

.05* 

•Sunday  Edition 

(M)  711,580 

.05* 

10,053 

Minot 

News  &  O^ic  Reporter 

(G) 

4,100 

.015* 

6,500 

Jamestown 

Alert 

(R) 

1,150 

.0107143* 

6,344 

Bismarck 

•Tribune 

(R) 

74,514 

.02* 

4,783 

Valley  City 

Times-Record 

(R) 

1.100 

.0107143* 

4.525 

Devils  Lake 

Journal 

1,935 

.0178572* 

World 

W 

.0107143* 

4,142 

Mandan 

Pioneer 

1,673 

.01* 

1.652 

New  Rockford 

1  State  Center 

(R) 

.01214294 

OHIO— 3,278.814 

639,431 

Cleveland 

•Iron  Trade  and  Metal 

Market  Report 

(T) 

4.887 

.0607143# 

Legal  News  and  Recorder 

(Court  News) 

(B) 

Live  Stock  News  , 

(B) 

•News 

(R)  7138.534 

.20*  , 

^Sunday  New»>Leader(M)  tl46,43b 

.21* 

•Plain  Dealer 

(B)  7167,730 

.24* 

•Sunday  Edition 

(M)  7306,861 

.27* 

Press 

(R)  180,431 

.22* 

403.175 

Cincinnati 

American  Racing  Record  (B) 

.05 

Commercial  Tribune 

(A) 

48,712 

.10 

Sunday  Edition 

(M) 

.13 

Court  Indez(CourtNewt)(B) 

.0357143* 

Enquirer 

(A) 

63,911 

.12* 

Sunday  Edition 

(M) 

.25* 

Post 

(R)  192.964 

.21* 

•Times-Star 

(R)  7158.723 

.21# 

230,000 

Toledo 

Blade 

(R) 

83,973 

.16# 

Legal  News(Court  News)  (B) 

.057 

News-Bee 

(R) 

76,308 

.13* 

Times 

(A) 

19,593 

.04* 

Sunday  Edition 

(M) 

.06* 

204,567 

Columbus 

Business  and  Law  Journal 

(Court  News) 

(B) 

.044 

Citizen 

(R) 

74,174 

.10* 

Dispatch 

(R) 

76,605 

.105 

Sunday  Edition 

(M) 

74,543 

.105 

Ohio  State  Journal 

(A) 

49.437 

.09 

Sunday  Edition 

(M) 

.09 

Reporter  (Court  News) 

(B) 

.0557143* 

1 50.000 

Akron 

•Beacon  Journal 

(R)  739,599 

.05* 

Press 

(R) 

(R) 

19,567 

.04* 

•Times 

19,808 

.03* 

•Sunday  Edition 

(M) 

18,674 

.03* 

123,794 

Dayton 

•Herald 

(R) 

^34,100 

.04* 

•Journal 

b) 

^34,057 

.04* 

•Sunday  Edition 

(M) 

^30,303 

.05* 

•News 

(R) 

^38,405 

.065* 

•Sunday  Edition 

(M) 

^31,331 

.045* 

110,000 

Youngstown 

•Telegram 

31.583 

.05* 

•Vindicator 

(R) 

'34,338 

.05* 

•Sunday  Edition 

(M) 

'33,348 

.05* 

70,000 

Canton 

News 

(S) 

13,810 

.03* 

Sunday  Edition 

(M) 

.03* 

•Repository 

(T) 

^33,863 

.035* 

•Saturday  Edition 

(Y) 

h3l,036 

.035* 

•Sunday  Edition 

(M) 

^18,761 

.035* 

50,058 

Springfield 

•Newt 

14,950 

.03* 

•Sunday  Edition 

(M) 

11,535 

.03* 

•Sun 

13,061 

.025* 

•Sunday  Edition 

(M 

/1I.8I5 

.025* 

38,814 

Hamilton 

•Journal 

(R) 

77.428 

.0175* 

•Republican-Ntwt 

(R) 

+5,873 

.0142858* 

34,360 

Lorain 

•T  imes-Heraid 

W 

+7,599 

.02* 

33,904 

Lima 

•News 

(R)  1 

113,833 

.0228572# 

^Sunday  Edition 

(M  j 

11,181 

.0228572# 

•Republican-Gasette 

1 

+9.754 

.02* 

•Sunday  EdhiM 

+9.833 

.02* 

TImu  Demecrat 

7.131 

.0164386# 

30,000 

29,949 

28,271 

27,511 

27,000 

24,000 

22,100 

21,877 

20,478 

20,127 

18,000 

17,718 

17,396 

15,000 

14.912 

14,858 

14,840 

14,827 

13,906 

13,690 

12,923 

12,640 

12,278 

12,000 

10,936 

10,578 


6,875 

6,795 

6,744 

6,621 

6,237 


Markm 

•Star 

(R)  +9,833 

,02* 

Tribune 

(R) 

4,684 

.0128573* 

ZanetviUt 

•Signal 

(R)  +10,703 

.025* 

•Times  Recorder 

(B)  +30,786 

.03* 

Newark 

•Advocate 

(R)  +5,968 

.0145* 

American  Tribune 

R) 

6,317 

.0128573* 

Portsmouth 

•Times 

(R)  +13,105 

.025* 

Sunday  Eldition 

(M) 

.025* 

Steubenville 

Gazette 

(R) 

3,315 

.0107143# 

Herald-Star 

(R) 

6,766 

.015* 

Warren 

Chronicle 

(R) 

5,023 

.0128572* 

Tribune 

(R) 

6,035 

.0178572* 

Mansfield 

•News 

R)  +9,761 

.02* 

Shield 

(C) 

3,557 

.0089286* 

East  Liveri)Ool*Rn'»<ni 

(R)  1 

15,909 

.015* 

•Tribune 

(B)  1 

/5,730 

.015* 

Ashtabula. 

•Star  and  Beacon 

(R)  1 

'5,851 

.0178572* 

Sandusky 

•Register 

(D) 

15,327 

.0114286* 

•Sunday  Edition 

(M) 

15,843 

.0114286* 

•Star-Journal 

(R)  1 

|6,408 

.0128572* 

ChlUicothe 

News- Advertiser 

(R) 

3,062 

.01* 

Scioto  Gazette 

(R) 

3,812 

.0085715* 

Alliance 

•Review  and  Leader 

(R)  +9,004 

.02* 

Elyria 

•Chronicle 

(R) 

3,256 

.0114286* 

Bellaire 

Independent 

(R) 

531 

.0071429 

Leader 

(R) 

3,446 

.0125* 

MasUlon 

•Independent 

(R)  +6,416 

.0128572* 

Findlay 

Courier 

(R) 

3,470 

.0085715* 

•Republican 

(B)  +6,793 

.015* 

Lancaster 

Eagle 

(R) 

4,077 

.0142858r 

Gazette 

(R' 

3,018 

.0085715* 

Middletown 

Journal 

(R 

4,174 

.0085715* 

•News-Signal 

(R)  +4,695 

.0142858* 

Piqua 

Call 

(R) 

4,019 

.0114286* 

Leader-Dispatch 

(R) 

.0128572# 

Press 

(R) 

2,720 

.0125* 

Ironton 

Irontonian 

(C) 

2,825 

.0107143* 

Register 

(R) 

3,200 

.0128572* 

Marietta 

Journal 

W 

4,123 

.0107143* 

Register-Leader 

(R) 

3,173 

.0107143* 

Times 

(R) 

4,924 

.0107143* 

Cambridge 

•Jeffersonian 

(R)  +8,117 

.0178572* 

Times 

(B) 

2,250 

.0071429* 

Tiffin 

•Advertiser 

(R)  +3,044 

.0135715# 

Tribune  and  Herald 

(R) 

2,610 

.0085715* 

Conneaut 

News-Herald 

(R) 

3,031 

.0085715* 

Coshocton 

•Tribune  and  Timet-Age 

W  1 

16,477 

.0178572* 

•Sunday  Edition 

(M)  1 

/6,318 

.0178572* 

Fremont 

Messenger 

(R) 

2,540 

.0071429* 

•News 

(R)  +3,419 

.0107143* 

(3-31-19  3  moa.  atm't) 


10,392  Fostoria  Review 

Times 

10,131  Mount  Vernon  Banner 

*Republican-News 
10,000  Sidney  Journal 

News 

Martin's  Ferry*r»m«j 


9,718 

9,560 


9,523 

9,470 


8,915 

8!787 


8,740 

8,710 


Delaware 

Salem 
New  Phila¬ 
delphia 
Belletontalne 

Bucyrus 

Niles 

Xenia 


8,000  Defiance 


7.858 

7,739 


7,277 


7.214 

7,185 


Norwalk 

Urbana 

Washington 
C.  H. 

Gallon 

Kenton 


^Gazette 

Journal-Herald 

*News 

Times 

Examiner 

Index-Republica* 

Forum 

Telegraph 

News 

•CateUe  (R1 

-Republican  (B) 

Crescent  News 
Express 

RejUctor-H  erald 
Citizen  (B) 

•Democrat  (R) 


7,157  Van  Wert 


Wellston 

Ashland 

CircleviUe 

Dover 

Greenville 


6,136  Wooster 


6,122 

6.000 

6,000 

5,732 

5.560 

5,501 

5,463 

5J22 

5,209 

5,038 

5,000 

4,903 

4,491 

4,271 

4,023 

4,008 

3,779 


3,576 

3,493 

3,084 

2.496 

1,446 


38,309 

30,000 


Herald 
Inquirer 
Democrat 
News-Republican 
BuUetin 
Times 
Sentinel 
Times-GauUe 
Herald 

Union-Herald 
Reporter 
Advocate 
Tribune 
News 

•Republican 
News 
Chroniele 
News 
Leader 
Tribune 
Telegraph 
•Messenger 
Bowlins  Gsveii^Sentinel-Trihuns 
Bellevue  Gasette 

Delphot  HerM 

East  Palestine  Leader 

Shelby  Globe 

Wilmington  News 

Tribune 
News 
Paragraph 


Troy 

UhrichavUle 
Wapakoneta 
St.  Marys 
G^sUi  polls 
Painesville 
Athens 


Toronto 
Pomeroy 
Dennison 
Upper  San¬ 
dusky 

Marysrilie 
Celina 
Lisbon 
Genera 


Chief 

Union  (mominf  also) 

Tribune 

Standard 

Journal 

Free  Press-Times 


18,209  Bold 


Mechanicsburg  Telegram 

OKLAHOMA— 

Oklahoma  City  LecaUVn(>s(CourtNews)(R) 
Live  Stock  News  1 R) 

•Oklahoman  (B)  tM.mi 

•Times  (R)  t38.M9/ 

•Sunday  Oklaboman(M) 
Oklahoma  News  (R) 

Pointer  (C) 

•Phoenix  (B) 

•Sunday  Edition  (M) 
•Times-Democrat  (R) 

•Democrat  (R) 

•Sunday  Democrat  (M) 
Daily  Oil  Record 
•World 

•Sunday  Edition 
Ragle 

News 


Muskogee 


Tulsa 


2,750 

3,100 

3,349 

t3,166 

3,650 

76,522 

tl.908 

1,187 

73.910 

4.413 
3,354 

3,654 

3,176 

1,300 

t4.351 

3,591 

3,614 

5,366 

3,073 

3.413 
2,545 
2,900 

2,087 


1,875 


3,536 

1,740 

3,441 

4,270 

2.679 
3,667 

3.680 
3,350 

748 

2,760 

78,718 

t3.570 

1,836 

1,407 

1,300 

3,050 

3,440 

1,473 


2,746 

1,812 

1,482 

1,600 

825 

1,450 


195.411 

766.443 

26,616 

112,053 
12.959 
11.441 


.01  if 

.0085715- 

.0071429* 

.0085715* 

.0071429* 

.0107143* 

.015* 

.0085715* 

.0071429* 

.0085715* 

.0128572* 

.0085715* 

.0085715* 

.0071429* 

.0107143* 

.0085715* 

.015* 

.0085715* 

.0071429* 

.0107143* 

.0178572* 


.0114286* 

.0085715^ 

.0085715* 

.0085715* 

.0071429* 

.0107143* 

.0071429(1 

.0142858* 

.0157143* 

.0071429* 

.0107143* 

.0107143* 

.0071429* 

.0107143* 

.0107143* 

.0085715* 

.0085715* 

.0121429* 

.0107143* 

.0071429* 

.0142858* 

.02* 

.0085715* 

.0085715* 

.0064286* 

.0085715* 

.0057143* 

.0085715* 

.00857151 

.0071429* 

.0085715* 

.0107143* 

.0085715* 

.0085715* 

.0071429* 

.0085715* 

.0107143* 

.0071429* 

.01428581 

.0285715* 

.12* 

.07* 

.15* 

.05* 

.045(1 

.03' 

.035* 

.03* 


t33,370  .04* 

.06071434 

tl9,983  ) 

t30,7S4  ’  .06* 

4.798  .02* 

4,875  .8157143* 


For  ilxplanation  of  Key-Letters  and  Markings  See  Foot  Note  on  Page  32. 
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SPACE-BUYERS’  GUIDE  TO  NATIONAL,  STATE  AND  CITY  MARKETS  OF  THE  UNITED  STATES 

COMPARATIVE  POPULATIONS  OF  CITIES  HAVING  ENGLISH-LANGUAGE  DAILY  NEWSPAPERS,  ARRANGED  BY  STATES,  WITH  AVERAGE  NET  PAID 
CIRCULATIONS  (A.  B.  C.  AND  GOVERNMENT)  OF  ALL  DAILIES  LISTED,  FOR  SIX  MONTHS  ENDING  MARCH  31,  1919;  AND  MINIMUM  5  000  LINE  FOR- 

EIGN  ADVERTISING  RATES  IN  EFFECT  AUGUST  1,  1919. 


OKLAHOMA — Confinutd 

PENNSYLVANIA - Continued 

•17.000 

Shawnee 

News 

(C) 

,035* 

60,297 

Allentown 

•Call 

(B 

t23,484 

.04' 

16.716 

McAlester 

*N  eu/s-CapUal 

(R) 

(R) 

t3,178 

.0143858* 

Chronicle  and  News 

(R) 

5,133 

.0178573# 

15.000 

Bartleaville 

Enterprise 

4,175 

.03* 

•Democrat  (B)  1 

'4,5451 

t8,I64 

.02* 

(D) 

13.961 

.0128572* 

•Item  (R)  1 

3MV 

Sunday  Edition 

(M) 

(U) 

t3,011 

.0128573* 

Leader 

(R) 

6,m 

.0128573# 

14.000 

Sapulpa 

American 

4,013 

.0314286* 

6O,(K)0 

Altoona 

•Mirror 

(R) 

t23,501 

.04* 

.0178572* 

Times 

(B) 

15,232 

.025' 

13.873 

Express 

(R) 

3,013 

.0142858* 

Tribune 

(B) 

7,500 

.02* 

13.000 

Drumright 

Derrick 

.0178572* 

60,000 

Chester 

•Republican 

(B) 

3,705 

.01' 

12,500 

Okmulgee 

Democrat 

4,853 

.0214286* 

Lancaster 

•Times 

(R) 

11,399 

.025’ 

Times 

(C) 

.035 

49.68.5 

Examiner 

(R) 

4,631 

.0121429# 

Perry  Sentinel 

(R) 

.0089286* 

Intelligencer  \ 

(E) 

33,018 

.05* 

11.911 

Leader 

00 

13,306 

.035 

News  Journal  / 

9.868 

Ardmore 

Ardmoreite 

(U) 

5,787 

.025* 

New  Era 

(R) 

10,831 

.0357143* 

9.000 

El  Reno 

Democrat 

(R) 

.0142858* 

49,430 

York 

Dispatch 

(R) 

13,899 

.03* 

8.500 

Blackwell 

News 

•(R) 

800 

.0107143* 

Gazette  and  Daily 

(B) 

14,555 

.03* 

Tribune 

(U) 

1,447 

.0107143* 

45,965 

McKeesport 

News 

(R) 

11,460 

.0321429# 

(3  mos.  statement  3-31-19) 

40,000 

Bethlehem 

Globe 

(R) 

6,766 

.025’ 

7.788 

Constitution 

(R) 

3,137 

.0142858* 

Times 

(R) 

3,991 

.0142858# 

News 

(C) 

3,193 

.0107143* 

40,000 

Williamsport 

Gazette  and  Bulletin 

(B) 

11,664 

.02* 

7.500 

Henryetta 

Free  Lance 

(U) 

.0107143* 

New  Castle 

*5«i« 

IR) 

tl6,110 

.035 

7.200 

Durant 

Democrat 

(R) 

1,680 

.0142858it 

39,569 

Herald 

(R) 

8,237 

.018.5715# 

7.000 

Hugo 

News 

(U) 

1,645 

.0107143* 

Norristown 

•News 

(R) 

tl3,411 

.025* 

7.000 

Miami  District  News 

(U) 

3,977 

.02* 

30,265 

Herald 

(R) 

3,377 

.0178572# 

Record-Herald 

(U) 

3,789 

.015* 

•Times 

(R) 

t8,543 

.025' 

6,000 

Cushing 

Citizen 

(B) 

.0107143* 

29,882 

Easton 

•Express  &*  Argus 

(R) 

11,718 

.02* 

News 

(R) 

.0107143' 

Free  Press 

(R) 

15,455 

.0285715' 

5,000 

Transcript 

(R) 

.0089286* 

28,097 

Shenandoah 

Herald 

(R) 

4,034 

.0178.572# 

4,500 

News 

(R) 

.0107143* 

Sunday  Edition 

(M) 

.0142858* 

4.349 

News 

(R) 

2,100 

.0142858* 

27,511 

Hazleton 

Plain  Speaker 

(R) 

7,616 

.02' 

4,082 

Journal 

(R) 

830 

.0107143* 

Standard-Sentinel 

(B) 

7,390 

.02’ 

4.(KX) 

News 

(R) 

3,000 

.0214386# 

25,543 

Butler 

Citizen 

(B) 

6,198 

.0128572* 

3.845 

Hobart 

Democrat-Chief 

(R) 

.0089286’ 

Eagle 

(R) 

8,343 

.01428.58* 

Republican 

(R) 

2,340 

.0071429* 

Times 

(R) 

2,.300 

.(H)928.58* 

3,688 

Pioneer 

(R) 

795 

.00428.58* 

21,684 

Pottsville 

Chronicle 

(R) 

.0114286* 

Review-Courier 

(R) 

.00714297 

Journal 

(R) 

8,136 

.02' 

3,672 

Star 

(U) 

1,750 

.0142858* 

•Republican 

(R) 

tl0,797 

.0328572# 

3.444 

Press 

(R) 

.0142858* 

21,256 

Homestead 

Messenger 

(R) 

.0128572' 

3,027 

Leader 

(R) 

2,060 

.0178572* 

20,935 

Bradduck 

News-Herald 

(R) 

2,100 

.0125# 

2,866 

Progress  (noThurs.issue)(R) 

850 

.0178572* 

20,841 

Shamokin 

Dispatch 

(R) 

3,890 

.01428.58' 

2,740 

Purcell 

Register 

(R) 

.0142858* 

Herald 

(R) 

.0142858* 

2,538 

Kingfisher 

Free  Press 

(R) 

980 

.0107143* 

News 

(R) 

3,786 

.0178572# 

(R) 

1,050 

.0157143* 

20,702 

\V  ashington 

News 

(S) 

4,230 

.015# 

1,992 

Newkirk 

Eagle 

(R) 

.0107143* 

•Observer  (B)  1 

[9,5131 

tl3,953 

.03' 

Reporter 

(R) 

.0107143* 

•Reporter  (R)  1 

[4,4401 

Shamrock 

Bulletin 

(R) 

.0107143* 

19,926 

Lebanon 

News 

(R) 

8,349 

.0178572* 

Report 

(R) 

5.015 

.015* 

OREGON— SHM.S4.3 

19,386 

Times 

Mount  Carmel*/<em 

(B) 

(R) 

t3.372 

.0085715# 

.0178572# 

260,601 

Portland 

*News 

(R) 

t25,115 

.04* 

19,140 

Uniontown 

Genius  (R)  6,4981 

16,365 

.035# 

•Oregonian 

(B) 

t75,214 

.12* 

Herald  (B)  9,767; 

•Sunday  Edition 

(M) 

tl01,967 

*.16* 

News  Standard 

(R) 

5,673 

.0142815* 

*Oregon  Journal 

(R) 

t66,511 

.095' 

18,752 

Monessen 

Independent 

(R) 

.0092858* 

•Sunday  Edition 

(M) 

t66,288 

.10’ 

18,645 

Oil  City 

Blizzard 

(R1 

3.104 

.01074.38' 

Record-Abstract  (Court 

•Derrick 

(B) 

t5,860 

.0342858<[> 

News) 

(B) 

.0178572* 

18,532 

Carbondale 

Leader 

(R) 

3,478 

.05# 

*T degram 

(R) 

t58,169 

.10* 

17,847 

Pitts  ton 

Gazette 

(R) 

3,737 

.0178572# 

18,286 

Salem 

^Capital  Journal 

(R) 

t4,834 

.0178572* 

17,538 

Sharon 

•Herald 

(R) 

t4,548 

.01438.58* 

Oregon  Statesman 

(C) 

4,149 

.015* 

•T  elegraph 

(R) 

t5.019 

.0171429* 

12,083 

Eugene 

*Guard 

(R) 

t3,430 

.0142858* 

16,971 

Mahanoy  City  American^Ttihune 

(R) 

2,590 

.0142858# 

•Register 

(D) 

f4.151 

.0142858* 

Record 

(R) 

2,550 

.0107143' 

•Sunday  Edition 

(M) 

t4,331 

.0143858* 

16,408 

Pottstown 

Ledger 

(R) 

.01428.58 

10,117 

Astorian 

(C) 

1,930 

.0178573' 

•News 

(B) 

t6.306 

.0171429' 

Budget 

Matt-Tribune 

(R) 

(R) 

2,281 

.035* 

15,458 

Sunbury 

Daily 

(R) 

3,176 

.0178572# 

10,000 

Medford 

3,074 

.0128573’ 

Item 

(R) 

3,394 

.0128572# 

Sunday  Sun 

(M) 

3,333 

.0128.572' 

15,000 

Bristol 

Courier 

(R) 

1,975 

.01428.58# 

7,000 

Albany 

Democrat 

(R) 

1,335 

.0107143' 

14,687 

Greensburg 

Record 

(R) 

3,783 

.008.5715' 

Herald 

(R) 

.0178.572# 

Review 

(B) 

4,695 

.0107143* 

6,742 

Baker 

I^mocrat 

k) 

1,340 

.0107143* 

Tribune 

(R) 

4,210 

.008.5715* 

Herald 

(R) 

3,040 

.0157143* 

14,613 

Connellsville 

•Courier 

(R) 

t6,436 

.015* 

6,000 

Corvallis 

Gaeette-Times 

(R) 

1,405 

.0143858* 

News 

(R) 

4,181 

.0107143* 

6,000 

La  Grande 

Observer 

(U) 

3,135 

.0178573* 

14,544 

Bradford 

Era 

(B) 

3,633 

.01' 

6,000 

Oregon  City 

Enterprise 

(C) 

1,309 

.0107143* 

Warren 

Star  and  Record 

(R) 

3,917 

.0142858* 

5,500 

Roseburg 

News 

(R) 

1,605 

.0107143* 

14,045 

Chronicle 

(A) 

3,683 

.0107143* 

Review 

(R) 

1,785 

.0071429* 

Sunday  Edition 

(M) 

.0142858* 

4,880 

The  Dalles 

^Chronicle 

(R> 

tl.360 

.0107143* 

Af irror 

(R) 

3,137 

.0142858# 

4,460 

Pendleton 

*East  Oregonian 

(R) 

(U) 

t3,675 

.0142858* 

*rim« 

(R) 

t4.018 

.0178572# 

Tribune 

3,656 

.0107143* 

14,007 

Du  Bois 

Courier 

(B) 

3,050 

.01428.58# 

Sunday  Edition 

(M) 

.0142858* 

Express  * 

(R) 

3,300 

.0114286# 

4,200 

•Bulletin 

(R) 

t637 

.0089286* 

14,000 

Farrell 

News 

(R) 

3,000 

.0142858* 

3,897 

Grants  Pass 

Courier 

U) 

991 

.0107143* 

13,472 

Meadville 

•Republican 

(R)\ 

t7,339 

.0142858’ 

3,500 

Marshfield 

Coos  Bay  Times 

(R) 

3,783 

.0178572* 

•Tri  bu  ne-  Republican 

(B)/ 

Record 

(R) 

.0196439# 

13,369 

Coatesville 

Record 

(R) 

5,385 

.0178^72* 

2,758 

Klamath  Falls  Htrald 

(R) 

1,510 

.0143858* 

13,100 

Beaver  Falls 

Tribune 

(R) 

5,071 

.0143858* 

12,722 

West  Chester 

Local  News 

(R) 

11,926 

.03' 

12,192 

Chambersburg  Franklin  Repository 

(R) 

4,561 

.0107143* 

rKNINiSYlaVAniA — 

Public  Opinion 

(B) 

•  4,740 

.015* 

1,657,810 

Philadelphia 

Bulletin 

(R) 

(B) 

457,977 

7171,373 

.45* 

.30* 

11,454 

Columbia 

VaUeyS^rit 

News 

(R) 

(R) 

1,070 

3,417 

.0121429# 

.0107143' 

•Sunday  Edition 
•North  American 
•Sunday  Edition 

(M) 

(^) 

t344,388 

7143.459 

7197,810 

734,969 

795,385 

.40* 

.35# 

.30# 

11,400 

11,185 

11,000 

Phoenixville 

Charleroi 

Punxsutawney 

Spy 

Republican 

MaU 
•  Spirit 

News-Herald 

(R) 

(R) 

(R) 

(R) 

3,309 

2,900 

4,000 

.0142858# 

.0107143* 

.0071429* 

.0128572' 

fMl 

!20* 

10,811 

Franklin 

(R). 

3,708 

.025’ 

• 

•Public  Ledger  (R)  tll3,034\ 
•Public  Ledger  (B)  t84,404/ 

Sunday  Edition  (M) 

7197,438 

7134.710 

.30* 

.35* 

10,589 

Carlisle 

Herald 

Volunteer 

(.The  Volunteer  is 

(R)\ 

(B)/ 

the 

llfS# 

.0071439# 

(B) 

h 17,651 

.35* 

morning  edition  of 

•Sunday  Edition 

(M) 

7135,758 

.35* 

Star 

(R) 

.12' 

Sentinel 

(R) 

3,835 

.0107143* 

570,000 

Pittsburgh  *Chronicl€  Ttltgrapk  (R)'t9t,368\ 
•Gazette  Times  (B)  m.328 

7169,588 

.135' 

10,549 

Latrobe 

Bulletin 

(R) 

4,042 

.0107143* 

.135' 

10,396 

Tamaqua 

Courier 

(R) 

3,300 

.0178572# 

•Sunday  Gazette  Times  (M) 

781,691 

.125' 

9,748 

Lewistown 

Sentinel 

(R) 

5,203 

.01' 

•Dispatch 

(B) 

755.873 

.09# 

9,000 

Donora 

Herald 

(R) 

3,744 

.0107143* 

•Sunday  Edition 

(M) 

755.403 

.16# 

8,971 

New  Brighton 

Beaver  Valley  Newt 

(R) 

1,339 

.0107143* 

Law  Bulletin  (Court 

8,655 

Titusville 

Herald 

(B) 

4,773 

.0142858 ' 

News) 

(B) 

.0107143t 

7,772 

Lock  Haven 

Express 

(R) 

3.733 

.0143858' 

Leader 

(S) 

80,438 

.10* 

7,707 

New  Kensing- 

Live  Stock  Journal 

(R) 

.038571 5t 

ton 

Star 

(R) 

.0142858* 

•Post  (B) 

14,7391 

7147,831 

.09 

7,598 

Monongahela 

Republican 

(R) 

2,863 

.0107143* 

•5a«  (R)  +1 

13.092/ 

.09 

7,517 

Danville 

News 

(B) 

2,415 

.0143858* 

•Sunday  Post 

(M) 

7104.506 

.13 

7,500 

Sayre 

Times 

(R) 

.0138.573' 

•Press 

(R) 

7i16.309 

.14 

7,460 

Milton 

Standard 

(R) 

3,403 

.0178573# 

•Sunday  Edition 

(M) 

7113.112 

.14 

7,414 

Tarentum 

T  elegram 

(R) 

1,743 

.0107143* 

141,351 

Scranton 

•Republican 

(B) 

735,433 

.07 

Valley  Newt 

(R) 

1,406 

.0085715* 

*Times 

(R) 

(R) 

736,751 

.07 

7,413 

Bloomsburg 

Press 

(B) 

6,311 

.03* 

108,000 

Reading 

•Eagle 

731.191 

.06' 

7,199 

Waynesboro 

Record-Herald 

(R) 

3,057 

.0143858* 

•Sunday  Edition 

(M) 

731.578 

.06' 

7,176 

Tyrone 

Herald 

(R) 

.0107143# 

Herald 

16,0^1 

.035* 

7,057 

Hanover 

Record-Herald 

(R) 

j  2,790 

.0085715* 

•News-Times  (B)  1 

713,313 

.04* 

Record 

(B) 

•Telegram  (R)  \ 

16.17^ 

San 

(R) 

3,530 

.0131439# 

73,660 

Wilkes-Barre 

News 

(R) 

11,537 

.02’ 

7,000 

Corry 

Journal 

(R1 

3,671 

.0107143* 

•Record 

(B) 

716.707 

.03# 

7,000 

Greenville 

Record 

(R) 

1,503 

.0107143* 

•Times-Leader 

(R) 

7i9,068 

.04# 

6,861 

Huntin^on 

Ashland 

Journal  and  New  Era 

(R) 

.0071439* 

72,401 

Erie 

•Dispatch 

U) 

9,874 

.025 

6,855 

News 

(R) 

1,415 

.0142858# 

•Sunday  Edition 

(M) 

(R) 

.025 

Telegram 

(R) 

.005# 

•Herald 

78,775 

.025* 

6,851 

Clearfield 

Progress 

(R) 

3.136 

.0125* 

•Sunday  Edition 

(M) 

79.468 

.035* 

Public  Spirit 

(R) 

.0107143# 

•Timet 

126.1^ 

729,836 

.06* 

6,626 

Kane 

Republican 

(R) 

3,350 

.0085715' 

69.493 

Harrisburg 

•News  (R)  1 

|747,010 

.065* 

6,346 

St.  Mary's 

Press 

(R) 

950 

.0071429* 

•Patriot  (B)  \ 

^30.830 

5,749 

Indiana 

Gazette 

.0107143* 

•Tderaph 

(R) 

738.819 

.045* 

5,500 

Canonsburg 

Notes  (morning  also) 

(E) 

3,364 

.0107143* 

64,642 

Johnstown 

Democrat 

(B) 

10,505 

.03* 

5,500 

Natrona 

Press 

(R) 

413 

.0085715* 

Leader 

(R) 

8,001 

.03* 

5.408 

Ridgww 
Temey  ^ore 

Record 

3,733 

.01* 

Tribune 

(R) 

34,434 

.04' 

5.381 

Herald 

(R) 

1,059 

.0071439# 

IF  YOU  were 
TO  ASK  most 
ANY  INTELLIGENT 
PHILADELPHIAN 

How  to  make 
YOUR  ADVERTISING 
DO  YOU  the 
MOST  GOOD  in 
PHILADELPHIA 
THE  REPLY 
UNDOUBTEDLY 
WOULD  BE: 

“PUT  IT  in 
THE  BULLETIN.” 


Dominate 

Philadelphia 


Create  maximum  im¬ 
pression  at  one  cost  by 
concentrating  in  the 
newspaper  “nearly 
everybody”  reads. 


The  Bulletin 


Net  Paid  Average 
For  June 


447,401 

Copies  a  Day 


No  prize,  premium,  cou¬ 
pon,  or  other  artificial 
circulation  stimulation 
methods  have  ever  been 
used  by  The  Bulletin. 


For  Explanation  of  Key-Lettert  and  Markingt  See  Foot  Note  on  Page  32. 
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POPl  LATIONS  VISUALIZED  FOR  SPACE  BUYERS  BY  NATIONAL,  STATE  AND  CITY  MARKETS 

CITIES  IN  WHICH  DAILY  NEWSPAPERS  ARE  PUBLISHED  SHOWN  BY  STATES  IN  ORDER  OF  POPULATION  IMPORTANCE,  AFFORDING  A  CON- 
VENIENT  GUIDE  IN  PLANNING  ADVERTISING  CAMPAIGNS,  FOR  ANY  DESIRED  MARKET  UNITS. 

Publithed  for  the  Information  and  Guidance  of  Space  Buyers.  Advertising  Agents  and  National  Advertisers  by  EDITOR  &  PUBLISHER,  N,  Y.,  and  Barbour's  Advertising  Rate  Sheets.  Inc.,  Chicago. 


The 

Houston 

Post 

Foreign 
advertising 
Jan.  1st  to 
June  30th 

1918 
556,780 
lines 

1919 
909,538 
lines 

A  gain  of 

352,758 

lines. 

Total  advertising 
Jan.  1st  to 
June  30tli 

1918 

3,665,900 

lines 

1919 

4,846,674 

lines 

A  gain  of 
1,180,774 
lines. 

These  figures  do 
not  inelude  any 
niedieal,  oil  stock 
or  otlier  ohjection- 
ahle  advertising. 

Foreign  Representatives: 

Benjamin  Kentnor  Co., 
225  Fifth  Ave., 

New  York. 

900  Mailers  Building, 
Chicago 


PENNSYLVANIA— CoftitniMd 


5,374 

Middletown 

Journal 

(R) 

1,337 

.00571436 

S,.369 

Bangor 

News 

(R) 

.0071 429^ 

5,357 

Berwick 

Enterprise 

(R) 

.(X)8.S715^ 

5,316 

Lehighton 

Leader 

(R) 

1,215 

.0071 429^ 

4,621 

Renovo 

Record 

(R) 

.0071 4296 

4,-500 

Susq uehanna 

Transcript 

(R) 

1,000 

.0107143* 

4.469 

Mechanicsburg  Journal 

(R) 

.0178572* 

4,379 

Stroudsburg 

Record 

(R) 

.00892S6* 

Times  and  Democrat 

(R) 

3,612 

.015* 

4,311 

Kittanning 

Simpsons’  Leader 

(R) 

3,750 

.008.5715* 

Times 

(R) 

2,410 

.01428881 

4,281 

Towanda 

Review 

(B) 

5,496 

.0254 

4,030 

Gettysburg 

Times 

(R) 

3,431 

.0107143* 

3,952 

Mauch  Chunk 

News 

(R) 

2,126 

.0107143* 

Times 

(R) 

.0071429* 

3,585 

PhilUpsburg 

Journal 

(R) 

1,490 

.0107143* 

3,456 

Beaver 

*Times 

(R) 

4,203 

.015* 

3,330 

E.  Stroudsburg  Press 

(B) 

1,655 

.0107143* 

3,304 

Doyles  town 

Democrat 

(R) 

2,000 

.0071429* 

InteUigencsr 

(R) 

4,007 

.01* 

2,324 

Brownsville 

Telegraph 

(R) 

2,105 

.0107143* 

RHODE  ISLAND— •87,415 

147.660 

Providence 

•Bulletin 

(R)  t55.300 

.12* 

♦Journal 

(B)  t29,875 

.075* 

•Sunday  Edition 

(M)  445,322 

.10* 

News 

(R) 

.044 

•Tribune 

(R)  t 

26,725 

.07* 

♦Sunday  Edition 

(M)  1 

12,305 

.07* 

55,335 

Pawtucket 

•T  imrs 

(R)  i 

23,812 

.045# 

40,075 

Woonsocket 

•Call  and  Reporter 

(R)  + 

11,888 

.03 

30,419 

Newport 

Herald 

(B) 

.0157143# 

News 

(R) 

6,230 

.0257143# 

10,175 

Westerly 

•Sun 

(T) 

+4,222 

.015* 

•Sunday  Edition 

(M) 

+4,345 

.015* 

.1.100 

Arctic 

Pawtuxet  Valley  Times 

(R) 

.0157143* 

SOITTH  CAROLINA— 1,660,»34 

60.121 

Charleston 

American 

(B) 

.025* 

Sunday  Edition 

(M) 

.025* 

♦News  and  Courier 

(B)  tl0,560 

.03* 

♦Sunday  Edition 

(M)  412,302 

.03* 

•Pest 

(R)  1 

-12,413 

.03* 

55,000 

Columbia 

•Record 

(R)  \ 

■13,791 

.03* 

♦Sunday  Edition 

(M)  411,763 

.03* 

♦State 

(B)  424,157 

.05* 

♦Sunday  Edition 

(M)  424.429 

.05* 

20,125 

Spartanburg 

♦Herald  (D)  t*-***!  tIO  668 

•Journal  (R)  14.420/  110.668 

.03* 

♦Sunday  Herald 

(M) 

+7.307 

.03* 

17,395 

Greenville 

•News 

(B)  410,054 

.03* 

♦Sunday  Edition 

(M) 

48,547 

.03* 

•Piedmont 

(R) 

48.189 

.025* 

13,000 

Union 

Times 

(R) 

2,890 

.0142585* 

11,424 

Anderson 

Mail 

(R) 

4,693 

.0I78572* 

Tribune 

(C) 

.0178.572* 

9.145 

Sumter 

Item 

(R) 

1,588 

.0107143 

9,000 

Greenwood 

Index-Journal 

(S) 

5,245 

.02* 

7,216 

RockhUl 

Herald 

(R) 

1,200 

.0107143’ 

7,057 

Florence 

Times 

(R) 

.0121429# 

SOUTH  DAKOTA— 785,484 

20,929 

Sioux  Falls 

•Argus-Leader 

(R)  415.934 

.04* 

♦Press 

(D) 

48,571 

.0214286* 

♦Sunday  Edition 

(M)  410,514 

.0214286* 

11.846 

Aberdeen 

♦American 

(D) 

+5,039 

.0214286* 

♦Sunday  Edition 

(M) 

+5,532 

.0214286* 

News 

(R) 

4.726 

.015* 

8,313 

Watertown 

News 

(R) 

1,959 

.0178572* 

Public  Opinion 

(G) 

5,061 

.02* 

8,128 

Lead 

CaU 

(R) 

1,510 

.0128.572* 

7,785 

MitcbeU 

Gasette 

(R) 

2,600 

.0285715# 

^Republican  (R)  f3,873\ 

45,248 

.02* 

•Republican  (D)  ft  ,374  f 

♦Sunday  Edition 

(M) 

45.304 

.02* 

6,012 

Huron 

Huronite 

(R) 

2,921 

.0157143* 

Sunday 

(M) 

.025* 

4,900 

Rapid  City 

Journal 

Press  and  Dakotan 

(C) 

.0321429# 

4,771 

Yankton 

(R) 

1,978 

.0142858* 

3,949 

Madison 

Leader 

W 

856 

.0042858* 

Sentinel 

(R) 

695 

.0071429* 

/300 

Pierre 

Capital- Journal 

(R) 

726 

.0085715* 

3.113 

Dead  wood 

Pioneer-Times 

(£) 

.0107143* 

Telegram 

550 

.01* 

2..500 

Winner 

Journal 

(C) 

.015* 

1.551 

Mobridge 

Tribune 

(R) 

.0071429* 

TENNESSEE— 2,871,888 

14.1.231 

.Memphis 

♦Commercial  Appeal 

(B)  489,209 

.12 

♦Sunday  Edition 

(M)  4118.089 

Court  News 

(B 

2,500 

.0132143# 

•News-Scimitar 

(R)  450.119 

.11# 

Penny  Bee 

(R) 

.02 

Press 

(R) 

27,352 

.04* 

114,899 

NaabTine 

•American  (R)  tl5,196\  ..x. 

•Tennessean  (B)  +39,349/  '54,549 

.08* 

♦Sunday  Tennessean 

and  American 

(M)  ■ 

134,051 

.08* 

•Banner 

(R) 

M9,657 

.07* 

♦Sunday  Edition 

(M)  • 

+48,969 

.08* 

Commercial  Doily  (Court 

News) 

(R) 

.0285715# 

70,000 

Krxnrille 

•Journal  and  Tribune 

(B)  423.461 

.045* 

♦Sunday  Edition  (3  mos. 

statement) 

(M)  420,594 

.045* 

•Sentinel 

(R)  423,783 

.045* 

57,077 

Chattanooga 

•News 

(R)  1 

116,848 

.04* 

•Times 

(B)  ' 

+30,173 

.06* 

♦Sunday  Edition 

(Mj  1 

+26,610 

.06* 

16.318 

Jackson 

Sun 

4,161 

.02* 

10,143 

Johnson  City 

SlaJT 

5,360 

.0178572* 

10.000 

Clarksville 

Leaf-Chronicle 

2,050 

.0164286* 

5,754 

Columbia 

Herald 

(R) 

2,001 

.0157143# 

4.007 

Morristown 

MaU 

(R) 

.0071429 

TEXAN— 4,M1.S78 

1 20.000 

Houston 

•Chronicle 

(R) 

154.204 

.09* 

♦Sunday  Edition 

(M)  • 

+58,892 

.10* 

•Poet 

(B)  ■ 

+42,660 

.08* 

•Sunday  Edition 

(M)  447,896 

.08* 

Pr«J 

(R) 

15,726 

.03* 

119,000 

Saa  Antonio 

Commerciai  Recorder 

(Court  News) 

(B) 

.0357143# 

•Express 

(B) 

433,852 

.07* 

•Sunday  Edition 

(M) 

448.067 

.08* 

•Light 

424.797 

.97# 

•Saturday  Edition 

S 

+18,279 

.07# 

•Sunday  Edition 

+29,518 

News 

(R) 

18,533 

111.916 

MRm 

Dispatch 

25,014 

.06* 

•Jownal 

(R) 

439,946 

.08# 

•New, 

(B) 

+67,385 

.14# 

•Sunday  Edition 

(M)  tlOO.673 

.16# 

Times  Herald 

(S) 

45,142 

.07 

TEXAS — Continued 


94,494 

Fort  Worth 

lave  Stock  Reporter 

(R) 

3,369 

.025 

•Record 

(B) 

+24,389 

.06* 

♦Sunday  Edition 

(Mi 

+21,967 

.06* 

•Star-Telegram 

(R) 

+61,442 

.10* 

♦Sunday  Edition 

(M) 

+62,160 

.10* 

49,505 

El  Puo 

•Herald 

(R) 

+24,716 

.06* 

•Times 

(B) 

+12,955 

.05* 

♦Sunday  Edition 

(M) 

+16,719 

.06* 

40,289 

Galveston 

♦News 

(B) 

+9,372 

.09# 

♦Sunday  Edition 

(M) 

tl4,939 

.10# 

•Tribune 

(R) 

t8,831 

.04# 

40,000 

Austin 

♦American 

(A) 

7,411 

.025 

♦Sunday  Edition 

(M) 

.025 

Statesman 

(S) 

7,573 

.03# 

40,000 

Beaumont 

♦Enterprise 

(B) 

tl9,346 

.05* 

♦Sunday  Edition 

(M) 

t23,695 

.05* 

•Journal 

(R) 

+6,424 

.025* 

♦Sunday  Edition 

(M) 

t5,293 

.025* 

40,000 

Waco 

Colored  Observer(Negro)(B) 

.0071429t 

•News  Tribune 

(B) 

tI2,398 

.035* 

♦Sunday  Edition 

(M) 

#9,450 

.035* 

Times-Herald 

(S) 

7,864 

.03# 

17,000 

Corpus  Christi 

\  Caller  and  Herald 

(A) 

2,218 

.0178572* 

15,000 

Corsicana 

Sun 

<R) 

2,105 

.0107143* 

15,000 

San  Angelo 

Standard 

(S) 

2,356 

.0178572* 

14,409 

Denison 

Gazette 

(C) 

.0142858* 

Herald 

(R) 

3.738 

.0178572* 

14,000 

Abilene 

Reporter 

(S) 

3,638 

.02* 

13,585 

Amarillo 

News 

(C) 

4,610 

.0228572* 

Sunday  Edition 

(M) 

.0264286* 

Panhandle 

(R) 

.0142858* 

13,429 

Laredo 

Record 

(C) 

.0107143* 

Times 

(R) 

.0071429* 

13,157 

Sherman 

Courier 

(A) 

1,726 

.0142858* 

Courier 

(R) 

.0107143* 

Democrat 

(R) 

2,545 

.0214286# 

12,984 

Marshall 

Messenger 

(R) 

1,235 

.0114286* 

Noonday  Sentinel 

(B) 

.0107143* 

12,704 

Temple 

♦Telegram 

(B) 

t7.I63 

.025* 

♦Sunday  Edition 

(M) 

+7,624 

.03* 

12,310 

Brownsville 

Herald 

(S) 

2,068 

.0214286# 

Sentinel 

(C) 

.0107143* 

12,081 

Paris 

Advocate 

(R) 

.0057143# 

Dinner  Horn 

(R) 

.0357143* 

News 

(C) 

4,278 

.0178572* 

11,722 

Texarkana 

Four  States  Press 

and  Courier 

(A) 

5,347 

.02* 

Texarkanian — see 

Texarkana,  Ark. 

11,587 

Cleburne 

Enterprise 

(U) 

1,875 

.0178572* 

Sunday  Edition 

(M) 

.0178572* 

Review 

(C) 

1,905 

.0107143* 

11,412 

Palestine 

Herald 

(R) 

1,355 

.0089285* 

Visitor 

(Ri 

.0071429# 

11,393 

Tyler 

Courier-Times 

(R) 

1,950 

.0142858* 

10,760 

Wichita  Falls 

Wichita  Times 

(U) 

5,792 

.0214286* 

Wichita  Tribune 

(A) 

4.900 

.025# 

10,000 

Orange 

Leader 

(R) 

.0178572# 

9,696 

Greenville 

Banner 

(R) 

.0142858# 

Herald 

(C) 

3,254 

.0178572# 

9,000 

Brownwood 

Bulletin 

(R) 

.01428.58* 

9,000 

McKinney 

Courier-Casette 

(R) 

1.284 

.0071429* 

8,000 

Waxahachie 

Light 

(R) 

.025* 

7,663 

Port  Arthur 

News-Record 

(T) 

.02* 

Sunday  Edition 

(M) 

.02* 

7,624 

Gainesville 

Hesperian 

(C) 

.0107143* 

Register 

(R) 

1,650 

•lOlliS* 

7,050 

Terrell 

Transcript 

(S) 

1.893 

.0107143* 

Tribune 

(S) 

1,783 

.0107143* 

Sunday  Edition 

(M) 

.0178572* 

7,000 

Bonham 

Favorite 

(R) 

1,760 

.0107143* 

7,000 

Bryan 

Eagle 

(R) 

.9128572# 

6,115 

Hillsboro 

Mirror 

(R) 

1,140 

.0071429* 

6,000 

Denton 

Record  and  Chronicle 

(R) 

1.747 

.0142858# 

6,000 

Yoakum 

Herald 

(R) 

680 

.0071429# 

Times 

(C) 

.0071429 

5,669 

Ennis 

News 

(R) 

.0089286* 

5,314 

Taylor 

Democrat 

(R) 

.0107143* 

Press 

(R) 

958 

.0107143* 

5,155 

Longview 

Leader 

(R) 

.0107143* 

Times-Clarion 

(R) 

1,060 

.0107143* 

5,151 

Sulphur  Springs  News-Telegram 

(R) 

.0085715* 

5,074 

Weatherford 

Herald 

(R) 

1,110 

.0071429* 

4,718 

Brenham 

Banner-Press 

(R) 

755 

.0085715# 

4,164 

Belton 

News 

(R) 

.0128572' 

4,000 

Athens 

Review 

(R) 

.0107143* 

3,950 

Mineral  Wells 

1  Index 

(R) 

.0071429* 

3,878 

Marlin 

Democrat 

(R) 

.0089286* 

3,673 

Victoria 

Advocate 

(R) 

800 

.0107143* 

3,536 

Ballinger 

Ledger 

(R) 

500 

.0060714* 

3,369 

Nacogdoches 

Sentinel 

(R) 

900 

.0089286* 

3,284 

Navasota 

Examiner-Review 

(R) 

675 

.0071429* 

3,156 

Bay  City 

Tribune 

(R) 

.0071429* 

3,139 

(kinxales 

Inquirer 

(R) 

443 

.0107143* 

3,109 

Cuero 

Record 

(T) 

.0057143* 

Star 

(U) 

.0071429* 

3,000 

San  Benito 

Light 

(R) 

.008.5715* 

2,939 

Mart 

Herald 

(R) 

.0085715* 

2,875 

Jacksonville 

Progress 

(R) 

.0092858# 

2,818 

Commerce 

Journal 

(R) 

.0071429* 

2,749 

Lufkin 

News 

(R) 

.0071429* 

2,694 

Mexia 

News 

(R) 

.0071429# 

2,500 

Timpson 

Times  (No  Thurs.  Issue) 

(R) 

.00.57143* 

2,119 

Lampasas 

Leader 

(R) 

.0071429* 

1,959 

Kaufman 

Herald 

(R) 

.0057143* 

1,500 

McAllen 

Rio  Grande  Sun 

(B) 

.008.5  7  IS* 

800 

Ranger 

Times 

(R) 

.04# 

Sunday  Edition 

(M) 

.044 

UTAH— 4M,«48 

109430 

Salt  Laka  Clty^Deseret  News 

(T) 

+19,283 

.04 

•Saturday  Edition 

(Y) 

+21.637 

.05 

Herald 

(B) 

24,553 

.05* 

Sunday  Edition 

(M) 

32,886 

.06* 

•Telegram 

(R) 

+24,993 

.07* 

•Tribune 

(B) 

+41,128 

.07 

♦Sunday  Edition 

(M) 

+69,174 

.09 

31400 

Oftei 

♦Examiner 

(B) 

+5,310 

.0214286* 

♦Sunday  Edition 

(M) 

+5,913 

.0214286* 

•Standard 

(R) 

+7,837 

.03* 

7422 

Logan  City 

Journal 

(R) 

1,636 

.0142858* 

VERMDNT— 

21447 

Burlington 

♦Free  Press 

(B) 

+10,489 

.025* 

News 

(R) 

8,200 

.02* 

14,417 

Rutland 

♦Herald 

5®+ 

+8,025 

.0178572* 

News 

3,653 

.0128572# 

11,706 

Barre 

•Times 

(R) 

+6,765 

.0225# 

8,980 

Bennington 

Banner 

(R) 

2,853 

.0114286# 

8,561 

St.  Johnsbury 

Caledonian 

(R) 

.01028.574 

7,856 

Montpelier 

Argus 

(R) 

3,070 

.0142858# 

6,517 

Brattleboro 

Reformer 

(R) 

2,619 

.01* 

6,381 

St.  Albans 

Messenger 

(R) 

3,576 

.0114286# 

For  Explanation  of  Kcv^Lettcrs  and  Markings  See  Foot  Note  on  Page  32. 
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SPACE-BUYERS’  GUIDE  TO  NATIONAL,  STATE  AND  CITY  MARKETS  OF  THE  UNITED  STATES 

COMPARATIVE  POPULATIONS  OF  CITIES  HAVING  ENGLISH-LANGUAGE  DAILY  NEWSPAPERS,  ARRANGED  BY  STATES,  WITH  AVERAGE  NET  PAID 
CIRCULATIONS  (A.  B.  C.  AND  GOVERNMENT)  OF  ALL  DAILIES  LISTED,  FOR  SIX  MONTHS  ENDING  MARCH  31,  1919;  AND  MINIMUM  5,000  LINE  FOR¬ 
EIGN  ADVERTISING  RATES  IN  EFFECT  AUGUST  1,  1919. 


150,000  Richmond 


100,000 

40,574 


37,569 

31,830 


30,000 

20,446 


19,697  Danville 


VWGINIA— 2,234,030 
Journal 
*Ncws  Leader 
*Time8- Dispatch 

*Sunday  Edition 
Virginian 
*Ledger -Dispatch 
•Virginian- Pilot 

♦Sunday  Edition 
•Times  (D)  tl0,664 

*World-Nevis(K)  tll.288, 
♦Sunday  Times  (M), 

Star 

*  Advance 
♦News 

♦Sunday  Edition 
Index-Appeal 
Progress 

Newport  News^Press  (D)  t7,359 

•Tinus-HeraldiR)  tl2,597 
♦Sunday  Press  (M, 

Bristol  ♦Herald-Courier  (D) 

Inc.  ♦Sunday  Edition  (M) 

Bristol.  Tenn. 


Norfolk 


Roanoke 


Portsmouth 

Lynchburg 


Petersburg 


(R) 

(R) 

(B) 

(M) 

(A) 
(R) 

(B) 
(M) 


(S) 

(R) 

(D) 

(M) 

(C) 

(R) 


18,000 

11,316 

10,000 

6,000 

5,874 

5,864 

5,748 

4,807 

4,437 


Alexandria 

Staunton 


Bee  (R) 

Register  (C) 
Gazette 

*Leader  {morning  also) 
News 

Charlottesville  Progress 
Covington  Virginian 
Fredericksburg  Star 
Winchester  Star 
Clifton  Forge  Review 
Pulaski  Southwest  Times  (r 

News  Review 

Harrisonburg  Independent 
♦News- Record 
Hot  Springs  Day  Letter 


5,1221 

5,243/ 

(R) 

(R) 

(C) 

(R) 

(R) 

(R) 

(R) 

(R) 

(R) 

(B) 

(B) 

(R> 


313,029  Seattle 


W.vSHINGTON— 1,600,578 

Bulletin  (Court  News) 
♦Post- 1  ntelligencer 

♦Sunday  Edition 
Produce  News 
*Star 
*Times 


13.5,6,57 

Spokane 

•Sunday  Edition 
Union  Record 
*Chronitle 

103,418 

Tacoma 

Press 

♦Spokesman- Review 
♦Sunday  Edition 
Index  (Court  News) 

32,048 

Everett 

♦L^ger 

♦Sunday  Edition 
*News-  T ribune 

Times 

•Herald 

29.937 

Bellingham 

Tribune 

American  Reveille 

23,27.5 

W'alla  Walla 

Herald 

Journal 

•Bulletin 

♦Sunday  Edition 
♦Union 

18,737 

Yakima 

•Sunday  Edition 
♦Yakima  Herald 

18,220 

Aberdeen 

♦Sunday  Edition 
•Vakima  Republic 
•World 

11,930 

Vancouver 

Columbian 

10,540 

Hoquiam 

Washingtonian 

7,311 

Centralia 

Chronicle 

6,996 

Olympia 

Hub 

Olympian 

5,000 

Port  Angeles 

Recorder 

Herald 

4,209 

Ellensburg 

News 

Record 

4,181 

Port  Townaend  Leader 

4,050 

Wenatchee 

•World 

WEST  VIRGINIA— 1,488,1 

42,817 

Wheeling 

♦Intelligencer 

•News 

41,515 

Huntington 

♦Sunday  Edition 
Register 

Sunday  Edition 
Telegraph 
•Advertiser 

15,000 

Charleaton 

♦Sunday  Edition 
♦Herald-Dispatch 
♦Sunday  ^ition 
Gazette 

21,612 
t48,681 
t30,082 
t47,531 
11,395 
t43,389 
t33.311 
t42,697 
t21,952 
tl5,249 
3,551 
t6,514 
til, 119 
tl3,109 
3,122 
7,130 
tl9,956 
19,409 
t9,457 
110,186 


(B) 

(B) 

(M) 

(R) 

(R) 

(R) 

(M) 

(R) 

(R) 

(R) 

(B) 

(M) 

(R) 

(B) 
(M) 
(R) 
(R) 
(R) 

(C) 

(C) 
(R) 
(U) 
(R) 
(M) 

(B) 
(M) 

(D) 
(M) 
(R1 
(R) 
(R) 

(C) 
(Rl 
(T) 
(Cl 
(Rl 
(Rl 
(R) 
(R) 
(C) 
(R) 


(B) 

(^1 

(A) 
(M) 
(R) 
(R) 
(M) 

(B) 
(M) 
(A) 
(R) 


.05 

.07' 

.07' 

.08' 

.035 

.06' 

.06' 

.07' 

.04 

.04 

.025' 

.015 

.025 

.025 

.0178572* 

.025' 

.04^ 

.04^ 

.04^ 

.04* 


10,365  .03{f 


15,017 

3,260 


1,650 

13,738 

1,086 

1,260 

5,117 

16,847 


151,019 

168,477 

165,246 

172,541 

194.665 

43,974 

140,668 

7,917 

142,825 

156,779 

408 

114,177 

136,594 

135,433 

15,267 

112,341 

3,142 

9,122 

10,966 

2,775 

14,986 

14,861 

13,144 

13,378 

14.421 

15,442 

14,591 

6,813 

1,500 

2,400 

2,678 

2,004 

1,185 

1.275 

960 

1,671 

16.123 


.0178572f 

.015' 

.0121429# 

.0178572# 

.0128572# 

.0071429' 

.0114286' 

.0107143# 

.01428.58* 

.01428.58' 

.0178572' 

.051 


.03# 

.09 

.12* 

.0285715# 

.095* 

.11 

.15 

.09# 

.08 

.03* 

.085 

.119 

.01785721 

.05* 

.07* 

.07* 

.035* 

.03* 

.025* 

.03 

.03 

.015* 

.02* 

.02* 

.02* 

.02* 

.02* 

.02* 

.02* 

.02* 

.0142858* 

.0178572# 

.0142858* 

.01' 

.015 

.015 

.0128572' 

.0142858* 

.0142858* 

.0071429* 

.025* 


19,770 

114,705 

119,150 

15,884 


18,608 

18,556 

111,245 

111.471 

11,410 

18.689 


.0325# 

.04# 

.061 

.03' 

.035' 

.0142858# 

.02* 

.02* 

.0228572# 

.0228572# 

.03* 

.025' 


WEST  VIRGINIA— (  unltitiwd 

25,000 

Clarkfburg 

Exponent 

(C) 

8,187 

.02# 

•Telegram 

(R) 

17,864 

.02* 

♦Sunday  Edition 

(M) 

18,351 

.02* 

19,719 

Parkersburg 

News 

(A) 

6,239 

.01285721 

Sunday  Edition 

(M) 

.0142858. 

•Sentinel 

(R) 

16,372 

.01714291 

18,000 

Fairmont 

Times 

(B) 

6,808 

.02# 

Sunday  Edition 

(M) 

.02# 

•West  Virginian 

(R) 

5,440 

.02* 

15,000 

Morgantown 

New  Dominion 

(B) 

2,507 

.0142858* 

Post 

(R) 

2,816 

.0142858* 

13,974 

Bluefield 

Telegraph 

(C) 

.0214286# 

Sunday  Edition 

(M) 

.025# 

12,032 

Marti  nsburg 

•Journal 

(R) 

13.249 

.0128.572* 

World 

(R) 

2,879 

.0085715# 

11,000 

Moundsville 

Echo 

(R) 

1,975 

.0114286* 

Journal 

(R) 

.0071429* 

7,563 

Grafton 

Sentinel 

(R) 

2,1.50 

.0142858* 

7.000 

Princeton 

Press 

(R) 

.0157143 

5,260 

Elkins 

Inter-Mountain 

(R) 

.0107143* 

5,000 

Keyset 

Mineral  News' 

.0107143* 

4,189 

Wellsburg 

HerM 

(R) 

820 

.0142858# 

3,656 

Hinton 

Independent-H  eratd 

(R) 

.0035715* 

News 

(R) 

.0035715* 

3,561 

Williamson 

News 

(R) 

1,504 

.0128572* 

2,684 

Sistersville 

Rei’iew 

(R) 

.0142858# 

2,672 

Mannington 

Telegram 

(R) 

.0107143* 

WISCONSIN  2,56.3,88.3 

417,054 

Milwaukee 

•Journal 

(R) 

1113,683 

.14* 

♦Sunday  Edition 

(M) 

193,830 

.14* 

Leader 

(R) 

.07 

Reporter  (Court  News) 

(B) 

.0.35714.5# 

•Sentinel  (B)  t41s2691 

*Senlinel  (R)  +35,548/ 

176,817 

.11# 

♦Sunday  Edition 

(M) 

165,288 

.11# 

•Wisconsin-News 

(R) 

56,738 

.10* 

44,528 

Racine 

•Journal-News 

(R) 

17,666 

.025' 

•Times-Catl 

(R) 

16,079 

.024' 

44,344 

Superior 

•Telegram 

(R) 

115,150 

.0.35* 

35,097 

Oshkosh 

•Northwestern 

(R) 

113,805 

.0.3' 

35.000 

Madison 

Capital  Times 

(R) 

9,011 

.02* 

•Democrat 

(D) 

15,880 

.02* 

♦Sunday  Edition 

(M) 

15,975 

.02* 

•Wisconsin  State  Journal 

(R) 

114,689 

.035* 

♦Sunday  Edition 

(M) 

no,89i 

.0.35* 

32,000 

Green  Bay 

•Press  Gazette 

(R) 

111.011 

.025' 

31,367 

LaCrosse 

•Tribune  and  Leader - 

Press 

/R) 

113,502 

.03* 

♦Sunday  Edition 

(M) 

112,946 

.03* 

30,0(N) 

Sheboygan 

•Press 

(R) 

16,693 

.0214286' 

Telegram 

(R) 

.0107143* 

29,062 

Kenosha 

Herald 

(R) 

3,004 

.015' 

•News 

(R) 

15,221 

.0142858# 

20,367 

Fond  du  Lac 

•Commonwealth 

(R) 

15,754 

.02* 

•Reporter 

(R) 

14.525 

.0178572* 

19,000 

Wausau 

•Record-Herald 

(R) 

15,337 

.0178572* 

18,647 

Eau  Claire 

♦Leader  (D)  15,5481 

•Telegram  (R)  13,3Ul 

18,813 

.0271429# 

♦Sunday  Edition 

(M) 

15,608 

.0271429# 

17,492 

Appleton 

•Crescent 

(R) 

12,877 

.0142858# 

•Post 

(R) 

14,806 

.0142858# 

17,122 

Beloit 

•News 

(R) 

16,362 

.02' 

14,610 

Marinette 

Eagle-Star 

(R) 

3,458 

.015' 

14,195 

Janesville 

•Gazette 

(R) 

17.612 

.025 ' 

13,553 

Manitowoc 

•Herald-News 

(R) 

15.023 

.0164286' 

13,000 

Ashland 

Press 

(R) 

2,850 

.0071429* 

9.302 

Waukesha 

Herald 

(R) 

. 

.02# 

9,233 

Chippewa  Chippewa  Herald 

(R) 

2,332 

.01428.58' 

1  ndtpendent  6*  T imes 

(U) 

1,140 

.0096429' 

8,994 

Watertown 

Times 

(R) 

.0142858* 

8,752 

Merrill 

Herald 

(R) 

2,347 

.0128572' 

8,692 

Stevens  Point 

Journal 

(R) 

1.996 

.015* 

7,196 

Antigo 

Journal 

(R) 

2,525 

.0114286# 

6,758 

Beaver  Dam 

Citizen 

(R) 

1,976 

.0107143# 

6,521 

Grand  Rapids 

Leader 

(R) 

1,2.50 

.0107143# 

6,324 

Baraboo 

News 

(R) 

1,460 

OOlU'St* 

Republic 

(R) 

1,000 

.00571 131 

6,081 

Menasha 

Record  , 

(R) 

.0107143* 

5,734 

Neenah 

News 

(R) 

952 

.0128572* 

5,637 

Rhinelander 

News 

(R) 

.0107143# 

5,440 

PortaM 

Democrat  6*  Register 

(R) 

.015* 

4,761 

Stoughton 

Courier-Hub 

(R) 

1,104 

.0107143# 

4,636 

Berlin 

Journal 

(R) 

800 

.0071429* 

4,410 

Monroe 

Journal 

(R) 

865 

.0035715* 

•Times 

(R) 

12.695 

.0128572# 

WYOMING— 19«,8N0 

• 

10.000 

Casper 

Tribune 

(R) 

3,350 

.025' 

10,000 

Cheyenne 

State  Leader 

(C) 

6,861 

.025' 

•Wyoming  State  7  -ihune 

(R) 

15.847 

.025* 

10,000 

Sheridan 

Enterprise 

(R) 

3.374 

.02# 

Post 

(C) 

.02# 

4,962 

Laramie 

Boomerang 

(A) 

.0142858# 

Republican 

(R) 

1,342 

.0085115' 

1,726 

I-ander 

Post 

(R) 

.0142858' 

Two  Distinct  and  Separate  Service  Features 

Pages  29  to  36  inclusive  of  Editor  &  Publisher  for  July  24  might  very  happily 
be  termed  a  Space  Buyers’  Handy  Reference  Guide  because  it  is  possible  to  find  in 
these  data  almost  instantly  the  circulation  and  the  minimum  5,000  line  space  rate  of 
any  daily  newspaper  in  the  United  States.  The  arrangement  by  States  and  cities  and 
papers  being  made  alphabetically. 

Pages  21  to  32  inclusive  of  this  issue  contain  more  information  about  newspaper 
markets  than  has  ever  before  been  brought  together  in  one  place  for  the  service  of  the 
man  who  must  plan  and  estimate  the  cost  of  a  newspaper  campaign.  Here  it  is  possible 
to  quickly  visualize  a  market  by  town,  city  or  by  the  total  units  comprising  a  State. 
Here  we  have  population  arranged  in  order  of  size,  plus  newspapers — morning,  eve¬ 
ning  and  Sunday — with  circulations  and.  advertising  rates  as  of  August  first. 

EDITOR  &  PUBLISHER  Grows  Because  It  Serves 


“What  news¬ 
papers  have 
you  in  ' 
Milwaukee?” 

and  the  average  citizen  wiU 
answer : 

“We  have  the 
Journal” 

Sterling  character  and  a  clean 
aggressive  editorial  policy  makes 
The  Journal  Milwaukee’s  domi¬ 
nant  newspaper.  Nine  out  of 
every  ten  English-speaking  fami¬ 
lies  read  it — do  you  wonder  that 
it’s  name  is  on  everyone’s  lips? 

‘Tf  you  could 
advertise  in  but 
one  paper  which 
would  it  be?” 

And  the  merchant  will  in¬ 
variably  answer: 

“The  Journal” 

Keyed  advertisements  are  sel¬ 
dom  used  in  The  Journal — ^hy 
Milwaukee  merchants  —  they 
resort  to  that  method  in  testing 
other  papers.  The  sterling 
worth  of  The  Journal  is  defi¬ 
nitely  known. 

Statistical 
Information 
for  the  National 
Advertiser 

An  intensely  developed  and 
highly  organized  Sales  Promo¬ 
tion  and  Statistical  Department 
is  at  the  service  of  the  National 
Advertiser.  Let  us  give  you 
information  as  to  the  trade  pos¬ 
sibilities  of  your  product — with 
comparative  figures  as  to  the 
popularity  of  competitive 
brands. 

The 

Milwaukee 

Journal 


For  Explanation  of  Key  Letter#  and  Marking#  See  Foot  Note  on  Page  32. 
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You  can’t  pass  up 

The  Fort  Worth 
market,  one  of 
the  riehest 
in  the  ebuntry 

Includes  all  the  vast, 
new  Texas  oil  fields 

With  $200,000,000  annual 
production 

Bumper  erops 
for  1919 

and  (Cotton,  Grain,  Live  Stock, 
Peanuts,  Dairy  Products,  Feed¬ 
stuff's,  etc.)  offers  to  the  national 
advertiser  a 

Potential 
buying  power 
of  over  a  half 
hillion  dollars 

The  City  of 
Fort  Worth 

With  a  population  of  150,000  and 
growing  at  the  rate  of  from  3,000  to 
4,000  per  month,  is  now  engaged  in  a 
TWENTY-FIVE  MILLION  DOLLAR 
BUILDING  PROGRAM,  which  in¬ 
cludes  OFFICE  BUILDINGS  (from  10 
to  24  stories),  HOTELS  (including  17- 
story,  $2,000,000  structnea  now  build¬ 
ing),  eight  new  oil  refineries,  in  addi¬ 
tion  to  three  already  huilt,  manufac¬ 
turing  platUs,  apartment  houses  (in¬ 
cluding  several  with  over  100  apart¬ 
ments  each)  and  RESIDENCE  PER¬ 
MITS  being  taken  out  averaging  $30,- 
000  daily. 

YOU  CAN  COVER  THIS  CITY 
AND  MARKET  WITH  ONE 
NEWSPAPER 

Fort  Worth 
Star-Telegram 

Over  65,000  Daily 

70,000  Sunday 

Second  Paper  in  Texas — First  in 
Fort  Worth 

Write  for  booklet  on  market  and 
detailed  circulation. 

COMPLETE  MERCHANDIS¬ 
ING  SERVICE  DEPARTMENT 

Member  A.  B.  C. 

Amon  G.  Carter, 

Vice  Pres.  &  (^en.  Mgr. 

A.  L.  Shaman, 

Advertising  Mgr. 


EXPLANATION  OF  KEY-LETTERS  AND  MARKINGS  IN  TABLES 
PRINTED  ON  THE  FOREGOING  PAGES 


HE  list  of  papers  is  corrected  to 
^  August  1,  1919. 

The  circulation  figures  are  the  av¬ 
erage  net  paid  for  the  six  months’ 
period  ending  March  31,  1919,  as  re¬ 
ported  to  the  Audit  Bureau  of  Cir¬ 
culations  or  to  the  Government  under 
the  Act  of  Congress  of  August  24, 
1912. 

The  Agate  Line  Rates  (14  agate 
lines  equal  one  inch)  are  the  5,000 
line  space  rates  applying  to  general 
“foreign”  advertising,  in  effect  Au¬ 
gust  1,  1919. 

Population  figures  taken  from  N. 
W.  Ayer’s  (1919)  American  News¬ 
paper  Annual  and  Directory. 

Roman  type,  published  mornings; 
italic  type,  published  evenings. 

The  bold  face  circulation  figures 
represent  average  NET  PAID  circu¬ 
lation  for  the  six  months’  period  end¬ 
ing  March  31;  the  light-face  figures 
represent  the  average  NET  PAID 
circulation  for  the  six  months’  period 
ending  September  30  preceding. 


Where  the  minimum  space  rate  is  the 
5,000  line  rate  no  character  is  used. 

A — Every  morning,  including  Sun¬ 
day. 

B — Morning  except  Sunday.  ^ 

C — Morning  except  Monday,  in¬ 
cluding  Sunday. 

D — Morning  except  Sunday  and 
Monday. 

E — Morning  and  evening,  week 
days. 

F" — Morning  and  evening,  week 
days  and  Sunday  morning. 

G — Morning  except  Monday.  Sun¬ 
day  evening. 

H — Morning  except  Monday.  Eve¬ 
ning  except  Saturday  and  Sunday. 

J — Morning  except  Sunday  and 
Monday.  Evening  except  Sunday. 

M — Sunday  exclusively. 

Q — Every  evening,  including  Sun¬ 
day. 

R — Evening  except  Sunday. 

S — Evening  except  Sunday.  Sun¬ 
day  morning. 

T — Evening  except  Saturday  and 
Sunday. 


U — Evening  except  Saturday  and 
Sunday.  Sunday  morning. 

Y — Saturday  exclusively. 

* — Preceding  the  name  of  a  paper 
indicates  membership  in  the  A.  B.  C.; 
following  a  rate  indicates  that  the 
rate  is  fiat  and  not  subject  to  time 
or  space  discounts. 

" — Less  than  5,000  lines. 

II — More  than  5,000  lines. 

t — Where  the  publishers’  card  does 
not  give  space  rates  but  does  give  in¬ 
sertion  rates  the  open  rate  is  used  and 
the  fact  that  lower  insertion  rates 
may  be  earned. 

t — Taken  from  A.  B.  C.  statements. 

This  compilation  of  ten  pages  of 
New.spaper  Circulations  and  Advertis¬ 
ing  Rates  is  part  of  an  exclusive 
loose-leaf  Statistical  Service  (fully 
protected  by  copyright)  and  made 
available  semi-annually  for  the  use  of 
newspapers,  advertisers  and  advertis¬ 
ing  agents  by  Editor  &  Publisher  Co., 
New  York,  and  Barbour’s  Advertising 
Rate  Sheets,  Inc.,  Chicago. 


“THE  SERVICE  TEST  ” 

^HE  difficulty  in  securing  up-to-date,  complete  and 
authoritative  information  upon  which  to  base  estimates 
of  the  cost  of  newspaper  advertising  campaigns  has 
served,  in  the  past,  to  divert  a  great  volume  of  business 
from  the  newspapers  to  the  magazines  and  periodicals. 

Advertising  agents  were  able  to  furnish  estimates  of 
the  costs  of  campaigns  in  magazines  and  other  publica¬ 
tions  of  national  circulation  on  short  notice.  But  to  fur¬ 
nish  such  estimates  for  campaigns  in  newspapers  was  a 
task  involving  a  great  deal, of  research  work. 

It  had  also  been  a  widespread  belief,  impossible  to 
refute  without  facts  and  figures,  that  newspaper  adver¬ 
tising  campaigns  were  expensive  in  comparison  with  cam¬ 
paigns  in  other  classes  of  publications. 

EDITOR  &  PUBLISHER,  through  the  presenta¬ 
tion  of  the  facts,  has  lightened  the  work  of  agents  in 
furnishing  estimates  to  prospective  users  of  newspaper 
space,  and  has— through  the  same  means— demonstrated 
that  space  in  the  newspapers  is  far  less  expensive  than 
in  other  classes  of  mediums. 

No  other  trade  journal  in  this  field  has  ever  rendered  service  of  equal 
value  to  space-buyers,  national  advertisers,  advertising  agents — and  to 
the  daily  newspapers  of  the  country.  And  the  end  is  not  yet.  Further 
analyses  of  markets  and  of  mediums  will  follow  in  regular  seipience. 

EDITOR  &  PUBLISHER  GROWS  BECAUSE  IT  SERVES 
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PERSHING 

u. 

!>■  ■  ? 

The  real  story  of  the  man  who  led  America’s  arms  to  .yictory 

told  for  the  first  time. 

A  breezy,  informal,  personal  biography, 
attained  from  relatives  and  hitherto  private 
sources 

by 

H.  F.  WHEELER 


Illustrated  with  rare  photographs  loaned 
from  the  albums  of  Pershing’s  closest 
friends  and  relatives. 


General  Pershing  is  coming  home  from  France  early  in  Sep¬ 
tember.  America  is  awaiting  him  with  open  arms.  There  will  be 
celebrations  in  his  honor  in  every  city  which  he  visits. 

This  great  serial  describing  in  intimate  detail  the  real  life  of 
the  man  who  led  America’s  millions  overseas  will  be  released  to 
synchronize  closely  with  his  return  to  this  country.  It  will  cover 
a  period  of  a  month  in  daily  installments,  fully  illustrated. 

It  will  give  the  story  of  the  man  whom  the  American  Congress 
has  decided  alone  shall  bear  the  full  title  of  general  at  a  time  when 
that  man’s  name  is  on  the  lips  of  all  Americans,  eager  to  do  him 
honor. 

And  in  addition  it  is  a  thrilling,  human  interest  document 
which  tells  intimate  details  and  incidents  of  the  life  of  a  great 
man  which  never  before  have  come  to  the  attention  of  the  public. 

It  puts  General  Pershing  in  an  entirely  different  light  before 
the  people.  It  shows  him  a  warm,  human  figure,  rather  than  a 
stern  military  chief.  It  pictures  him  as  a  boy,  a  cadet,  a  teacher, 
and,  finally  as  a  dominating  military  man  in  Cuba,  the  Philippines 
— all  leading  up  to  his  service  and  leadership  in  France  which 
have  made  him  the  hero  of  the  nation. 


GENERAL  PERStiING 


In  gathering  the  material  for  this  story  the  author  visited  all  places  in  the  country 
where  General  Pershing  had  lived  and  had  been  known,  obtaining  at  large  expense 
a  mass  of  remarkable  detail  which  will  make  this  serial  one  of  the  most  remarkable 
descriptions  of  the  life  of  a  great  man  ever  printed. 


Territory  will  close  rapidly  on  this  great  serial. 

Wire  For  Option 

The  Wheeler  Syndicate,  Inc. 


373  FOURTH  AVENUE 


NEW  YORK  CITY 
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Pail  J.  Thompson,  graduate  of  the 
University  of  Missouri  and  former  busi¬ 
ness  manager  of  the  Billings  (Mont.) 
Gazette,  will  teach  the  business  adminis¬ 
tration  of  journalism  at  Texas  Uni¬ 
versity  during  the  coming  year. 

John  S.  Cowper.  M.  P.,  of  the  edi- 
torial  staff  of  the  Vancouver  (B.  C.) 
Province,  has  gone  to  England  on  a  busi¬ 
ness  trip. 

H.  C.  H(Kkex,  member  of  the  Cana- 
dian  Parliament  and  publi.sher,  has  been 
re-elected  Grand  Master  of  the  Grand 
Orange  Lodge  of  British  America? 

The  Atlantic  Leader,  a  bright,  new 
illustrated  weekly,  has  made  its  debut 
in  Halifax — capital  city  of  Nova  Scotia. 

Courses  in  the  history  of  journal- 
ism  and  in  country  journalism  of  the 
University  of  Texas  will  be  ready  for 
correspondence  students  by  October  1. 
The  course  in  the  history  of  journalism 
will  carrv  full  university  credit.  Both 
courses  will  be  given  by  Will  H.  Mayes. 

Old  St.  Stephen’s  Club  in  Phila- 
ilelphia,  used  as  a  service  men’s  club 
during  the  war.  has  lieen  reopened  as  a 
club  for  newsboys,  with  the  motto 
“Someone  does  care.”  .\dmission  to  the 
club  is  free. 

C.  I’.  McDowell,  formerly  of  the 
editorial  staff  of  the  St.  Paul  Pioneer 
Press  and  later  auiomobile  editor  of  the 
New  Orleans  Times-Picayune.  has  been 
appointed  secretary  and  general  mana¬ 
ger  of  the  Louisiana-.Mississippi  .\uto- 
motive  Trade  .■\ssociation. 

James  J.  McCabe,  formerly  member 
of  the  editorial  staff  of  Bradstreet’s 
Journal  and  the  business  news  staff  of 
the  New  York  Tribune,  now  is  asso¬ 
ciated  with  the  investment  house  of 
Ford.  Lambert  &  Co. 

Miss  Emma  Bl.xckemore  Stapp,  mem- 
ber  of  the.Des  Moines  Capital  staff  for 
a  number  of  years  and  a  writer  of  story 
books  for  children,  has  been  chosen  by 
the  Belgian  government  as  “organizing 
president  of  the  school  children  of 
America  for  the  Belgian  Orphan  Fund.” 

W.  P.  .Abbott,  telegraph  editor  of 
the  Nachez  Democrat,  is  one  of  a  good¬ 
ly  number  of  newspaper  men  who  will 
occupy  seats  in  the  Mississippi  legisla¬ 
ture.  hut  enjoys  the  distinction  of  being 
one  of  the  two  members  of  the  state 
senate  elected  without  opiKJsition. 

Garfield  News  .and  South  Bfj«gen 
Eagle  of  Lyndhurst,  N.  J.,  have  been 
bought  by  Lieut.  Max  L.  Simon,  lawyer 
of  Passaic.  N.  J.,  and  former  newspaper 
man. 

Funi)  Bell,  formerly  with  the  St. 
Louis  Star,  will  go  with  the  Sporting 
Goods  Dealer.  St.  Louis,  September  1. 

James  T.  Kolbert,  formerly  of  the 
Detroit  News  and  later  with  the  United 
Press  in  Chicago,  is  now  Cleveland  cor¬ 
respondent.  He  covered  the  strike  in 
Winnipeg  for  the  U.  P. 

William  S.  Luiyd,  two  years  libra- 
rian  of  the  Cleveland  Plain  Dealer,  has 
accepted  a  position  with  the  Chamber 
of  Commerce  as  secretary  of  several  bu¬ 
reau  committees.  For  many  years  he 
was  a  political  and  general  writer  foi 
the  Cincinnati  Commercial  Gazette,  be¬ 
ing  stationed  in  New  York,  Columbus 
and  Washington  during  the  regime  of 
the  late  Murat  Halstead. 

Constructive  work  on  the  16-story 
office  and  theatre  building  being  erected 
by  Dan  Hanna,  owner  of  the  Cleveland 
News  and  Sunday  News-Leader,  is  be¬ 
ing  rapidly  pushed.  It  will  be  a  dupli¬ 
cate  of  the  Leader-News  building. 

Repcwters  who  coyer  New  Jersey 
politics  for  newspapers  of  New  York 
City,  Philadelphia,  and  the  principal 
cities  and  towns  of  New  Jersey  were 


-c.  L.  MORRIS  IS  GOING  TO 
BOSTON— SOME  DAY 


Visiting  Boston 
was  an  event  in 
the  lives  of  many 
Iieople  even  be¬ 
fore  the  election 
of  President 
George  Washing¬ 
ton.  During  the 
last  100  years  it 
has  been  the 
vacation  goal  of 
thousands  upon 
thousands  of  our 
citizens.  Some 
have  attained 
their  ambition  and  climbed  Bunker  Hill 
but  oihcrs  have  not. 

t'harles  L.  .Morris  belongs  in  the 
latter  class.  His  case,  however,  is 
different  from  that  of  all  the  others. 
Through  eighteen  long  New  York 
winters  he  has  talked  about  and 
planned  his  coming  summer  vacation 
trip  to  Boston,  but  when  time  to  start 
arrived  he  has  always  turned  about 
and  traveled  south. 

He  is  just  back  from  his  old  home 
at  Murfreesboro,  Tenn.,  and  says  that 
next  summer  he  is  going — but  what’s 
the  use? 

Mr.  .Morris  knows  a  great  deal 
about  Boston.  Even  has  an  explana¬ 
tion  of  why  they  can’t  keep  the  main 
entrance  to  South  Station  clean.  He 
is  so  well  acipiainted  up  that  way 
that  there  are  a  great  many  people 
who  have  never  been  out  of  Boston 
that  he  familiarly  calls  by  their  first 
names. 

You  see,  Mr.  Morris  has  been  night 
news  editor  in  the  New  York  office 
of  the  Boston  Globe  for  the  last 
eighteen  years.  His  principal  duty 
is  to  keep  two  leased  wires  loaded 
each  night  with  all  the  things  that 
the  people  of  Boston  are  interested 
in — which  shows  that  he  must  know 
his  Boston  pretty  well. 

Before  coming  to  New  York  Mr. 
Morris  was  chief  operator  in  the 
Washington  Bureau  of  the  Associated 
Press,  and  jirior  to  that  he  was  super¬ 
intendent  of  the  Southern  Associated 
Press,  with  headquarters  at  .Atlanta. 

Some  day  Col.  Taylor,  who  owns 
the  Boston  Globe,  is  going  to  order 
him  to  come  up  and  see  the  city  that 
he  thinks  most  about. 


guests  Saturday  at  luncheon  of  Warren 
C.  King,  an  aspirant  for  the  Republican 
nomination  for  Governor,  at  his  home 
in  Bound  Brook,  N.  J. 

Carter  Brikike  Jones,  who  served 
for  nearly  two  years  in  United  States 
•Army  Intelligence  Bureau,  Paris,  has 
returned  to  staff  of  the  Seattle  Post- 
Intelligencer.  Richard  Seeyle  Jones, 
who  also  recently  returned  from  France, 
has  rejoined  the  repertorial  staff  of  the 
same  paper. 

Seattle  Post- Intelligencer  has  been 
increased  in  size  from  seven  to  eight 
columns. 

Sheldon  R.  C(K)ns,  well  known  ad- 
vertising  man,  was  recently  banqueted 
in  Portland  (Ore.)  on  his  departure 
from  that  city,  where  he  has  been  ad¬ 
vertising  director  for  the  department 
store  of  Lipman,  Wolfe  &  Co.  He  has 
accepted  an  executive  position  with  the 
advertising  staff  of  Gimbel  Brothers, 
New  A'ork. 

Sergeant  Joseph  F.  Durrah,  for 
many  years  reporter  on  Troy  (N.  Y,) 
newspapers,  and  now  with  the  Thirty- 
fifth  Service  Company  of  the  Signal 
Corps,  in  Paris,  has  been  recommended 
for  a  ci*ation  for  meritorious  service. 


More  than  $7(X)  was  added  to  the 
children’s  summer  vacation  fund  of  the 
•Albany  Knickerbocker  Press  as  a  result 
of  performances  of  “The  Mother  and 
the  Law,”  in  a  local  theatre  last  week. 

M. arti.n  H.  Glynn,  editor  of  The 
•Albany  ( N.  Y.)  Times-Union,  has  been 
appointed  with  Commissioner  John  H. 
b'inley  of  the  state  education  depart¬ 
ment  to  investigate  alleged  food  hoard¬ 
ing  in  New  York  state  recently. 

The  second  annual  picnic  of  the 
Houston  Post  was  held  Wednesday, 
.\ugust  6,  at  Galveston. 

The  Sh.arpe  Building,  at  the  corner 
of  Henry  and  Chenango  streets,  Bing¬ 
hamton,  N.  Y.,  is  being  remodeled  to 
jirovide  for  the  press  rooms  and  edi¬ 
torial  departments  of  the  Binghamton 
Republican-Herald  under  its  new  man¬ 
agement. 

The  Rochester  (N.  A’.)  Herald  com- 
inemorated  its  fortieth  anniversary  with 
a  big  anniversary  edition.  Members  of 
all  departments  of  the  jiaper  had  an 
'lUtin.g  at  Manitou  beach. 

N.  E.  A.  OPENS  OREGON 

SESSION 

(Continued  from  page  10) 

Besides  reviewing  the  history  of  the 
Spectator,  which  perished  in  1855  from 
the  hardships  of  pioneer  journalism,  the 
speakers  ealled  attention  to  the  great 
work  in  the  cause  of  education,  civic 
righteousness  and  progress  that  the 
newsiiaper  has  accomplished  in  the 
early  days  of  every  section  of  the  coun- 
'rv.  The  monument  was  unveiled  by 
Mrs.  Hardy,  wife  of  President  Hardy, 
and  .\aron  Wait,  grandson  of  the 
fourth  editor  of  the  Spectator. 

Annual  Banquet  Held 

The  annual  banquet  was  held  the 
same  night,  when  the  editors  were  the 
guests  of  three  Portland  newspapers, 
the  Oregonian,  Telegram  and  News. 

Fully  500  people  were  present,  for 
many  Oregon  editors  are  attending  the 
meeting  and  newspaper  men  from  other 
Stales,  besides  those  who  came  on  the 
special  train. 

Mayor  Baker  Spoke 

President  Hardy,  Mayor  Baker,  of 
Portland ;  Frank  P.  Goss,  of  the  Seattle 
Post-Intelligencer;  Herbert  Cuthbert, 
secretary  of  the  Northwest  Tourist  As¬ 
sociation.  and  b'red  L.  Sterling,  state 
treasurer  of  Illinois,  and  editor  of  the 
Rockford  Register  Gazette,  were  among 
those  who  responded  to  toasts. 

Entertainment  throughout  the  Port¬ 
land  visit  has  been  on  a  lavish  scale. 
When  the  visitors  arrived  on  the  eve¬ 
ning  of  .August  8  they  found  awaiting 
them  an  elaborate  dinner,  spread  under 
the  trees  of  Laurelhurst  Park. 

Bear  Steak  for  Breakfast 


Newspaper  Profession  Greatest  of 
All,  Says  Ford 

“A’ou  know,”  said  Ford  to  the 
correspondent  in  parting,  “you’re 
in  the  greatest  business  in  the 
world.  The  press  of  the  country 
can  do  more  good  than  any  other 
in  the  world  if  it  will  only  print 
what’s  right  and  drive  home 
these  essential  things.” 

(From  an  interview  of  George 
R.  Holmes,  of  the  International 
News  Service,  with  Henry  Ford 
as  the  latter  was  leaving  with 
John  Burroughs  and  Thomas  A. 
Edison  on  a  camping  trip  through 
the  Adirondacks.) 


beauty.  Fifty  members  of  the  Progres¬ 
sive  Businessmen’s  Club  of  Portland 
spent  the  night  at  Eagle  Creek  and 
cooked  and  served  the  morning  meal. 

Special  auto  rides  and  other  entertain¬ 
ment  have  been  provided  for  the  ladies 
of  the  party  in  Portland  and  elsewhere. 

Illinois  Well  Represented 

The  feminine  contingent  is  enjoying 
the  outing  no  less  than  the  men,  and  the 
adventure  of  one  of  them,  Mrs.  Willard 
E.  Carpenter,  of  Lincoln,  representative 
of  the  Illinois  Women’s  Press  Club,  has 
attracted  much  attention. 

.At  the  invitation  of  General  Manager 
Scott,  of  the  Canadian  Pacific,  Mrs. 
Carpenter  rode  over  the  great  divide  on 
the  cowcatcher  of  the  special’s  locomo¬ 
tive.  Illinois,  with  forty  delegates,  has 
the  largest  representation  on  the  N.  E. 
A.  train. 


Many  Visitors  at  Lake  Waukewan 

Boston,  .Aug.  13. — Harry  R.  Durant, 
well-known  New  A'ork  writer,  has  pur¬ 
chased  the  estate  of  Dr.  Ralph  Brown, 
of  Malden,  Mass.,  including  a  larg^ 
point  of  land  on  Lake  Waukewan,  a 
cottage  and  several  acres  of  land  at 
Meredith,  N.  H.  Other  well-known 
writers  spending  vacations  in  the  same 
section  include  Clarence  Buddington 
Kelland,  Forrest  Halsey,  Frank  Condon 
and  Herbert  Corey.  Harry  Leon  Wil¬ 
son  and  Booth  Tarkington  will  also  try 
their  luck  at  bass  fishing  in  Lake  Wau¬ 
kewan  shortly. 


Theodore  Broders  has  resigned  as 
manager  of  the  service  department  of  the 
St.  Paul  Daily  News  to  take  charge  of 
the  promotion  and  service  department  of 
the  Omaha  Daily  News,  another  of  the 
Clover  Leaf  papers. 


Julian  Miller,  editor  of  the  Charlotte  I 
(N.  C.)  News,  has  announced  that  he  | 
will  not  resign  to  be  a  candidate  for  » 
Superintendent  of  the  Public  Welfare.  i 


This  was  followed  by  a  jinks  at  the 
Portland  Press  Club,  while  on  Sunday 
they  took  an  automobile  trip  over  the 
Columbia  River  highway.  At  Eagle 
Creek,  the  objective  of  this  ride,  they 
were  served  with  a  bear  and  trout 
breakfast.  It  was  spread  on  a  table  300 
feet  long  in  a  setting  of  exceptional 


Roller  Maker  Wanted 

Competent  man  as  foreman.  Good 
salary  for  steady,  reliable  man.  Ad¬ 
dress  Rollers,  Care  of  Editor  & 
Publisher. 


ADVERTISING  SECURED 

Advertising  for  Special  Issues  of  Daily  Papers  and  Magazines. 
Souvenir  Programs  of  big  events.  Publicity  campaigns  conducted. 
If  you  have  a  legitimate  reason  for  producing  something  special 

1  have  the  men  and  means  to  do  iL 

J.  L.  LeBERTHON 

2  RECTOR  STREET  NEW  YORK  CITY 
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Newspapers  that  are 
using  Goodrich 
ONSHSET**  Rollers 


Akron  Evening  Times 
Asheville  Times 
Atlanta  Constitution 
Atlanta  Journal 
Baltimore  American 
Boston  Post 
Buffalo  Courier 
Buffalo  Evening  Times 
Buffalo  Times 
Canton  Repository 
Chicago  Tribune 
Clarksburg  Exponent 
Cleveland  News 
Cleveland  Plain  Dealer 
Cleveland  Press 
Columbus  Dispatch 
Dennison  Daily  Paragraph 
Denver  Post 
Detroit  News 
Elkins  Inter-Mountain 
Erie  Times 
Fairmont  Times 
Houston  Chronicle 
Huntington  Advertiser 
Indianapolis  News 
Jamestown  Post 
Kansas  City  Star 
Muskogee  Daily  Phoenix 
Newark  Advertiser 
New  York  Tribune 
Parkersburg  Sentinel 
Philadelphia  Evening  Bulletin 
Philadelphia  Inquirer 
Philadelphia  Press 
Philadelphia  Public  Ledger 
Pittsburg  Leader 
Reading  Sentinel 

Rochester  Times  Union  and  Advertiser 

Sioux  City  Journal 

Springfield  News 

Wheeling  Intelligence 

Wheeling  Register 

York  Gazette 


and  the  list  is  continually 
growing 


f^hat 

The  Plain  Dealer 

Said  To 

The  Constitution 


We  told  the  Constitution  that  Goodrich  had  de¬ 
veloped  a  new  ink-distributing  roller  unaffected 
by  heat  or  cold — a  roller  for  feed  and  distributive 
services  that  outwore  others  two,  three  and  four 
to  one. 


As  proof,  we  told  them  how  the  Plain  Dealer  had 
used  one  set  for  over  a  year.  It  was  hard  to  be¬ 
lieve — the  Constitution  checked  up,  and  this  is 
what  the  Plain  Dealer  told  them: 


“We  have  been  using  the  rollers  made  by  the 
B.  F.  Goodrich  Co.  for  the  past  year  and  a 
half  and  have  found  them  very  satisfactory,  in¬ 
deed.  The  original  cost  is  somewhat  greater 
than  for  composition  rollers  but  the  life  of  the 
roller  seems  to  be  indefinite  —those  originally 
placed  on  our  machines  are  still  in  use  and 
apparently  as  good  today  as  when  installed.” 


Goodrich  'ONHBT'  Rollers  are  unaffected 
by  heat  or  cold.  You  never  need  to  change  in  the 
middle  of  a  run — you  can  even  use  the  same  set 
winter  and  summer. 


Their  distribution  of  ink  is  perfect;  they  are  un¬ 
affected  by  water;  they  will  not  melt  at  highest 
speed  in  hottest  weather.  You  don’t  even  need 
to  stop  to  wash  them. 


iTe  best  proof  of  their  superiority  is  the  calibre 
of  newspapers  which  have  adopted  them. 


In  asking  for  prices,  specify  core  diameter, 
finished  diameter,  and  length  of  cover  face. 


THE  B.  F.  GOODRICH  RUBBER  COMPANY 

The  City  of  Goodrich— AKRON,  OHIO 


GOODRICH 
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RECRLIT  CAMPAIGN  IS 
PROVED  SUCCESS 


Report  from  Adjatant-Generars  Office 
on  Results  of  Newspaper  Advertising 
to  Obtain  Enlistments  Shows 
Effectiveness  of  Media 


An  official  detailed  report  on  the 
$174,000  campaign  conducted  by  the 
Government  in  newspapers  during  the 
last  two  weeks  in  June  to  obtain  recruits 
for  the  United  States  Army  has  just 
been  issued  from  the  office  of  the  Ad¬ 
jutant  General,  demonstrating  that  the 
campaign  was  an  unqualified  success  and 
one  that  probably  will  be  repeated. 
Plans  arc  now  being  considered  for  a 
similar  campaign  during  the  coming  fall. 
A  campaign  for  Navy  recruits  already 
has  been  authorized. 

Four  pieces  of  advertising  were  used 
in  the  June  army  campaign,  these  ad¬ 
vertisements  appearing  in  all  English- 
language  newspapers  in  the  cities  where 
recruiting  offices  are  located,  or  more 
than  200  newspapers  in  56  cities.  There 
were  two  full  pages  and  two  pieces  of 

I. 100  lines.  The  account  was  handled 
by  Frank  Seaman,  Inc. 

Results  During  Four  Weeks 

Results  attributable  to  the  advertising 
were  checked,  not  only  during  the  two 
weeks  it  appeared,  but  during  the  two 
weeks  succeeding,  and  are  considered  in 
the  official  report,  as  follows: 

“Total  number  of  applicants  for  the 
four  weeks,  June  21  to  July  12,  inclusive, 
as  reported  by  the  recruiting  officers, 
was  24,239.  Total  number  of  accept¬ 
ances,  10,663.  Applicants  obtained 
through  advertising  were  estimated  to  be 

II. 259.  The  cost  of  the  entire  campaign 
was  $174,0(X);  therefore,  the  cost  per 
applicant  was  |15.45. 

"It  must  also  be  borne  in  mind  that  ap¬ 
plicants  from  advertising  are  still  com¬ 
ing  into  the  recruiting  stations  in  large 
numbers,  although  the  advertising  cam¬ 
paign  ended  nearly  six  weeks  ago.  Esti¬ 
mating  the  number  of  acceptances  from 
advertising  at  6,000,  the  cost  per  ac¬ 
ceptance  is  $27. 

Many  Enrolled  at  Camps 

“The  large  increase  in  the  number  of 
recruits  obtained  in  the  camps  coincident 
with  the  advertising  has  not  been  taken 
into  account  in  any  way  in  arriving  at 
the  figure  of  $15.45  per  applicant,  or  the 
sum  of  $27  per  acceptance,  although 
there  is  undoubtedly  a  considerable  per¬ 
centage  of  the  increase  of  5,593  attrib¬ 
utable  to  advertising. 

“If  but  20  per  cent  of  this  increase 
were  taken  into  consideration,  the  cost 
per  applicant  would  be  $14,  and  the  cost 
per  acceptance  would  be  $24.44.  These 
figures  compare  favorably  on  a  percent¬ 
age  basis  with  any  commercial  mail  or¬ 
der  camiiaign,  where  results  are  judged 
solely  by  the  number  of  inquiries  from 
advertisements. 

"The  ‘good-will’  so  much  desired  by 
every  commercial  concern  is  becoming 
a  lasting  heritage  of  the  Army  through 
the  medium  of  advertising.  It  is  no 
longer  necessary  for  the  public  to  ask. 
‘Does  the  Army  need  men?’  or,  ‘What 
will  my  lioy  get  in  the  .\rmy^’  or,  again, 
‘Where  is  the  recruiting  station?’ — be¬ 
cause  through  the  newspapers  the  mes¬ 
sage  of  the  .^rmy  has  gone  to  those 
who  read.” 


Tribune  Children  in  Danbury 
Sixteen  New  York  children  are  regis¬ 
tered  at  the  New  York  Tribune  Fresh 
Air  Home  in  Danbury,  Conn.  The  home 
will  operate  through  .August. 


LIEUT.-COL.  COOPER  APPOINTED 


Former  President  of  Press  Association 


Represents  Canada  Here 

Sir  Robert  Borden,  Prime  Minister  of 
Canada,  has  appointed  Lieut.  Col.  John 
A.  Cooper,  a  past 
president  of  the 
Canadian  Press 
Association,  to  bt 
a  special  Govern¬ 
ment  representa¬ 
tive  in  New 
York.  A  bureau 
o  f  information 
has  been  opened 
in  the  Brokaw 
building,  Broad¬ 
way  and  Forty- 
second  street. 

Colonel  Cooper 
raised  and 
trained  a  battal¬ 
ion  of  troops  in  Toronto  known  as  the 
“Canadian  Ruffs,”  and  took  them  over¬ 
seas  in  February,  1917.  He  has  only 
recently  returned  from  France.  Colonel 
Cooper  was  at  one  time  editor  of  the 
Canadian  Magazine,  and  later  founder 
and  editor  of  the  Canadian  Courier.  He 
was  the  first  president  of  the  Canadian 
Club  of  Toronto. 


I.iEVT.-CoL.  John  .\. 
Cooper 


Canada^s  Liberals  Led  By 
Former  Reporter 

Three  Journalists  Were  Contenders  for 
Sir  William  Laurier's  Leadership — 
W.  L.  Mackenzie  King  Is  Winner 


Montreal,  Aug.  1.— The  Hon.  W.  L. 
Mackenzie  King,  who  was  chosen  leader 
of  the  Liberal  Party  in  Canada  at  the 
conveniotn  held  in  Ottawa  last  week, 
was  formerly  a  reporter  on  the  Toronto 
Globe. 

ft  is  somewhat  significant  that  out  of 
the  four  men  nominated  for  the  leader¬ 
ship  of  the  parly  three  are  now,  or  were, 
journalists. 

Mr.  King  defeated  the  Hon.  W.  S. 
Melding  by  38  votes.  Mr.  Fielding  is 
editor  of  the  Montreal  Journal  of  Com¬ 
merce.  The  third  journalist  was  the 
Mon.  George  P.  Graham,  editor  and 
proprietor  of  the  Brookville  Recorder  & 
Times. 

Mr.  King  was  educated  at  the  Uni¬ 
versity  of  Toronto  and  at  Harvard. 
Later  he  was  a  lecturer  on  political 
economy  at  the  University  of  Chicago, 
and  also  held  the  same  post  at  Harvard 
University.  F'or  some  two  or  three 
years  he  was  associated  with  the  Rocke¬ 
feller  Foundation  and  did  considerable 
Mivestigating  at  the  request  of  J.  D. 
Rockefeller.  Mr.  King  is  45  years  of 
age 


Texas  Resorts  Will  Advertise 
Sa.v  .Antonio,  Tex.,  .Aug.  13. — First 
steps  ill  the  plan  for  co-operative  ad¬ 
vertising  of  Texas  resorts  was  taken 
.Saturday,  .August  9,  when  representa¬ 
tives  from  .San  Antonio  and  four  other 
resort  cities  of  Texas  met  at  Galveston 
to  discuss  arrangements  for  a  publicity 
campaign  in  connection  with  the  adver¬ 
tising  by  the  United  States  Railroad 
.Admiristration.  The  five  cities  repre¬ 
sented  at  the  Galveston  meeting  were 
San  .Antonio,  Corpus  Christi.  Mineral 
Wells,  .Marlin  and  Galveston.  The  meet¬ 
ing  was  held  at  the  Galvez  Hotel. 


Iowa  Paper  Boosts  Price 
Traer,  la.,  .Aug.  13. — The  Star  Clip¬ 
per,  which  recently  advanced  its  sub¬ 
scription  rate  from  $1.50  to  $2.00,  now 
announces  that  the  rate  hereafter  will 
be  $2.25  in  Tama  County  and  $2.50  to 
all  other  points. 


Iowa 


Educators 
have  their 
salaries  raised. 
Now  they  can 
spend  more. 

Economic  lowa  does  not  depend 
upon  hoarding  money.  Its  over 
600,000  savings  bank  depositors 
exercise  their  dollars  and  nour¬ 
ish  them.  That  is  why  wealth  GROWS 
faster  in  Iowa  than  population. 

That  is  why  EDUCATORS 
have  credit  at  home.  Bes 
Moines  has  raised  its  teachers’ 
salaries  15%,  Waterloo  22%, 
Burlington  10  to  12%,  Daven¬ 
port  $8  to  $10  per  month, 
Sioux  City  33%,  etc.  etc. 

In  Studying  your  business  possibilities, 
you  should  KNOW  all  you  can  about 
a  territory. 

Here  is  a  territory  where  you  can 
afford  to  invest  your  money  in  good, 
lieavy,  persistent  newspaper  advertis¬ 
ing.  Write  these  papers  for  informa¬ 
tion: 


Circulation 

5,000  Lines 

..(E) 

3,636 

.0121 

.(M) 

10,908 

.03 

..(S) 

12,116 

.03 

..(E) 

7,553 

.02 

&S) 

16,228 

.03 

..(E) 

25,643 

.05 

..(E) 

60,655 

.08 

..(S) 

46,668 

.08 

&E) 

111,517 

.14 

..(S) 

70,745 

.12 

&E) 

16,078 

.04 

..(S) 

16,037 

.04 

..(E) 

8,762 

.03 

..(E) 

13,781 

.028571 

..(E) 

9,602 

.03 

...(E) 

8,331 

.02 

..(E) 

13,606 

.035 

..(E) 

51,342 

.08 

..(E) 

14,484 

.03 

Government  Statements,  April  Ist,  1919. 
*Publi8her'8  Statement. 
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^uthBend 

MakJ^et 


South  Bend,  the  shopping  center  for 
Northern  Indiana  and  Southern  Mich¬ 
igan,  offers  one  of  the  hest  balanced 
markets  in  America.  In  the  heart  of 
rich  farming  territory.  South  Bend 
is  also  the  central  and  largest  of 
a  group  of  hustling  industrial  cities 
and  towns.  A  dozen  electric  and 
steam  railroads  radiate  from  South 
Bend. 


Both  foreign  and  local  advertisers 
recognize  News-Times  leadership.  In¬ 
disputable  evidence  of  News-Times 
dominance  is  contained  in  a  compari¬ 
son  of  the  July  advertising  score  of 
The  News-Times  and  its  competitors. 
This  shows  The  News-Times  far  ahead 
in  total  space  carried.  The  News- 
Times’  lead  in  automobiles  and  acces¬ 
sories,  for  instance,  is  nearly  100  per 
cent. 


The  South  Bend  market  can  be  thor¬ 
oughly  and  completely  covered  by 


CO-OPERATION 


using  one  medium — The  South  Bend 


News-Times.  This  newspaper,  pub¬ 
lished  morning,  evening,  and  Sunday 
editions,  blankets  the  territory  with 
more  than  17,000  daily  and  18,500 
Sunday  circulation. 


The  News-Times  is  alone  in  its  field 
in  giving  service  to  the  advertiser. 
Competent  co-operation  is  guaran¬ 
teed.  Our  service  department  works 
intelligently  to  make  every  dollar 
invested  in  News-Times  advertising 
as  productive  as  possible. 


SOUTH  BEND  NEWS-TIMES 


Morning 


Evening 


Sunday 


J.  M.  Stephenson,  Publisher 
Cone,  Lorenzen  &  Woodman 
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CHICAGO 


NEW  YORK 


DETROIT 


ATLANTA 


KANSAS  CITY 


4 

f 


Editor  &  Publisher  for  August  14,  1919 


TIPS  TO  AD  MANAGERS 


I 


I 


Bi.mxe-Thompm>n  Companv,  Fourth 
National  Bank  Bldg.,  Cincinnati.  Mak¬ 
ing  2.500-1  contracts  with  some  Texas 
newspapers  for  Freeman  Perfume  Com¬ 
pany. 

Bra.VDT  .\D\tRTISlNG  COMPANY,  8  S. 
Ik-arborn  street,  Chicago.  Making 
5.000-1  cotitracls  with  newspapers  for 
.\!l-.\inerican  Track  Company. 

<^  RiTciinEi.D  &  Co.,  Brooks  Bldg.,  Chi¬ 
cago.  Making  up  list  for  newspapers 
for  J.  W.  Miller  Company. 

D.mchy  Company,  9  Murray  street, 
New  York.  Taking  up  renewals  for 
Hiscox  Chemical  Works. 

George  L.  Dyer  Company,  42  Broad¬ 
way,  New  York,  .\gain  placing  copy 
with  newspapers  for  Simmons  Com¬ 
pany. 

Erwin  &  Wasey  Company,  58  E. 
Washington  street,  Chicago.  Making 
new  contracts  generally  for  Reserve 
Remedy  Company. 

Genessee  .Aiaertising  .\gency,  45  E. 
17th  street.  New  York.  Making  3,000-1 
contracts  with  newspapers  for  Sentanel 
Remedies  t  ompany. 

Hummett-Hattfifxd  Company,  Rail¬ 
way  Exchange  Bldg.,  St.  Louis.  Will 
make  list  during  September  using  some 
newspapers  for  Keys  Piston  Ring  Com¬ 
pany. 

RunoLPH  Gienther-Russell  Law,  25 
Broad  street.  New  York.  Will  at  pres¬ 
ent  place  the  advertising  for  Liberty 
t'alculator  Company  in  San  Francisco, 
.Atlanta,  Chicago,  Philadelphia,  Boston 
and  New  York. 

Lessing  .Advertising  Co.-pany,  Dav¬ 
idson  Bldg.,  Des  Moines.  Placing  the 
advertising  for  I'.namel  Concrete  Com¬ 
pany. 

PowFjt.  .Xlexander  &  Jenkins,  De¬ 
troit.  Will  place  the  advertising  for 
W  ills-Lee  Company. 

RrssELi.  M.  Seeds  Company,  330  Uni¬ 
versity  square,  Indianapolis.  Making 
1.800-1  contracts  for  1  year  for  Berg- 
Irnff  Prixlucts  Company. 

M.  Spivak,  286  Fifth  avenue.  New 
X'ork.  Placing  the  advertising  for 
t'olumluts  Shoe  Polishing  Company. 
Placing  advertising  with  some  New 
X'ork  City,  Philadelphia  and  Pittsburg 
newspapers  for  Richard  Fink  Company. 
Placing  advertisitig  in  some  western 
cities  and  will  soon  start  East  for  Hof- 
fay  Talking  Machine  Company. 

Howard  Marcis  Strong,  33  Lyman 
street,  Springlield,  Mass.  Sending  out 
orders  to  rin  Mondays  during  Septem- 
l)er.  Octolier  and  November  for  Na¬ 
tional  Blank  Book  Company. 

VsNDERiiiKtF  &  Company,  Marquette 
Bldg..  Chicago.  Sending  out  orders  to 
the  national  weeklies  for  Common¬ 
wealth  Motors  Company.  I'ull  pages 
will  1)0  used. 

W.  .A.  Patterson  Company,  Inc,  1 
Madison  avenue.  New  A'ork,  has  secured 
account  of  Cottrell  &  I>eonard,  .Albany, 
N.  Y.,  makers  of  “.Aetna”  brand  men’s 
hats. 

Publishers'  Secretary  .Admitted  to  Bar 

Boston,  .Aug.  12. — William  J.  Dela- 
hanty,  a  Boston  newspaper  man,  was 
one  of  the  successful  candidates  for  ad¬ 
mission  as  an  attorney  in  a  recent  ex¬ 
amination  at  Boston.  For  the  past  six 
years  he  has  been  secretary-clerk  of  the 
Boston  Daily  Newspapers,  with  an  of¬ 
fice  in  the  Glolie  building. 

New  Paper  in  Texas 

Taico,  Tex.,  Aug..  13. — The  Talco 
News  is  a  new  Texas  newspaper,  pub¬ 
lished  here  by  Nance  &  Roueth. 


Western  Farmers  Demon¬ 
strate  Faith  in  Advertising 

h'armers’  organizations  of  Jack- 
son  and  Josephine  counties  of 
Southern  Oregon  have  voted 
financial  support  to  the  commer¬ 
cial  clubs  of  Medford,  Ashland 
and  Grant’s  Pass  in  their  move¬ 
ment  to  advertise  Rogue  River 
Valley.  Their  action  is  excep¬ 
tional,  at  least  in  the  West, 
where  commercial  organizations 
have  always  met  the  expense  of 
such  campaigns  without  the  as¬ 
sistance  of  the  rural  districts. 

William  Allen  White  Will 
Write  for  List  of  Papers 

Will  Tour  Country  to  Discover  Sentiment 

on  Vital  Questions  and  Cover  First 
Meeting  of  League  of  Nations 

William  .Mien  White,  newspaper¬ 
man,  whose  work  as  an  interpreter  of 
news  and  events  and  world  currents 
has  heretofore  been  confined  all  too 
largely  to  magazines  and  periodicals 
— plus  an  occasional  book — is  to  find 
his  greater  audiences  through  the 
newspapers. 

Mr.  White  is  to  tour  the  country 
with  a  view  to  ascertaining  what  pub¬ 
lic  sentiment  is  today  in  regard  to 
the  grave  industrial,  social  and  politi¬ 
cal  problems  which  are  crowding  for 
solution.  He  will  write  a  series  of 
articles  picturing  the  attitude  and 
convictions  of  real  Americans  as  a 
prelude  to  his  news  reports  of  the 
first  meeting  of  the  League  of  Na¬ 
tions,  expected  to  take  place  in  Wash¬ 
ington  in  late  October. 

Mr.  White  has  recently  returned 
from  abroad.  His  reports  of  the 
Peace  Conference,  and  his  London 
articles,  were  syndicated  to  ahoui 
fifty  newspapers  through  the  Wheeler 
Syndicate,  and  the  same  organization 
will  furnish  his  forthcoming  articles 
to  their  clients.  It  is  certain  that  Mr. 
White  will,  through  this  plan,  be  able 
to  reach  a  wider  circle  of  readers  than 
he  has  ever  before  addressed. 

AD  WOMEN  CHOOSE  MRS.  SIMS 

Miss  Samel  Made  Vice-President  of 
Chirago  Club 

Chicago,  .Aug.  13. — New  officers  of  the 
W’omen’s  Advertising  Club  of  Chicago 
are:  President,  Mrs.  Irene  Sickel  Sims; 
first  vice-president.  Miss  Qaire  Samel; 
second  vice-president,  Mrs.  Elizabeth 
Kleinsorge ;  corresponding  secretary. 
Miss  Ida  Pines ;  treasurer.  Miss  Janet 
•A.  Olson. 

The  following  are  chairmen  of  various 
committees:  Publicity,  Miss  Elsie  Johns; 
membership,  Mrs.  .Agnes  G.  Hayward; 
social.  Miss  Chlotilde  Rosenfels;  pro¬ 
gram,  Miss  Agnes  Pilney  and  Mrs. 
Blance  Stranahan ;  vocational,  Mrs.  Va- 
rina  M.  Ixiesy;  year  book.  Miss  Grace 
Whitworth.  Miss  Jane  Brickson  is  his¬ 
torian  of  the  club. 

Marietta  Times  Adds  Sunday  Eklition 

M.arietta,  Ohio,  .Aug.  13.— The  Ob¬ 
server  has  been  sold  to  the  Times  Com¬ 
pany,  which  has  started  publishing  the 
Marietta  Sunday  Times,  making  the 
times  a  seven-day  paper.  Part  of  the 
equipment  of  the  Observer,  together  with 
the  subscription  list  and  good  will  was 
included  in  the  sale.  James  F.  Hovey, 
editor  and  manager  of  the  Observer, 
which  had  been  in  existence  for  more 
than  three  years,  has  liecome  a  member 
of  the  Times  staff. 


INDIANA 


Saturday  Evening  Poet 
Ladies*  Home  Journal 
Cosmopolitan 
Woman’s  Home  Com¬ 
panion 
Delineator 
Good  Housekeeping 
American 
McClure’s 
Pictorial  Review 
People’s  Home  Journal 
Metropolitan 
Red  Book 
Century 
Harper’s 
Scribner’s 
Hearet’s 
Sunset 
Everybody’s 
Review  of  Reviews 
World’s  Work 
Designer 
McCall’s 

Women’s  Magazine 
Mother’s  Magazine 
System 

Current  Opinion 

Munsey’s 

St.  Nicholas 

Boy’s  Magazine 

American  Boy 

Literary  Digest 

Collier’s 

I..eslie’s 

Outlook 

Life 

Scientific  American 
Popular  Mechanics 
Popular  Science 
Theatre  Magazine 
Physical  Culture 
Field  and  Stream 
House  Beautiful 
Motion  Picture  Maga¬ 
zine 

Photoplay  ' 

Modern  Priscilla 
Christian  Herald 
Atlantic  Monthlv 


F orty  -  seven  magazines  —  the 
pick  of  the  entire  country. 
Good  magazines  all  of  them. 

( 

They  are  the  popular  sellers, 
the  magazines  that  cover  the 
country  so  thoroughly. 

The  combined  circulation  of 
all  these  good  magazines  in  the 
state  of  Indiana,  according  to 
the  latest  A.  B.  C.  report  is 
510,695.  The  combined  cir¬ 
culation  of  the  Daily  news¬ 
papers  listed  here  is  651,511, 
and  the  combined  agate  line 
rate  for  advertising  is 
$1.07396.  Indiana  is  harvest¬ 
ing  and  selling  the  greatest 
crop  in  the  history  of  the  state. 

This  crop  is  bringing  record 
jirices.  The  people  of  Indiana, 
nearly  3,000,000  of  them  are 
the  kind  that  live  well. 

Indiana  is  a  good  try-out  terri¬ 
tory  and  Indiana  daily  news¬ 
papers,  especially  those  listed 
here,  cooperate  with  national 
advertisers  to  produce  results. 

CirculRtion  5,000-line  rate 


Evanaville  Courier 


Fort  Wayne  Journal-Gazette 


Mancie  Press 
Mancie  Star  . 


Terre  Haute  Star 
Terre  Haute  Star 


Total  Daily  Circulation  and  Rate . 

Total  Sunday  Circulation  and  Rate . 

Total  Daily  and  Sunday . . 

*A.  B.  C.  Report,  April  lat,  1919 
Government  Statement  April  1,  1919. 


.(E) 

5,797 

.0125 

.(E) 

8,205 

.0215 

(M) 

•23,893 

.04 

.(S) 

•20,987 

.04 

(M) 

29,236 

.05 

.(S) 

24,350 

.05 

.(E) 

123,473 

.16 

(M) 

92,851 

.11 

.(S) 

106,381 

.14 

(M) 

5,400 

.0171 

.(E) 

*8,994 

.02 

(M) 

•  10,415 

.02143 

.(E) 

3,376 

.01286 

.(E) 

6,621 

.015 

.(E) 

9,646 

.01786 

(M) 

26,858 

.05 

.(S) 

16,818 

.05 

(M) 

8,225 

.02 

.(E) 

11,096 

.03 

.(E) 

•17,436 

.035 

(M) 

26,945 

.04 

.(S) 

19,422 

.04 

.(E) 

24,845 

.04 

.(S) 

19,192 

.04 

.(E) 

1,049 

.01071 

^4,261 

.71396 

.... 

207,150 

651,511 
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Ten  Million  Lines 
In  Seven  Months 


In  seven  months  this  year  The  New  York  Times  pub¬ 
lished  10,262,770  lines  of  advertisements — a  gain  of  2,669,- 
727  lines  over  the  corresponding  period  last  year,  a  greater 
volume  and  a  greater  gain  than  any  other  New  York  news¬ 
paper. 

In  July  The  New  York  Times  published  1,464,833  lines 
of  advertisements,  526,078  lines  more  than  in  July,  1918, 
surpassing  all  other  New  York  newspapers  in  volume  and 
increase. 

No  other  New  York  newspaper  prints  so  large  a  volume 
of  advertising,  notwithstanding  that  all  advertisements  in 
The  New  York  Times  are  censored  and  many  columns  ex¬ 
cluded. 

The  net  paid  circulation  of  the  daily  edition  of  The 
New  York  Times  is  greater  than  that  of  any  other  New  York 
morning  newspaper. 


Netar  Work 


“All  the  News  That’s  Fit  to  Print” 


40 
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LOCAL  CO-OPERATION 

TO  bring  about  co-operation  between  publish¬ 
ers  of  competitive  daily  newspapers  of  a  city 
lias  always  appeared  to  be  an  impossibility. 
Time  and  again  within  the  war  period,  the  need  for 
such  co-operation  has  been  urgent,  but  it  has  never 
been  actually  accomplished  to  any  effective  degree. 

True,  publishers  generally  adhered  to  the  conser¬ 
vation  regulations  established  by  the  War  Indus¬ 
tries  Board.  This  fact  saved  the  industry  from 
something  like  disaster.  Perhaps  the  most  import¬ 
ant  policy  connected  with  the  paper  economy  pro¬ 
gram  of  war  days  was  that  of  eliminating  returns 
and  free  copies.  This  policy  was  very  generally 
adopted  in  the  days  of  stress,  and  it  proved  so  w'holly 
sensible  and  helpful  that  there  should  never  be  a 
return  to  the  old  system.  Yet,  according  to  informa¬ 
tion  which  has  come  to  Editor  &  Publisher,  news¬ 
papers  in  at  least  one  big  city  are  reverting  to  this 
practice  of  waste  and  improvidence — even  in  the 
face  of  a  threatened  paper  shortage.  Local  compe¬ 
tition  for  circulation  is  assigned,  as  always,  as  the 
reason  for  this  dangerous  backward  step. 

IxKal  co-operation  between  publishers  should,  sim¬ 
ply  for  reasons  of  common  sense  and  prudence  as 
well  as  of  high  public  policy,  be  established — if  news¬ 
papers  as  a  mass  are  to  be  guarded  from  the  threat¬ 
ened  paper  shortage  and  its  effects.  The  old  atti¬ 
tude  of  suspicion  of  the  other  fellow — the  convic¬ 
tion  that  he  will  not  play  fair — should  be  set  aside. 
For,  if  the  "hated  rival”  insists  upon  following  a  dis¬ 
astrous  policy,  that  is  a  course  which  will  operate 
to  eliminate  him  from  the  field  if  newsprint  condi¬ 
tions  should  become  as  serious  as  anticipated  in 
many  quarters. 

Publishers  who  have  the  larger  vision  should 
make  every  effort  to  secure  an  agreement  between 
local  rivals  to  adhere  to  certain  sound  standards 
of  policy  in  paper  economies.  These  standards 
should  include  common  practices  in  the  matter  of 
space  conservation.  If  publishers  and  editors  in 
any  city  will  agree  upon  a  maximum  of  space  for 
baseball  news,  for  example,  fixing  the  allotment  upon 
the  basis  of  the  actual  news  value  of  baseball  in 
comparison  with  spot  news  and  striking  features  of 
general  interest,  a  great  saving  will  have  been  ac¬ 
complished.  The  old  tradition  that  readers  demand 
baseball  gossip  to  the  saturation  point  is  nonsense. 
Baseball  should  be  treated  as  news.  If  the  magnates 
want  gossip  and  personal  piffle  regarding  the  game 
printed,  let  them  buy  space  in  which  to  do  it.  These 
men  will  be  content  with  a  smaller  volume  of  “dope” 
if  they  pay  for  it  as  advertising. 

Local  co-operation  between  newspapers  affords  a 
remedy  for  many  of  the  paper-wasting  policies  now 
in  vogue.  Through  it  common  practices  concerning 
press  agent  matter  of  all  descriptions  may  be  de¬ 
veloped.  .Automobile,  moving  picture  and  amusement 
advertising,  masquerading  as  reading  matter — and,  of 
course,  actually  published  free — could  be  eliminated. 
.All  advertisers  could  be  placed  on  the  same  basis 
so  far  as  “write-up”  stuff  is  concerned.  This  would 
be  simple  justice  to  the  advertiser  who  pays  for  all 
he  gets — and  it  would  serve  to  save  an  immense 
amount  of  white  paper. 

If  the  sincere  effort  is  made  to  secure  local  co- 
ojieration  in  a  city,  and  meets  with  the  opposition  of 
some  particular  publisher,  that  publisher  should  not 
be  permitted  to  impose  upon  his  competitors  his 
own  wasteful  and  disastrous  practices.  He  should 
be  permitted  to  follow  his  selfish  policy  to  its  inevit¬ 
able  end — disaster. 


MR.  BARBOUR'S  GOOD  WORK 

JF.  B.ARBOUR,  president  of  Barbour’s  Advertis- 
^  ing  Rate  Sheets,  Inc.,  Chicago,  has  again  placed 
all  newspaper  and  advertising  men — particularly 
space  buyers — under  obligations  to  him  for  valuable 
service,  patiently  and  painstakingly  done. 

The  statistical  matter  covering  all  English-language 
dailies  in  the  United  States,  their  circulations  and 
advertising  rates,  as  presented  in  Editor  and  Pub¬ 
lisher  of  July  24;  the  space-buyers’  summary  of  this 
information  as  presented  in  the  issue  of  .August  7, 
and  the  complete  visualization  of  market  units, 
national.  State  and  city,  with  complete  figures  as 
to  rates  and  circulations,  as  presented  in  this  issue, 
represent  service-tasks  in  the  cause  of  judicious  ad¬ 
vertising  which  have  involved  an  amount  of  labor 
hard  to  realize 

Mr.  Barbour’s  cooperation  with  Editor  and  Pub¬ 
lisher  in  this  unprecedented  service  to  our  readers 
has  been  enthusiastic  and  unselfish.  He  has  utilized 
the  fine  resources  of  his  splendid  organization  with¬ 
out  stint  in  making  these  tabulations  authoritative 
and  complete.  It  is  doubtful  if  it  has  ever  before 
been  the  good  fortune  of  a  trade  newspaper  in  this 
field  to  be  able  to  present  to  the  space-buyers  of 
the  country  “brass  tacks”  facts  and  figures  of  such 
timely  value  as  are  shown  in  this  issue  in  the  tabu¬ 
lations  classifying  market  units  of  all  the  States  ac¬ 
cording  to  populations  of  the  cities. 

These  lists  will  be  used  as  handy  guides  by  space- 
buyers  in  estimating  costs  and  extents  of  campaigns 
which  arc  now  under  preparation  for  the  fall  and 
winter  months.  .Agency  men  and  national  adver¬ 
tisers,  having  before  them  the  latest  data  as  to 
market  units,  rates  and  circulations  of  daily  news¬ 
papers,  will  be  enabled  to  put  on  full  steam  and  to 
reduce  to  a  minimum  the  problems  of  territories  to 
be  covered  and  mediums  to  be  used. 


The  question  of  fixing  a  basis  for  the  number 
of  lines  of  advance  publicity  to  be  given  for  each 
inch  of  amusement  advertising  is  proposed  for  dis¬ 
cussion  at  the  New  Orleans  Convention  of  the  .A.  A. 
C.  \Y.  Would  not  such  a  policy  properly  classify 
such  publicity  as  advertising?  Under  the  Bourne 
Law,  would  it  not  be  necessary  to  designate  it  as  ad¬ 
vertising?  .And,  if  it  is  proper  to  give  advance  pub¬ 
licity  to  amusements,  why  not  to  all  other  lines 
of  advertising?  The  higher  rate  charged  for  amuse¬ 
ment  advertising  is  no  defense  of  such  a  policy.  It 
is  merely  an  excuse — and  a  lame  one — for  it.  .Amuse¬ 
ment  advertising  should  be  placed  on  the  same  basis 
as  other  advertising — neither  penalized  through  a 
high  rate  nor  subsidized  through  donations  of  read¬ 
ing  matter. 


Tell  national  advertisers  what  your  field  offers 
to  them  as  a  market,  and  what  relation  your 
paper  sustains  to  that  market — and  they  will  do  the 
rest. 


The  kind  of  circulation  which  is  profitable  to 
advertisers  is  never  secured  through  wasteful 
and  suicidal  circulation  “fights.”  The  advertiser  gets 
results  from  a  newspaper  which  is  read  by  people 
because  they  believe  in  it  and  consider  it  the  best 
paper  in  its  field. 


The  controversy  over  the  case  of  Mays,  the 
baseball  pitcher,  has  occupied  in  many  big  news¬ 
papers  lately  more  space  than  has  been  given  to 
the  hearings  on  the  peace  treaty  and  league  cove¬ 
nant  being  held  by  the  Senate  Committee  on  Foreign 
Relations.  Can  this  sort  of  editorial  judgment  as 
to  comparative  news  values  be  defended? 
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I  A  L 

NEWSPRINT  SITUATION  AGAIN  ACUTE 
UlTOR  AND  PUBLISHER  has  presented,  in 
recent  issues,  facts  and  figures  which  show  the 
gravity  of  the  newsprint  problem — which  has 
taken  oh  the  character  of  a  pr.oblem  of  supply  rather 
than  of  price.  In  an  intervievv  on  the  conditions  fac¬ 
ing  publishers  in  respect  to  their  fall  requirements 
for  extra  tonnage,  S.  S.  Carvalho,  one  of  the  fore¬ 
most  authorities  in  .America  on  newspaper  publish¬ 
ing,  has  expressed  through  Editor  and  Publisher 
his  views  as  to  the  serious  possibilities  of  the  threat¬ 
ened  shortage. 

Mr.  Carvalho  voices  but  one  conclusion — that  im¬ 
mediate  conservation  of  paper  is  necessary.  Even 
this,  he  concedes,  will  not  afford  a  complete  safe¬ 
guard  against  a  coming  shortage.  Vet  he  sees  in  it 
the  only  sensible  and  practicable  policy  for  news¬ 
papers.  He  is  not  ready  to  admit  that  an  increase 
to  the  three-cent  price  will  greatly  help  in  this 
conservation,  so  long  as  the  present  volume  of  ad¬ 
vertising  continues  and  grows. 

Contracts,  Mr.  Carvalho  observes,  will  afford  little 
protection  to  publishers  if  it  shall  develop  that  the 
mills  are  unable  to  produce  sufficient  paper  to  fill 
them.  On  this  head,  it  may  be  said,  however,  that 
the  manufacturers  have,  in  the  past,  confined  their 
contract  commitments  to  limits  well  within  normal 
production  possibilities.  The  chief  difficulty  facing 
contract  customers  will  be,  as  it  is  right  now,  to 
secure  the  extra  tonnage  needed  for  taking  care 
of  current  needs. 

One  of  the  factors  of  disturbance  in  the  newsprint 
market  has  been  the  competitive  bidding  by  big  con¬ 
sumers  for  extra  tonnage.  Protected  by  contracts, 
at  generally  fair  prices,  for  the  bulk  of  the  paper 
they  need,  these  publishers  have  felt  that  they 
could  bear  the  extra  burden  of  paying  speculative 
prices  for  excess  supplies.  Thus  far,  it  seems,  it  has 
been  possible  to  find  such  supplies — at  a  price.  It 
is  obvious  that  this  condition  has  served  to  unsettle 
the  market  for  small  publishers,  having  no  contracts 
and  depending  upon  jobbers  or  brokers  for  their 
regular  needs.  They  are  forced  into  competition 
with  the  big  publishers  on  a  basis  of  ability  to  pay. 

The  publishers  of  small  city  dailies  are  thus 
placed  at  a  disadvantage  which  properly  arouses 
their  ire,  and  in  seeking  a  remedy  they  are  likely  to 
bring  to  bear  pressure  upon  their  congressmen  for 
such  investigation  of  the  newsprint  market  as  may 
result  in  further  litigation  in  the  Federal  Courts. 
The  manufacturers  may,  conceivably,  face  such  a 
situation  as  now  confronts  the  Chicago  packers.  It 
is  to  their  interests,  therefore,  to  put  an  end  to  a 
speculative  market,  so  far  as  they  are  able  to  do  so, 
and  to  protect  all  users  of  newsprint  paper  alike. 

THE  DANA  CENTENARY 
HARLES  A.  DANA,  who  exercised  a  greater 
influence  than  any  other  man  on  the  journalism 
of  his  time,  was  born  one  hundred  years  ago. 
He  became  a  figure  of  national  importance  during 
the  civil  war,  serving  as  Lincoln’s  “eyes  at  the  front” 
during  the  critical  campaigns  of  that  great  struggle 
for  national  unity. 

The  full  force  of  his  genius  was  spent  in  his  work 
for  The  Sun,  in  which  he  established  standards  of 
newspaper  practice  which  have  endured.  He  suc¬ 
ceeded  in  making  the  day-by-day  life  of  the  world 
an  absorbing  story.  He  relieved  the  gray  tints  of 
that  story  by  flashes  of  satire,  by  whimsical  treat¬ 
ment  of  men  and  things  essentially  grotesque.  He 
made  of  his  newspaper  a  human  document — a  helpful 
interpretation  of  life. 

He  lived  for  seventy-six  years.  He  never  grew 
old,  never  settled  into  a  comfortable  conservatism. 
He  loved  conflict,  gloried  in  a  long  list  of  enemies 
of  his  own  making,  poured  the  floods  of  his  wrath 
and  sarcasm  upon  the  heads  of  presidents  and  public 
officials  who  failed  to  measure  up  to  his  standards. 
He  was  a  force  in  our  public  life,  either  admired  or 
feared  by  all  men  engaged  in  the  public  service.  His 
service  to  journalism  is  gratefully  acknowledged  by 
the  present  generation  of  newspapermen,  and  is  a 
heritage  for  those  who  are  to  come  after. 


TIIS  issue  of  Editor  and  Publisher  carries  a 
valuable  directory  of  the  English-lapguage 
dailies  of  the  I'nited  States. 


Editor  &  Publisher  for  August  14,  1919 


41 


PERSONALS 


IN  THE  EDITORIAL  ROOM 

Carl  T.  Robertson,  editorial  Writer  for 
•the  Cleveland  Plain  Dealer  for  many 
years,  has  attracted  much  attention  by 
his  Sunday  editorials  on  “Nature.”  Mr. 
Robertson  has  been  an  extensive  wan¬ 
derer  in  foreign  countries,  including 
Africa.  His  “off  days”  and  vacation 
periods  are  spent  in  studying  nature, 
and  the  coloring  of  his  articles  is  true 
to  life. 

Sergt.  Stanley  K.  Faye,  former  music 
critic  of  the  Chicago  Daily  News,  is 
home  from  ordnance  service  overseas. 
He  is  a  son  of  the  late  Charles  M.  Faye, 
former  managing  editor  of  the  Daily 
News  and  an  associate  of  Horace 
Greeley. 

Sergt.  Robert  C.  Graham  of  the  Ma¬ 
rine  Corps  has  resumed  newspaper  work 
in  Tulsa,  Okla.  He  was  formerly  with 
Niagara  Falls  (N.  Y.)  newspapers. 

Andrew  V.  (“Dad”)  Barber,  cartoon¬ 
ist  for  the  Bridgeport  (Conn.)  Sunday 
Herald,  while  repairing  the  engine  on 
his  houseboat  in  the  Housatonic  River 
dropped  a  piece  of  machinery  upon  his 
right  foot,  fracturing  the  great  toe. 

Lieut.  Harold  L.  Smith,  formerly  a 
reporter  on  the  Ansonia  (Conn.)  Sen¬ 
tinel,  is  just  back  home  in  Shelton. 

Miss  Elsie  Farnham,  who  has  been 
“The  Little  Sister”  among  the  reporto- 
rial  writers  for  the  Cleveland  Plain 
Dealer  for  several  months,  has  resigned 
and  is  now  editing  a  house  organ  for 
the  H.  Black  Company. 

Vivian  J.  Gray  is  acting  as  Sunday 
and  feature  department  editor  of  the 
Cleveland  Plain  Dealer  in  the  absence 
of  William  G.  Vorpe,  on  vacation. 

Mrs.  Clarice  White,  who  hag  been  so¬ 
ciety  editor  of  the  Cleveland  Plain 
Dealer,  is  now  a  feature  writer  for  the 
Sunday  edition,  and  Miss  May  Duffey 
succeeds  her. 

David  McG.  Cheney,  formerly  special 
writer  on  the  New  Bedford  (Mass.) 
Standard  and  who  has  just  returned 
from  “Y”  work  in  Italy,  has  been  named 
professor  in  English  and  instructor  of  a 
“current  events”  class  at  Tuft’s  College. 

George  W.  B.  Britt,  formerly  of  the 
New  Bedford  (Mass.)  Mercury  and 
more  recently  a  prominent  member  of 
the  staff  of  the  Stars  and  Stripes  over¬ 
seas,  has  been  appointed  assistant  sec¬ 
retary  to  Senator  Lodge  of  Massachu¬ 
setts. 

G.  A.  Cowan,  of  the  copy  desk  of  the 
Kansas  City  Post,  has  resigned  and  left 
for  California. 

Dean  Reitzel,  head  of  the  Kansas  City 
Journal  copy  desk,  is  spending  a 
month’s  vacation  at  Beatrice  (Neb.), 
following  an  accident. 

“Ted”  Robinson,  editor  of  the  “Phi¬ 
losopher  of  Folly,”  a  Cleveland  Plain 
Dealer  feature,  is  spending  the  summer 
in  New  England. 

Charles  Gillespie,  formerly  feature 
writer  on  the  Pittsburgh  Press,  is  now 
doing  rewrite  on  the  New  York  Evening 
Sun. 

A  nine-pound  boy  who  arrived  August 
5  is  the  cause  of  the  wide  smile  of  Wil¬ 
liam  Stewart,  commercial  manager  of 
the  United  Press. 

“Vic”  Harris,  city  editor  of  the  St. 
Paul  Pioneer  Press,  has  been  appointed 
sporting  editor.  He  is  succeeded  as  city 
editor  by  L.  Spehr,  late  of  the  copy  desk. 

M.  T.  Caine,  sports  editor  of  the  St. 
Paul  Daily  News,  is  taking  his  vacation 
at  Yellow  Lake,  northern  Minnesota. 


“Tom”  Hastings,  of  the  sporting  de¬ 
partment  of  the  St.  Paul  Dispatch-Pio¬ 
neer  Press,  has  resigned  and  connected 
himself  with  a  sporting  goods  firm  in 
Minneapolis. 

Mrs.  Mary  Dillon  Foster,  club  editor 
of  the  St.  Paul  Daily  News,  is  spending 
her  vacation  with  her  husband.  Dr.  Fos¬ 
ter,  in  their  cabin  in  the  northern  Min¬ 
nesota  woods. 

Miss  Sadie  Mossier,  of  the  city  staff 
of  the  St.  Paul  Daily  News,  is  passing 
her  vacation  in  northern  Michigan. 

John  Keefe,  of  the  city  staff  of  the 
St.  Paul  Daily  News,  is  putting  in  his 
vacation  days  at  Hackensack,  Minn. 

Miss  Mary  Kelly,  assistant  dramatic 
editor  of  the  St.  Paul  Daily  News,  is 
spending  her  summer  holidays  at  Lake 
Minnetonka. 

W.  J.  Styles  has  left  the  local  staff 
of  the  Ottawa  (Ont.)  Journal  to  go  to 
the  Renfrew  Mercury. 

Alan  Longstaff,  until  recently  tele¬ 
graph  editor  of  the  Ottawa  (Ont.)  Jour¬ 
nal,  has  joined  the  staff  of  the  Canadian 
Press  at  Ottawa,  and  will  go  in  the 
Press  Gallery  when  the  House  resumes 
sittings. 

Mrs.  Charles  George,  known  to  Cana¬ 
dian  newspaper  readers  as  Ida  L.  Web¬ 
ster,  realizes  an  ambition.  She  will  be 
the  first  woman  member  of  the  Ontario 
legislature.  She  has  announced  her 
candidacy. 

“Rob”  Snadjr,  who  was  one  of  the 
editors  of  the  Stars  &  Stripes  in  France, 
has  returned  to  the  copy  desk  of  the 
Cleveland  Plain  Dealer. 


IN  THE  BUSINESS  OFFICE 

William  J.  Delahanty,  for  the  past  six 
years  with  the  Boston  Daily  Newspaper 
Publishers’  Association,  was  a  success¬ 
ful  candidate  in  the  recent  Massachu¬ 
setts  Bar  examinations.  He  was  a  mem¬ 
ber  of  the  staff  of  the  Boston  Journal 
for  several  years. 

J.  T.  Dunlap  has  been  appointed  man¬ 
ager  of  the  Missouri  and  Kansas 
Farmer,  Kansas  City,  Mo.  He  has  been 
with  Twentieth  Century  Farmer,  and 
the  Nebraskan  Farm  Journal  for  a  num¬ 
ber  of  years,  and  in  close  touch  with  live 
stock  and  agriculture  in  the  Missouri 
Valley. 

Bernard  A.  Davey  has  resigned  as  ad¬ 
vertising  service  manager  of  the  Wash¬ 
ington  Times  to  become  advertising 
manager  of  the  National  Sportsman, 
Boston.  Prior  to  military  service  he 
was  with  Marshall  Field  &  Co. 

Edmund  C.  Larson,  formerly  in 
charge  of  the  service  department  of  the 
Minneapolis  Journal,  has  affiliated  him¬ 
self  with  the  Des  Moines  Capital  in  the 
same  capacity. 

Keg.  Jennings,  war  veteran,  has  taken 
charge  of  the  service  department  of  the 
Ottawa  (Ont.)  Citizen. 

P.  C.  Treviranus,  business  manager  for 
the  Des  Moines  Register  and  Tribune, 
is  spending  a  week  at  Milwaukee,  his 
former  home. 


WITH  THE  AD  FOLKS 

J.  .Albert  McCollum  is  the  new  ad¬ 
vertising  manager  of  the  Traffic  Motor 
Truck  Corporation,  St.  Louis.  For 
many  years  he  was  automobile  editor 
of  the  St.  Louis  Republic. 

Joseph  R.  Hunter,  advertising  and 
merchandising  expert,  has  joined  the 
copy  and  production  staff  of  the  Will¬ 
iam  H.  Rankin  Company.  For  several 
years  Mr.  Hunter  has  directed  the  ad¬ 
vertising  and  selling  plants  of  the  J.  W. 
Jenkins’  Sons  Music  Company  of  Kan¬ 
sas  City. 


TEXAS  PRESS  LEADER 
STARTED  IN  WORKUM 


Think  of  having  to  pay  forty  dollars 
a  year  for  the  privilege  of  setting  and 
distributing  type  eleven  hours  a  day! 

Vet  that  was 
what  Henry 
Koch,  w  e  1 1- 
known  as  presi¬ 
dent  of  the  Texas 
Press  Associa- 
t  i  o  n,  did  —  or 
rather  what  his 
father  did  for 
him  —  when  he 
was  apprenticed 
for  three  years 
to  a  printer  in 
the  town  where 
he  was  born,  on 
the  Zuyder  Zee, 
in  Holland. 

And  the  name  of  the  town  was  Wor- 
kum ! 

There  were  no  stools  in  the  print  shop 
to  encourage  idleness  and  young  Koch 
learned  his  trade  well.  When  his  ap¬ 
prenticeship  was  finished,  he  traveled 
around  for  a  year  or  so  and  after  in¬ 
specting  critically  some  of  the  biggest 
and  most  celebrated  cities  of  the  world, 
decided  that  Quanah,  Texas,  had  ’em 
all  beat. 

Quanah,  previously  famous  for  being 
part  of  the  universe,  now  is  additionally 
noteworthy  for  being  that  particular 
part  of  it  where  Mr.  Koch  published  the 
Tribune-Chief.  It  has  the  best  equipped 
printing  plant.  Mr.  Koch  says,  of  its  size 
in  Texas,  which  is  considerable  state. 
It  had  the  first  linotype  machine  in  the 
whole  state  that  was  equipped  with  an 
electric  melting  pot. 


Ray  Menge,  formerly  connected  with 
the  Register  and  Tribune  of  Des  Moines, 
has  returned  to  work  in  the  classified  de¬ 
partment. 

L.  Barton  Motherwell,  formerly  of  the 
editorial  staff  of  the  Portland  (Me.) 
Express-.Advertiser,  who  returned  re¬ 
cently  to  his  home  at  Augusta,  Me.,  after 
two  years’  service  with  an  ambulance 
unit  in  France,  has  accepted  a  position 
in  the  acfvertising  department  of  the 
Sunday  Telegram,  published  by  the  own¬ 
ers  of  the  Express-.Advertiser. 


Alfred  J.  Silberstein  has  started  his 
own  advertising  service  organization 
with  an  office  at  44  East  23rd  street. 
Mr.  Silberstein  was  until  recently 
associated  with  Advertising  Artists, 
Inc.  He  has  disposed  of  his  inter¬ 
ests  in  this  company. 

.Arthur  B.  Churchill  has  resigned 
as  advertising  manager  of  The  Syra¬ 
cuse  Herald  and  is  now  associated 
with  the  American  Seedtape  Com¬ 
pany  of  Newark,  N.  J.,  as  president  and 
manager. 


Dean  E.  F.  Gay  of  Harvard 
Will  Head  Evening  Post 

Will  Take  Charge  January  1 — Was  Mem¬ 
ber  of  the  War  Trade  Board — Is 
Native  of  Detroit 

The  Evening  Post  (New  York)  an¬ 
nounces  that  Edwin  Francis  Gay,  since 
1908  Dean  of  the  Harvard  School  of 
Business  Administration  and  recently  a 
member  of  the  War  Trade  Board  at 
Washington,  will  on  January  1  assume 
general  direction  of  the  paper,  becoming 
president  of  the  corporation. 

Dean  Gay  is  a  native  of  Detroit,  Mich., 
and  a  graduate  of  the  University  of 
Michigan  in  1890.  He  studied  in  the 
University  of  Berlin  and  received  the 
degree  of  Ph.  D.  in  1902.  Immediately 
afterward  he  became  Instructor  in 
Economics  at  Harvard  and  became  a 
full  professor  within  three  years.  In 
1908  he  was  made  Dean  of  the  Graduate 
School  of  Business  Administration. 

In  regard  to  the  announcement, 
Thomas  W.  Lamont,  owner  of  The  Post, 
said : 

“Of  course,  I  am  conversant  with  the 
plan  as  to  Dean  Gay.  I  know  that  the 
editorial  staff  and  the  trustees  of  The 
Evening  Post  have  all  felt  for  some  time 
the  advisability  of  further  building  up 
the  staff  of  the  publication  in  order  to 
meet  constructively,  as  a  great  news¬ 
paper  must,  the  problems  brought  about 
as  a  result  of  the  war. 

“I  have  known  Dean  Gay  for  years, 
and  I  am  convinced,  together  with  the 
editors  and  the  trustees,  that  by  reason 
of  character,  capacity  and  experience,  he 
is  admirably  equipped  to  undertake  the 
new  and  responsible  work  which  he  will 
assume.” 


The  Fort  Wayne  Newjr -Sentinel 
hajr  signed  a  contract  For  the.^ 
Hashin  Service  For  one  year 


Practically 
all  the  world 
comes  to 
Haskin  for 
information. 


R"T 


Write  today  for  particular*  about  hi*  *erYice.  Addre**  Frederic  J.  Haskin, 
Washington,  D.  C. 
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FORD  LIBEL  SLIT  RE  ADY 
FOR  THE  JLRY 

NeH>paper's  Senior  CounHel  Conten(i> 
That  the  Term  “Anarchist,”  Applied 
to  Defendant  in  Editorial,  Did 
Not  Mean  “Bomb-Thrower” 


Mount  Clemens,  Mich.,  August  12. 

• — .Arguments  in  the  $1,000,000  libel 
suit  of  Henry  P'ord  against  the  Chi¬ 
cago  Tribune  closed  today  with  the 
summing  up  addresses  of  Elliott  G. 
Stevenson,  senior  counsel  for  the 
Tribune,  and  -Alfred  Lucking,  senior 
counsel  for  Mr.  Ford.  Judge  Tucker 
excused  the  jury  until  Thursday 
morning,  when,  he  said,  he  would  in- 
strict  it  and  send  it  to  its  delibera¬ 
tions. 

Mr.  Stevenson  read  many  state¬ 
ments  from  the  b'ord  peace  propa¬ 
ganda  and  from  Emma  Goldman  and 
declared  that  the  jury  could  not  tell 
which  was  written  by  Ford  and  which 
by  the  woman  anarchist.  Discussing 
the  alleged  libelous  editorial,  he  in¬ 
sisted  that  there  was  not  a  word  in 
it  to  justify  the  plaintiff’s  contention 
that  by  “anarchist”  the  Tribune 
meant  a  bomb-thrower. 

“.And  now  comes  Mr.  Ford  and  says 
that  his  reputation  has  been  ruined, 
his  life  blasted,  by  this  editorial,” 
went  on  Mr.  Stevenson.  “Nothing 
but  $1,000,000  of  Tribune  money 
would  heal  it!  Why,  his  reputation 
was  so  ruined  that  Michigan,  two 
months  after  the  editorial,  gave  hiii’i 
the  primary  vote  for  President!” 

Mr.  Lucking  characterized  the  ad¬ 
dress  of  Mr.  Stevenson  as  an  ippeal 
to  the  passions  and  prejudices  of  the 
jury. 

“A  Sub  in  the  Back” 

“It  was  insidious,  unlawful,  a  stab 
in  the  back,”  said  Mr.  Lucking.  The 
lawyer,  to  illustrate,  pointed  to  the 
charge  of  Mr.  Stevenson  that  twenty- 
four  times  in  twenty-one  pages  of  the 
h'ord  booklet  Mr.  Ford  called  war 
“murder.”  Mr.  Lucking  gave  his  own 
construction  of  the  booklet,  and 
asserted  that  “Mr.  b'ord  never  called 
any  one  a  murderer.” 

Mr.  Lucking  took  up  the  question 
of  the  “right  of  fair  comment”  claimed 
by  The  Tribune  in  defense  of  the 
editorial,  and  asserted  that  the  right 
existed  with  regard  to  comment  on 
views,  but  not  comment  on  individ¬ 
uals  He  quoted  the  testimony  of 
Tiffany  Blake,  chief  editorial  writer 
of  The  Tribune,  to  show  that  the  edi¬ 
torial  was  comment  on  Henry  I'ord, 
not  his  views  particularly. 


Ml  TT  AND  JEFF  IN  LONDON 

(Continu»'d  from  f'Of’e  11) 
gander.”  The  story  may  be  apocryphal, 
but  it  is  being  fathered  on  to  the  popu¬ 
lar  newspaper  proprietor. 

The  Daily  Sketch  has  been  running  a 
baby  welfare  scheme  with  prizes  amount¬ 
ing  to  $10,000.  It  was  unique  in  that  it 
secured  a  good  deal  of  official  recogni¬ 
tion  all  over  the  country,  nearly  600  wel¬ 
fare  renters  being  persuaded  to  link  up 
with  the  Daily  Sketch  scheme  in  prefer¬ 
ence  to  conducting  their  own  baby 
shows.  The  total  number  of  entries  is 
said  to  be  over  250,000,  and  they  were 
received  at  the  rate  of  some  30,000  per 
week.  A  special  baby  number  was  issued 
last  week,  with  countless  pictures  of 
thriving  infants  and  numerous  compli¬ 
mentary  messages  from  eminent  person¬ 
ages. 

Sir  Charles  Starmer,  the  proprietor  of 
the  British  “big  three”  in  newspapers, 
has  been  offered  the  freedom  of  the 


County  Borough  of  Darlington,  A’ork- 
shire.  He  is  already  an  alderman  of  the 
town,  and  has  occupied  the  mayoral 
chair  with  distinction. 


NEWSPAPER  MAKING 

By  Jason  Rogers 


't  Coiitimu'd  from  page  20) 

should  be  made  to  pay  at  least  cost,  plus 
a  reasonable  profit. 

On  the  figures  submitted  you  are  sell¬ 
ing  your  space  too  cheaply.  You  should 
get  at  least  5  cents  a  line  net  in  order 
to  earn  a  fair  and  reasonable  profit  on 
your  turnover,  so  to  speak* 

If  you  will  send  me  statement  of  the 
volume  of  business  at  the  different  net 
rates,  I  may  be  able  to  show  you  how  to 
produce  the  reiiuired  higher  average 
without  great  disturbance. 

♦  *  * 

“A.  B.  C.” — 1  should  appraise  your 
property  as  worth  at  least  $100,000.  I 
reach  this  by  capitalizing  your  average 
prolits  of  $7,000  a  year  for  the  past  three 
years,  plus  excess  of  tangible  assets  over 
liabilities.  Likewise,  by  capitalizing  your 
circulation,  plus  excess  of  assets  over 
liabilities.  If  you  will  send  me  trial 
balance  sheets  as  of  June  30,  1918  and 
1919.  1  will  gladly  give  the  matter 
further  consideration. 

«  4k  * 

“Canada” — Don’t  waste  time  with 
foolish  special  editions.  Work  for  312- 
days-a-year  business.  Any  money  that 
such  pan-handlers  e.xtract  from  the 
Iteople  of  your  town  on  a  50  per  cent, 
basis  is  just  so  much  handicap  to  the  in¬ 
dustrial  prosperity  of  the  place. 

*  * 

“Inquirer” — The  eight-column  page 
represents  a  great  economy  for  almost 
any  newspaper.  The  coming  standard 
seems  to  be  12  ems  pica,  with  columns 
300  agate  lines  deep.  .A  full  page  is 
2400  lines,  with  halfs  and  (piarters  easily 
reconciled  parts  of  it. 

*  *  * 

Dry  Mats  —  Great  improvements 
have  been  made  during  the  past  three 
years,  but  I  would  hesitate  to  throw  out 
my  steam  tables  if  in  your  place. 

♦  ♦  * 

Print  Paper — Notwithstanding  the 
reports  of  shortage  of  supply  caused  by 
increased  wastefulness  of  many  large 
newspapers  and  the  extra  consumption 
caused  by  increased  volume  of  advertis¬ 
ing,  I  do  not  look  for  radical  advances 
in  prices. 

Even  at  4  cents  a  pound  at  the  mill, 
and  that  may  be  forced  on  us  if  certain 
publishers  continue  in  their  mad  careers 
instead  of  raising  advertising  rates  and 
reducing  the  volume  of  low-rate  busi¬ 
ness.  our  newspapers  can  live  and  make 
money.  - 

I  have  ceased  to  he  an  advocate  of 
cheap  print  paiH'r.  1  don't  look  for  a 
return  to  a  price  below  $2.75  mill  for 
several  years  to  come.  High  prices  will 
gradually  induce  additional  capital  into 
the  print  paper  manufacturing  business, 
and  as  the  supply  passes  the  demand 
prices  will  soften. 

I  would  increase  my  subscription  to 
12  cents  a  week  regardless  of  my  com- 
pet'tor.  The  loss  of  a  few  hundred  cir¬ 
culation  really  means  nothing  even 
though  he  gains  what  you  lose.  With 
the  increased  revenue  you  could  afford 
to  sell  your  advertising  for  less  money 
than  he  could,  and  still  make  more 
money  than  he. 

.Advertisers  are  commencing  to  realize 
that  the  publisher  who  is  doing  every¬ 
thing  he  can  to  hold  down  rates  is  a  bet¬ 
ter  one  to  follow  than  one  who  primarily 
seeks  inflated  circulation  figures  secured 
on  an  uneconomic  basis. 


New  Jersey 


2,820,000  People. 

7525  Square  Miles. 

8820  Manufacturing  Establishments. 
$1,150,000,000  Value  of  annual  production. 
17,700  Tobacco  Dealers. 

6,900  Groceries  and  Delicatessen  Stores. 
1,660  Dry  Goods  Stores. 

1,555  Retail  Shoe  Stores. 

1,335  General  Stores. 

1,300  Garages. 

1,200  Drug  Stores. 

1,100  Retail  Hardware  Stores. 

1,050  Auto  and  Accessory  Dealers. 

110  Department  Stores.  ' 

53  Cities  over  5,000 
32  Cities  over  10,000 
22  Cities  over  15,000 
16  Cities  over  25,000 
10  Cities  over  50,000 
5  Cities  over  100,000 
2  Cities  over  200,000 
1  City  over  500,000 


and  then  the  entire  New  Jersey  coast  is  one  great 
hig  resort,  entertaining  a  million  visitors  every  year. 

I 

Atlantic  City,  Long  Beach,  Asbury  Park  and  other 
coast  resorts  are  world  famous. 


Cultivate  New  Jersey.  It  is  a  hig  little  state,  a  state 
of  infinite  possibilities. 


These  daily  newspapers  of  New  Jersey  can  do 
you  an  awful  lot  of  good  in  reaching  the  people 
you  want  for  customers. 

Rate 

Circulation.  5,000  lines 


Asbury  Park  Press  (E) .  7,122  .0225 

Atlantic  City  Press  (M)  Union  (E) .  14,871  .035 

Elizabeth  Journal  (E)  (A.B.C.) .  17,656  .04143 

Hackensack  Record  .  4,879  .0178 

Hudson  Observer  (Hoboken) .  43,000  .08 

Passaic  Herald  (E) .  8,535  .025 

Passaic  News  (E) .  8,427  .025 

Paterson  Press-Guardian  (E) .  12,686  .03 

Perth  Amboy  Evening  News  (E) .  *8,723  .025 

Plainfield  Courier-News  (E)  .  7,908  .0214 


Government  Statement,  April  Ist,  1919. 
*A.  B.  C.  Report,  April  Isl,  1919. 


1 
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CANADA 


Where  They  Do  Things 


Canada  is  the  country  of  activity — of  blood  and  brain 
and  brawn;  the  land  of  promise  and  of  purpose,  of  people 
and  principle,  punch  and  pep. 

Canadians  demonstrated  their  might  during  the  war. 
Canada  produced  more  men,  per  capita,  than  did  any  other 
part  of  the  fighting  forces. 

Not  only  lYiove  men,  but  such  men!  Ye  Gods! 

Canadians  went  “over  there”  and  literally  mopped  up. 

Canada  is  worth  while — mighty  worth  while  and  Can¬ 
ada,  as  a  market,  is  just  as  well  worth  while  as  are  Canadian 
people. 

Canada  is  dependable — Canada  is  forceful. 

Canada  is  ready,  willing  and  anxious  to  buy  the  right 
kind  of  merchandise. 

These  daily  newspapers  of  Canada,  published  by  Cana¬ 
dians  for  Canadians  and  going  to  Canadians  will  carry  your 


advertising  message  where  it  will  do  the  most  good. 


They  cooperate  with  local  merchants,  who  will  cooperate  with  yon  in 
putting  your  goods  into  the  homes  of  Canadians.  • 

USE  THESE  DAILY  NEWSPAPERS  and  watch  your  sales  grow. 
It  will  prove  more  than  gratifying. 


PROVINCE  OF  ONTARIO 
Population  2,523,274 


Circulation 

Border  Cities  Star  (Windsor) .  12,403 


Circulation 


tBrantford  Expositor . (E) 

tBrockville  Recorder-Times  . (E) 

Chatham  Daily  News . (E) 

*Galt  Reporter  . (E) 

Guelph  Mercury . (E) 

'Hamilton  Spectator  . (E) 

Hamilton  Times  . (E) 


Q3  Kini^ston  British  Whift . (E)  6,237 

Q25  London  Free  Press  . (MN&E)  41,610 

0107  Peterborough  Examiner  . (E)  5,900 

'  St.  Catharines  Standard  . (E)  8,006 

'Toronto  Globe  . (M)  87,296 

.0125  Toronto  Star  . (E)  85,077 

Toronto  Star  . (S)  65,763 

.05  Toronto  World . . (M)  26,608 

.03  Toronto  World . (S)  92.128 


Lines 

2,500  10,000 


Government  Statement,  April  1,  1919. 

'A.  B.  C.  Report,  April  1,  1919. 
tPublishers’  Statement,  April  1,  1919. 

Circulation 

Montreal  Gazette  (3c-|8  yr.) . (M)  32,183 

'Montreal  La  Presse  (2c  per  copy). (E)  154,905 


.055  .05  Toronto  World . . (M)  26,608 

.035  .03  Toronto  World . (S)  92,128 

PROVINCE  OF  QUEBEC 
Population  2,002,731— English  397,392 
French  1,605,339 
Lines 

2,500  10,000  Circulation 

.085  .07  'Montreal  Star . (E)  111,151 

■13  .11  Quebec  Le  Soleil . (E)  41,863 


Lines 

2,500  10,000 

.13  .11 

.06  .06 
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WOULD  CURB  FOREIGN 
I.ANGUAGE  PRESS 


Stroiiie  Sentiment  in  Senate  and  House 
for  Complete  Abolishment  of  Peri¬ 
odicals  Not  Printed  in  English 
— Four  Bills  Are  Introduced 


\Vashin<;ton,  1).  C,  Aug.  12. — In 
Ixiih  the  Senate  and  the  House  tliere  is 
now  in  evidence  a  strong  sentiment  for 
the  complete  alMilishment  of  periodicals 
printctl  throughout  the  I'niied  States  in 
languages  other  than  English.  That  the 
Senate  is  prepared  to  work  some  revolu¬ 
tionary  changes  in  the  conduct  of  alien 
IH‘riodicals  is  indicated  by  four  bills 
which  have  keen  introduced  on  the  sub¬ 
ject  within  the  past  month. 

Members  of  Congress  say  that  they 
have  been  wearied  by  the  obstinate  re¬ 
fusal  of  a  large  proportion  of  the  foreign 
language  press  of  the  United  States  to 
adopt  and  adhere  to  a  policy  of  sound 
.Americanism  and  that  they  arc  alarmed 
by  the  almost  general  capitulation  of  the 
Socialist  foreign  language  papers  to  the 
spread  of  Bolshevism. 

Opposed  to  ‘‘Melting  Pot" 

The  Senate  is  convinced  that  much  of 
■America’s  difficulty  in  assimilating  its 
vast  alien  population  is  due  to  the  stub- 
horn  determination  of  alien  periodicals 
to  light  to  the  last  ditch  against  the 
■Americanization  process,  as  the  success¬ 
ful  operation  of  the  melting  pot  is  bound 
to  turn  aliens  away  from  their  own  peri¬ 
odicals  and  their  own  periodicals 
know  it. 

The  Senate  also  believes  that  a  great 
portion  of  the  opposition  voiced  by 
certain  elements  to  American  partici¬ 
pation  in  the  great  war  was  inspired  by 
hundreds  of  foreign  language  papers 
working  for  the  enemy.  In  general, 
there  is  a  considerable  group  of  Senators 
who  iK’lieve  that  the  only  good  foreign 
language  press  is  a  dead  one. 

The  sentiment  in  the  Senate  on  the 
foreign  language  press  is  <livide(l  into 
three  elements.  One  faction,  led  by 
Senator  Myers  of  Montana,  is  deter¬ 
mined  to  completely  annihilate  the  1,2U() 
or  more  foreign  language  periodicals 
published  in  this  country,  and  to  that 
end  Senator  Myers  has  introduced  two 
hills — one  which  would  prohibit  admis¬ 
sion  to  the  United  States  mails  of  any 
jieriodical  printed  in  (ierman,  and  the 
other,  of  periodicals  printed  in  any  other 
language  hut  English. 

Restrielive  Legislation 

The  second  faction  led  by  Senator 
King,  favors  restrictive  legislation  which 
would  hold  out  a  reward  of  merit  for  the 
better  sort  of  foreign  language  papers 
by  issuing  to  them  a  certificate  or 
license.  Other  foreign  language  publica¬ 
tions  would  be  forced,  by  the  provisions 
of  a  bill  he  has  sulimitted,  to  file  with 
the  postmaster,  at  the  office  of  mailing,  a 
complete  translation  of  certain  classes  of 
reading  matter — particularly  of  matter 
that  refers  to  the  United  States,  its 
policies,  international  relations,  etc. 


98%  Sandusky  Homes 

take  the  erening 

STAR-JOURNAL 

Mrmber  A.  B.  C.  Foreign  advertising 
representatives: 

La  Coste  &  Maxwell, 

45  W.  34th  .Street  New  York 

C.  J.  Anderson  Spl.  Agency, 
Marquette  Building  Chicago 

THE  ALVORD  &  PETERS  CO. 
Publiahera,  Sandaaky,  Ohio 


Long  Life  of  Newspaper  Ad¬ 
vertisement  Proven 
An  inquiry  recently  received  by 
a  big  drug  firm  in  Seattle  com¬ 
pletely  smashes  any  idea  that  the 
pullitig  power  of  a  newspaper  ad¬ 
vertisement  ceases  shortly  after 
its  ]>uhlicatioti. 

P.  M.  Frida,  who  gave  his  ad¬ 
dress  as  Kelaniya,  Ceylon,  wrote 
the  firm  inquiring  about  a  food, 
which  he  said  he  saw  advertised 
in  the  columns  of  the  Seattle 
Tunes  in  “the  .April  13,  1915 
issue.” 


The  third  element  is  led  by  Senator 
Smith  of  Georgia.  It  is  represented  by 
a  bill,  offered  by  the  Senator,  providing 
that  the  use  of  the  mails  shall  be  pro¬ 
hibited  after  October  1,  to  all  foreign 
language  periodicals  which  do  not  con¬ 
tain  translations  of  their  foreign  lan¬ 
guage  content,  “column  for  column,  page 
for  page." 

Secondly,  the  Smith  bill  would  allow 
all  foreign  language  papers  only  utitil 
January  1,  1925,  to  wind  up  their  affairs 
and  would  prohibit  the  mails  after  that 
date  to  any  publication  printed  in  any 
language  other  than  English. 

The  four  bills  are  all  being  considered 
by  the  Committee  on  the  Judiciary  and 
almost  any  day  may  sec  the  favorable 
reporting  hack  of  one  or  more  of  them. 


CIRCULATION  MEN  WILL  MEET 


Important  Papers  Being  Arranged  for  In¬ 
terstate  (fathering  at  Scranton 
ScK.sNTON,  Pa.,  .Aug.  13. — The  fall 
meeting  of  the  Interstate  Circulation 
Managers’  .Association  will  be  held  here 
September  10  and  11.  .Albert  K.  Mich- 
ener,  circulation  matiager  of  the  Harris¬ 
burg  (Pa.)  Telegraph,  is  chairman  of 
the  program  committee  and  promises 
papers  on  subjects  of  considerable  in¬ 
terest  to  circulation  managers  at  this 
time. 

I'rcd  I.  Cook,  president  of  the  associa¬ 
tion,  whose  home  is  in  Scratitoti,  is 
arranging  the  stay  of  delegates  so  that 
only  a  one-day  absence  from  home- 
desks  will  be  necessary.  The  first  day 
will  l)e  given  over  entirely  to  a  business 
session  and  the  second  day  an  ojten  dis¬ 
cussion  of  stihjects  and  a  social  time. 

Conneetirut  E<litorial  Outing 
BRiwjEfOKT,  Conn.,  .Aug.  13. — The  mid¬ 
summer  outing  of  the  Cotinecticut  Edi¬ 
torial  .Association  will  l>e  held  Saturday, 
.August  16,  at  Derby-Shclton  on  the 
Housatonic  river,  the  Board  of  Trade 
in  those  towns  co-operating. 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

Sl^otipka 
Bail})  Capital 

Sworn  GoTemment  Report 

for  Six  Months  ending  Apr.  1,  1919 

35,247 

Its  sales  promotion  department  is 
at  the  service  of  advertisers.  And 
it  really  promotes. 


Member  A.  B.  C. 


PublUher. 


CIRCULATION  NOTES 


The  circulatioti  department  of  the 
Lewiston  (Me.)  Daily  Sun  gave  out 
several  prizes  to  carriers  Saturday  morn¬ 
ing.  They  were  offered  for  boys  gain¬ 
ing  the  largest  number  of  weekly  cus¬ 
tomers  on  their  routes.  The  contest  was 
by  far  the  most  successful  ever  conduct¬ 
ed  by  the  Sun.  The  acttial  number  of 
papers  delivered  to  subscribers  in  Lewis¬ 
ton  and  Auburn  alone  for  the  week  end¬ 
ing  Saturday  was  47K  a  day  more  thati 
for  the  same  week  one  year  ago.  The 
first  prize  was  a  $35  bicycle,  awarded  to 
.Napoleon  Landry,  who  made  a  gain  of 
more  than  100  per  cent  on  his  route. 
Seven  cash  prizes  were  awarded. 


.A  strike  of  union  newsboys  against  a 
union  paper !  was  threatened  iti  Seattle 
recently  by  the  Seattle  Newsboys’ 
Union,  which  alleged  that  certain  union 
leaders  had  tried  to  get  news  venders 
to  discriminate  against  other  Seattle 
tiew’spapers  in  favor  of  the  Daily  Union 
Record.  The  newsboys’  leaders  declared 
that  such  practices  were  in  violation  of 
agreements  signed  with  the  publishers, 
and  unless  they  were  discontinued, 
newsies  favored  boycotting  the  labor 
organ.  The  matter  has  tiot  yet  been 
settled. 


Revival  of  the  ordinance  passed  in 
E<06,  that  no  boys  under  10  years  of  age 
he  allowed  to  sell  newspapers  unless 
with  the  written  consent  of  their  parents, 
and  further  provision  that  all  boys  so 
engaged  be  compelled  to  wear  a  badge, 
is  to  he  brought  about  at  once  as  a  re¬ 
sult  of  a  meeting  held  at  the  Portland 
(Me.)  Boys’  Club. 


The  Gary  (Ind.)  Evening  Post  was 
delivered  by  airplane  on  .August  1.  .A 
big  Interstate  Air  Line  plane  carried  a 
shipment  of  the  newspapers  and  Walter 
O.  Marquiss,  city  editor,  from  Gary  to 
Hobart,  eight  miles  away,  in  a  little 
more  than  five  minutes. 


The  Fall  River  (Mass.)  Herald  is 
giving  a  series  of  weekly  outings  at 
Sandy  Beach  to  children  and  the 
“grown-up”  members  of  their  families. 
More  than  6,(X)0  per.sons  enjoyed  the 
first  otie  last  week. 


«tjprema<^ 

The  Indianapolis  News  carries 
practically  as  much  space  both 
from  local  and  national  adver¬ 
tisers  as  all  other  Indianapolis 
papers  combined  including 
Sunday  editions.  It  has  been 
doing  this  for  fifty  years. 


TREI/SDlAnAPOLIS 


Ch^trtrr 

Member 

A.  B.C. 


NEWS 


ferSOytTS  a  Newspaper. 


During  the  seven  months  ending  July  31 

614,922  rr 

of  national  advertising  were  published  in 

The  Clarksburg 
Telegram 

a  gain  over  the  same  period  of  1918  of 

74.5% 

It  pays  to  advertise  in  "West  Virginia’s 
Leading  Newspaper.” 


WAR  SERVICE  COST 
THEM  THEIR  JOBS 


Re-Einployment  Bureau  Reports  75  Ex¬ 
perienced  Newspaper  and  Advertising 
Men,  with  War  Records,  Seeking 
Positions  in  New  York 

There  are  seventy-five  writers  and  ad¬ 
vertising  men  in  New  York  City  who 
arc  jobless  today  because  they  went  to 
war,  according  to  a  statement  just  issued 
by  the  Re-Employment  Bureau  for  Sol¬ 
diers,  Sailors  and  Marines  at  505  Pearl 
street.  This  number  includes  twenty- 
eight  editors,  reporters  and  publicity 
men  and  forty-seven  advertising  men. 

Alfred  L.  Smith,  executive  secretary 
of  the  Re-Employment  Committee  of 
New  York  City,  expresses  the  hope  that 
publishers  will  notify  the  bureau  when 
they  are  in  need  of  employees.  Mr. 
Smith  laments  the  fact  that  there  are  so 
many  experienced  men  who  are  without 
newspaper  jobs  today.  He  asks  the  pub¬ 
lishers  to  give  ex-fighters  the  preference 
when  there  is  a  job  open. 

“As  is  generally  known,”  said  Mr. 
Smith,  “some  writers  are  not  paid  any 
too  well.  That  they  are  liberal  spenders 
is  also  universally  acknowledged.  There¬ 
fore,  when  they  strike  a  period  of  un¬ 
employment  they  suffer  more  than  the 
man  who  is  perhaps  better  paid  or  more 
economical. 

“We  have  had  experienced,  trained, 
well-educated  newspaper  men  applying 
at  the  bureau  for  temporary  positions 
paying  as  little  as  $20  a  week.  Those 
men  ordinarily  would  be  earning  about 
$45  a  week. 

“Unless  there  is  a  change  in  the  pres¬ 
ent  situation  there  is  surely  going  to  be 
a  shortage  in  traiticd  newspaper  men. 
The  boys  who  catitiot  get  jobs  in  the 
publishing  field  are  going  to  seek  other 
occupations.” 


The  Detroit  News 

First  in  America 

In  advertising  lineage  for 
the  first  six  months  of  1919 


U.  S.  P.  O.  Report 

For  the  wriod  ending  April  I,  1919, 
Average  Dailr  and  Sunday  Circulation 

76,652 

New  Orleans  Item 

Enjoys  the  largest  afternoon  and 
Sunday  net  paid  circulation  of  any 
newspaper  published  in  the  entire 
South. 


The 

Pittsburgh 
Post 

has  the  sec¬ 
ond  largest 
morning  and  Sunday 
culation  in  Pittsburgh. 
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LETTERS  OF  AN  EDITOR  TO  HIS  SON 

About  six  months  ago  a  young  newspaperman  undertook  the  manage¬ 
ment  of  a  somewhat  slow  going  country  town  daily.  His  father,  an  ex¬ 
perienced  editor,  has  written  him  many  letters  of  practical  adz'ice.  Editor 
&  PUBLISHER  has  secured  extracts  from  these  actual  letters  for  publication 
in  sc'i’cral  chapters,  the  second  of  zthich  follo'vs: 


An  attractive  show  window  is  im¬ 
portant,  but  it  is  not  the  whole 
store.  Pay  attention  to  what  is  be¬ 
hind  the  window,  meaning  by  that,  keep 
your  back  pages  shipshape.  Examine 
your  contracts  to  see  if  you  are  not  giv¬ 
ing  positions  not  nominated  in  the  bond. 

I  am  not  asking  you  to  throw  away  good 
business  to  force  the  pyramiding  of  ads, 
but  I  am  suggesting  that  you  can  im¬ 
prove  appearances  without  any  sacrifice. 
One  thing  you  can  do  at  once.  Take  a 
look  at  that  official  advertising,  of  which 
you  have  some  days  four  or  five  col¬ 
umns,  scattered  on  as  many  different 
pages.  Bring  it  together  and  keep  it  to¬ 
gether  always  on  the  same  page.  And 
then  there’s  that  medical  reading  matter. 
Don’t  put  news  heads  on  it  unless  you 
arc  obligated  and  don’t  mix  it  up  with 
news  unless  you  can’t  help  it. 

Keep  Department  Intact 

Keep  your  departments  in  the  same 
place  every  issue,  and  keep  them  intact 
as  far  as  possible.  You  will  find  that 
the  lazy  make-up  will  break  into  a  de¬ 
partment  now  and  then  to  justify  or  fill 
up  other  columns.  Sometimes  this  seems 
unavoidable,  but  not  often.  Don’t  scatter 
your  country  correspondence  which,  by 
the  way,  is  an  important  part  of  your 
paper,  and  should  not  be  treated  as  a 
poor  relation,  but  rather  as  a  circulation 
builder  over  the  county. 

I  have  tried  to  touch  on  some  of  the 
high  spots  of  the  value  and  art  of  make¬ 
up,  so  essential  to  a  good  newspaper. 
Ponder  them,  even  if  you  can’t  do  them 
all  at  once. 

Get  the  Foreman  Interested 
I  have  marked  a  paper  which  I  am 
returning  herewith.  I  have  gone  at  it 
rather  roughly,  not  with  the  idea  of  mak¬ 
ing  your  job  heavier,  but  with  the  pur¬ 
pose  of  making  you  see  some  of  the 
many  things  to  be  done  to  clean  up  the 
paper.  Take  them  slowly,  and  if  pos¬ 
sible  get  the  foreman  to  seeing  things 
for  himself.  And  above  all,  don’t  let  him 
know  the  suggestions  are  coming  from 
anyone  but  yourself.  He  ought  to  see 
for  himself  those  wornout  column  rules 
and  that  broken  type.  What  would  you 
think  of  a  storekeeper  who  kept  in  his 
show  window  dirty,  fly-specked  goods? 

Your  printers  are  not  artists,  I  know, 
but  perhaps  you  can  get  them  to  take  a 
little  more  pride  in  the  make-up  of  your 
first  page,  and  you  will  have  to  depend 
on  them  rather  than  on  your  editor, 
who  is  too  old  to  learn  any  new  tricks. 
Show  them  a  good  looking  paper 
among  your  exchanges  and  excite  their 
powers  of  imitation,  at  least.  Lay  be¬ 
fore  your  foreman  the  marked  paper  I 
am  sending  and  get  him  to  point  out 


other  places  for  improvement.  Better 
thi.',  way  than  giving  him  orders. 

Beware  of  Padding 

.Another  word  about  the  editor.  I 
know  you  have  to  worry  along  with 
him  until  you  can  get  the  new  man,  but 
that  does  not  mean  that  he  is  to  be  let 
alone  in  his  ways  of  ignorance.  For 
instance,  don’t  fail  to  call  attention  to  his 
practice  of  putting  in  his  editorial  col¬ 
umns  long  articles  taken  from  another 
paper.  It  is  palpably  an  effort  to  pad 
out,  and  besides  these  columns  are  for 
the  editor’s  own  writing.  It’s  like  the 
old  story  of  the  man  who  had  the 
Lord’s  prayer  printed  and  hung  on  the 
wall  over  his  bed.  Then  he  would  jump 
into  bed,  saying,  “Lord,  them’s  my  sen¬ 
timents.’’ 

I  was  interested,  ,  not  to  say  amused, 
by  the  account  of  your  first  experience 
with  the  drunken  printer.  Just  one  word 
of  advice  on  this  subject.  Don’t  labor 
under  the  delusion  that  you  can  reform 
the  man.  Make  up  your  mind  to  get 
along  with  him,  or  else  fire  him.  Coax¬ 
ing,  persuading  and  threatening  are  use¬ 
less  99  times  in  100.  Get  along  with 
him  if  you  have  to,  but  don’t  delude 
yourself  with  the  idea  that  you  can  up¬ 
lift  him.  Of  course  he’s  a  good  man 
when  he’s  sober.  They  all  are. 

Local  Interest  in  Editorials 
I  spoke  in  a  recent  letter  of  your 
editor’s  practice  of  using  reprint  edi¬ 
torial,  and  I  must  refer  to  it  again.  He 
had  a  long  extract  from  the  Digest,  an 
article  that  was  important,  of  course, 
but  I  doubt  whether  your  readers  are 
devouring  matters  of  that  kind.  The 
suspicion  is,  of  course,  that  he  is  taking 
the  lazy  way  of  filling  his  editorial  col¬ 
umns.  .^nd  what  he  does  write  is  al¬ 
together  on  general  subjects  instead  of 
on  matters  of  distinct  local  interest.  I 
have  yet  to  see  an  editorial  indicating 
any  interest  in  your  town  or  county 
affairs.  I  know  there  are  some  editors 
who  believe  in  the  safety  of  neutrality, 
but  I  think  that  theory  entirely  wrong. 
Honest  opinions,  sanely  expressed,  com¬ 
mand  respect  if  not  approval  of  all.  Be 
independent  if  you  want  to  be,  but  in¬ 
dependence  docs  not  lie  in  failure  to 
have  opinions. 

Home  News  of  Prime  Importance 
You  say  your  editor  does  not  believe 


much  in  local  news  on  the  first  page,  but 
holds  that  the  readers  want  the  telegraph 
news.  He  is  wrong  again  as  he  or  you 
will  find  out  if  he  talks  to  intelligent 
readers.  Get  all  the  home  news  you 
can,  and  put  it  liberally  on  your  first 
page.  Your  readers  like  to  read  about 
what  they  know  something  about,  and 
put  good  heads  on  the  local  news  instead 
of  on  some  of  that  news  from  Europe. 
So  much  of  the  latter  is  only  guesswork 
or  rumor,  to  be  denied  tomorrow.  You 
had  yesterday  two  double  column  heads 
on  stories  that  should  have  been  run  to¬ 
gether,  and  even  then  were  not  worth  as 
much  display  as  that  fire  in  the  busi¬ 
ness  section. 

You  are  after  circulation  now,  and  as 
I  see  the  case,  you  can  get  it  only  by 
making  your  paper  the  best  in  town. 
You  cannot  beat  the  opposition  on  tele¬ 
graph  news,  but  you  can  on  local  with¬ 
out  half  trying.  Impress  your  reporters 
with  your  dependence  on  them  to  make 
the  paper  go,  and  then  play  up  what 
they  get.  They  will  be  your  best  cir¬ 
culation  getters  and  keepers.  Circula¬ 
tion  is  part  of  your  circle.  You  must 
get  the  news  to  get  and  hold  readers, 
and  you  must  have  readers  to  get  adver¬ 
tising. 

{To  be  continued.) 


NEW  PUBLISHER  AT  PENSACOLA 


Journal  Publishing  Company  Announces 
Appointment  of  Wayne  Thomas 

Lois  K.  Mayes,  president  of  the 
Journal  Publishing  Company  of  Pensa¬ 
cola,  Fla.,  has  sent  out  an  announcement 
that  Wayne  Thomas,  a  practical  news¬ 
paper  man  of  15  years’  experience  in  the 
Florida  field,  has  been  appointed  pub¬ 
lisher,  effective  August  1. 

The  Journal  is  represented  'in  the 
foreign  field  by  Cone,  Lorenzen  &  Wood¬ 
man.  _ 

L.  W.  Prather,  editor  of  the  newly 
established  High  Point  (N.  C.)  Repub¬ 
lican,  has  sold  his  interest  to  George 
Holloway,  business  manager,  and  re¬ 
turned  to  his  home  at  Detroit,  Mich. 


PREMIUMS 

That  Are  Real  Subscription  Producers 

S.  BLAKE  WILLSDEN 

Manufacturer*  and  Puhliabera  Reprearntatire, 

1606  Heyworth  Building 
29  E.  Madison  St.  CHICAGO 


WE  SPEND  MORE 
THAN 

$500,000 

per  year  to  produce  the  fea¬ 
tures  which  have  created  the 
greatest  newspaper  following 
in  the  world. 

“Hearses  Features  Always 
LeadT 

Write  for  booklet. 

"Half  Million  Dollar  Faatura  Servlee*' 


The  International  Feature 
Service 

246  Weat  59th  Street 


THE  INTERNATIONAL  NEWS  BUREAU,  Inc. 

15  SCHOOL  STREET,  BOSTON,  MASS. 

(J.  J.  BOSDAN.  Editor) 

More  than  120  American  and  Canadian  newspapers  subscribe  to  our  service 

Each  week  our  subscribers  receive  between  30  and  50  columns  of  copy. 
Authoritative  articles  by  men  of  international  calibre  on  matters  internation¬ 
al,  human  interest  stories  from  all  lands  and  climes,  revelations  of  European 
courts,  speeches  and  addresses  of  men  and  women  whose  words  influence  the 
thought  of  nations,  translations  from  every  important  foreign  newspaper; 
these  and  numberless  other  items  day  after  day  are  sent  to  our  subscril^rs. 

IN  SHORT,  MR.  EDITOR— ESPECIALLY  MR.  SUNDAY  EDITOR 
-WE  CONSTANTLY  SPREAD  THE  WORLD  BEFORE  YOU  FROM 
ALL  ANGLES. 

You  will  find  our  monthly  subscription  rates  surprisingly  low. 


The  True  News 

FIRST 


A  Iways — Accuratel  y 

International  News  Service 
World  Bldg.  New  York 


PRINTER’S  DEVIL  IS  NOW 
ADVERTISING  MANAGER 


“I  am  a  great  believer  in  short  copy, 
a  lot  of  white  space,  attractive  colors, 
and  illustrations 
that  tell  a  story. 
The  imagination 
is  very  elastic ; 
therefore,  if  we 
take  our  lesson 
from  the  force- 
f  u  1  story-telling 
pow  er  of  the  mo¬ 
tion  pictures  and 
apply  the  same 
principles  to 
printed  pictures, 
we  are  bound  to 
get  results  in  ad¬ 
vertising.’’  writes 
O.  (irigg,  advertising  manager  of  the 
Harley-Davidson  Motor  Co. 

Mr.  Grigg  began  earning  a  living  as 
a  printer’s  devil,  and  then  promoted 
bim.self  successively  to  be  journeyman 
pr. liter,  foreman,  superintendent,  buyer 
of  printed  matter,  engraving.s,  and  paper, 
and  latest  of  all,  advertising  manager. 

“.Although  I  have  many  times  cussed 
I  he  printer’s  trade,”  he  writes,  “I  am 
now  thankful  to  have  had  the  practical 
experience  it  gave  me.  ft  has  proved 
to  be  a  valuable  asset  in  my  present 
work.” 

Under  Mr.  Grigg’s  supervision,  the 
1  larley-Davidson  Co.  is  educating  its 
dealers  to  spend  a  certain  per  cent  of 
their  sales  for  advertising,  in  conjunc¬ 
tion  will,  advertising  done  by  the  com¬ 
pany. 


New  Era 
Features 

30  East  42nd  St.,  New  York  City 

Forty  Leading  Papers 
Print  Our  Service. 

Send  for  our  Headline  History  of  the 
World  War 


Fifty  leading  newspaper  pub¬ 
lishers  in  the  United  States  and 
Canada  wrill  tell  you  that  their 
membership  in  The  Associated 
Newspapers  was  worth  more  than 
it  cost  at  the  start  and  has  steadily 
increased  in  value  since. 

If  your  city  ia  open,  you  may  join 
at  the  same  proportionate  rate,  and 
secure  the  greater  value  they  have 
already  built  up. 

Write  or  wire  for  rates. 

The  Associated  Newspapers 
170  Broadway  New  York 


mum 

EriwpiovMe 

GET  THE  FEATURES  THAT  HAVE 
WON  THE  BIGGEST  AUDIENCE 
Write  us  for  sample*  of  our  col> 
ored  comics,  daily  and  Sunday 
pages  in  black  and  colors. 

Newspaper  Feature  Service 

M.  KOENIGSBERG,  Manaer 
241  WEST  S«TH  ST.  NEW  YORK 
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SOUNDED  THE  DEPTHS 
OF  HUMAN  NATURE 

By  I  to  War  Work,  AdverliBinft  Penetrated 
to  the  Elemental  and  Shows  World 
It*  Power  a*  Never  Before,  Says 
F.  H.  Sisson 

(  ni<  Af*>.  13. — l-'rancis  H.  Sisson. 

vicc->resident  of  the  Guaranty  Trust 
Company,  of  N'ew  York,  in  addressing 
the  Advertising  Council  of  the  Chicago 
■Association  of  Commerce,  recently  said: 
“  \dveriising  has  played  a  very  impor- 
♦ant  part  in  creating  for  and  revealing  to 
us  the  new  conception  of  our  national 
responsibilities  and  duties.  America's 
titanic  efforts  and  achievements  duritig 
the  war  would  not  have  been  possible 
without  the  aid  of  publicity,  which 
helped  to  make  the  ‘impossible’  possible. 
•Xdvertisitig  was  never  before  .so  univer¬ 
sally  recognized  as  one  of  the  most  pow¬ 
erful  creative  and  constructive  forces  in 
the  world. 

“Hut.  like  every  other  great  basic  ele 
nient  in  our  existence,  it,  too,  has  under¬ 
gone  changes  and  has  caught  the  spirit 
of  the  dawning  era  of  a  new  peace.  It 
has  been  quickened  into  a  new  life;  it 
has  acquired  new  potentialities;  never 
before  has  it  exerted  such  influence  over 
the  mind>  and  hearts  of  mankind.  It  has 
reached  and  stirred  our  souls  to  the  sub- 
linicst  sacrifices. 

“It  matters  not  that  this  power  re¬ 
sulted  from  the  most  intense  emotional 
|)eriod  in  the  world’s  history  and  that  it 
was  due  chiefly  to  jiatriotic  fervor,  for 
aiivertising  was  largely  instrumental  iit 
creaiitig  the  very  emotion  and  (latriotism 
from  which  it  gained  its  greatest  strength 
of  appeal. 

“Kach  reacted  uiion  the  others;  each 
developed  the  others.  -And  for  the  first 
time,  advertising  sounded  the  deiiths  of 
human  nature.  It  jienetraled  to  the  ele¬ 
mental  in  human  nature. 

“That  is  the  i>aramoutit  lesson,  as  it 
was  the  paramount  achieventent,  of  ad¬ 
vertising  during  the  war.  That  is  the 
fottndation  uiton  which  advertising  must 
work  in  building  the  business  of  the  fu¬ 
ture  That  is  the  basic  truth  of  which 
we  imi't  not  lose  sight. 

Laws  Cannot  Be  Codified 
“W'e  realize  as  never  before  that  ad¬ 
vertising  is  limitetl  only  by  the  limita¬ 
tions  of  human  nature;  that  its  laws  can 
no  more  be  codilied  than  can  those  of 
human  nature;  that  every  new  discov¬ 
ery  ab*.nt  human  nature  furtiishes  a  tiew 
factfir  in  advertising;  that  all  our 
vaunted  accumulation  of  advertising 
knowledge  ts  only  fragmentary,  inctim- 
jilete.  disjointed,  and  delies  definition  in 
concre'e,  precise,  axiomatic  terms,  eveti 
as  our  knowledge  of  human  nature. 

“There  i-  an  excellent  prospect  that 
ottr  foreign  trade,  which  is  exceeding  all 
records,  will  total  more  than  $10,000,- 
000.1*10  this  year.  This  is  a  colossal  sum, 
even  in  these  day  of  billions. 

“The  war  has  literally  scattered  .\mey- 
icatt  priKlitcts  all  over  the  world.  Dur¬ 
ing  the  last  four  years  our  goods  have 
been  introduced  in  markets  where  they 


The  Test  Town  of  the  Country 
for  the  National  .Advertiser 

BeloiU  Wisconsin 

Hc'iuit  i«  in  the  heart  of  the  richest 
agricultural  and  dairr  ref^ion  of  the 
United  States.  Beloit  has  thirty  fac¬ 
tories;  Beloit  is  highly  educated; 
Beloit  has  wealth^well  distrihuted. 

One  pai^er— the  Beloit  I>aily  Xew* — 
alone  serves  this  splendid  American 
l»<>puiatiun. 

<  irculation,  over  7,000. 

Rate.  2*/^  cents  |>er  agate  line,  effect¬ 
ive  f>ctol>er  1st. 


HLS  SUCCESS  STARTED  WITH 
DUTCH  NEWSPAPER 


.loHN  A.  Ki'YPEK.S 


W  here  is  a  good  place  to  start  a 
Dutch  newspaper? 

Some  i)eo|)le  might  answer  this  by 
saying:  “In  Hol¬ 
land,’’  but  when 
John  .A.  Kuy- 
pers,  well  known 
as  president  of 
the  Wisconsin 
Press  .Associa- 
t  i  o  n  ,  was  a 
young  man  in 
the  Xetherlands, 
he  decided  that 
there  were 
enough  I  )utch 
newspapers  there 
already,  and  so 
he  came  to 
.America  to  start  one. 

He  settled  at  De  Pere,  Wis.,  and  that 
town  has  been  proud  of  the  fact  for  a 
long  time  jiast.  It  has  twice  elected  him 
its  mayor.  Xow  he  is  completing  his 
first  term  as  postmaster.  He  is  a 
Demoerat  and  was  elected  jiresidetitial 
elector  on  the  Democratic  ticket  in  1912. 

for  2<>  years  he  has  been  editor  and 
manager  of  De  A’olksstem,  a  weekly 
pa|)er  in  the  Hollandish  language,  which 
he  disposed  of  in  1916.  Sixteen  years 
I)r"viously  he  had  assumed  the  manage¬ 
ment  of  the  lirowti  County  Democrat, 
and  he  sold  this  paper  in  1916  also. 

Then  he  launched  the  Drown  County 
Journal,  merged  it  later  with  the  De 
Pere  Xews,  the  oldest  weekly  pajier  in 
the  county,  and  now  imblishes  it  as  the 
lirown  County  Journal-Xcws. 

He  is  married  and  has  one  son,  Har¬ 
old,  who.  is  going  to  be  a  newsjiaper 
man  also.  He  is  stmlying  journalism  at 
Marquette  University,  Milwaukee. 


had  tiever  before  sought  admittance  or 
where  they  never  before  had  entry.  .And 
they  were  introduced  at  no  cost  what¬ 
soever  to  the  manufacturer.  They  were 
distributed  on  a  scale  which  would  have 
been  impossible  under  normal  conditions. 
There  was  no  competition. 

“Our  products  will  no  longer  sell 
themselves  abroad,  as  they  did  during 
the  war.  The  demand  for  them  which 
ilirc  necessity  created  will  not  sustain 
itself ;  it  must  be  stimulated  and  kept 
active  by  effective  advertising.  Other- 


Ijtrfiest  &  Fastest 

The  I’laiii  Dealer  earr  es  mere  .ailverlis- 
iiiK  anU  is  making  lugger  gains  than 
any  other  paper  in  (levelaml. 

During  the  first  half  of  tyPt  it  printed 
over  a  million  more  lines  than  the  see- 
ond  pa|M'r  and  gained  almost  twice  as 
much  as  the  second  jiaper. 

The  Plain  Dealer 

f.arjit'st  Morninif  i  trculution  between  Seiv 
.Nf?r  Fork  &  Chuano 


LOS  ANGELES 

Evening  Herald 

Circulation  g  re  a  t  e  r 
than  the  ronihined 
circulation  of  its  two 
evening  competitors. 


Charter  Member  A.  B.  C. 


wise  the  unprecedented  advantage  which 
chance  has  bestowed  upon  us  will  grad¬ 
ually,  but  inevitably,  be  lost. 

Our  Prosperity  at  Stake 

“This  is  absolutely  essential,  not  only 
to  maintain  and  to  foster  our  foreign 
trade  but  also  to  preserve  our  present 
prosperity.  The  cessation  of  hostilities 
found  us  with  a  tremendously  expanded 
industrial  capacity  which  the  war  had 
made  imperative.  But  Mars  has  with¬ 
drawn  from  the  world  markets,  and  we 
are  confronted  with  the  problem  of  ad¬ 
justing  our  industrial  machinery  to  the 
demands  of  |)eace  and  of  keeping  it  busy. 
We  cannot  lessen  our  productiveness 
wilhotit  impairing  business  and  prosper¬ 
ity.  Consequently,  we  must  encourage 
as  never  before  the  consumption  of 
•American  goods  in  foreign  lands.  In 
helping  to  accomplish  this  result,  there¬ 
fore,  advertising  will  assume  an  eco¬ 
nomic  importance  that  can  scarcely  be 
exaggerated. 

“The  occasion  is  auspicious ;  in  fact, 
advertising  could  not  be  employed  to 
better  advantage  than  now,  for,  thanks 
to  the  intensive  and  broadcast  war-ad¬ 
vertising  campaigns  conducted  by  the  re¬ 
spective  belligerent  governments  within 
their  own  countries  and  through  propa¬ 
ganda  publicity — only  another  form  of 
advertising — to  which  they  resorted  hi 
•U'Ufral  lands,  the  world  is  prepared  to 
respond  more  easily  than  in  the  past  to 
advertising  apjieals. 

Building  for  the  Future 

“Today  particularly  invites  the  adver¬ 
tiser  to  lay  up  stores  of  good  will  and 
prestige  for  future  markets.  Xow  is  the 
time  particularly  for  advertising  to  be 
inbirmaiive  and  educational,  to  help  cre¬ 
ate  new  standards  of  living,  to  stabilize 
markets,  to  make  life  more  comfortable 
and  attractive,  as  well  as  more  just  and 
sound. 

“The  war  has  opened  up  many  new 
fields  for  advertising  service,  financial 
and  advertising  geniuses  are  invited  to 


You  can  reach 

Albany,  Troy  and 
Schenectady  with 
one  jfjaper 

The  Sunday  Telegram 

Albany,  N.  Y. 

Circulation,  28,000 


The  CHICAGO  EVENING 
POST  is  the  one  indispensable 
financial  medium  among  Chicago’s 
daily  newspapers. 

^  THE  STAR  LEAGUE  consists 
^  of  the  Indianapolis,  Star,  Terre 
Haute  Star  and  Muncie  Star — each 
leads  in  its  field  and  is  invaluable 
in  covering  Indiana. 

fTi  THE  ROCKY  MOUNTAIN 
^  NEWS  and  DENVER  TIMES, 
unbeatable  in  their  field,  are  Den¬ 
ver’s  premier  newspapers. 

|][  THE  LOUISVILLE  HERALD 
^  has  by  far  the  largest  circula¬ 
tion  and  practically  no  advertising 
competition  in  the  morning  news¬ 
paper  field  of  Louisville. 


The  Shaffer  Group 


devise  plans  through  which  to  meet  the 
inifesting  needs  of  the  nation,  to  dis¬ 
tribute  sound  securities,  to  inculcate 
thrift.  W'ithin  two  years  our  investing 
class  has  sprung  from  three  hundred 
thousand  to  twenty  millions,  and  there 
arc  yet  no  plans  devised  which  adequate¬ 
ly  meet  the  need  of  these  newborn  in¬ 
vestors. 

Investors  Multiplied 

“Hconomic  and  social  fallacies  crowd 
upon  us;  industrial  problems  rise  on 
every  side.  Only  through  understanding 
can  they  he  solved,  and  understanding 
can  be  created  only  through  publicity. 
Legislative  action  rises  out  of  public 
opinion ;  public  opinion  is  based  upon 
current  information  and  popular  preju¬ 
dice. 

“These  can  be  met  most  effectively 
through  such  public  mediums  as  you 
command.  In  meeting  them  you  are 
serving  not  only  the  ends  of  good  citi¬ 
zenship  and  social  progress,  but  business 
advantage,  which  can  be  secure  only  in 
an  established  social  order  based  upon 
sound  economic  thinking. 

“We  who  serve  as  the  conveyors  of 
ideas  have  before  us  this  great  oppor¬ 
tunity  and  duty  as  never  before  in  his¬ 
tory — an  opportunity  to  realize  profits 
never  dreamed  of  in  the  business  of  the 
past — a  duty  to  do  our  part,  to  help  to 
make  real  and  vital  in  our  national  life 
the  principles  for  which  we  entered  bat¬ 
tle,  and  for  which  thousands  of  our  boys 
have  laid  down  their  lives — a  high  and 
holy  trust  that  these  young  lives  which 
have  been  sacrificed  on  the  altar  of  hu¬ 
man  progress  shall  not  have  been  given 
in  vain." 


D.  I).  .Moore,  iiuhlisher  of  the  New 
Orleans  Times-I’icayune,  is  a  visitor  to 
Xew  York  this  week,  stopping  at  the 
Breslin. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertising 
than  any  other  newspaper  in 
Westchester  County 

This  is  an  arknowledgment  of  its 
power  that  the  advertiser  should 
heed,  if  desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Foreign  Representative 
171  Madison  Ave.  NEW  YORK 


Ptttaburg  50t0patrl| 

is  the  daily  buying  guide  in 
thousands  of  thrifty  house¬ 
holds. 

WAI-I.ACE  G.  BROOKE 
Brunswick  BulMIng,  New  York 
THE  FORD  PARSONS  CO.. 

Peoples  Gas  Building,  Chicago 
H.  C.  ROOK 

Real  Estate  Trust  Building,  Pbiladeipbla 


New  Orleans  States 

M*MnlN*r  Audit  BiirDAti  of  CirriilMtlniiH. 

Sworn  Net  Paid  Circulation  for  6 
Months  Ending  April  Ist,  1919 

43,701  Daily 

We  guarantee  the  largest  white  bonie 
delivered  evening  circulation  in  tlie  trndc 
territory  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
proapecta  In  the  local  territory  the  States 
ia  the  logical  and  economic  medium. 
Circulation  data  sent  on  reqiieat. 

The  S.  C.  Beckwith  Special  Agcy. 

Sole  ForeljcD  Rrpreiu^ntativeii 
New  York  CMcaao  St.  I>oiila 
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WILLIAM  A.  SMYTH  DIES 
AT  OWEGO  HOME 


Was  Eilitor  and  Proprietor  of  Times — 
Lonft  a  Power  in  New  York  State 
■  Politics— Attended  Many  Repub¬ 
lican  National  Conventions 


Owe^o,  X.  Y.,  Aug.  13. — William  A. 
Smyth,  i)ropretor  and  editor  of  the 
Times,  died  yesterday  in  his  home 
here.  Mr.  Smyth  had  been  ill  for 
nearly  two  years  with  a  complication 
of  diseases  and  on  frequent  occasions 
had  gone  to  X’ew'  York  to  consult 
specialists. 

Mr.  Smyth  for  more  than  a  quarter 
of  a  century  was  the  Uepublican 
leader  of  Tioga  county,  the  home 
county  of  the  late  United  States 
Senator  I’latt. 

.Mr.  Smyth  was  not  only  a  well- 
known  Uepublican  editor  but  for  a 
number  of  years  was  president  of  the 
New  York  State  [Editorial  .Associa¬ 
tion.  For  nearly  twenty  years  he  also 
was  i)ostmaster  at  ( )wego. 

He  attended  as  a  delegate  the  Re¬ 
publican  .X'ational  Conventions  which 
nominated  Hlaine,  Harrison,  McKin¬ 
ley,  Roosevelt  and  Taft,  and  he  was 
a  prominent  delegate  in  the  conven¬ 
tion  of  1912  which  renominated  Taft. 

Mr.  Smyth  represented  his  district 
on  the  Republican  State  Committee 
for  thirty  years  or  more.  In  the  dif¬ 
ferences  which  arose  between  Mr. 
IMatt  and  Benjamin  B.  Odell  Mr. 
Smyth  stood  stoutly  and  consistently 
by  his  old  chief. 


PIONEER  NEWSPAPER  MAN  1)EAI> 

Collin  E.  Macdonald,  Veteran  Minnesota 
Editor,  Dies  at  St.  Cloud  Home 

•St.  Ci.i  cn,  Minn.,  .Aug.  l().--Collin 
I'rancis  Macdonald,  editor  and  publisher 
of  the  Daily  Times  died  at  his  home 
here  yesterday.  .Mr.  MacDonald  was 
7b  years  old  and  had  been  state  senator 
and  tnayor  of  St.  Cloud.  He  was  a 
Civil  War  veteran  and  a  member  of  the 
Minnesota  War  Records  Commission. 

.Mr.  .Macdonald  was  born  at  St.  An¬ 
drews,  X'.  S.  He  edited  and  published 
the  St.  Cloud  Times  44  years  and  was 
also  the  founder  of  the  .Shakopee  .Argus, 
one  of  the  oldest  weeklies  in  the  state. 

OBITU-ARY 

Cot..  W.  J.  Thornto.v  is  dead  at  Hot 
Spritigs,  .S.  1).  While  a  boy,  before  go¬ 
ing  West,  he  sold  newspapers  to  assist 
in  snpportin.g  the  family  while  his  father 
served  in  the  I’nion  Army  in  the  Civil 
War  He  had  charge  of  the  circulation 
of  the  Deadwood  ( S.  D. )  Daily  Pioneer 
iti  the  late  70's  atid  was  later  a  state 
senator  and  county  judge.  .At  the  time 
of  his  death  he  was  assayer  in  the 
United  States  assay  office  at  Deadwoot. 

RtcHAKi)  .Sydnkv  TfKNER,  a  Cartoon¬ 
ist.  died  suddenly  Sunday  at  .X'ewburgh, 
aged  4b  He  had  worked  for  the  Pough- 


Perth  Amboy,  N.  J. 

Most  Rapidly  Crowing  City  in  East 
Thoroufphly  Covered  by  Only  Daily  in 
Field. 

Evening  News 

Member  A.  N.  P.  A..  A.  B.  C..  A.  P. 

Rrasonahic  requeits  for  trade  informa¬ 
tion  Riven  prompt  attention. 

F.  R.  Northrop,  303  5th  Avenue 
New  York  City 


keepsie  Evening  Star  and  the  X'ewburgh 
Xews,  Union  and  .American. 

MARTt.N'  Bruce,  eor  many  years  en- 
gaged  in  newspaper  work  in  .Alaska, 
died  recently  in  Seattle.  His  last  news¬ 
paper  work  was  at  Juneau.  Later  he 
entered  the  goYcrmncnt  reindeer  service 
in  the  Northland. 

Mrs.  Mary  M.  Bowman,  a  well- 
known  California  newspaper  woman, 
died  in  Los  .Angeles  recently.  She  was 
horn  iti  MifHiti,  Pa.,  and  wetit  to  Iowa 
to  become  the  first  librarian  at  Creston. 
She  began  her  newspaper  work  first  as 
contributor  then  as  edit*  r  of  the  -Abilene 
(Kan.)  Chronicle.  In  .April,  1887,  she 
moved  to  California  and  bought  a  half 
ititcrest  in  the  Santa  Paula  Chronicle, 
later  being  one  of  two  women  who  were 
made  charter  members  of  the  Southern 
California  Editorial  .Association.  For 
six  years  she  was  reported  for  the  Ix)s 
.Angeles  Herald,  conirihuting  many  ar¬ 
ticles  and  poems  to  eastern  periodicals 
at  the  same  time. 

Mrs.  Sarah  McCui.i.och,  wife  of  A. 
W.  McCulloch,  business  manager  of  the 
(iadsden  (.Ala.)  Journal,  died  recently, 
aged  44  years. 

Wii.i.iAM  H.  Hathkri.ey,  for.  nearly 
.SO  years  connected  with  R.  Hoe  &  Co., 
New  York,  died  a  few  days  ago  in 
Brooklyn,  aged  78  years. 

Wii.LiAM  H.  Harrison,  assistant 
editor  of  the  Pathe  News,  a  motion  pic¬ 
ture  weekly,  died  in  Newark,  N.  J., 
August  6,  of  appendicitis. 

Mrs.  Wai.ter  Howard,  widow  of  Wal¬ 
ter  Howard  who  was  a  well-known  .At¬ 
lanta  newspaper  man,  and  herself  at  one 
time  with  the  .Atlanta  Journal,  died  re¬ 
cently  in  .Atlanta. 

Dr.  Edwin  Munsei.i.  Bi.iss,  who  died 
in  Washington.  D.  C.,  on  .August  6,  aged 
71,  was  a  prolific  writer  oii  missionary 
matters  and  condit'ons  in  the  Near  East. 
He  was  the  eilitor  of  several  census  re- 
))orts  on  benevolent  institutions.  His 
editing  of  the  Encyclopaedia  of  Mis¬ 
sions  gaincfl  him  the  degree  of  doctor 
of  divinity  from  .Amherst,  his  alma 
mater.  From  18<(1  to  1901  he  was  :m 
associate  editor  of  the  lndei)endent,  and 
during  the  two  following  years  was  an 
editorial  writer  for  the  New  York 
Times. 

Wii.i.  N.  11  ARMEN,  author  of  many 
short  stories  and  novels  of  life  in  the 
.South,  died  .August  7  in  New  A'ork. 
Born  in  Dalton,  (la.,  :'n  July  1858,  he 
moved  to  this  city  some  years  ago,  hut 
in  his  writings  he  remained  faithful  to 


The  Newark  (N.  J.) 
Ledger 

18  a  7-<lay  Morning  Aasoci- 
atecl  Press  Newspaper  and 
is  the  only  morning  news¬ 
paper  in  industrial  centre 
with  a  million  population. 

Morning  Edition,  2c. 
Sunday  Edition,  5c. 


Summer  In 
New  London,  Conn. 

is  the  season  of  social  activities  and  big 
business  that  assure  success  for  the  ad¬ 
vertiser  who  uses 

The  New  London  Telegraph 

Advertise  your  goods  at  dawn  and 
sell  them  before  dark. 


JULIAN  D.  MORAN,  Pras.  atid  Mgr. 

Representatives 

Payne- Burns  &  Smith,  New  York— Boston 
J.  Logan  Payne  Co.  Chicago — Detroit 


the  surroundings  of  his  youth.  .-Vmong 
his  novels  were  "Pole  Baker,"  ".•\nn 
Boyd,”  “The  Desired  Woman.”  "The 
Inner  Law,”  and  “Mama  Linda.”  For  a 
time  he  was  an  associate  editor  of 
Youth’s  Companion. 

“Butch”  Jones  is  Dead 
Philadelphia,  August  12. — Samuel 
H.  ("Butch”)  Jones,  widely  known 
in  baseball  circles  and  formerly  of 
the  Philadelphia  -American  League 
Uluh,  died  today.  He  was  67  years 
old.  Mr.  Jones  .spent  twenty-nine 
years  in  the  service  of  press  associa¬ 
tions,  retiring  from  the  Philadelphia 
office  of  The  .Associated  Press  in  19()b 
to  take  an  active  interest  in  the  Phil¬ 
adelphia  .Athletics. 

FIRST  AIR  MAIL  NEWSPAPER 


Dirigible  H-34  Takes  Copies  of  It  Back 
to  England 

.Among  the  many  envelopes  which  the 
dirigible  R-34  carried  to  England  on  its 
return  tri])  from  the  United  States  was 
one  containing  the  first  “.Air  Mail  News¬ 
paper”  ever  publisbccl.  Using  “copy” 
carried  to  this  conntry  by  the  dirigible 
telling  of  England’s  recent  advances  in 
the  conquest  of  the  air,  the  International 
News  Service  printed  in  New  V*)rk  City 
and  mailed  to  .5(K)  newspapers  in  the 
United  .Stales  a  miniature  five-|)age 
newspaper. 

While  carrying  to  London  copies  ot 
this  newspaper,  which  the  R-34  broughi 
back,  L.  Malabar  of  the  staff  of  the  In¬ 
ternational  News  Service  was  injured. 
He  is  still  in  a  hos])ital  but  will  recover. 


Gov.  Cox  Buys  Old  Home 
Ui.EAKLAND  ( ).,  .Aug.  12. — -(iovenior 
James  .M.  Cox,  ovMicr  of  the  Dayton 
News  and  Springtield  News,  is  reclaim¬ 
ing  bis  “ancestral  home,”  near  -Middle- 
town.  ().  This  home,  a  farm,  was  owned 
by  the  governor’s  father  for  many  years, 
but  long  ago  passed  into  other  hands. 
Some  time  ago  the  goveriH)r  bought  back 
the  iilace. 


Publishers:  More  “Reasons 
Why”  you,  too,  should  deliver 
your  N.  Y.  Agency  Checking 
Copies  hy  “S  &  M  Insured 
Agency  Delivery  Service.” 

SOME  SERVICE  USERS 

Record- American 


New  York  City 

Times- American 
Journal-World 
Globe-Tribune 
Post-Telegram 
Ilerald-Staats 
Mail- Eve.  Sun 
Eve.  World-Sun 
Wilmington 
Journal-News 
Every  Evening 
Philadelphia 
North  American 
Boston 

Herald-Traveler 

Post-Transcript 


Globe- Advertiser 
Baltimore  Sun 
Indjanapolis  News 
Worcester  Telegram 
Ithaca  Journal 
Bridgeport 
Post -Telegram 
Sioux  City,  Iowa 
Argus  Leader 
Springfield  (Mass.) 
llnion 

Hartford  (Conn.) 
Times 

New  Haven  Reg¬ 
ister 


[icBii  for  full  particulars  of  S  &  M 
Srrrnrr.  ] 


450  F. 


Handel 
rdv  AVe.Tf.Y.  7205-7*)t)MwLS.» 


ReachiiigtheMOSTBuy- 
ers  at  the  LEAST  Cost 

Govt.  Statement  For  Six 
Months  Ending  April  let. 

301,270 

The  LARGEST  Homecoming 
Circulation  in  New  England.  Can 
produce  for  YOU  aa  it  has  for 
others. 


“Teaser”  Campaign  Scores 
for  Globe-Democrat 

Sl.  Louis  Newspaper  Spends  $50,000  in 
Advertising  Campaign  for  Sunday 
•Artgravure  Section 


(iet  next — 

These  two  words,  .set  usually  in  three- 
column  space,  and  appearing  in  all  the 
St.  Louis  daily  newspapers  and  for  sev¬ 
eral  Iniiulred  miles  around  in  the  daily 
and  weekly  press,  was  part  of  a  “teaser” 
camitaign,  just  concluded  hy  the  St. 
Louis  (ilohe-Democrat  to  excite  interest 
in  its  new  artgravure  section.  The  news¬ 
paper  deinonsiraied  its  faith  in  news¬ 
paper  advertising  by  spending  $5().IK)0  in 
this  manner  and  believes  that  it  got 
more  than  iis  money's  worth. 

“(ici  next?  (let  next  to  what?”  were 
(luestions  hundreds  of  thousands  of  per¬ 
sons  in  St.  Louis  and  throughout  the 
central  Mississippi  were  asking  them¬ 
selves  for  several  weeks.  The  mystery 
was  solve<l  when  there  appeared  this  an¬ 
nouncement,  referring  to  last  .Sunday : 

“Get  next  Sutiday’s  Glove-Democrat, 
with  the  l)eautiful  new  feature  art- 
graviire  section.  More  pictures — better 
pictures." 

The  Globe- Democrat’s  .\rtgravure 
Picture  Section  will  he  a  regular  Sun¬ 
day  feature.  The  gravure  process  is  the 
same  as  that  used  by  the  New  ^  ork 
Herald.  Tribune,  and  !smi.  the  Wash¬ 
ington  Star,  and  Baltimore  Sttn.  The 
mechanical  work  is  dotie  hy  .Alco- 
<  Iravttre,  Inc.,  of  X'ew  ^  ork  C  ity. 

John  SuitRiEitER,  an  illustrator  for  the 
Biitterick  Puttlidiitig  Company,  died 
.\ugust  3.  in  Brooklyn,  N.  A'. 


T1h“  gHHti'vl  ill  th  liMury  »f  lh*‘ 

NORTH  JKRSEY  SHORE  RESORTS 

is  iMiu  at  its  height.  .Viiv* rtising  ymr  pnilu'-t  in 
these  resiirt.s  bring.!  it  h  fore  xi.Nitar'*  from  all  parts 
of  tie  n.imtrv 

ASRIRY  PARK  EVENING 
PRESS 
aiul 

THE  SHORE  PRESS 
(SlNDAYi 

half  the  tantist  cliiiltatldii  lii  ttii,  tmltno. 

Mi’inlKT  A.  B.  Slanilard  Half  Card  on  Ri'(|iir>t. 
E’R.VNK  R.  NDKTItRfl'.  Spwlat  Hriircacntatlvo, 
Md.'t  E'lrtti  Atenw.  NV»  Votk  (Ity. 
Avsnctattiin  Rididinie.  Chiiago. 

J.  Lyte  Kinmontti,  Paklistier,  Askiry  Park.  N.  J. 


The  Dominating  Force 

In  H  niiiniifnoturtng  territory  famous 
for  Its  liiiHtlo,  tlirift  and  prosiierlt.v 
wlicrc  II  iiitllliin  ilnlliirs  are  eaiiended 
wfokly  In  ivhkos. 

The  Bridgeport  Post 
Standard-Telegram 

Nut  only  domliiatP  tlila  (teld.  but  they 
otter  adyerllaera  the  lowei-t  rate  ohtaln- 
ntde  In  .New  Enidanil.  Keep  them  on 
your  li-t. 

E'OKKir.N  REtrUESENTATIVES 
I.  A.  Klein. 

Metropolitan  Bldg..  New  York. 

.lolin  (Haas. 

Beoplea'  Caa  Bldg.,  Chirago,  III. 


The 

Pittsburg  Press 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 
Member  A.  B.  C. 

Foreign  Advertising  Representatives. 

I.  A.  KLEIN.  JOHN  GLASS. 

Metropolitan  Tower,  Peoples  Oat  Bldg. 
New  York.  Chicago 
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SUPPLIES  4  EQUIPMENT 


For  JMe>v;spaper  iVLaikin 


'VS^NTEr> 


“Better  Business  Week”  Is 
Celebrated  in  Portlainl 

Public  Meetinfcs  Bciiifi  Held  in  Oregon 
(Jity  to  Acquaint  Housewives 
with  Truth  in  Advertising 

I’dktlani),  Ore..  Aur.  13. — ’‘Better 
Bii'iness  Bureau"  week  is  beiiiR  ob¬ 
served  here  from  AuRust  11  to  16,  under 
the  direction  of  the  Portland  Ad  Club. 
It  is  to  a  larRe  e.xtent  a  review  of  the 
work  already  accomplished  by  the  Bet¬ 
ter  Business  Bureau  of  the  Ad  Club,  as 
this  orRanization  has  lieen  very  active 
here  for  several  years  and  has,  with  the 
co-operation  of  the  publishers,  put  the 
advertisiiiR  in  Portland  newspapers  on 
a  biRb  plane. 

DnriiiR  the  week  meetiiiRS  are  to  be 
hebi,  particularly  for  women  of  the  city. 
Because  of  the  larRe  part  housewives 
have  in  the  purchase  of  snitplies  for  the 
home,  a  splenditl  oi)portunity  will  be 
Riven  them  to  learn  the  value  of  truth 
in  advertisiiiR  an<l  honesty  in  business 
practices  of  all  kinds.  Public  meetiiiRs 
will  be  held  at  which  iirominent  speak¬ 
ers  will  promote  the  cause  of  honest 
advertisiiiR  and  ex|)Iain  how  fakers,  tly- 
by-niRliters  and  unscrupulous  atlvertis- 
ers  are  dealt  with.  MeetinRs  will  also 
lie  held  for  the  managers  and  employes 
of  Portland  stores. 

The  national  viRilance  committee  has 
notitied  Charles  \V.  Knglish,  manager  of 
the  Better  Business  Bureau,  that  it  will 
assist  in  the  campaign  in  recognition  of 
the  work  that  already  has  been  accom¬ 
plished  in  Portland. 

BROOKLYN  EA(;LE  TRML 

Fifteen  Miles  of  Road  Will  Connect  Na¬ 
tional  Park  Highways 

Cit-ACiKK  Xatioxai.  Park,  .Mont.,  Aug. 
8. — The  Brooklyn  Daily  Eagle  National 
Parks  Tourists  are  spending  $1,105  on 
the  reconstruction  of  a  road  in  north¬ 
western  Montana  that  will  he  the  last 
link  in  the  international  highway  con¬ 
necting  the  National  Parks  of  the  Cnited 
States  and  Canada. 

The  $1,100  was  raised  at  a  moment’s 
notice  at  a  gathering  in  the  Many-Gla- 
cier  Hotel  shortly  after  the  arrival  of 
the  Eagle  party  there,  and  it  will  be  used 
at  once  to  convert  a  rough  wagon  trail 
from  the  Glacier  Park  highway  to  the 
Canadian  boundary  into  a  good  motor 
road.  It  is  a  stretch  of  15  miles  and 
will  be  known  as  the  Brooklyn  Eagle 
Trail. 

The  Eagle  tourists  have  officially 
ojiened  the  roads  linking  the  Rocky 
Mountain,  Velbiwstone  and  Glacier  Na¬ 
tional  Parks. 

This  excursion  is  lieing  run  entirely 
by  the  Eagle  in  connection  with  Infor¬ 
mation  Bureau. 

Ohio  Select  List  Directors 

Cij-VELAND.  O.,  -Aug.  12.— In  addition 
to  officers  recently  elected  during  the 
annual  convention  of  the  Ohio  Select 
List  of  Dailies,  in  Cleveland,  Fred  Wal¬ 
lace  of  the  Coshoctan  Tribune,  J.  .A. 
Chew  of  the  Xenia  Gazette,  and  W.  D. 
Thompson  of  the  Delaware  Gazette 
were  chosen  directors. 


I  rfien  Timber  Advertising 

Seatti.e,  W  ash.,  .Aug.  12. — The 
Pacific  Northwest  is  the  “timber 
capital”  of  the  United  States,  and 
the  jH-ople  of  the  nation  should 
Ik-  aciptainted  with  this  fact 
through  a  campaign  of  national  ad¬ 
vertising.  declared  C.  P.  Constan- 
statitine,  vice  president  of  the  Coti- 
staiitine  &  Tyler  .Advertising 
Agency,  of  Seattle  and  Portland, 
in  an  address  to  the  West  Coast 
Lumbermen’s  .Association  and  the 
Western  Pine  .Association  held 
recently  on  Mount  Rainier. 

rile  associations  are  expected 
to  take  up  the  question  of  national 
advertising  at  a  later  meeting. 


PAPER  MAKER  BUYS  RAILROAD 

Vi  ill  Be  Used  to  Haul  Lime  Products  to 
Pulp  Mills 

Roc  Ki.AM),  Me.,  -Aug.  11. — Garrett 
Schetick,  jiresident  of  the  Great  North¬ 
ern  Paper  Company,  who  jiurchased  a 
large  block*  of  bonds  of  the  Georges 
\  alley  Railroad,  a  statidard  gauge  road 
extending  from  (ieorges  River  station 
<  n  the  Main  Central  Railroad  to  Union, 
about  15  miles,  lias  bouglit  the  railroad 
at  a  foreclosure  sale  for  $59,7.50.  the  to- 
'al  amount  of  the  outstanding  bonds 
and  unpaid  coupons. 

The  road  will  be  improved,  including 
’.lie  construction  of  a  bridge  about  1.50 
feet  long. 

Mr.  Schetick  and  his  associates,  rep- 
resenting  tlie  St.  Croix  Paper  Com|iany, 
as  well  as  the  Great  .Northern  Paper 
f'ompany,  are  the  principal  owners  of 
die  Knox  Lime  Company's  properties  at 
Warren  and  Union.  Possession  of  the 
railroad  was  obtained  to  improve  it  for 
transporting  lime  products  to  the  pulp 
mills. 

CHESTER  TIMES  CROWS 

Owners  .Are  .Spending  S.50,000  Improv¬ 
ing  Home— .Add  Equipment 

Chester,  Pa.,  .Aug.  13. — The  Times’ 
publishers  have  just  let  a  contract  for 
improvements  and  alterations  amounting 
to  $.5((.(XX)  to  their  present  building.  It 
will  lie  faced  with  stone  on  the  City  Hall 
side,  and  a  new  colonial  front  put  in  to 
correspond  with  the  new  civic  center. 
The  interior  also  will  be  remodeled. 
The  Morning  Republican's  building, 
which  joins  the  Times,  will  remain  in¬ 
tact. 

The  Times  has  also  purchased  a  new 
.32-paRe  Hoe  press,  with  all  up-to-date 
devices  and  carrier  system  attached.  A 
Hoe  automatic  plate  finishing  machine 
and  stereotyping  outfit  also  have  been 
purchased. 


Commercially  Dixie  is  very  much 
awake.  Commercially  Dixie  is  showing 
more  speed,  just  now,  than  is  any  other 
part  of  the  country,  and  from  all  indi¬ 
cations,  one  is  justified  in  pinning  one’s 
faith  to  I>ixie  as  the  land  of  big  things 
for  some  time  to  come. 


EQUIPMENT  FOR  SALE 

^Idt’ertisemenls  under  thii  classification,  thirty 
cents  per  line.  Count  six  words  to  the  line. 

For  Sale 

Unusual  circumstances  place  on  the  mar¬ 
ket  for  Immediate  sale  dally  doing  $65,000 
annual  business  (no  Job  dept.)  and  paying 
10%  on  Investment.  City  of  45.000;  finely 
located;  one  other  paper;  200  miles  from 
New  York.  Address  A-754,  care  of  Ed¬ 
itor  &  Publisher. 


For  Sale 

Newly  organized  morning  paper  In  South. 
Rapidly  gaining  In  circulation  and  adver¬ 
tising.  tlood  healthy  Inland  city.  Plant 
Inventories  at  $24,000.  exclusive  of  bullu- 
ing  and  good  will.  Will  sell  majority  o. 
stock  and  Ixinds  for  that  price  cash.  .Ad¬ 
dress  .V-S30.  care  of  Editor  and  Publisher. 

For  Sale 

Linotype  model  No.  5787,  2-letter  set  8 
point  No.  2  with  (lothlc  No.  3  matrices. 
Including  individual  motor,  $95(1.  Also 
extra  magazine  for  Model  3  Linotype, 
$25.00.  Meridian  (Miss.)  Star. 

For  Sale 

Two  Wing  mailers  In  good  condition.  The 
Post-Star,  Glen  Falls,  New  York. 

For  Sale 

Monotype  matrices,  slightly  used  and  in 
best  condition,  72  to  set.  In  the  following 
sizes:  14,  18,  24,  30,  36  pt.  of  the  following 
faces:  39.  64.  86.  88.  140,  141,  861,  891. 
40  sets  in  all.  Also  10  steel  matrix  cab¬ 
inets.  capacity  450  lbs.  Address  A-818. 
care  of  Editor  and  Publisher. 


For  Sale 

.‘Standard  Pall  Player  Board.  8x12.  Satis¬ 
faction  guaranteed.  1.  5  or  10  year  size; 
Order  now  for  World’s  Series.  Special 
rates.  George  H.  Reynolds.  Treas.,  The 
Standard.  New  Bedford.  Mass. 


EQUIPMENT  WANTED 

.^d-:crtisfuents  under  this  classification,  thirty 
•  cfits  ter  l>ne.  Count  sir  words  to  the  line 

Wanted 

To  buy  second  hand  matrix  rolling 
machine.  Preferable  to  take  eight  col¬ 
umn  page  and  for  wet  or  dry  mats.  Ad¬ 
dress  Ft.  Worth  Record,  Ft.  Worth,  Texas. 

(;i  1)6  OPENS  LONDON  OFFICE 

Will  Represent  Many  American  Newspa¬ 
pers  and  Assist  British  Agents 

(itistavc  .A.  Gude,  formerly  associated 
for  many  years  with  the  Hearst  news¬ 
papers,  has  announced  the  establishment 
in  London  of  an  office  to  represent  in  an 
advertising  capacity  a  group  of  leading 
.American  newspapers.  The  office  also 
will  assist  British  and  European  adver¬ 
tising  agents  in  establishing  agency  con¬ 
nections  in  strategic  centers  of  the 
United  States  for  the  products  of  clients 
who  are  contemplating  entering  the 
.Americati  market. 

The  “.Americati  .Advertising  and  Sales 
Information  Bureau,”  is  the  title  of  the 
new  office,  which  is  located  at  34  Nor¬ 
folk  street.  Strand,  W.  C.  2.  It  will 
represent  officially  the  New  Y'ork  Her¬ 
ald,  Evening  Telegram,  Wall  Street 
Journal,  and  Journal  of  Commerce  and 
New  A'ork  Commercial,  the  Philadelphia 
North  .American,  the  Pittsburgh  Press, 
Detroit  News.  Milwaukee  Journal,  Des 
Moines  Capital,  St.  Paul  Dispatch  and 
Pioneer  Press,  Minneapolis  Tribune, 
Seattle  Post-Intelligencer,  Travel  Maga¬ 
zine,  and  Bollintino  Della  Sera. 

“The  Towell  Cadilacian,”  issued  by  the 
Cleveland-Cadilac  Company,  is  the  latest 
publication  venture  in  Cleveland.  It  is 
a  monthly. 


FOR  SALE 

Duplex  12-Page  Flat  Bed 
Newspaper  Printing 
and  Folding  Machine 

Prints  and  folds  a  seven-column 
4-6-8-10  or  12-page  paper  to  %  or 
Ml  page  size  at  4,500  per  hour. 
A  good  press  at  a  reasonable  price. 

Walter  Scott  &  Company 

PLAINFIELD,  NEW  JERSEY 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St,,  Tribune  Bldg. 
New  York  City 

For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  C^e” 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Los  Angeles 

Baltimore  Chicago  San  Francisco 
Richmond  Cincinnati  Portland 
Atlanta  St.  Louis  Spokane 

Buffalo  Minneapolis  Winnipeg 


I  Printing  Plants  and  Buaincaa 
BOUGHT  AND  SOLD 

Printers’  Outfitters 

Amarican  Typafouiular*’  Products 
Printers  and  Bookbinders  Machinery  of 
Every  Deacription 
CONNER,  FENDLER  A  CO. 

M  Beekman  St.  New  York  City 

INCORPORATIONS 
New  York. — .Associated  Engravers; 
$100,000;  F.  Y.  Keeler,  W.  H.  Adams,  J. 
J.  Ward,  453  West  26th  street. 

Typo  Trading  Corporation;  $50,0(K); 
T.  K.  Parsons,  J.  B.  Kemp,  C.  H.  Ram¬ 
sey,  221  Fulton  street. 

Carey  Show  Print  Company ;  name 
changed  to  Peter  J.  Carey  &  Sons,  Inc. 

•Albany,  N.  Y. — W.  H.  Smith  Paper 
Corporation;  $25,000;  W.  H.  Smith,  W. 
MacMurray,  R.  F.  Delehant,  .Albany. 

Richmond  Hill,  N.  Y’.— Richmond 
Hill  Publishing  Company;  $5, (XX);  .A.  H. 
Larrabee,  C.  and  J.  F.  Sullivan,  Jamaica. 
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CLASSIFIED  ADVERTISING  COLUMNS 

Through  the  classified  columns  of  Editoi  4  Publishek  rou  mov  find  a  buyer  for  any 
useful  mechanical  equipment  for  which  you  hare  no  present  need.  A  "For  Sale"  ad  at 
thirty  cents  per  line  may  thus  turn  into  cash  something  which  now  merely  requires  storage 
room — and  which  would  be  of  real  service  to  somebody  else. 


SITUATIONS  WANTED 

/fdvertisements  under  this  classification,  ten 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line.  For  those  unemployed, 
not  to  exceed  50  words,  two  insertions  FREE. 


Advertising  Man 

I  am  anxious  to  associate  myself  with  a 
live  newspaper  in  an  advertisinfc  capacity. 
I  am  a  thorough  advertising  man,  a  sales¬ 
man  of  rare  ability,  original  copy  writer 
and  creator  of  advertising  Ideas.  A  good 
judge  of  human  nature  and  one  who  has 
always  served  as  a  good  pacemaker  to 
his  men.  I  have  had  many  years  success¬ 
ful  experience  with  a  clean  producing  rec¬ 
ord.  If  there  is  a  publisher  in  the  coun¬ 
try  anxious  for  quick,  healthful,  revenue 
producing  growth,  he  can  use  my  services 
and  I  can  prove  it.  My  earnings  last  year 
were  close  to  $10,000.  After  my  credentials 
and  qualifications  have  been  passed  upon 
I  am  ready  to  accept  $5,000.  A  drawing 
account  against  the  Interest  of  my  own 
efforts,  or  will  arrange  for  salary.  Will 
cheerfully  call  for  Interview.  Address 
A-835,  care  Kdltor  and  I’ubllsher. 


Advertising*  Service  Man 

At  present  In  another  branch  of  the  busi¬ 
ness;  35.  good  presence  and  address,  can 
write  and  solicit  advertising;  thorough 
correspondent,  seeks  connection  with  first 
class  dally  which  puts  premium  on  giv¬ 
ing  first-class,  courteous  service  to  clients 
In  the  belief  that  whoever  Invests  100 
cents  for  space  in  Its  columns  is  entitled 
to  a  dollar’s  worth.  Salary  $50.  Address 
Knergy,  care  Editor  and  Publisher. 


Mr.  Publisher  or 
Business  Manager 

.\re  you  satisfied  with  your  present  circu¬ 
lation?  Do  you  contemplate  a  campaign 
for  Increased  business  this  fall?  This  Is 
your  opiKirtunity  to  engage  the  services 
of  an  expert  to  direct  the  energies  of  your 
circulation  department.  Over  fifteen  years 
as  circulator  on  morning  and  evening  and 
Sunday  papers  east  and  west.  Experienced 
In  every  form  of  circulation  development 
among  newsboys,  carriers,  and  city  and 
country  dealers.  Wide  experience  in 
K.  I),  work  and  contests  of  every  descrip¬ 
tion.  Am  set'king  permanent  connection 
as  circulation  director,  but  would  conside 
proposition  for  special  work  In*  any  de¬ 
partment.  Address  A-828,  care  of  Editor 
and  Publisher. 


Business  Manager 

Business  manager,  thoroughly  competent 
man;  wide  successful  experience  as  busi¬ 
ness  manager;  also  as  circulation  man¬ 
ager  good  size  dallies,  seeks  engagement 
for  now  or  later  date.  Would  consider 
stock  proposition.  Address  A-744,  care 
of  Editor  &  Publisher. 


Manager 

Manager-owner,  want  to  be  free?  Man¬ 
ager.  broad  practical  experience,  now  em¬ 
ployed.  can  be  ready  thirty  days  to  make 
your  newspaper  most  successful  leading 
journal  and  paying  Investment.  Ueferences 
exchanged.  Address  A-829,  care  of  Ed¬ 
itor  and  Publisher. 


Future  Wanted 

Pniversity  of  Illinois  Graduate,  married, 
sound  character,  good  personal  address, 
with  nine  years'  experience  in  every  de¬ 
partment.  desires  executive  connection 
which  has  a  future.  Because  of  ex¬ 
perience  and  adaptability  prefer  general 
management  or  advertising  manager. 
Thoroughly  familiar  with  co-operative 
work.  Recently  general  manager  sub¬ 
stantial  southwest  daily.  Address  A-826, 
care  of  Editor  and  Publisher. 


Circulation  Manager 

seeks  change;  hard  working,  careful  and 
thoroughly  trained  In  the  principles  of 
management  and  circulation  work;  nearly 
20  years’  experience  on  morning  and 
afternoon  papers  places  me  in  a  position 
to  conduct  business  with  regard  for 
economy  and  efficiency;  best  of  references. 
Address  A-816,  care  of  Editor  and  Pub¬ 
lisher. 


Experienced  Copy  Editor 

wishes  permanent  position  In  New  Tork 
or  Philadelphia;  27  years  old,  college 
graduate:  can  write  heads  to  suit  your 
style;  will  come  on  probation.  C.  J.  T., 
care  Editor  &  Publisher. 


Cartoonist 

Young  man  wants  position  with  Western 
dally — highest  references — political  car¬ 
toons  and  comics.  Address  A-821,  care 
of  Editor  and  Publisher. 


HELP  WANTED 

.  Idi  crtisements  under  this  clas.tilication  twenty- 
live  cents  per  line.  Count  six  words  to  the 
line. 

Advertising  Solicitor 

I.eading  afternoon  paper  In  live  city  near 
Chicago,  member  of  A.B.C.,  wants  ad¬ 
vertising  solicitor  who  can  write  copy. 
Must  be  able  to  turn  out  advertising  copy 
which  will  sell  the  smaller  advertisers 
and  non-advertisers.  What  we  want  l.“ 
a  developer  of  accounts.  He  may  be  the 
first  or  even  the  second  man  on  some 
progressive  newspaper.  A  great  oppor¬ 
tunity  for  an  advertising  solicitor  with 
the  personality  to  make  friends  and  the 
ability  to  write  compelling  copy.  He  must 
however,  come  up  to  our  standard  and 
be  a  comer.  We  want  a  man  to  whom 
starting  salary  does  not  mean  so  much 
as  opportunity.  Write,  giving  full 
particulars,  age.  experience.  salary 
wanted  and  references.  Address  A-831. 
care  of  Editor  and  Publisher. 


Advertising  Manager 
and  Solicitor 

An  opportunity  with  a  future  for  a  live, 
earnest  advertising  man;  complete  charge 
of  the  advertising  on  an  aggressive  dally 
of  5,000  circulation  in  a  city  of  15,000  with 
a  rich  agricultural  trading  territory.  We 
want  a  man  immediately;  state  salary  and 
full  particulars  In  your  first  letter.  The 
Free  I’ress,  Mankato,  Minn. 


Woman  Reporter 

The  young  woman  who  takes  this  Job 
will  be  thoroughly  dependable  and  able 
to  take  responsibility.  She  Is  wanted  at 
once  as  a  feature  and  straight  news  re¬ 
porter  for  the  Sunday  edition  of  an  eve¬ 
ning  paper  published  in  a  middle  west 
city  of  170,000.  I’referably  she  will  come 
from  a  smaller  city  and  her  age  will  be 
from  20  to  25.  She  will  have  a  liking  for 
work  and  an  ambition  to  get  ahead.  Give 
full  information  In  first  letter,  state  sal¬ 
ary  expected  and  send  photograph  If  pos¬ 
sible.  Address  A-825,  care  of  Editor  and 
I’ubllsher 


Editor 

Live,  progressive  editor  for  trade  paper 
tine  with  real  estate  and  dally  newspai)er 
experience  preferred.  $200.00  per  month 
tlive  experience  and  senil  photo.  Porter- 
Langtry  Company,  City  Hall  Square  Bldg  . 
Chicago. 


Experienced  Designer 

Wanted  at  once  an  experienced  designer, 
a  creative  artist  for  newspaper  promo¬ 
tional  work.  Must  be  especially  good  In 
styles.  Send  samples,  state  salary  ex¬ 
pected.  Advertising  Manager,  Columbus, 
Dispatch,  Columbus,  Ohio, 


BUSINESS  OPPORTUNITY 

Advertisements  under  this  classification,  forty 
cents  per  line.  Count  six  words  to  the  line. 

British  Sales 

First-rate  opportunity  for  limited'  num¬ 
ber  U.  .S.  A.  publications  (technical,  pop¬ 
ular  and  otherwise)  to  be  fully  repre¬ 
sented  in  Great  Britain  by  live  expe¬ 
rienced  T>ondon  man  on  a  commission 
basis.  General  presentation  on  editorial, 
business  and  publishing  sides.  Send 
specimen  of  publication  and  any  proposal 
to  A-833,  care  of  Editor  and  Publisher. 


Opportunity 

Have  $10,000  for  Initial  payment  on  after¬ 
noon  paper  or  high  grade  weekly,  wi' 
more  behind  It.  Will  buy  whole  or  con- 
trollng  Interest.  Address  A-827,  care  of 
Editor  and  Publisher. 


FEATURE  SERVICES 

Advertisements  under  this  classification,  thirty 
cents  per  line.  Count  six  words  to  the  line. 


Jokes 

Reprinted,  with  credit.  In  the  press  and 
magazines,  advertise  your  newspaper 
nationally,  thus  attracting  foreign  adver¬ 
tising.  A  dally  sparkling  column  of 
humor  Increases  circulation.  I  can  furn¬ 
ish  such  a  column.  Address  A-832,  care 
of  Editor  and  Publisher. 


London  Special8 

Journalist  occupying  prominent  position 
Ixmdon  daily  paper  open  to  specially  rep¬ 
resent  (editorially)  American  Journals. 
Events  specially  covered.  Address  A-834. 
care  of  Editor  and  Publisher. 


Persons  who  use  the  classified  columns 
of  Editor  &  Publisher  always  get  what 
they  want. 


FAVORS  INTERCHANGE 
OF  NEWSPAPERMEN 

Editor  of  Watertown  Times  Points  Out 
Advantages  of  Blumenfeld  Plan — 
Says  Leading  Inland  Papers 
Should  Co-operate 


In  a  leading  editorial  the  Watertown 
(N.  Y.)  Times  discusses  the  suggestion 
for  an  interchange  of  staff  men  between 
British  and  American  newspapers  and 
points  out  the  differences  between  New 
York  and  “Outland”  papers. 

“Benefit  would  uiuiuestionahly  come 
through  an  interchange  of  staff  mem- 
liers  by  British  and  .American  newspa¬ 
pers.  Ralph  I).  Blumenfeld,  editor  of 
the  London  Daily  Express,  recently 
made  the  suggestion  in  an  article  in  the 
EIditor  &  Pi’Ki.isiiKR  of  New  York. 
The  plan  would  be  to  send  one  or  more 
newspaper  men  from  the  staffs  of  the 
\ew  York  Times.  The  Philadelphia 
Public  Ledger,  The  ('hicago  News,  or 
any  other  papers  of  this  country  to  fill 
places  on  the  London  Times,  the  Man¬ 
chester  Guardian,  the  London  Daily  Ex¬ 
press  or  other  paper  made  vacant  by 
men  on  those  papers  coming  to  the 
.American  newspapers. 

“The  purpose  would  be  to  educate  the 
newspaper  men  of  one  country  in  the 
ways  of  the  other  and  the  methods  of 
newspaper  work,  not  alone  to  improve 
the  newspapers,  but  to  promote  a  better 
understanding  between  the  two  peoples. 
.An  exchange  professorship  system  has 
been  adopted  to  promote  the  same  pur¬ 
poses  in  regard  to  bringing  the  peoples 
nearer  together.  Cecil  Rhodes  had  this 
in  mind  when  he  established  the  Rhodes 
scholarships  at  Oxford  for  American 
youth.  The  exchange  of  newspaper 
men  would  work  to  a  better  purpose, 
however,  to  the  \ery  extent  that  the 
newspapers  would  bring  the  results 
nearer  the  people. 

Papers  of  Broad  .Appeal 

“The  plan  should  work  great  good, 
hut  it  must  not  he  confined  to  the  cities 
of  the  .Atlantic  seaboard.  American 
journalism  in  the  big  towns  improves 
as  it  proceeds  west.  The  newspapers  of 
the  'west  are  less  provincial  than  those 
of  New  A'<*rk.  The  Manhattan  press  is 
jiroduced  for  the  Manhattanese  and  for 
no  one  else.  The  New  A’ork  publisher 
finds  a  population  sufficiently  large  to 
support  his  paper  with  a  profit,  so  he 
produces  a  paper  almost  entirely  for 
that  population. 

“The  newspaper  editor  in  the  cities  as 
we  advance  west  must  have  a  paper  that 
appeals  to  a  broader  territory  in  that 
liis  own  community  is  not  sufficiently 
large  usually  to  give  him  the  support  he 
would  wish.  In  Greater  New  York  the 
Brooklyn  Eagle  is  perhaps  the  single 
exception  to  the  rule.  The  Eagle  to 
many  persons  is  the  most  interesting  of 
the  metropolitan  papers  for  the  reason 
that  its  publishers  aim  to  make  its  ap¬ 
peal  one  of  breadth,  to  cover  a  territory 
beyond  the  limits  of  the  city  in  which  it 
is  printed.  The  Kansas  City  Star  and 
Times  is  a  paper  for  the  entire  Missouri 
river  valley ;  the  Portland  Oregonian 
covers  the  entire  Columbia  and  Willa¬ 
mette  river  valleys  and  in  fact  the  entire 
northwest. 

“In  the  exchange  the  paper  in  the 
Uitlaud  must  not  be  lost  sight  of.  Just 
as  the  journals  of  Manchester  and  Liv¬ 
erpool  are  broader  than  the  papers  of 
London  and  more  reflective  of  the 
opinion  of  the  country  so  the  journals 
of  the  cities  beyond  New  York  are 
usually  more  directly  reflective  of  the 
general  spirit  of  .America.  That  is  the 
thing  we  aim  to  get  to  England  and  it 
is  the  average  thought  of  England  that 


Democratic  weekly  of  a  far  West 
county  seat  paid  owner  $3,675.80 
in  year  ending  April  30,  1919,  for 
Ills  personal  effort  and  income  on 
the  investment.  Can  be  bought 
for  $8,500;  $5,500  cash  nceessary. 

Proposition  S.  Y. 

Charles  M.  Palmer 

Newspaper  Properties 
225  FIFTH  AVE.  NEW  YORK 


CONSOLIDATION 

is  the  recognized  route  to  large 
returns  in  nearly  every  line  of 
commercial  industry. 

We  believe  that  publishing  prop-  . 
erties  offer  one  of  the  most  at¬ 
tractive  of  all  the  fields  for  merger 
and  consolidation. 

Wc  have  a  record  of  results  in 
this  difficult  work  that  you  should 
investigate. 

HARWELL  &  CANNON 

Newspaper  and  Magaxine  Properties 
Times  Building  New  York 


we  would  bring  to  .America  through  the 
proposed  exchange.” 


BLUMENFELD  PLAN  WILL 
IMPROVE  SERVICE 


lames  A.  Wood 

Kilitor  .Seattle  I’ost-Intclliueiicer 

American  jottrnali.sm  would  he  hide¬ 
bound  indeed  if  it  failed  to  discern  and 
appreciate  the  possibilities  of  good  in 
Mr.  Blttmcnfcld’s  plan  for  the  ex¬ 
change  of  staff  members  with  the  news¬ 
papers  of  Britain. 

The  technical  and  professional  advan¬ 
tages  alone  are  sufficient  to  commend 
the  plan  to  every  thoughtful  .American 
newspaper  man ;  but  beyond  these,  and 
far  more  important,  are  the  opportuni¬ 
ties  to  cpialify  both  British  and  .Ameri¬ 
can  publicists  for  more  enlightcitcd  and 
more  valuable  national  and  inleritational 
service. 

Shortly  after  the  armistice  was  signed 
the  Post-Intelligencer  remarked  edi¬ 
torially  that  whatever  might  he  the  terms 
of  final  setlement  with  the  enemy  and 
among  the  .Allies,  the  pe.ice  of  the  world 
and  its  future  progress  would  depend 
chiefly  upon  the  better  understanding 
and  closer  co-operation  of  English- 
speaking  peoples.  Mr.  Bltimenfeld’s 
plan  is  in  direct  liite  with  this  belief. 


MIDDLETOWN  JOURNAL  BUILDS 

Will  Occupy  Modern  Two-Story  Building 
Early  Next  Year 

The  Middletown  (O.)  Journal  will 
erect  a  new  building,  two  stories  in 
height,  to  be  tised  exclusively  by  its 
own  departments.  It  will  be  constructed 
of  tapestry  brick  with  Bedford  stone 
trimmings.  The  tnechaitical  departments 
will  be  equipped  with  new  and  modern 
machinery. 

Consirtiction  work  will  start  within 
a  month  and  it  is  expected  that  the 
building  will  he  completed  within  six 
months. 

Will  I  ssue  .Air  Paper 

New  Bedford,  Mass.,  .Aug.  12. — The 
Standard  is  to  publish  “Ely  Paper,”  offi¬ 
cial  newspaper  of  the  Chatham  air  sta¬ 
tion.  Howard  E.  Gamble,  Knights  of 
Columbus  secretary  at  the  station  and 
editor,  has  made  arrangements  to  bring 
the  composition  to  New  Bedford  each 
week  hy  sea])lanc. 
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1(X)TH  ANNIVERSARY  OF  CHARLES  A.  DANA, 
“WHO  CREATED  JOURNALISM  IN  AMERICA” 


AI’GUST  is  the  birth  month  and 
the  year  1919  is  the  hundredth 
l)irthday  anniversary  of  Charles  A. 
Dana,  for  many  years  editor  of  The 
New  York  Sun,  and  the  man  who  is 
cre<lited  with  having  “created  the 
l)rofession  of  journalism  in  America.” 

Mr.  Dana  was  born  in  the  town  of 
Hinsdale,  X.  11.,  August  8,  1819. 

When  twenty-live  years  old,  he  was 
in  editorial  charge  of  "The  Chrono- 
lJublished  at  Itoston  by  Elizur 
Wright.  Three  years  later,  he  came 
to  Xew  York  City  and  went  to  work 
as  a  reporter  on  The  Triljune  at  $10 
a  week.  He  became  city  editor  and 
later  spent  eight  months  in  Europe 
as  a  correspondent.  Within  the  next 
two  years  Horace  Greeley  made  him 
managing  editor. 

During  the  time  he  was  on  The 
Tribune,  he  found  time  to  compile  the 
.American  Cyclopedia.  During  the 
Civil  war,  he  was  made  Third  .Assis¬ 
tant  Secretary  of  War  under  Edwin 
M.  .Stanton.  He  went  to  tHe  front 
and  kept  Lincoln  and  Stanton  posted 
.1*  to  the  character  of  the  men  who 
were  conducting  operations  and  the 
meaning  of  events  there.  Lincoln 
once  referred  to  him  as  “the  eyes  of 
the  government  at  the  front.” 

In  186.i,  Dana  went  to  Chicago  to 
take  charge  of  “'I'lie  Republican,”  a 
new  i)aper  established  and  supported 
by  a  ring  of  Illinois  politicians  and 
financiers.  It  did  not  succeed  and 
alter  a  year  Dana  returned  lo  Xew 
A’ork. 

The  Sun  was  purchased  from  Moses 
A  Ileach  in  1867  by  a  grouj)  of  men 
of  which  Dana.  William  M.  Evarts. 
Marshall  O,  Roberts,  and  Fred  Conk¬ 
lin  were  the  principal  members.  It 
soon  became  a  success.  Every  |)age 


was  a  mental  picture  of  its  editor. 
“The  Sun  was  M».  Dana  and  Mr. 
Dana  was  The  Sun.” 


lly  Haron  I)c  (irimm,  on«  of  llio  most  fa¬ 
mous  ntMs]<ai>cr  artiMs  of  his  day, 

He  was  in  complete  control  of  the 
paper  until  his  <leath  in  1897. 


Ml  ST  WATCH  OIL  ADS 


TOKIO  NEWSPAPERS  SUSPEND 


Kansas  Papers  Held  Responsible  I’nder 
Blue  Sky  Laws 

loPKKV,  Kan.,  .\ug.  13. — Kansas  news¬ 
papers  handling  oil  advertising  must 
take  care  that  the  companies  placing  ad- 
vcriisements  with  them  are  authorized 
io  do  business  by  the  State  “blue  sky” 
board.  This  is  the  a«lvice  of  .Attorney 
General  Ho|)kins  to  a  numlKjr  of  news- 
patter  advertising  men  and  solicitors, 
who  asked  for  an  interpretation. 

In  case  of  <loubt,  the  newspaper  men 
were  told  to  consult  lawyers  as  to 
whether  the  ad  was  legal.  Recently  a 
numlter  of  complaints  about  unauthor¬ 
ized  ads  were  made  to  the  board,  prin¬ 
cipally  from  the  Wichita  and  Newton 
districts.  .\  list  of  companies  author¬ 
ized  to  do  business  is  furnished  news¬ 
papers  on  refpiest.  The  law  is  designed 
to  protect  the  people  from  “fake”  stock 
schemes. 


Tt>*  amalramatlon  ut  tha  two  leading  pro- 
greaalTe  Jewtab  newapapera  of  New  York 

THE  DAY 

end 

THE  WARHEIT 

brioga  Into  being  the  moet  powerful  ndeer- 
tlalng  medlnm  In  tbe  Jewiah  geld. 

The  Netionel  Jewish  Deify 


Strikes  in  Japan  Spread  But  There  Have 
Been  No  Disorders 

Tokio,  .Aug.  13. — Virtually  all  the 
newspapers  of  Tokio  have  susj)ended 
publication,  owing  to  the  demands  of 
the  printers  for  higher  wages,  which  the 
owners  refuse  to  grant. 

.Vnmeroiis  strikes  are  in  progres.s 
elsewhere  in  Japan,  some  of  the  govern¬ 
mental  establishments  being  affected. 
There  have  been  no  disorders. 


.A.  j.  Mcl'aul,  director  of  advertising 
of  the  St.  Paul  Dispatch- Pioneer  Press, 
is  devoting  his  vacation  to  motoring. 


R.J.BidwellCo 

Pacific  Coast  Representative 

Daily  Newspapers 

of 

** Advertising  Value* 

Rales,  Circulation,  Special  Data, 
Promptly  Upon  Request 
PACinC  COAST  OFHCES 

EDITOR  &  PUBLISHER 

SAN  FRANCISCO  SEATTLE 
742  Market  St.  13t2  L.  C.  Smith  Bldg. 


Won’t  Pay  Insurance  on 
Writer  Killed  at  Work 


Contest  in  Court  Will  Decide  Whether 
Reporter  Died  in  Automobile  Acci¬ 
dent  “In  Line  of  Duty” 


W.sTERTow  N,  X.  A'.,  .Aug.  13. — News¬ 
papermen  here  are  awaiting  with  inter¬ 
est  the  disposition  of  the  claim  for  com¬ 
pensation  brought  hy  relatives  of  James 
.A  Moore,  a  reporter  for  the  Watertown 
Times,  who  was  killed  while  covering 
an  automobile  accident  recently. 

The  case  involved  the  <iueslion 
whether  Moore’s  death  occurred  in  “line 
of  duly,”  and  chief  interest  attaches  to 
it  for  a  determination  as  to  what  com- 
liensation  a  newspaper  reporter's  sur¬ 
vivors  are  entitled  to  when  the  news¬ 
paperman  dies  while  engaged  in  one  of 
the  hazardous  angles  of  his  work. 

Harold  15.  Johnson,  editor  of  the 
Watertown  Times,  at  a  recent  session 
of  the  claim,  testified  to  Moore’s  being 
assigned  to  an  automobile  accident,  in 
covering  which  he,  himself,  was  killed 
when  his  automohile  went  over  an  eni- 
bafikment.  The  .Aetna  Insurance  Com¬ 
pany,  in  which  the  Brockway  Company, 
publishers  of  the  Times,  was  insured, 
objected  to  an  awartl  on  the  contention 
that  the  injuries  did  not  arise  out  of  his 
em|>lovment. 

.M  oore  left  a  depemkent  mother  and 
wile. 


Vi  H.\T  OUR  READERS  SAY 


.As  to  Zone  Rates 

Ettitur  A;  I'nIiliKlipr: 

iiK  to  iivttil  oiipsi*1v«*h  of  oppor- 

tnnit.A  t*!  niako  a  vljttinMia  pnttost  atraiiist  tlio 
IMitorlal  vtatfinont  in  a  roroiit  Uruh  of  your 
papor,  t4i  tin*  ofToct  tliat  lially  nowspapor  pub- 
li»vhi*r*‘  aro  v«*ry  iiiiirli  4»p|m)mimI  to  tlio  prosoiit 
/•im*  SyKt«*iii  of  ratos. 

Tbo  faot  in  that  your  Ktatoiiiont  in  u  mis 
statoiiM'iit.  Wiiat  you  say  is  not  trim.  Now  I 
am  In  |H»sltioii  to  sli(»\v  you  that  stNiros  ami 
liiimlriMls  of  tially  publislu'rs  in  tlu*  UnlttMl 
Statos  aro  vory  (>iiiphatlrany  in  favnr  of  tlio 
Zoi'o  Systi  III  of  soooiul-iiass  ratos. 

Tills  iH*iim  tin*  fai't.  why  ilo  you.  pulilisliiiu; 
a  trailo  ph|ht,  niuko  siioli  luls-statoiimntsy 

W.  R.  UDXALD,  Mgr, 

|E«litor‘s  Niito:  Tlio  prim  Ipb*  of  tho  *oim  sys* 
toiii,  as  «'iuiHii|i<M|  i^  tiu‘  .Mi'Kollar  Aim'mlinout. 
has  lM‘4*n  approA’otl  by  a  majority  «»f  pulilisimrs — 
but  only  as  a  lailiry  to  moot  war-timo  oumriron 
cU‘s  or  a  <l**monstrato«l  nooossity  for  an  ativanoo 


Food  Medium 

of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

2c — 12c  Per  Week 

KELLY-SMITH  COMPANY 
20  Fifth  Avenue  Lytton  Building 
NEW  YORK  CHICAGO 


Canadian  Press  Clippings 

Tbe  problem  of  covering  the  Canadian 
Field  U  aniwered  by  obtaining  the 
aervlee  of 

The  Dominion  Press 
Clipping  Agency 

which  glTct  tbe  cllpptniri  on  ell  matters 
of  Interest  to  jroa.  printed  Id  over  95 
per  cent,  of  the  newspapers  SDd  publica¬ 
tion*  of  CANADA. 

We  coeer  ererj  foot  of  Canada  and 
Newfoundland  at  our  bead  office. 

74-76  Church  Sl,  Toronto,  Can. 

Price  of  aerTice,  regular  press  cHpplnf 
rates— Special  rates  and  discounts  to 
Trade  and  Newspapers. 


ill  H4H‘ond-claKH  rates.  That  necessity  could  only 
lie  sliown  tliroiitch  a  thorough  invbstigation  of 
iNksts  as  applying;  to  newspaiier  mail.  The  pule 
lishers  liave  asked  fi^r  sucli  an  investigation. 
witlKuit  concediiiff  in  advance  that  there  exists 
any  real  necessity  for  an  increase  of  rates.  The 
present  Sttne  rate  laAV,  of  course,  applies  only  to 
the  advertising  carried  by  puldicatlons.  It  in¬ 
volves  so  much  overiiead  expense  l>otb  for  the 
]M>stHl  eMtahlishiiient  and  the  puidishers  in  its 
operation  that  this  consideration  outweigliR  its 
revenue  value  t<»  the  (fovernment.  It  is  true,  as 
Mr.  Uonahl  says,  that  there  are  publishexs  of 
siimller  dailies  w’ho  approve  even  this  distor¬ 
tion  of  the  Zone  rate  principle,  but  these  pub 
Ushers  are  a  miimrity.  and  aidK^ar  to  base  their 
opiMisition  to  a  repeal  of  the  law  on  the  iinlief 
tliat  it  opt-rates  to  keep  iiietroiMtlltan  newspapers 
out  of  their  tiehl.  1 


LOIS  DON  PAPERS  FE  ATURE 

AMERICAN  NEWS 

(Co  II  film  I'd  from  page  9) 

litiriied  down  this  week.  It  was  typical 
of  newspaper  enterprise  that  while  the 
lire  was  at  its  height  arrangements  were 
being  made  to  produce  the  following 
day’s  morning  and  evening  editions  in  ’ 
another  building. 

British  journalists  arc  to  visit  Den¬ 
mark  in  .August  as  the  guests  of  a  party 
of  Danish  newspaper  owners. 

Fry’s  Metal  I'oundry,  London,  report 
that  the  whole  of  the  Peace  Treaty,  both 
the  official  copies  for  the  use  of  the  Ger¬ 
man  delegates  and  those  for  public  sale 
were  printed  with  “h'ryotype”  metal. 

.As  noted  in  our  International  Number 
this  metal  was  turned  into  shrapnel  bul¬ 
lets  during  the  war,  and  it  is  curious 
that  it  should  be  thus  applied  literally 
to  Peace. 


John  H.  Elliott,  li-x.isl.\tive  corre- 
spondent  of  the  Brooklyn  Times,  has 
been  appointed  executive  assistant  di¬ 
rector  in  the  income  tax  bureau  for  New 
A’ork  .State.  The  position  carries  a  sal¬ 
ary  of  $4,500  a  year. 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publisher 
“The  only  Buffalo  newspaper 
that  censors  its  advertising 
columns.  Many  of  our  adver¬ 
tisers  use  our  columns  exclusive¬ 
ly.  The  above  is  one  of  the 
many  reasons  why.” 

MEMBER  A.  B.  C. 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPA.VY 
220  Fifth  Avenue  Lytton  Building 
NEW  YORK  CHICAGO 


We  can  increase  your  bnsinesa — 
yon  want  it  increased. 

You  have  thought  of  press  clipp¬ 
ings  yourself.  But  let  ns  tell  you 
how  press  clipping  can  be  made 
a  business-builder  for  yon. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Century 


Hemstreet’s 

PRESS 

CLIPPINGS 

Tenth  Avenue  at  45th  Street 
New  York 


Editor  &  Publisher  for  August  14,  1919 


51 


OHIO  FIRST 


From  Cleveland  on  the  North  to 
Cincinnati  on  the  South;  from  Youngs¬ 
town  on  the  East  to  Union  City  on  the 
West,  Ohio  is  about  as  near  an  ideal 
market  territory  as  can  be  found  any¬ 
where. 

Cleveland,  Cincinnati,  Columbus, 
Toledo,  Dayton,  Youngstown,  Akron, 
Springfield,  Zanesville  and  Lima,  all 
cities  ranging  from  30,000  to  700,000, 
furnish  metropolitan  markets  aggre¬ 
gating  approximately  2,000,000  people. 

Seventy-two  other  cities  of  over 
5,000  po})ulation  bring  the  urban 
population  up  to  2,842,500,  or  about 
fifty-five  per  cent  of  the  entire  popu¬ 
lation  of  the  state,  5,150,400. 

Incidentally  Ohio  is  the  fourth  state 
in  population  in  the  Union. 

To  reach  these  people  there  are 
27,258  Tobacco  Dealers;  25,918  Grocers 
and  Deli(^atessen  Dealers;  2,863  Garages 
and  Repair  Shops;  2,800  Retail  Shoe 
Stores;  5,511  General  Stores;  2,669 
Hardware  Stores;  2,200  Druggists;  1,742 
Dry  Goods  Stores;  284  Sporting  Goods 
Stores  and  250  Department  Stores. 

This  assortment  practi(*ally  solves 
the  problem  of  distribution.  There  is 
no  trouble  finding  places  to  sell  any 
product,  and  the  prosperity  of  these 
stores  proves  their  ability  to  sell. 

Ohio’s  agricultural  production  is  a 
tremendous  thing.  -The  annual  output 
of  ‘‘home  grown”  merchandise,  stuff 


that  sells  for  good  money,  makes  Ohio 
rich,  and  the  manufacturing  interests 
of  Ohio  produce  goods  that  sell  all  over 
the  world. 

Ohio  furnishes  all  kinds  of  people  to 
buy  all  kinds  of  merchandise,  and  Ohio 
daily  newspapers,  reaching  these  peo¬ 
ple,  cooperate  with  local  merchants  in 
selling 

Manufacturers  can  get  splendid 
results  from  cooperation  in  Ohio. 

Let  these  daily  newspapers  help  you 
popularize  your  goods.  They  CAN  do 
it,  and  they  WILL  do  it  if  you  will  give 
tliem  a  chance. 


2,500 

10,000 

Circulation 

lines 

lines 

Akron  Rearon-Journai  (E) . 

.  31,110 

.05 

.05 

*Akron  Times  (E) . 

.  20,454 

.03 

.03 

Bellaire  Daily  Leader  (E) . 

.  3,446 

.02 

.0125 

*Cambridge  Daily  Jeffersonian  (E] 

.  8,117 

.0179 

.0179 

Chilliroihe  News-Advertiser  (E)  .. 

.  3,055 

.00714 

.008.57 

Cinrinnati  Inquirer,  5c.  (M&S) — 

.  62,911 

.12 

.12 

Cleveland  Plain  Dqaler  (M) . 

.168,440 

.24 

.24 

(Cleveland  Plain  Dealer  (S) . 

.208,02^ 

.27 

21 

Columbus  Dispatch  (E)  . 

.  75,402 

.115 

.105 

(Columbus  Dispatch  (S) . 

.  71,117 

.115 

.105 

Columbus  (0.)  State  Journal  (M) 

.  53,155 

.10 

.09 

Columbus  (O.)  State  Journal  (S).. 

.  27,147 

.10 

.09 

*Dayton  News  (E)  . 

.  36,225 

.065 

.065 

•Dayton  News  (S) . 

.  36,225 

.045 

.045 

East  Liverpool  Tribune  (M) . 

.  6,138 

.015 

.015 

Lima  Daily  News  (E&S) . 

.  12,549 

.0286 

.0214 

Lima  Republican  Gazette  (M&S). 

.  10,008 

.02 

.02 

Middletown  Journal  (E) . 

.  4,174 

.0115 

.0115 

Newark  American-Tribune  (E).... 

.  6,217 

.0179 

.0179 

1  New  Philadelphia  Daily  Times  (E).  4,413 

.0129 

.0129 

Piqua  Daily  Call  (E) . 

.  4,019 

.0114 

.0114 

•Springfield  News  (E&S)  . 

.  12,395 

.025 

.025 

Toledo  Blade  (E)  . 

.  82,973 

.17 

.15 

Warren  Daily  Chronicle  (E)« . 

.  5,200 

.02 

.02 

Youngstown  Telegram  (E) . 

.  21,601 

.05 

.05 

Youngstown  Vindicator  (E) . 

.  24,558 

.05 

.05 

Youngstown  Vindicator  (S)  . 

.  22,222 

.05 

.05 

Zanesville  Signal  (E)  . 

.  10,704 

.025 

.025 

1  Government  Statements,  April  1st,  1919. 

•A.  B.  C.  Report, 

April  1st,  1919. 
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Editor  &  Publisher  for  August  14,  1919 


Newspaper  Advertising 
Is  Cheapest  and  Best 


An  advertiser  can  use  daily  newspapers  with 
3,224,629  circulation  covering  the  ten- 
great  business  centres  of  the  country 


NEW  YORK 

CHICAGO 

PHILADELPHIA 

BOSTON 

DETROIT 


ST.  LOUIS 

CLEVELAND 

PITTSBURGH 

CINCINNATI 

BALTIMORE 


For  $4.15  per  agate  line  on  a  5,000-line  contract 

(One-eighth  of  a  cent  per  line  per  thousand  circulation.) 


In  order  to  cover  the  same  territory  by  the  use  of 
magazines  the  advertiser  must  pay  at  least  3  times  as 
much  per  line  per  thousand,  and  besides  he  must  pay  for 
at  least  half  as  much  more  circulation  which  is  of  no 
direct  benefit  to  him. 


The  New  York  Globe 

JASON  ROGERS,  Publisher 
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